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'ull  Details  of  Draft  Lottery 
Carried  Only  by  Newspapers 


DEWS  SERVICES  and  newspapers 
performed  an  historic  duty  this 
peek  in  transmitting  and  publishing, 
ipidly  and  efficiently,  the  lottery- 
hosen  numbers  affecting  17,000,000 
len  within  the  age  limits  of  the  na- 
ion’s  first  peacetime  compulsory  mil¬ 
tary  training  program. 

The  marathon  reporting  task  in- 
'olved  was  carried  out  by  the  press 
lone  without  cease.  Radio  reported 
he  first  45  minutes  of  the  historic 
eremony  Tuesday  afternoon  in  Wash- 
ngton,  D.  C.,  but  none  of  the  net- 
»orks  attempted  to  transmit  more 
ban  a  segment  of  the  lottery  which 
Bted  171,^  hours. 

NBC  Broadcast  Cut  Short 
The  National  Broadcasting  Com¬ 
pany  at  midnight  Tuesday  began  what 
ns  to  have  been  a  three-hour  broad- 
ast  of  draft  numbers  chosen  pre- 
iously  and  currently  until  the  9000th 
lumber  was  drawn,  but  •  abandoned 
tt  plan  and  went  off  the  air  at  1  a.  m. 
Fednesday,  as  \isual,  when  it  was 
samed  that  the  lottery  would  run 
mtil  5  or  6  a.m.  The  first  1500  draft 
umbers  chosen  were  announced  on 
oth  NBC  networks. 

Newspapers  kept  abreast  the  run- 
ing  story  throughout  Tuesday  after- 
oon  and  Wednesday  morning,  turn- 
ig  out  edition  after  edition  with  fresh 
stehes  of  the  fateful  digits.  Circu- 
■tions  soared  throughout  the  country 
i  Mlective  service  registrants,  their 
Pinilies  and  friends  besieged  news- 
i*nds  and  watched  newspaper  bulle- 
n  boards  until  early  Wednesday  to 
*m  whether  their  numbers  had 
»ne  out  yet.  A  report  of  a  circula- 
on  survey  made  by  Editor  &  Pub- 
KHra  appears  elsewhere  in  this  issue. 
Believed  to  be  the  longest  single  file 
w  sent  out  of  Washington,  the  story 
■  the  1940  Selective  Service  draft 
!gan  moving  at  noon  Tuesday  over 
igmcnted  trunk  wires  of  the  three 
less  associations  with  their  full  staffs 
1  duty  or  standing  by  for  relief  and 
lay. 

500  Newsmen  at  Drawing 

Associated  Press  and  United  Press 
1  up  Complete  supplementary  bu- 
Departmental  Auditorium 
“  filed  the  numbers  as  drawn;  In- 
rnational  News  Service  handled  all 
'^es  of  the  story  on  the  grounds  but 
pysical^  transmission  was  from  the 

Ifeau  in  the  Times-Herald  Building, 
‘upplementing  the  press  association 
*■165,  commercial  telegraph  and 
I  e  companies  carried  special  ar¬ 
es  from  scores  of  the  500  accredited 
respondents  admitted  to  the  his- 
lottery  by  special  card, 
istributed  as  an  advance,  and  out 
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of  the  way  before  the  actual  drawing 
began  was  the  10-minute  address  to 
the  Nation  delivered  by  President 
Roosevelt.  Available  “color”  was  sent 
as  the  minutes  ticked  off  toward  the 
fateful  noon  hour.  All  telegraph  keys 
were  opened  when  Secretary  of  War 
Henry  L.  Stimson  stepped  gravely  to 
the  center  of  the  platform,  stood  while 
a  blindfold  was  placed  over  his  eyes, 
then  reached  into  the  glass  bowl  and 
withdrew  the  capsule  whose  number 
was  to  determine  the  identity  of  the 
first  block  of  several  thousand  reg¬ 
istrants  required  to  present  them¬ 
selves  before  their  local  draft  boards. 

The  numeral  slip  was  exposed  to 
the  camera  and  photographed  against 
a  background  indicating  the  hour  and 
minute,  then  entered  simultaneously 
upon  several  official  records,  and  final¬ 
ly  read  to  the  assemblage.  It  was 
No.  158.  Telegraph  and  printer  keys 
flashed  the  initial  number  and  the 
most  important  feature  of  conscrip¬ 
tion — the  actual  drawing — was  under 
way. 

There  was  no  way  of  knowing  in  ad¬ 
vance  how  long  the  press  associations 
and  correspondents  would  be  required 


tc  remain  at  their  posts  to  complete 
the  transmission.  Veteran  newsmen 
covering  their  second  draft  lottery 
recalled  that  the  World  War  drawing 
of  10,000  numbers  consumed  16  hours. 
In  the  current  draft  9,000  capsules 
were  to  be  extracted,  opened  and  the 
numbers  recorded.  However,  in  1917 
the  photographic  record  was  not  made 
and  the  work  progressed  more  swiftly. 

Directing  the  staff  of  Associated 
Press  correspondents  assigned  to  the 
job  was  W.  L.  Beale,  Jr.,  who  had 
created  a  setup,  mechanical  and  phy¬ 
sical,  to  send  “every  number  drawn 
from  the  first  to  the  last.” 

Associated  Press  had  cut  in  a 
printer  on  a  main  trunk,  blanketing 
the  association’s  clientele  from  coast 
to  coast,  except  for  smaller  dailies 
served  by  non-trunk  lines. 

Mr.  Beale  wrote  the  AP  lead.  Sup¬ 
plying  color  and  sidelights  was  D. 
Harold  Oliver,  now  White  House  cor¬ 
respondent,  who  was  a  dictation  boy 
for  AP  in  the  1917  drawing.  R.  L. 
Turner  was  designated  to  do  the  main 
night  lead  with  E.  C.  Daniel  carrying 
on  with  the  main  overnight  story. 
Backing  up  these  four  principals  were 


Draft  Lottery  Gains 
Average  15  to  25^c 


LARGE  CIRCULATION  GAINS  were 
registered  Tuesday  afternoon  and 
W'ednesday  morning  when  daily  news¬ 
papers  gave  to  anxious  audiences  the 
lists  of  selective  service  numbers 
chosen  by  lottery  in  Washington,  cir¬ 
culation  executives  in  nearly  a  score 
of  cities  reported  to  Editor  &  Pub¬ 
lisher  correspondents.  Increases  be¬ 
tween  15%  and  25%  were  common, 
and  in  some  cities  gains  ranging  up 
to  90%  were  reported. 

Reports  from  Cities 
Briefed  reports  from  papers  whose 
figures  were  available  follow: 

New  York — Daily  News,  75,000  in¬ 
crease,  with  total  sellout  on  bulldog 
edition  in  spite  of  rain;  Herald  Trib¬ 
une,  up  30,000,  about  8%;  Joumal- 
American,  up  25%  for  two  days. 

Chicago  —  Substantial  gains.  In¬ 
creases  in  evening  field  of  between 
75,000  and  80,000  for  the  two  days  by 
Herald- American,  Daily  News  and 
Times;  Tribune,  165,000  gain  Wednes¬ 
day. 

Philadelphia — Evening  Ledger  and 
Recurd,  up  15%;  Daily  News,  10  to 
12%;  Inquirer,  “generous  increase.” 
Gains  continued  second  day  with  pub¬ 
lication  of  additional  names  and 
figures. 


Cleveland — Press,  up  17,000  Oct.  29, 
27,000  Oct.  30. 

San  Francisco  and  Oakland — After¬ 
noon  editions  made  their  greatest  gain 
of  recent  years.  Street  sale  advances 
ranged  from  10  to  50%  for  a  25  to  35% 
average  gain  for  a.m.  and  p.m.  papers. 

Los  Angeles — All  papers  had  heavy 
street  sales.  Because  of  the  time  dif¬ 
ference  p.m.  papers  had  a  full  day’s 
play  on  story  Tuesday.  Herald  &  Ex¬ 
press,  increase  of  45,000  sales ;  News, 
street  sales  up  18  to  20%;  Times,  up 
35,000  Tuesday  night  and  Wednesday 
morning;  Examiner,  street  sales  up 
20%. 

Minneapolis  —  Star-Journal,  street 
sales  up  15%;  Tribune  Newspapers, 
“increase.” 

St.  Louis  —  Globe-Democrat,  a.m., 
street  sales  up  about  33%;  Post-Dis¬ 
patch  up  6%  Tuesday;  Star-Times, 
“substantial  gain.” 

Detroit — News,  12,000  increase;  Free 
Press,  35,000;  Times,  20,000. 

Providence,  R.  I. — Journal,  sales  up 
50%. 

Memphis — Press-Scimitar  and  Com¬ 
mercial  Appeal,  up  about  2,500  each. 

Dallas — News,  up  11%  on  city  sales; 

{Continued  on  page  36) 


15  bureau  men,  each  with  a  task  cut 
out  for  him.  Dictation  men  and 
printer  operators  were  available  for 
relief  work  to  guard  against  error  due 
to  brain  fag. 

Recognizing  the  fact  that  accuracy 
was  all-important,  the  AP  had  a  crew 
on  hand  to  make  immediate  compari¬ 
son  with  the  printer  sheets  as  sent 
and  the  official  copy  made  available  at 
intervals  by  War  Department  clerks. 

AP  transmission  of  the  draft  num¬ 
bers  was  held  up  Tuesday  afternoon 
to  check  an  error  which  was  discov¬ 
ered. 

The  AP  said  the  failure  of  a  se¬ 
lective  service  official  to  call  out  one 
of  the  serial  numbers  threw  the  list¬ 
ing  into  temporary  confusion.  The 
missing  serial  number  was  inserted  in 
an  incorrect  place  in  the  public  order 
list,  which  led  to  the  discovery  of  the 
error  when  comparison  was  made 
with  the  permanent  record,  according 
to  the  AP.  As  a  result,  it  was  neces¬ 
sary  to  revise  the  order  numbers  and 
about  100  serial  numbers  were  re-sent 
with  the  proper  order  numbers,  the 
AP  said.  Selective  service  headquar¬ 
ters  denied  there  was  an  “official 
error.” 

The  AP  again  transmitted  on 
Wednesday  the  entire  list  of  9,000 
numbers  in  indexed  form,  giving  each 
serial  number  and  its  order  number. 
The  indexing  began  with  receipt  of 
the!  first  number  and  continued  for 
nearly  two  hours  after  the  last  num¬ 
ber  had  been  drawn.  The  list  went 
on  the  AP  wire  at  7:44  a.m.  Wednes¬ 
day  and  was  concluded  at  4:19  pjn. 
'The  compilation  was  made  for  mem¬ 
ber  papers  which  did  not  arrange  the 
list  numerically. 

Hutchinson  Heads  INS  Staff 

International  News  Service  was  op¬ 
erating  under  the  supervision  of  Wil¬ 
liam  K.  Hutchinson,  chief  of  the 
Washington  Bureau,  with  Jack  Vin¬ 
cent  handling  the  main  story.  INS 
carried  the  draft  leads  and  numbers 
on  its  regular  trunk  wire  with  other 
news,  edited  dijwn  for  the  occasion, 
cut  in  from  New  York  between  bulle¬ 
tined  numbers.  INS  said  the  wires 
filing  job  was  handled  without  a  hitch 
and  the  day’s  news  was  squeezed  in. 

It  has  been  estimated  in  conference 
with  Washington  clients  of  INS  that 
155  capsules  would  call  before  draft 
boards  a  sufficient  number  of  men  to 
fill  the  District  of  Columbia  first 
quota;  yet  there  were  to  be  9,000 
drawn.  In  registration  districts  where 
not  more  than  1,000  serial  numbers 
had  been  assigned  it  was  obvious  that 
drawings  above  that  number  had  no 
news  value.  Voluntary  enlistments 
and  National  Guard  memberships 
farther  complicated  the  estimates  of 
registration  district  quotas  and  for 
tnese  reasons  INS  planned  to  continue 
sending  until  it  was  clearly  estab¬ 
lished  that  there  was  no  further  call 
for  the  material.  The  entire  list  was 
transmitted. 

Taking  over  after  INS  day  clients 
had  been  serviced  were  Inez  Robb  and 
Stanley  Carroll,  to  supply  the  night 
lead,  new  sidelights  and  running  story. 
Assigned  various  phases  of  the  story — 
current  and  historical — were  William 
S  Neal  and  Edward  B.  Lockett.  All 
leave  and  off-days  were  cancelled  as 
the  order  of  the  day  became  “around 
the  clock”  duty. 

Lyle  C.  Wilson,  chief  of  the  Wash- 
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ington  Bureau  of  United  Press,  per¬ 
sonally  supervised  the  setup  for  that 
organization  and  handled  the  lead 
story.  Devoted  to  the  task  were  two 
trunk  printer  lines  one  for  numbers 
only,  the  second  for  leads  and  running 
story,  and  a  staff  of  25  bureau  mem¬ 
bers  operating  in  the  U.P.  press  box 
at  the  Auditorium  and  in  the  bureau 
offices  in  the  National  Press  Building. 
Special  telephone  lines  were  installed 
for  immediate  coordination. 

The  United  Press  at  first  flashed 
each  number  as  it  was  extracted  from 
the  glass  bowl,  giving  each  a  numeral 
indicating  the  sequence  in  which  it 
was  drawn.  Each  number  was  sent 
on  a  separate  line.  Later  the  num¬ 
bers  were  sent  in  blocks  of  10  with  no 
slug. 

Writing  sidelights  to  accompany  the 
Wilson  lead  was  John  A.  Reichmann 
who  has  been  UP.  correspondent  as¬ 
signed  to  Selective  Service  Headquar¬ 
ters.  Julius  Frandsen  and  Harris  Sal¬ 
isbury  assisted  on  the  day  story  and 
the  night  lead  was  written  by  Arthur 
F.  De  Greve. 

Only  one  error  occurred  in  the  U.P. 
listing,  about  6  pun.,  when  the  same 
serial  number  was  sent  twice  under 
one  order  number.  This  slip  was 
quickly  caught  and  corrected  by  the 


Newspapermen,  too,  were  among  the 
holders  of  No.  158.  Jack  Warfel,  a 
Cleveland  Press  feature  writer,  plans 
to  write  a  daily  story  from  his  train¬ 
ing  camp  in  the  event  he  is  accepted. 
He  is  31,  unmarried,  and  in  good 
physical  condition,  so  it  is  likely  he 
will  go  to  camp  on  the  first  draft.  He 
had  written  a  memorandum  to  the 
city  editor  of  the  Press,  suggesting  the 
camp  feature,  before  he  learned  he 
was  “first  called.”  He  won  the  office 
draft  pool  of  about  $10. 

Sports  Writer  a  First 

Robert  M.  Renneisen,  an  Evansville 
(Ind.)  Courier  sports  writer,  was  an¬ 
other  “158”  but  he  had  resigned  a 
m.onth  ago  to  enter  the  army  air 
corps.  A  member  of  the  NBC  news 
staff  in  New  York,  Evan  Wylie,  also 
held  the  number.  He  is  unmarried. 

Harold  V.  Ware,  23,  of  the  Bangor 
(Me.)  Daily  News  mechanical  staff, 
drew  the  first  number  in  his  local  draft 
board. 

In  New  York,  the  only  newspapers 
which  used  their  own  staffs  to  index 
the  serial  numbers  in  numerical  or¬ 
der,  giving  at  a  glance  the  order  niun- 
ber  in  the  drawing  for  each  registrant, 
were  the  Herald  Tribune  and  the 
Post. 

L.  S.  Engelking,  city  editor,  said 


View  of  press  fables 
and  photographers' 
stands  taken  in  De> 
partmental  Auditor¬ 
ium,  Washington, 
during  first  peace¬ 
time  Selective  Serv¬ 
ice  lottery  Tuesday. 


checking  staff,  according  to  the  U.P. 
A  spare  printer  neld  for  emergency 
use  cut  in  with  the  correction. 

All  numbers  were  double-checked 
before  they  were  sent  by  U.P.  Re¬ 
lays  of  two  men,  working  an  hour 
each,  copied  the  numbers  as  they 
came  from  the  draft  bowl,  another 
checked  each  niunber  before  it  was 
sent  on  the  wire,  another  checked  on 
the  number  after  it  was  sent  to  see 
that  no  transmission  error  had  oc¬ 
curred.  A  fourth  check  was  made 
against  the  blackboard  on  the  stage, 
where  draft  officials  wrote  the  num¬ 
bers  as  they  were  drawn,  until  the 
board  was  no  longer  used. 

Racing  news  ordinarily  carried  on 
the  wire  which  was  piped  into  the 
auditorium,  was  carried  Tuesday  on 
another  wire.  The  race  wire,  which 
normally  closes  at  6  p.m.,  was  held 
open  imtil  6  a.m.  Wednesday  for 
morning  papers  which  were  added  to 
it  and  for  afternoon  papers  that  stayed 
on. 

About  150  papers  took  the  entire 
draft  list,  according  to  Earl  J.  John¬ 
son,  U.P.  vice-president  and  general 
news  manager. 

The  drawing  proved  to  be  a  prolific 
source  for  news  photographs.  The 
section  of  the  auditorium  immediately 
in  front  of  the  stage  was  set  apart  for 
still  cameras  and  two  large  elevated 
platforms  were  provided  about  25  feet 
from  the  dais,  one  for  motion  pictures 
and  the  other  for  “stills.” 


the  Herald  Tribune  assembled  in  order 
and  printed  about  70%  of  the  numbers 
drawn  up  to  the  time  the  late  city 
edition  went  to  press  at  3  a.m.  Wed¬ 
nesday.  The  completed  listing,  with 
each  order  number,  was  published  in 
Thursday’s  editions. 

Three  copy  readers  handled  the 
numbers,  cutting  the  takes  to  trans¬ 
pose  serial  numbers  first  and  the 
order  numbers  last.  The  numbers 
were  received  in  the  reverse  order. 
In  the  composing  room  two  machines 
set  the  listing  and  the  numbers  were 
then  cut  and  assembled  in  numerical 
oj-der  of  the  serials  by  three  make¬ 
up  men.  The  Herald  Tribune’s  tabula¬ 
tion  carried  24  columns  of  figures. 


EDITOR  &  PUBUSHER 
CALENDAR 

Nov.  14-17 — Sigma  Delta  Chi, 

25th  national  convention.  Ft. 

Des  Moines  Hotel.  Des  Moines. 

Nov.  18-20 — Associated  Press 

Managing  Elditors  Assn.,  annual 

meeting,  Louisville. 

each  a  third  of  a  column  in  width, 
across  the  page. 

No  serial  numbers  above  6.500  were 
printed  by  the  Herald  Tribune,  since 
this  was  the  highest  held  in  the  metro¬ 
politan  area. 

Ted  O.  Thackrey,  executive  editor 
of  the  Post,  said  a  staff  of  12  men  in 
charge  of  Walter  Lister,  city  editor, 
handled  its  indexing  system,  which 
differed  from  the  Herald  Tribune’s. 
The  numbers  were  printed  Tuesday  as 
received,  without  indexing,  but  the 
special  staff  worked  on  master  sheets 
to  assemble  the  draft  numbers  in 
numerical  order.  The  listing  was 
completed  for  New  York  and  vicinity, 
up  to  No.  5820,  just  before  the  first 
edition  went  to  press  10  a.m.  Wednes¬ 
day. 

Radio  Broadcast  Littio 

After  the  opening  ceremonies,  radio 
networks  did  not  attempt  to  broadcast 
the  listing  from  Washington,  except 
for  the  NBC  one-hour  program  at 
midnight.  Locally  some  stations 
broadcast  the  press  service  listings. 
Station  WNEW  in  New  York  was  on 
the  air  thi-oughout  Tuesday  afternoon 
and  night  reading  draft  numbers  in¬ 
terspersed  with  music.  WNEW  stayed 
through  to  the  conclusion  of  the  lot¬ 
tery,  and  on  Wednesday  rebroad¬ 
cast  the  numerical  listing  and  cor¬ 
rections. 

The  newspapers  threw  their  full  re¬ 
sources  into  the  story.  In  prepara¬ 
tion  for  the  lottery  numerous  dailies 
published  huge  local  lists  running  to 
25,000  and  35.000  names  so  that  regis¬ 
trants  could  learn  their  numbers  be¬ 
fore  the  drawing  began.  Considerable 
confusion  had  attended  the  posting  of 
numbers  locally  and  many  lists  were 
not  available  in  time.  Effort  and  ex¬ 
pense  were  not  spared  by  newspapers 
to  perform  this  public  service. 

TTie  Newark  (N.  J.)  Star-Ledger 
spent  $5,000  for  labor  and  postage  to 
inform  every  registered  man  in  Essex 
County  and  five  other  New  Jersey 
counties  by  post  card.  The  first  of 
25,000  cards  were  mailed  Saturday  and 
the  job  was  completed  Monday  morn¬ 
ing. 

Eighteen  stenographers  were  hired 
to  assist  in  preparing  a  pre-draft  list¬ 
ing  of  32,404  names  in  the  Norristown 
(Pa.)  Times-Herald  Oct.  28.  Fifty- 
thousand  extra  copies  were  sold  over 
the  counter,  the  paper  reported. 

These  papers  are  cited  only  as  typ¬ 
ical  of  the  service  performed  by  daily 
newspapers  before  and  after  the  lot¬ 
tery.  On  Tuesday  fast,  accurate  list¬ 
ings  of  numbers  and  local  men  affected 
were  published  as  fast  as  possible  by 
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dailies  everywhere.  In  some  citiej 
cooperative  coverage  of  the  event  b\i_ 
dailies  simplified  the  stupendous  loca  "" 
task. 

In  Philadelphia,  resources  of  the 
Evening  Bulletin,  the  Evening  Pubk 
Ledger,  the  Inquirer,  the  Record  and  I 
the  Daily  News  were  pooled  to  handle  ' 
the  tedious  job  after  preparations  foe  ^ 
the  task  were  gone  over  in  detail  hi 
the  Philadelphia  City  Editor’s  Aao< 
ciation.  The  entire  job  was  under  fte 
supervision  of  William  B.  Craig,  asso¬ 
ciate  editor  of  the  Bulletin,  who  di- 
rected  a  similar  set-up  in  1917. 

How  Philadolphia  Worked 
Mr.  Craig  called  out  each  nw 
number  to  an  assistant  who  wrote  i: 
on  a  huge  blackboard  in  the  front  of  n 
a  large  meeting  room  in  the  Bulletii 
Building.  As  the  various  numUn  i 
were  written  on  the  board,  a  battep 
of  clerks  and  reporters  looked  through 
official  draft  registers  to  find  the  nanwc 
and  addresses  of  the  Philadelphia  mer. 
called.  This  data  was  written  on  a  slip 
of  paper  and  immediately  handed  to,  ; 
typist.  The  typewritten  sheets  wm 
then  passed  on  to  other  workers  who 
either  telephoned  them  to  the  varioB 
newspapers  or  sent  them  in  by  copy 
boys.  The  lists  were  compiled  froii 
the  only  available  copy  of  the  name 
of  Philadelphia’s  260,000  registrants. 

The  three  Cleveland  papers  also  ts-  j 
tablished  a  cooperative  bureau  it  I 
Cleveland  public  auditorium  in  onle:  | 
that  names  of  early  draftees  could  he  j 
published  in  early  afternoon  edition;  i 
of  the  News  and  Press,  and  more  com- 1 
plete  lists  in  the  first  edition  of  the  j 
Morning  Plain  Dealer.  More  than  lOt  t 
extra  employes  were  hired. 

Phone  Service  in  Cleveland 
Thousands  of  Clevelanders  leamec 
the  order  of  their  draft  number- 
through  a  draft  information  board  es¬ 
tablished  the  evening  of  Oct.  29  by  the 
Public  Service  Bureau  of  the  Cleve¬ 
land  Press.  A  dozen  employes  an¬ 
swered  calls  at  telephones  in  the  Pres.- 
city  room.  Each  was  supplied  withi 
file  of  draft  numbers  compiled  by  the 
special  draft  staff.  As  the  order  num¬ 
bers,  followed  by  serial  number 
came  in  by  teletype,  the  workers  re¬ 
versed  them  on  filing  cards  and  sup¬ 
plied  them  to  the  telephone  staff  mem¬ 
bers,  who  thereby  had  an  almost  up- 
to-the-minute  record  of  draft  numbe: 
orders.  From  6  p.m.  until  midnigt' 
the  switchboards  were  so  jammed  vitl 
calls  as  to  make  it  impossible  to  esti¬ 
mate  how  many  thousands  wen » 
turned  away.  All  other  business  i 
the  editorial  department  was  tem¬ 
porarily  suspended  to  accommodati 
the  bureau. 

The  Fort  Worth  (Tex.)  Press  pre¬ 
pared  a  card  file  containing  28.00  ' 
names.  Each  card  bore  the  names® 
every  man  in  the  county  bearing 
same  registration  number.  It  tod 
staff  members,  reinforced  by  th.re 
stenographers,  a  week  to  prepares 
cards.  Staffers  spent  two  days  nw: 
checking  for  errors. 

Supplementing  its  draft  coverage  tk 
Baltimore  Sun  painted  numbers  on 
huge  bulletin  board  built  on  the  fre^ 
of  the  Sun  Building,  with  paintt’  j 
on  swinging  scaffolds.  A  flag 
ceremony  was  held  Tuesday  wiw 
military  color  guard  and  nation*  ^ 
guard  band  present.  Sun  Square  w* 
crowded  and  people  were  still  watff 
ing  the  board  at  3  a.m.  Wednesit 
and  again  during  the  day. 

By  agreement  in  advance,  Ae  Ct 
cago  afternoon  papers  carried  » j 
names  of  the  first  12  men  und«  **^J 
of  the  180  draft  boards  in  Cb>n^I 
and  Cook  County  and  the 
paper  carried  the  first  25  men  in 
district.  In  addition,  the  papers  pn** 
lished  the  names  of  the  first  10 
selected  in  the  larger  cities  of  the 
cago  area  outside  Cook  county.  jP 
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CARTOON  CHITICS  OF  ROOSEVELT  AND  WILLKIE  GET  IN  SOME  FINAL  LICKS 
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—Leo  Joseph  Koclic  in  Buffalo  Courier-Express,  Oct.  23. 


—  Keg.  M.'inning  in  Phoenix  Aricona  Republic,  Oct.  25. 


— Harold  Talburt  in  San  Francisco  News,  Oct.  17. 


"I  THINK  THAT  THE  ELECTION  OF 
MR.  WILLKIE  IS  IMPERATIVE  ...  I 
COMMEND  HIM  TO  THE  MEN  AND 
WOMEN  OF  LABOR"— JOHN  L.  LEWIS 


PAUL  REVERE'S  HORSE  IS  DYING 
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-Robert  York  in  Louisfille  Times,  Oct.  23. 


Philadelphia  Record,  Oct.  28. 


Paul  Batteniield  in  Chicago  Times,  Oct.  29. 
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Press  Ready 

t  to«  A 

Election  Job 

s  nor 

mCTLY  A  WEEK  after  the  huge 
ageth  '  job  of  reporting  the  selective  service 
rs  on^  lottery  unofficially  to  the  American 
le  fro-  ^  public,  the  press  associations  and  daily 
.  "^wspapers  next  Tuesday  will  perform 
their  quadrennial  service  of  determin- 
witt  I  mg  in  a  matter  of  hours  who  has  been 
lalior^  ^  dected  to  the  Presidency. 

registrations  will  increase 
I  the  task  imposed  upon  the 

press.  More  than  50,000,000  are  ex- 
Perted  to  go  to  the  polls,  compared 
more  than  45.500,000  in  1936. 
eo  ■  extension  of  the  polls’  closing  time  in 
CT  Wt  pivotal  New  York  state  may  further 
fk  ^  determination  of  the  winner  in 
norturj  he  event  of  a  close  race,  but  the  press 
in  IS  geared  at  higher  speed  for  the  big- 
rs  pul  gest  election  job  ahead  of  it. 

heoJ  United  Press  has  installed  spe- 
I  uial  tabulating  machines  in  bureaus 


for  Biggest 
in  History 

from  coast  to  coast,  and  every  detail 
is  ready  for  the  count.  Thousands  of 
special  workers  have  been  assigned 
precinct  reporting  posts  to  augment 
the  regular  staff. 

Four  years  ago  U.P.  had  amassed 
conclusive  figures  by  10  p.m.,  and 
before  11  p.m.  was  able  to  flash  the 
election  winner.  The  system  used  in 
the  1936  election  has  been  given  several 
new  streamlining  features  this  year, 
to  assure  even  faster  vote-counting, 
according  to  the  U.P. 

U.P.  began  the  task  of  covering  this 
election  last  January  12,  when  L.  B. 
Mickel,  superintendent  of  advance 
election  preparations,  since  1934,  is¬ 
sued  his  flrst  set  of  instructions  to 
bureau  managers. 

New  York  again  will  be  national 
counting  house  for  U  P.  To  this  cen¬ 


tral  headquarters  each  state  organiza¬ 
tion  will  report  hour  by  hour.  Earl 
J.  Johnson,  vice-president  and  general 
news  manager,  again  will  head  the 
entire  election  coverage,  as  he  did  in 
1936.  In  charge  of  the  tabulation  will 
be  Mr.  Mickel.  Twenty  members  of 
the  Washington  U.P.  staff  will  be 
brought  to  New  York  to  interpret  the 
results  nationally. 

Lyle  C.  Wilson,  Washington  bureau 
manager,  will  head  the  writing  staff 
for  afternoon  papers.  He  and  Harri¬ 
son  Salisbury  will  write  national  leads. 
For  morning  papers,  Arthur  F.  De- 
Greve,  and  Russell  Turner  will  write 
the  running  Presidential  story. 

Handling  the  congressional  contest 
for  afternoon  papers  will  be  John  R. 
Beal  and  Allen  Dibble,  both  of  Wash¬ 
ington,  and  for  morning  papers  Frank 
McNaughton  and  Gerald  Robichaud, 
also  of  Washington. 

The  senatorial  and  governor  contests 
will  be  analyzed  and  reported  by  Ron¬ 
ald  G.  Van  Tine  and  George  Reedy 
for  afternoon  papers,  and  by  Louis  J. 
Schaefle  for  morning  papers.  These 


men  likewise  are  congressional  re¬ 
porters  for  U.P.  in  Washington. 

On  the  election  desk  in  New  York, 
day  coverage  will  be  supervised  by 
New  York  bureau  manager,  Merton 
T.  Akers.  The  nightside  election  desk 
will  be  in  charge  of  Julius  Frandsen, 
news  editor  of  the  Washington  bureau. 
Sandor  S.  Klein,  who  directed  the  cov¬ 
erage  of  New  York  State  in  1936,  is 
returning  from  Washington  for  that 
task  again.  Key  states  will  be  han¬ 
dled  by  principal  correspondents. 

Special  Wire  Hookup  for  INS 
Winding  up  preparations  that  have 
been  under  way  for  the  last  six 
months.  International  News  Service 
has  perfected  probably  the  most  ela¬ 
borate  election  news-gathering  or¬ 
ganization  in  its  history,  according  to 
Barry  Faris,  editor-in-chief. 

Since  last  June,  a  special  depart¬ 
ment  has  been  concentrating  almost 
exclusively  in  the  INS  offices  in  New 
York  on  arrangements  for  election 
coverage.  This  work,  which  has 
been  carried  on  under  the  direction 
(Continued  on  page  36) 
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EDITOR  5.  PUBLISHE? 


Arnold  Denies  Suits  Are 
Aimed  at  Advertising 


Assistant  Attorney  General  Says  Trust 
Division  Only  Attacks  "Coercive 
Use  of  Power" 


THE  Antitrust  Division  of  the  Depart¬ 
ment  of  Justice  has  “nothing  to  do 
with  advertising  as  such;  is  not  con¬ 
cerned  with  whether  advertising  is 
wasteful  or  whether  it  is  inefficient; 


legitimate  method.  It  is  this  unrea¬ 
sonable  use  that  is  illegal. 

“Advertising  is  just  one  of  the 
means  of  compelling  full-line-forcing. 
In  the  movies,  block  booking  is  a 


the  only  thing  the  Division  attacks  is  similar  kind  of  thing,  but  the  power  is 


the  unreasonable  and  coercive  use  of 
organized  power,”  according  to  Thur¬ 
man  Arnold,  assistant  attorney  gen¬ 
eral. 

The  position  of  the  Department  of 
Justice  on  advertising  was  explained 
in  a  letter  from  Mr.  Arnold  to  Edwin 
S.  Friendly,  business  manager  of  the 
New  York  Sun,  and  chairman  of  the 
committee  in  charge  of  the  Bureau  of 
Advertising,  ANPA.  It  was  dated  Oct. 
21  and  released  Oct.  28. 

Mr.  Arnold’s  letter  follows; 

Much  Confusion 

“Following  your  suggestion,  I  am 
writing  you  about  the  Department  of 
Justice’s  position  in  respect  to  adver¬ 
tising,  about  which  there  has  been 
much  confusion  in  the  press  and  in 
editorial  comment. 

“We  have  nothing  to  do  with  adver¬ 
tising  as  such.  We  are  not  concerned 
with  whether  advertising  is  wasteful 
pr  whether  it  is  efficient.  The  reason 
for  this  is  obvious.  In  the  first  place, 
the  Sherman  Act  gives  us  no  author¬ 
ity  to  decide  such  a  question.  In  the 
second  place,  we  do  not  believe  that 
we  know  enough  about  advertising  so 
that  we  should  desire  to  control  it. 
Such  control  would  simply  destroy 
originality. 

“The  only  thing  that  the  Antitrust 
Division  attacks  is  the  unreasonable 
and  coercive  use  of  organized  power. 
Sometimes  advertising  is  one  of  the 
weapons  by  which  an  organization  de¬ 
stroys  a  free  market.  Sometimes  the 
weapon  is  the  unreasonable  use  of 
patents,  or  corporation  merger,  or 
agreements,  or  trade  eissociations.  All 
of  those  things  are  legitimate  in 
themselves,  but  they  may  be  used  for 
illegitimate  purposes. 

“The  commonest  example  of  the  use 
of  advertising  as  a  weapon  to  destroy 
comi>etition  is  found  in  what  is  called 
full-line-forcing.  It  works  this  way: 
Suppose  you  are  a  liquor  manufac¬ 
turer.  You  spend  millions  advertising 
White  Smoke  whiskey  until  the  na¬ 
tionwide  demand  is  so  great  that  every 
retailer  must  carry  White  Smoke 
whiskey  or  lose  his  customers.  There 
is  no  possible  illegality  about  building 
up  a  nationwide  demand  through  ad¬ 
vertising.  On  the  contrary,  that  sort 
of  advertising  should  be  encouraged 
because  it  creates  demand  for  prod¬ 
ucts  and  thus  distributes  more  goods. 
This  is  so  obvious  that  it  hardly  needs 
to  be  stated. 

Unreasonable  Use  of  Power 

“But  suppose  that  after  you  have 
created  this  nationwide  demand  you 
go  to  the  retailer  and  say,  ‘You  can¬ 
not  have  my  White  Smoke  whiskey  if 
you  carry  any  competitor’s  whiskey.’ 
Or  suppose  you  say,  ‘You  cannot  have 
my  White  Smoke  whiskey  unless  you 
carry  all  my  other  unadvertised  whis¬ 
keys  because  I  want  to  hinder  my 
competitor  from  building  up  a  stock 
in  your  store.’  This  the  Antitrust 
Division  calls  an  unreasonable  use  of 
power  which  has  been  acquired  by  a 


not  acquired  by  advertising.  In  the 
Pullman  case,  we  have  attacked  con¬ 
tracts  which  prevent  railroads  from 
buying  competing  sleeping  cars.  Here 
the  power  is  built  up  through  con¬ 
tract. 

“Recent  attacks,  some  of  which  in¬ 
volved  at  least  a  complete  misconcep¬ 
tion  of  the  Department’s  attitude,  have 
centered  principally  in  the  tobacco 
case,  which  was  started  last  July  by 
the  filing  of  criminal  charges  in  the 
Federal  Court  in  Lexington,  Ken¬ 
tucky,  against  8  major  groups  of  to¬ 
bacco  companies  and  certain  of  their 
executives.  There  we  charge  that  a 
demand,  built  up  by  advertising,  has 
been  used  to  coerce  competitors,  job¬ 
bers,  and  retailers,  to  eliminate  com¬ 
petition  and  to  deprive  the  consumer 
of  a  free  market.  There  is  no  attack 
whatever  upon  the  principle  of  legiti¬ 
mate  advertising  of  cigarettes  or  any 
attempt  to  stop  that  kind  of  advertis¬ 
ing. 

“The  paragraph  of  the  charges  in 
the  tobacco  case,  which  apparently 
provoked  certain  recent  press  com¬ 
ment  about  our  attitude  toward  ad¬ 
vertising,  charges  in  unmistakable 
language,  a  common  policy  of  price 
fixing  by  the  defendants  for  the  pur¬ 
pose  of  eliminating  competition  and 
controlling  retailers  and  wholesalers, 
which,  I  suppose  no  one  would  deny, 
is  a  crime  under  the  Sherman  Act. 
After  making  such  charges,  the  para¬ 
graph  continues: 

Forced  to  Handle  Products 

“  ‘Pursuant  to  this  policy  said  defendants 
have  by  extensive  and  continuous  nationwide 
advertising  and  various  sales  promotion 
schemes  created  and  maintained  such  a  public 
acceptance  and  demand  for  their  major  brands 
that,  the  offering  of  such  products  for  sale 
being  a  neces.'iary  adjunct  to  the  conduct  of 
numerous  wholesale,  retail,  and  service  estab¬ 
lishments,  such  establishments  are  forced  to 
handle  the  products  of  defendants  and  others 
even  on  unreasonable  and  arbitrary  terms,  and 
at  such  prices.’ 


by  the  Ford  and  Chrysler  decree  in 
which  we  mentioned  advertising.  Here 
the  question  was  whether  the  De¬ 
partment  would  submit  to  the  court 
for  its  approval  a  decree  authorizing 
the  automobile  companies  to  combine 


and  use  their  united  efforts  to  pro¬ 
mote  such  automobile  financing  con¬ 
tracts  as  were  fair  with  respect  to 
interest  rates,  insurance  and  collec¬ 
tion  methods.  This  combination  was, 
in  a  purely  factual  sense,  a  restraint 
of  trade  because  it  was  a  combination 
against  certain  types  of  finance  com¬ 
panies.  The  problem  arose  because 
Ford  and  Chrysler  had  agreed  to  di¬ 
vest  themselves  of  their  interest  in 
eutomobile  financing  companies  which 
they  had  been  using  to  exclude  in¬ 
dependent  financing  by  banks,  etc., 
and  other  known  affiliated  companies. 
They  told  us  that  the  independent 
financing  companies  contained  a  large 
number  of  loan  sharks  from  which 
they  wanted  to  protect  those  who 
bought  cars  on  credit.  We  thought  it 
was  reasonable  that  they  should  want 
to  combine  for  this  purpose.  Our  rea¬ 
son  for  urging  the  court  to  permit  this 
combination  was  that  a  combination 
of  advertisers  which  eliminates  waste 
and  attempts  to  further  the  distribu¬ 
tion  of  a  product  rather  than  the  in¬ 
terests  of  a  particular  concern  is  a 
reasonable  combination.  In  the  re¬ 
lease  accompanying  that  decree  we 
emphasize  the  economic  advantages  of 
this  type  of  advertising  as  a  ground 
for  our  position  that  the  combination 
was  reasonable.  These  statements  in 
the  release  were  widely  attacked  on 
the  ground  that  the  Antitrust  Di¬ 
vision  was  attempting  to  control  ad¬ 
vertising. 

“The  irony  of  the  situation  was  that 
the  Department  of  Justice  had  re¬ 
fused  to  allow  Ford  and  Chrysler  to 
cancel  the  franchise  of  those  dealers 
who  would  not  subscribe  to  a  fair 
installment  contract  which  was  to  be 
submitted  to  the  Department  for  its 
approval.  This  would  have  allowed 
Ford  and  Chrysler  to  control  the  sit¬ 
uation  without  any  advertising  at  all. 
We  felt,  however,  that  the  Depart¬ 
ment  of  Justice  should  not  place  itself 
in  the  position  of  determining  what 
new  types  of  financing  could  be 
adopted  and  what  should  be  ex¬ 
cluded. 

“We  thought  it  important  that  the 
public  be  permitted  to  choose.  There¬ 
fore,  in  the  particular  decree  we  were 
creating  advertising  where  otherwise 
none  would  have  been  necessary.” 


“Obviously,  it  is  easier  to  effectuate 
price  fixing  policies,  and  control  of 
other  groups  in  an  industry,  if  those 
seeking  these  results  are  in  positions 
powerful  enough  to  give  them  control 
of  the  field.  The  charge  is  that  the 
defendants  use  this  power  and  domi¬ 
nant  position,  built  up  by  several 
specified  means  including  advertising, 
to  facilitate  their  violations  of  the 
Sherman  Act.  The  charge  is  not  that 
advertising  is  a  violation  of  the  law, 
and  no  fair-minded,  intelligent  person 
reading  the  charges  could  possibly 
come  to  the  conclusion  that  it  is. 

“A  different  situation  was  presented 


Claims  Validation 
Of  Right  to  Inspecil 
Payroll  Records 


KILLED  IN  Am  RAID 

William  Beveridge  Robertson,  68, 
an  advertisement  manager  of  the 
Amalgamated  Press,  Ltd.,  was  killed 
in  an  air  raid  Sept.  24,  the  Oct.  3  issue 
of  World’s  Press  News,  which  reached 
New  York  this  week,  revealed.  An 
enemy  bomb  fell  on  his  house  at 
Hampstead,  outside  of  London.  The 
house  was  destroyed.  His  wife  and 
children  had  been  evacuated  to  the 
country. 


JETTE  NAMED  NATIONAL  AD  MANAGER 

APPOINTMENT  of  H.  B.  Jette  as  national  advertising  manager  of  the  Los 
Angeles  Times  was  announced  this  week  by  Walter  G.  Pfaffenberger,  ad¬ 
vertising  director.  Jette  had  been  the  working  assistant  national  manager 
since  the  appointment  of  Emile  A.  Hartford  as  assistant  advertising  director 
some  time  ago.  John  Andreson,  formerly  national  salesman,  has  been  named 
Jette’s  assistant.  W.  H.  Bryan,  handling  real  estate  and  financial  linage  for 
36  years,  has  retired,  and  has  been  replaced  by  W.  A.  Graff  of  the  national 
staff.  Before  joining  the  Times  five  years  ago,  Jette  was  with  the  Memphis 
Commercial- Appeal.  He  is  now  in  the  east  contacting  advertisers. 


Fleming  Cites  Supreme 
Court  Refusal  to 
Review  Case 


Washington,  D.  C.,  Oct.  28—  With¬ 
out  referring  directly  to  three  pending 
newspaper  cases.  Col.  Philip  B.  Flem¬ 
ing  of  the  Wage-Hour  Administration 
today  asserted  Supreme  Court  refusal 
to  review  the  Montgomery-Ward  pay¬ 
roll  record  case  is  “validation  of  ie 
Division’s  right  to  inspect  all  payroll 
records  of  covered  employes.” 

The  company  had  contended  that  a 
demand  for  production  of  records  in 
the  absence  of  any  charge  of  law  vio¬ 
lation  is  unreasonable  search  and  seiz- 
The  lower  court  had  rejected 


SURVEYS  ‘COLUMNS' 

“Adding  Up  the  Columns,”  a  weekly 
digest  of  columns  appearing  in  vari¬ 
ous  newspapers,  was  started  as  a  new 
feature  by  the  Philadelphia  Record  on 
Sunday,  Oct.  27. 


that  theory  and  the  Supreme  Court  | 
declined  to  interfere. 


Sera 


Durin: 


Woman 
employ 
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Distinquishing  Characteristics 

Subpoenaes  served  against  the  Low¬ 
ell  (Mass.)  Sun,  the  Easton  (Pa.)  Fra 
Press,  and  the  Easton  (Pa.)  Exprttt, 
have  been  attacked  in  court  actions, 
but  linked  to  the  issue  in  those  cases 
was  the  charge  of  free  press  viola¬ 
tion. 

During  argument  in  the  Easton 
cases,  Elisha  Hanson,  counsel  for  the  i  ‘ 
American  Newspaper  Publishers’  As- 
sociation,  pointed  out  that  distinguish-  ^ 
ing  characteristic  between  the  Mont-  ^ 
gomery-Ward  case  and  those  invdv-  - 
ing  the  newspapers.  I  Bonw 

Fleming's  Statement  linms  ei 

Colonel  Fleming’s  comment  on  the 
Supreme  Court  action  declares  “the  ^jo^ncec 
subpoena  prower  of  the  Administrator 
is  being  contested  in  four  cases  in  the  l 
lower  Federal  courts  (the  fourth  case 
involves  Cudahy  Packing  Company),"  f ^ 
but  makes  no  reference  to  the  issue  F'’sper 
r  t  breer. 

of  free  press.  r 

“There  can  be  no  excuse  for  any 
employers  refusing  access  to  payroll  .,j 
records  to  wage  and  hour  division  in¬ 
spectors  in  view  of  the  court’s  refusal 
tf'day  to  review  the  Montgomery- 
Ward  decision,”  he  said.  “The  opin- 
ion  of  the  Seventh  Circuit  Court  of  j 
Appeals  (Chicago)  in  the  Montgom- 
ery-Ward  case  upheld  the  right  of 
the  Division  to  inspect  the  payroll 
records  of  all  employes  of  a  covered 
firm,  whether  or  not  complaints  were 
filed;  that  is,  a  firm  engaged  in  intCT- 
state  commerce  or  in  the  production 
of  goods  for  interstate  commerce. 
clearly  upheld  the  right  of  the  Divi-  ^ 
sion  to  make  routine  inspections  as  ^ 
we  have  been  doing.”  busine 

"  'in  six 

MUEHLING  RETIRES  «ted 

Manchester,  N.  H.,  Oct.  28— John  ^ew  \ 
A.  Muehling,  77-year-old  publiAer  How 
and  editor  of  the  Manchester  Unio»'  tiin  ‘ 
Leader,  Oct.  24  retired  from  these  ^  store’s 
sitions.  He  has  directed  the  morning  How  i 
and  afternoon  newspapers  for  the  ^  Bonwi 
28  years.  Appointed  successor  to  Mr-  iMjor 
Muehling  is  Edmund  F.  Jewell,  «  ne\ 
sisrtant  publisher  of  the  Union  ^  lotteri 
Leader  for  nearly  eight  years.  Mr-  not  be 
Muehling  and  Col.  Frank  Kni* 
president,  publisher  and  editor  of  the  begi^ 
Chicago  Daily  News,  and  now  Secre-  tuvinj 
tary  of  the  Navy,  started  the  Lead^  wtalli 
an  afternoon  newspaper  in  1912-  ^  *®n  d- 
merged  it  with  the  Union,  a  morning  zation 
publication,  when  they  bought  the  confid 
latter  in  1913. 


COL.  DAN  G.  FOGARTY 

Colonel  Dan  G.  Fogarty,  73,  ptes- 
ident  of  the  Augusta  (Ga.) 
and  referee  in  bankruptcy  for  ^ 
Augusta  federal  court  division,  <*' 
at  a  hospital  Oct.  15. 
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’"k  Y.  StoreMade  Comeback 
with  Newspaper  Space 

Bonwit  Teller,  Women's  Specialty  Store, 

Tripled  Annual  Sales  by  Revising  Store 
Policies,  Increasing  Newspaper  Linage 
By  HAZEL  HAILEY 


he  large  part  played  by 

newspaper  advertising  in  the  sur- 
irising  come-back  of  Bonwit  Teller, 
the  New  York 
women’s  spe¬ 
cialty  store  which 
climbed  from 
near-bankruptcy 
in  1934  to  exceed 
in  1939,  its  pre¬ 
vious  peak  year 
of  1928,  has  just 
been  told  for  the 
first  time  for  Ed¬ 
itor  &  Publisher 
by  the  store’s 
sales  promotion 
manager,  Mrs. 
Sara  Pennoyer. 


During  that  period,  the  store’s  ad- 
ertising  linage  in  the  three  largest 
cw  York  newspapers,  already  large, 

■  reased  607c.  On  the  strength  of 
IS,  the  sales  tripled. 

Aiiiual  Sales  Topped  $10,000,000 
Bonwit  Teller  made  the  news  col- 
trr.ns  early  in  October  when  its  pres- 
kent,  Mrs.  Hortense  Odium,  an- 
r  unced,  on  the  sixth  anniversary  of 
her  presidency,  that  the  store’s  sales 
v.Iutne  had  reached  a  new  high  of 
irore  than  $10,000,000  annually,  and 
has  now  on  the  soundest  and  most 
fiosperous  financial  basis  of  its  entire 
t..reer.  Shortly  afterward,  she  an- 
r  unced  her  retirement  as  president, 
b  return  to  private  life. 

“I  never  wanted  to  be  a  business 
v-.man,”  Mrs.  Odium  told  her  1,500 
t'ployes  on  the  eve  of  her  departure, 
‘and  now  that  I  have  seen  vindicated 
'ae  business  principles  in  which  I  be- 
om-  ^  ready  to  step  out  and  let 
j  'ethers  carry  on.” 

rroU 


Mrs.  Odium  was  the  first,  and  at  the 
(time  of  her  retirement,  the  only 
Woman  ever  to  head  a  large  Fifth 
Avenue  retail  establishment.  When 
she  took  over  the  management  of 
Bonwit  Teller,  in  her  own  words  “it 
nip  and  tuck  whether  we’d  be 
able  to  keep  the  store  open  from  day 
do  day.”  Her  feat  in  building  up  the 
business  to  its  present  all-time  high, 
(in  six  short  post-depression  years,  is 
r^ted  an  outstanding  achievement  in 
New  York  retail  history. 

How  she  did  it,  with  respect  to  cer¬ 
tain  ^  “humanizing”  changes  in  the 
^re’s  policies,  has  often  been  told. 
How  these  policies  were  reflected  in 
Bonwit  Teller  advertising,  and  the 
•^jor  part  played  by  the  lavish  use 
^  of  newspaper  space  in  revitalizing  a 
^  wttwing  institution,  is  a  story  that  has 
Mr.  not  been  previously  told  and  one  that 
interesting  reading.  The  story 
tbe  ^ns  back  in  the  year  1929,  when, 
'j**  done  a  nice  little  business 

,.^Hng  nine  and  three-quarter  mil- 
^  non  dollars,  the  Bonwit  Teller  organi- 
cj  Hushed  with  success  and 
confidence,  decided  it  was  time  to 
c>^nd  and  move  uptown.  This  they 
*  .  to  the  present  location  at 
■tty-sixth  Street  and  Fifth  Avenue, 
ftis  move,  which  took  them  fairly 


carriage  customer  back  on  shoe- 
leather  again,  was  considered  respons- 
ble  for  the  rapid  decline  in  sales 
volume  which  immediately  set  in. 

By  1934,  sales  were  down  to  around 
one-third  of  the  1928  figure,  and  slip¬ 
ping  fast.  Floyd  Odium,  as  head  of 
the  Atlas  Corporation,  had  acquired 
control  of  the  shop  in  1932  and  was 
trying  to  pull  it  out  of  the  doldrums. 
Early  in  1933  he  suggested  to  Mrs. 
Odium  that  she  study  the  store  and 
tell  the  directors  what  she  felt  was 
wrong  with  Bonwit  Teller  from  a  cus¬ 
tomer’s  viewpoint.  Mrs.  Odium’s  re¬ 
marks,  and  her  recommendations  for 
changes  in  store’s  policies,  so  inter¬ 
ested  the  firm’s  officials  that  she  was 
asked  to  come  as  an  adviser.  A  year 
and  a  half  later  she  was  elected  pres¬ 
ident. 

Advertising  Increased 

Within  a  year  or  two,  Bonwit  Teller 
had  gained  a  name  for  fashion  leader¬ 
ship,  for  service  to  the  customer  and 
for  an  atmosphere  of  warmth  and 
hospitality.  Sales  figures  began  to 
revive  as  from  a  blood  transfusion. 
The  principles  on  which  the  new  Bon¬ 
wit  Teller  was  rising  were  beginning 
to  prove  themselves.  One  of  these 
principles  was  newspaper  advertising. 

When  the  treasurer  made  out  the 
annual  budget  for  1934  and  1935,  he 
allocated  large  percentages  for  promo¬ 
tion  purposes.  In  January,  1935  Mr. 
William  Holmes,  now  president  of  the 
organization  came  in  as  vice-president 
and  general  manager.  He  engaged 
Mrs.  Pennoyer  and  enlarged  the  ad¬ 
vertising  staff. 

Let  Mrs.  Pennoyer  tell  it: 

“I  used  to  blanch  when  I  thought 
how  much  money  (in  proportion  to 
sales)  was  going  for  newspaper  ad¬ 
vertising,  but  Mr.  Holmes  had  the 
courage  of  his  convictions  and  we 


went  ahead.  Sometimes  we  thought 
we  ought  to  have  our  heads  examined. 
It  took  courage  to  go  agahist  uptown 
precedent  as  we  did,  for  no  other 
shop  of  our  class  had  ever  gone  in 
quite  so  heavily  for  selling  in  the 
newspapers.  The  characteristic  57th 
Street  formula  was,  and  still  is,  the 
two- column  by  100  line  advertisement 
placed  up  front  in  preferred  position. 
Look  at  Bergdorf  Goodman  or  Jay 
Thorpe  or  any  number  of  others,  for 
i.'.stance. 

"Backs  to  the  Wall" 

“But  we  had  our  backs  to  the  wall, 
we  had  to  do  something,  we  had  to  do 
a  lot  of  things,  if  we  were  going  to 
pull  out  of  it,  and  they  w'anted  to 
advertise,  and  we  did.  Here  we  were, 
with  an  uptown  establishment  dealing 
in  expensive  merchandise,  with  appeal 
to  customers  in  the  higher  financial 
brackets,  who,  it  was  commonly 
thought  could  not  be  reached  through 
such  a  commonplace  medium  as  the 
columns  of  their  daily  newspaper. 

“It  was  the  general  opinion  that  this 
trade  could  be  brought  into  store  best 
through  other  channels,  word  of  mouth 
salesmanship  from  woman  to  woman 
across  luncheon  tables  or  in  the  most 
exclusive  powder-rooms,  loyalty  to  the 
traditional  firms  their  parents  and 
grandparents  gave  their  custom  to, 
and  so  on. 

“So  that  when  Bonwit  Teller  came 
cnit  with  big  ads  in  the  Times,  Herald 
Tribune  and  Sun,  and  more  recently 
the  World-Telegram,  there  were  those 
who  thought  we  might  as  well  have 
thrown  it  down  the  sink.  But  we 
kept  on  just  the  same. 

“  ‘We’re  planting  seeds  and  watch¬ 
ing  them  grow,’  they  told  me.  And 
so  we  went  ahead.  We  broke  with 
precedent  in  other  ways,  too.  We 
went  into  the  back  of  the  Times,  for 
instance,  where  little  in  the  nature 
of  woman’s  shop  advertising  had 
shown  its  face  before. 

“I  had  found  out  about  the  pulling 
power  of  the  back  pages  of  the  Times 
almost  by  accident.  One  time  when  I 
was  with  Jay  Thorpe  we  had  a  lot  of 
expensive  handbags  to  sell,  some  of 
them  worth  as  much  as  $85,  and  we 
were  offering  them  all  for  $16.50. 
Among  them  were  just  16  bags  with 
watches  set  in  the  frame,  something 
entirely  new  at  that  time.  We  wanted 
a  three-column  advertisement,  so  we 
couldn’t  get  up  front  in  the  Times. 
And  so  we  put  a  small  ad  in  the  back 


SEEING  THINGS  UNDER  THE  BED 


the 


.  0^  reach  of  the  subway  crowds 

tiH  1  were  disposed  to  “snoot” 
“  ^  them  dependent  upon  up- 

trade,”  plus  the  advent 
tte  depression,  which  put  many  a 


Edward  J.  Flynn's  at¬ 
tack  on  the  press  as 
cartooned  recently 
by  Howard  Fisher  in 
the  Portland  Oregon 
Daily  Journal. 


of  the  Times,  just  taking  a  chance, 
but  not  very  hopeful  about  it  ’Way 
down  at  the  bottom  of  the  ad  in  type 
I’m  sure  was  no  bigger  than  8-point, 
we  urged  those  who  wanted  to  be 
sure  of  getting  one  of  the  bags  with 
a  watch  to  come  early. 

“We  were  swamped  with  customers 
for  those  bags.  The  16  bags  with 
watches  went  like  hot-cakes,  and  one 
woman,  who  had  come  all  the  way 
from  New  Jersey,  only  to  be  told  that 
the  bags  were  all  sold,  was  angry  and 
refused  to  be  consoled  even  when  the 
store,  to  keep  her  trade,  offered  her 
any  watch  bag  in  the  store.  She  re¬ 
fused  to  accept.  She  thought  we  must 
have  lied,  that  there  never  had  been 
'any  such  bags,  because  if  there  had, 
they  could  not  possibly  have  sold  out 
so  quickly.  But  they  had. 

“■niat’s  how  I  learned  about  the 
pulling  power  of  the  back  pages  of 
the  Times.  Bonwit  Teller  has  been 
largely  credited  with  building  up  the 
back  section  of  the  Times  since  that 
time. 

Style  News  Emphasized 

“Our  ads  themselves  have  had  a 
distinctive  quality  in  keeping  with  the 
store’s  policies.  We  never  attempt  to 
high-pressure  or  argue  you  into  buy¬ 
ing.  We  don’t  talk  down  and  we  don’t 
talk  folksy.  The  emphasis  is  always 
on  news. 

“We  leave  as  much  white  space  in 
our  ads  as  possible,  but  not  in  a  showy 
manner,  only  what  is  needed  for  ap¬ 
pearance’s  sake.  We  try  to  word  our 
ads  in  simple,  concise  and  sincere 
manner,  in  prose  that  has  a  direct, 
human  quality  about  it  but  that  does 
not  slop  over — something  that  requires 
walking  a  hair-line  to  achieve  suc¬ 
cessfully. 

“Of  course  we  have  always  been 
heavy  users  of  the  Sunday  editions. 
We  place  just  about  as  much  linage 
in  the  Times  and  Tribune  on  Sunday 
alone  as  we  do  in  all  the  rest  of  the 
week  put  together.  Also,  the  em¬ 
phasis  has  been  markedly  on  morning 
rather  than  evening  papers,  in  spite  of 
the  old  idea  that  the  morning  paper 
goes  out  of  the  home,  the  evening 
paper  stays  in. 

“Only  recently  have  we  been  able 
to  get  proper  handling  in  the  after¬ 
noon  papers,  and  when  we  couldn’t 
we  just  stayed  out.  What’s  the  use  of 
building  up  a  beautiful  advertisement 
of  a  $1,500  mink  coat,  or  a  jewelled 
bracelet,  if  it’s  going  to  be  sandwiched 
between  a  set  of  Mirro  aluminum  and 
a  sale  of  birdseye  diapers?  Doesn’t 
look  right.” 

Bonwit  Teller’s  total  linage  in  the 
three  papers.  Times,  Herald- Tribune 
and  Sun,  in  1935  was  473,310  lines.  In 
1939  it  had  risen  to  more  than  735,000 
lines.  Of  this  amount  the  largest 
proportion  went  to  the  Times,  with 
the  Herald-Tribune  second,  the  Sun 
third.  More  recently,  the  'World-Tel¬ 
egram  has  been  added.  The  advertis¬ 
ing  percentage,  disproportionately 
large  during  the  first  two  building 
years,  has  been  in  correct  alignment 
with  the  store’s  volume  since  1937. 


U.  S.  BUYS  HEARST  LAND 

The  War  Department  has  purchased 
seven  ranches  totaling  154,000  acres 
at  cost  of  two  million  dollars  from 
Hearst  Sunical  Land  and  Packing 
Corporation  of  San  Francisco.  The 
property  will  be  used  to  train  troops 
from  Fort  Ord,  Camp  Merriam  and 
a  new  replacement  center  to  be  es¬ 
tablished  along  the  Naciemiento  River. 
The  tract,  when  combined  with  the 
one  and  three-quarter  million  acres 
of  the  Los  Padres  National  Forest, 
under  control  of  the  Department  of 
Agriculture,  will  form  one  of  the 
finest  target  ranges  and  maneuver 
grounds  in  the  entire  country. 


EDITOR 


P  U  B  L  I  S  HE 


Excess  Profits  Tax 
Law  Defined 


Two  Methods  of  Computing  Tax 
Permitted  .  .  .  Normal  Tax  Rises 
To  24  Per  Cent 


By  A.  S.  VAN  BENTHUYSEN 


DURING  1940  two  Revenue  Acts  were  such  prior  to  January  1,  1940,  and, 
enacted.  The  first  may  be  cited  as  (e)  “dividends  on  stock  of  domestic 


the  “Revenue  Act  of  1940”  and  the  corporations 


second  as  the  “Second  Revenue  Act  of 
1940.”  The  latter  act  is  also  referred 
to  as  the  “Elxcess  Profits  Tax  Act  of 
1940." 


I  --  tirement  of  certain  obligations,  and  of  the  affairs  of  the  corporation  n 

I  ^  (®)  certain  bad  debt  recoveries.  These  are  the  owners  at  all  time  during  H 

are  the  same  reductions  as  stated  in  taxable  year  of  at  least  70  per  centu 
connection  with  the  other  method,  in  value  of  each  class  of  stock  in  ti 
The  foregoing  furnishes  the  base  for  corporation,  and  in  which  capital 
further  calculations.  not  a  material  income-producing  fai 

Determining  Invested  Capital  tor.”  It  does  not  include  ‘any  cc 

.  _  •  .,1.  i  f  •  *  j  poration  50  per  centum  or  more 

)Uting  Tax  Next  is  the  amount  o  invested  cap-  ^ 

ital  at  the  beginning  of  the  year  Mere  proRts.  or  income  derived  from  trad:- 
T}'  reliance  on  book  figures  is  not  suni-  .  .  ,  „  .  . 

lax  XtlSeS  .  ^  ..t:.  *  J  1  „  as  a  principal.  In  connection  w 

cient.  Equity  invested  capital  for  ^  ^ „  .  ,.  ., 

any  day  Id  the  «xable  year  shall  be  'iTon'sXSTiwntaf  ™a™  S 
determined  as  of  the  teeinmng  o  fh,,  a,  “h  r 

-N  (a)  money  or  property  paid  in  for  representing  them” 

stock,  or  as  paid-m  surplus,  or  as  a  c..r.u  o  a 

such  prior  to  January  1.  1940,  and,  contribution  to  capital  (b)  distribu-  g^me  normal  tax  as  ordinarj  coi^ln 
(e)  “dividends  on  stock  of  domestic  tions  in  s  ock  (stock  dividends)  paid  .j  ..3^  in  it3 

corporations.”  out  prior  to  January  1  1940  which  are  ^  ^  ^ 

_  N..  I.C-.  _  latedsnrplus  at  January  1,19«  (will,  surhSfe  3 


"Average  Net  Income" 

Next,  the  base  period  earnings— 
(those  for  the  years  1936  to  1939  in- 


that  portion  prior  to  March  1.  1913 


j - -  --  -  identified),  arrived  at  after  making 

elusive),  must  likewise  be  adjusted,  necessary  adjustments,  and  (d)  50%  -c 


These  ^dj^tments  provide  for  the  of  borrowed  invested ’capital.  There 


starting  after  Dec.  31,  1939.  They  do  exclusion  from  net  income  of  those 
not  apply  to  returns  for  fiscal  years  .  •  naragraph  lettered 


is  also  included  new  capital  acquired 


Supplement  S  net  income.”  I 
TTiis  is  the  net  income  less  (a)  Feel 


not  apply  to  returns  tor  fiscal  years  paragraph  lettered  after  January  1  1940  but  only  in  pro-  This  is  the  net  income  less  (a)  Fa 

starting  in  1939  and  endmg  in  1940.  »  i<u>.  «  >>  __j  **„  ”  ni„c  (f)  “losses  *•  ’  k  a  a  •  ..^k  ^  .  ®ral  income  tax,  and,  (b)  contrib; 

ovamn1<>  cVirtlllrl  tVlia  ficral  VMT  I  .  ’  *■  r*  _  _l- ; _  portion  as  it  was  had  during  the  year,  icm’i 

imifatirtTi  /qc  ^aiir 


For  example,  should  the  fiscal  year  arising’ from  fires,  storms,  shipwreck. 


run  from  July  1,  1939  to  June  30,  1940, 
the  first  tax  payable  would  be  on  the 
income  for  the  year  ended  June  30, 
1941. 


or  other  casualty  or  from  theft  or  aris¬ 
ing  from  demolition,  abandonment,  or 
loss  of  useful  value  of  property,  not 


poruon  as  u  was  nau  au.ing  u.e  yvai  ^  limitation  (as  agairAl  fact, 

computed  on  a  daily  basis.  Invested  5^^  co^Xers 

ccpite  IS  reduced  by  distributions  of  ^  From  this  result  there  is  toXuse  i 

capital  which  are  not  out  of  earnings  deducted  dividends  paid  in  the  tXiply 


To*  Rises  to  24%  _ ^ _ _  _ 

Normal-tax  rates  vary  with  the  nor-  any  “claim,  award,  judgment,  or  de-  averaged,  thereby  reflecting 

mal-tax  income,  as  follows:  cree  against  the  taxpayer,  or  inter-  changes  during  the  year,  there  is  to  be  ?  n  * 

Up  to  $5,000 — 14.85%.  est  thereon,  if  it  was  abnormal  to  deducted  assets  the  income  from  which  ^  ’  a 

$5.000— $20.000— $742.50  plus  16.5%  incur  a  liability  of  such  character,  and  is  not  included  in  the  excess  profits  \  “  ki,.k  i.^k 

on  excess  over  $5,000.  (H)  repayment  of  processing  taxes  income.  In  general,  the  excess  r  f 

$20,000— $25,000— $3,217.50  plus  18.7%  under  prescribed  regulations.  profits  tax  provision  follows  closely  amm.nf  k« 


loss  of  useful  value  ot  property,  not  q£  taxable  year,  computed  in  the  .  . 
compensated  for  by  insurance  or  s^nie  manner  as  new  capital.  After  “ir^k  1 
otherwise,”  and,  (g)  deductions  for  invested  capital  of  the  taxable  year  , _ f  .u. 


on  excess  of  $20,000. 

$25,000  —  $31,964.30  —  $4,152.50  plus 
38.3%  on  excess  over  $25,000. 


•'  ’  able  year.  Has 

same  manner  as  new  capital.  After  ..k..-..k..i.i„-  ,..k„  i.. 

the  invested  capital  of  the  taxable  year  j^v  of  the  favaklo  uMmf ’*ko  *  ■ 
has  been  averaged,  thereby  reflecting  ^  ckarelf  IHo  in 

changes  during  the  year,  there  is  to  be  rinratinn  ch  11  i  1  k‘  ^  ^ 

j  j  *  j  i  iu  •  t  !-•  k  poration,  shall  include  in  ms  gross  r.  c-,*:.. 

deducted  assets  the  income  from  which  „  j-.-j  j  »  ju  .  1.  Startin 

.  .  1  j  j  .  .,  c*  come,  as  a  dividend,  for  the  taxaba  1, 

IS  not  included  in  the  excess  profits  •  .„u:_k  _  .  u-  u  .l  .  “*^‘6  u 

.  .  r  1  xk  >  in  which  or  with  which  the  ta  .i:„kx.a 

net  income.  In  general  the  excess  gfile  year  of  the  corporaUon  ends,  th 

profits  tax  provision  follows  closely  received  as: 


Having  arrived  at  the  adjusted  the  similar  provisions  which  applied  ^iv^end  If  on  suriasrl^^ 
amounts,  the  average  annual  figure  in  the  years  1917  to  1921.  k  j  l  1.  .1  .  1  .  ^  ™l-with 


had  been  distributed  by  the  corpora- 


for  the  four  year  period,  1936  to  1939  Under  the  “invested  capital  method”  x  j  ro/xoivoxt  kw  eko  ck.xrx.i,AW.J' 

inclusive,  is  the  “average  base  period  the  adjusted  normal-tax  income  is  ’  „..„x _ x  ^xk_ 


$31,964.30  —  $38,565.89  —  $4,250  plus  inclusive,  is  the  “average  base  period  the  adjusted 


36.9%  on  excess  over  $25,000. 

Over  $38,565.89—24%. 

These  rates  apply  to  all  ordinary 


net  income.”  If,  in  this  period  there  credited  with  (a)  8%  of  the  invested 


was  one  deficit  year,  the  result  for  capital  for  the  taxable  year  plus  (b) 


an  amount  equal  to  the  undistributei 
Supplement  S  net  income  of  the  cor¬ 
poration  for  its  taxable  year.” 

From  the  standpoint  of  both  cor¬ 
poration  and  shareholder,  sud 


These  rates  apply  to  all  ordinary  that  year  is  included  as  zero.  Should  $5,000.  From  the  standpoint  of  ^th  ( 

corporations  regardless  as  to  whether  more  than  one  year  have  been  a  deficit  Mention  has  been  made  of  the  fact  poration  and  shareholder  s 
the  income  is  as  the  result  of  invested  year,  the  largest  deficit  year  can  be  that  reliance  on  book  figures  is  not  amounts  are  treated  as  if  they 

capital  or  from  the  personal  services  included  as  zero,  but  the  deficits  of  sufficient.  The  book  figures  for  surplus  figg^  distributed  and  returned  to 

of  stockholders  without  invested  cap-  the  other  year  or  years  must  be  in-  at  the  beginning  of  the  year  can  pos-  corporation  as  paid-in  surplus  01 

ital  beine  “a  material  income-nroduc-  eluded  as  such.  sibly  be  subject  to  various  adjustments  „j,j:x:„„,i _ ^;x„i 


of  stockholders  without  invested  cap¬ 
ital  being  “a  material  income-produc¬ 
ing  factor.” 

We  now  come  to  the  excess-profits 


at  the  beginning  of  the  year  can  pos¬ 
sibly  be  subject  to  various  adjustments 


Against  the  “excess  profits  tax  net  3  result  of  past  entries. 


the  following  credits  are  There  can  be  added  to  surplus  in- 


phase.  These  taxes  are  imposed  on  allowed:  (a)  95%  of  the  “average  base  ventory,  investment,  sinking  fund  and 


the  excess  profits  over  certain  credits. 
The  tax  is  not  applicable  to  such  prof¬ 
its  on  the  basis  of  their  percentage  re- 
Ic.tion  to  average  earnings  or  invested 
capital,  but  purely  to  the  money 
amount  over  the  credits  allowed. 
Should  the  excess  profits,  when  the 


period  net  income.”  (b)  $5,000,  and,  contingency  reserves,  any  reduction 


corporation  as  paid-in  surplus  or  a 
additional  capital. 

This  type  of  corporation  would  cove 
those  engaged  in  syndicate,  advertis¬ 
ing,  representation,  valuation,  ap- 


(c)  8%  of  the  net  capital  addition 
throughout  the  year,  reducible  by  6% 
of  the  net  capital  reduction  for  the 
taxable  year. 

The  adjustment  for  net  capital  addi¬ 
tion  (or  reduction),  is  represented  by 


of  the  amount  actually  paid  for  in¬ 
tangibles,  any  capital  expenditures 
charged  to  expense  or  surplus,  any 
arbitrary  reduction  made  in  asset 
values  and  so  forth.  There  might  also 
be  reductions  necessitated,  as  for  ex- 


praisal,  engineering,  brokerage  asc  ,  i. 
similar  activities.  ^ 


Dailies  Get  Right  to 


Inspect  Sheriffs  Docket 


tax  basis  result  is  reached,  be  not  “the  excess,  divided  by  the  number  of  a^ple,  for  any  appreciation  in  the  sheriffs  do^krt^qf^^resL^^^ 

*k»_  ecAAA  Xi _ :ii  1 _  J  .  •  xk^  x_.._ki _ _  -f  Xi _  valiip  of  ascpfs  that  mav  ko  rofloj-toH  in  T  “"vrui  s  aocKCl  OI  arresis  WBM  up-  (,lobe  . 


greater  than  $5,000,  there  will  be  no 
excess  profits  tax. 


days  in  the  taxable  year,  of  the  aggre¬ 
gate  of  the  daily  capital  addition  (or 


Two  optional  methods  are  available  reduction)  for  each  day  of  the  taxable 


value  of  assets  that  may  be  reflected  in 
the  surplus  account. 

It  is  well  to  take  these  into  con- 


to  the  taxpayer,  the  “average  earnings  year,  over  the  aggregate  of  the  daily  sideration  before  filing  a  tax  return 


held  in  Mobile,  Ala.,  Oct.  25  by  twe  , 
judges  in  Mobile  County  Circui:  ^ 

Court.  heard  1 

The  decision  by  Judges  David  H  hig  pa 


method”  and  the  “invested  capital  reduction  (or  addition)  for  each  day  for  they  will  inevitably  be  brought  to  Edington  and  J.  Blocker  Thomtot  Tj,e 


method.”  A  new  choice  of  method  of  the  taxable  year.”  Addition  covers  light  in  the  audit  that  will  be  made  by  was  given  in  overruling  demurrers  oi  too  yc 
can  be  made  each  year.  Obviously,  “money  and  property  paid  in  for  stock,  a  Bureau  of  Internal  Revenue  auditor.  Sheriff  W.  H.  Holcombe,  of  Mobile  herse]j 
the  method  to  use  is  that  which  gives  or  as  paid-in  surplus,  or  as  a  contribu  ~  _  .  .  _  ’  , 


the  highest  amount  of  credit. 


Excess  profits  tax  rates  apply  to  the  County,  to  a  mandamus  suit  filed  b;  anyth! 


tion  to  capital”  after  the  start  of  the  excess  of  profits  over  the  credits  al-  R.  B.  Chandler,  publisher  of  the  Mo-  tures. 


corporations  will  find  it  advantageous  taxable  year.  Reduction  is  repre-  lowed  under  both  methods  and  are  on  bile  Press  and  Register,  seeking  to  re  stenog 


to  make  tentative  calculations  -  under  sented  by  distribution  of  capital  to  a  graduated  scale,  as  follows: 


quire  the  sheriff  to  make  his  record  the  sa 


both  methods  so  as  to  decide  which  stockholders  but  this  does  not  apply  First  $20,000,  25%;  next  $30,000,  available  to  reporters  for  the  twi 


method  results  in  the  smallest  tax.  to  earnings  or  profits  of  the  taxable  30%;  next  $50,000,  35%;  next  $150,000,  newspapers. 


Regardless  of  which  method  is  used  yoar.  “The  daily  capital  addition  shall 
certain  essential  adjustments  must  be  ‘o  no  way  be  less  than  zero.” 


made,  necessitating  a  review  of  the 
operations  of  the  corporation. 


407o;  next  $250,000,  45%;  over  $500,000, 
50%. 


After  deductirig  from  the  “excess  There  are  a  number  of  special  pro¬ 


profits  tax  net  income”  (normal-tax  visions.  A  carry  over  of  unused  ex- 


Under  the  average  earnings  method  income  adjusted),  the  credits  allowed,  cess  profit  credit  of  a  preceding  year 


The  sheriff  previously  had  refuse  a  lath 
to  accede  to  a  formal  demand  of  th  vice, 
publisher  for  inspection  of  the  rec-  Rober 
ords.  T 

Judge  Edington,  who  delivered  tb  Wit 


- lllCUiUU  - - - - - - - - - ’  - -  , 

the  normal-tax  net  income  for  the  remainder  is  subject  to  the  excess  is  allowable  in  the  case  of  normal-tax  opinion,  held  that  such  a  record,  i  oetori 


taxable  year  must  first  be  adjusted,  profits  tax.  net  income  not  in  excess  of  $25,000.  kept,  must  be  kept  open  for 

resulting  in  the  “excess  profits  tax  Under  the  invested  capital  method  Under  certain  conditions  affiliated  spection  of  any  citizen,  but  added  i  s  rt. 

net  income.”  For  this  purpose  there  certain  adjustments  must  also  be  groups  of  corporations  are  permitted  such  a  record  is  not  kept,  the  respon  hi 


can  be  deducted  from  the  normal-tax  made.  To  the  normal-tax  income 


income,  (a)  Federal  income  tax,  (b)  there  must  be  added  (a)  50%  of  the  relief 


file  consolidated  returns.  Special  sibility  is  the  sheriff’s  and  the  Mur  «eci 
ief  is  provided  in  the  event  of  ab-  kas  no  power  to  require  him  to  "e 


long  term  capital  gains  in  excess  of  deduction  for  interest  on  indebtedness  normal  income  or  capital  by  the  dis-  a  record. 


losses  from  the  sale  or  exchange  of  ii;cluded  as  borrowed  capital,  (b)  cretionary  power  vested  in  the  Corn- 


property,  of  a  depreciable  character,  long-term  capital  losses  as  under  the  missioner  of  Internal  revenue. 


when  same  has  been  held  for  more  other  method,  and,  (c)  interest  on  Following  the  old  excess  tax  provi- 


than  18  months,  (c)  income  from  “the  Federal,  state  and  local  government  sions  applicable  to  1917  to  1921,  partic 


P-D  BOOKLET  REISSUED 

St.  Louis,  Oct.  28 — Because  of  >• 
unexpected  heavy  demand,  the  Po®  ' 


retirement  or  discharge  of  any  bond,  obligations  at  the  option  of  the  tax-  ular  reference  is  made  to  “personal  Dispatch  has  printed  an  additi^  uim 


debenture,  note,  or  certificate  or  other  paper.  The  income  is  decreased  by  service  corporations.”  These  are  de-  10,000  copies  of  its  32-page 


evidenre  of  indebtedness,  if  the  obli-  (a)  dividends  on  stock  of  domestic  fined  as  corporations  “whose  income  “Building  the  Constitution.”  ori| 


gation  has  been  outstanding  for  more  corporations,  (b)  federal  income  taxes 


than  18  months,”  (d)  recoveries  of  (c)  capital  gains  on  assets  held  for 


is  to  be  ascribed  primarily  to  the  ac-  issued  three  years  ago.  The  reis^ 
tivities  of  stockholders  who  are  reg-  brings  the  total  number  of 
ularly  engaged  in  the  active  conduct  printed  to  71,000. 


bad  debts  if  same  were  allowable  as  over  18  months,  (d)  income  from  re- 
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f  ^  ^  ^  When  Mollie  first  joined  the  syndi- 

iVoman  Executive  Holds  Sway 

*^W  w  ^  features  offered  at  that  time  were 

_  mm  mm  «  •  _  mm  -  •  ■  Peter  Finley  Dunne’s  humorous  prose, 

MA  1  Td  1*  T 1  Cl  T  Cl  John  T.  McCutcheon’s  cartoons,  Lil- 

^  ^  t3X  Itv  y  XXVAXv^WL  LC?  A  aX  LXi3  Li3  llan  Russell’s  beauty  articles,  Marian 

‘  “  Harland’s  housekeeping  feature,  sev- 

eral  contest  serials  such  as  “The  Ad- 

MoUie  Slott,  Assistant  Manager,  Chicago  ventures  of  Kathleen  ”  and  The  Mil¬ 

lion  Dollar  Mystery.” 

Tribune-New  York  News  Syndicate,  Started  The  latter  two  were  the  forerunners 

of  suspense  fiction  serials  and  the 

As  Stenog  to  Manager  26  Years  Ago  S 

By  STEPHEN  I.  MONCHAK  old  days  Tribune  readers  were  in- 

■1  vited  to  write  their  own  endings  for 

i'.LiTS'n  in  the  office  of  the  Chicaso  call,  that  she  didn’t  know  how  to  be-  chewing  secretary.  Instead  of  quietly  each  chapter,  hence  the  contest  an- 
IvSe-New  York  News  Syndicate  gin.  All  she  knew  was  that  what  she  watching  the  parade  go  by,  she  quick-  ^gle. 

*/  «  1  •  .  .1 _r  “ii-kwc”  l«r  H£kT*CAlf  t  r\  AO/^ri  TtAUP  TVl  O  n  —  ...  -  .  ... 


Mollie  Slott,  Assistant  Manager,  Chicago 
Tribune-New  York  News  Syndicate,  Started 
As  Stenog  to  Manager  26  Years  Ago 
By  STEPHEN  J.  MONCHAK 


Ot  the  Daily  News  building  in  mid-  had  in  the  way  of  featurp  were  ‘tops 
New  York,  Mollie  Slott,  assistant  and  they  would  bring  the  desired  re- 
ir '  .sger  of  the  syndicate  and  a  veter-  suits.  ,  u 


ly  adapted  herself  to  each  new  man¬ 
ager,  learning  from  each  one.  Today, 


7',  of  the  field,  daily  holds  sway  over 
work  of  many  of  the  country’s 
-  Ijrful  big-name  cartoonists. 


suits. 

McAuliffe  sized  up  the  situation  im¬ 
mediately,  told  her  to  forget  her  prob- 


Mollie  is  the  worrying  type,  living 
in  fear  of  deadlines.  She  keeps  the 


she  credits  them  all  with  important  syndicate  artists  stepping  as  a  result. 


parts  in  forming  and  rounding  out 
her  own  business  education  and  suc- 


lem  and  show  him  the  samples.  He  cess. 


.  ^  j  <  .  then  gave  her  a  substantial  order  and  First  of  the  managers  she  worked 

„  publicized  for  would  outgrow  her  shy-  for  was  the  late  Stirling  Parkinson, 

Ft:  ( !!  of  her  years  in  the  syndicate  busi-  the  bar,  but  who  was  more 

-r  because  she  is  a  retiring  figure.  Collie  returned  to  Chicago  happy  interested  in  newspapering.  Then 
many  pereons  stil  address  33  ^  kid  at  Christmas  time.  came  the  late  Guy  Lee,  a  brilliant 

-lers  to  Mollie  Mr.  M.  S  ott,  McAuliffe,  of  course,  was  right  publicity  man  and  feature  editor,  who, 

Dbj:  use  she  signs  her  correspondence  3bout  Molli^’s  shyness.  She  got  over  in  turn,  gave  way  to  the  late  C.  O. 
tax^simply  M.  Slott. 

I  Hos  Combination  of  Talents 

Yet,  in  many  respects,  she  is  as  col- 
■orful  as  the  artists  whose  work  she 
ll'dps  edit. 

Starting  at  the  bottom  of  the  syn¬ 
dicate  ladder  26  years  ago,  she  has 
1  climbed  step  by  step  until  today  she 
1  holds  a  responsible  executive  post — 

"drawing  a  five-figure  salary  annually 
g-with  one  of  the  largest  and  most 
successful  newspaper  syndicates  in  the 
jj  country. 

Intelligence  and  perseverance,  com¬ 
bined  with  an  understanding  of  the 
mass  mind  and  a  seemingly  inexhaus¬ 
tible  capacity  for  work  have  spelled 
I* success  for  this  brilliant  executive, 

^  who  is  just  plain  “Mollie”  to  her  busi¬ 
ness  associates  and  friends. 

r  3.‘ 

It  all  started  for  Mollie  during  one 
(jyg  of  those  managerless  periods  up  to 
^  1918  that  the  then  Chicago  Tribune 
Syndicate  went  through  during  its 
M  ‘^^ys  of  organization  in  the  Win- 
“  dyCity. 

Mollie.  who  acted  as  secretary  to  the  ......  .  .  ~  .  1.  ..  ..l  .  t  .l  /-t  .ivkic  . 

syndicate  manager  when  there  was  Here  Moll.e  Slott  •* ‘^own  .n  her  ofRce  m  consultahon  with  Iwo  of  the  CT-NYNS  fop 
one,  was  alone  in  the  syndicate  office  cerfoon.sfs.  B.ll  Holman,  creator  of  Smokey  Svover  and  Nuts  and  Jolts, 

^gt  in  the  Chicago  Tnbunc  building  when 
J-  J.  McAuliffe.  manaeinu  editor  of 


flrrvs  because  she  is  a  retiring  figure. 
;Ln  fact,  many  persons  still  address 
■iriiers  to  Mollie  “Mr.  M.  Slott,”  be- 


more  often  than  not  through  the 
mails. 

The  late  Sidney  Smith,  who  created 
“The  Gumps”  for  the  syndicate,  would 


for  was  the  late  Stirling  Parkinson,  33  “Mollie,  I’ve  got 

trained  for  the  bar,  but  who  was  more  something  for  you  to  worry  about. 


Here  Mollie  Slott  is  shown  in  her  office  in  consultation  with  two  of  the  CT-NYNS  top- 
notch  cartoonists.  Bill  Holman,  creator  of  "Smokey  Stover"  and  "Nuts  and  Jolts," 
wearing  hat,  and  Zack  Mosley,  creator  of  "Smilin'  Jack." 


My  strips  are  late  again.  You  do  my 
worrying  for  me,  will  you?  You  al¬ 
ways  do  for  everybody,  anyway.” 

Pioneered  in  Wired  Pictaret 

Mollie  can  look  back  on  an  inter¬ 
esting  list  of  earlier  accomplishments. 
Not  generally  known  is  that  she  pio¬ 
neered  in  sending  pictures  over  the 
wires. 

She  sent  the  first  picture  via 
wire  transmission  of  the  Dempsey- 
Carpentier  fight  by  improving  on 
plans  submitted  by  R.  W.  Trueblood, 
then  managing  editor  of  the  Los  An¬ 
geles  Times.  That  was  on  July  2, 
1921. 

She  made  a  special  trip  to  New 
York  for  the  occasion  and  actually 
worked  on  the  transmission  of  the 
photo,  which  created  a  sensation  when 
it  appeared  on  the  first  page  of  the 
Chicago  Tribune  the  following  day. 
The  story  of  how  it  was  accomplished 
with  due  credit  to  Mollie  for  her  part, 
ran  with  the  picture  that  day. 

Printer’s  ink  is  definitely  in  Mollie’s 
blood,  and  she  runs  the  syndicate 
much  after  the  fashion  of  a  newspa¬ 
per  office.  Publishers  dealing  with  the 
syndicate  have  the  highest  praise  for 
the  Crawford-Slott  combination  and 
its  output. 

Scholarly  veteran  of  the  field,  Ar¬ 
thur  W.  Crawford  is  the  syndicate’s 
general  manager  and  “trouble-shoot - 


^  1  tbe  St.  Louis  Democrat,  now  the  that  a  long  time  ago.  But  when  it  Larson,  an  expert  on  the  business  side,  er,”  who  spends  much  of  his  time  on 

^  Globe  -  Democrat,  telephoned  and  conics  to  selling,  she  still  frets  until  who  for  many  years  was  traffic  man-  selling  trips  and  shuttling  between 

‘  I  asked  that  someone  call  at  the  Demo-  a  contract  has  been  signed.  That’s  ager  of  the  Chicago  Tribune.  Chicago  (where  the  syndicate  still 

wat  and  submit  features.  He  had  one  of  the  reasons  why  she  only  A  brilliant  newspaperman  cf  the  maintains  a  branch  in  the  Tribune 


Chicago  (where  the  syndicate  still 


wat  and  submit  features.  He  had  one  of  the  reasons  why  she  only  A  brilliant  newspaperman  cf  the  maintains  a  branch  in  the  Tribune 

(leard  that  Tribune  features  were  sell-  makes  an  occasional  selling  trip  these  old  school,  the  late  W.  E.  Stott,  for  building)  and  New  York  headquar- 

bg  papers.  days.  She  sticks  to  her  desk  most  of  20  years  city  editor  of  the  Tribune,  ters. 


The  call  frightened  Mollie.  She  was  the  time. 


was  Mollie’s  next  boss.  It  way  from  While  he  is  away,  it  is  Mollie’s  job 


too  young  and  inexperienced  to  go  Mollie,  who  was  born,  reared  and  him,  more  than  any  of  the  others,  to  keep  the  office  running  smoothly. 


tin  thought.  She  didn’t  know  schooled  in  Chicago,  began  as  a  sten-  that  she  learned  news  values 

'  ■  anything  about  selling  syndicate  fea-  ographer  in  the  circulation  department  Worked  for  Wallace  Kirk 

_  'T®®'  somebody’s  of  the  Tribune.  Shortly  after  she  was  Wallace  Kirk,  for  many  years  as- 


Went  to  New  York  in  '33 

Back  in  1933  when  the  main  office 
still  was  in  Chicago,  J.  M.  Patterson 


St(>nr>fT  U  J-J  U  i  J  •  1  X  .lU  f  iU  YTcJiiaoc  lui  niaiijr  jrcaia  aa-  &iiu  was  in  V..,niCagO,  d.  IVl.  f-aUerSOn 

ori  Ku  ^  ‘  s^‘=»‘e]ary  to  the  manager  of  the  Colonel  McCormick,  was  told  Mollie  one  day  that  she  would 

And  cn  it  n  Twr  r»  •  syndicate  department.  She  \vas  still  syndicate  depart-  have  to  go  to  New  York  and  work 

innor  teens,  not  rnuch  older  p^g^t.  He  was  succeeded  by  genial  from  there. 

than  the  office  boy  in  that  department.  Arthur  W.  Crawford,  present  vice-  He  asked  her  how  long  it  would 


fattiari,,  ■  t*  - - u  j  . --.7  ——---I-— ----7-  -  nrinur  w.  »..rawiora,  present  vice-  He  asked  ner  now  long  it  wi 

icp  H J  c  her  ad-  She  put  up  her  hair  for  the  first  time  president  and  general  manager  of  the  take  her  to  make  the  transfer. 


suggested  that  she  see  Col.  to  make  herself  look  older. 

^  toe  Resolved  to  Succeed  Early  diate 

to  With  1  „  u  _ A  Smart,  with  an  opportunistic  bent,  years. 

i  i  before  Colonel  McCormick.'"  The  Col-  and  quick  on  the  uptake,  Mollie  made  Not 
to  onel  simply  asked,  “When  can  you  up  her  mind  she  was  going  t 


Arthur  W.  Crawford,  present  vice-  He  asked  her  how  long  it  would 
president  and  general  manager  of  the  take  her  to  make  the  transfer.  It 
syndicate,  who  now  is  Mollie’s  imme-  wasn’t  easy  for  her  to  break  up  her 
diate  superior  and  has  been  for  22  home  and  leave  old  friends,  but  she 


■ars.  did  it  as  a  reporter  would  with  a  new 

Not  one  of  the  ex-managers  left  the  assignment.  Everything  had  to  be 


^  i  start?” 


^  execution  the  chief  America’s  entry  into  the  World  War  great  deal  and  admired  her  ability  as  the  reorganization  of  books  and 

?  .  the  Tribune,  and  it  re-  , 


up  her  mind  she  was  going  to  succeed  syndicate  without  asking  Mollie  to  go  moved  East.  Only  a  small  staff  was 
in  the  business  in  spite  of  her  youth  along  with  them  at  a  higher  salary,  left  in  Chicago. 

and  sex.  since  all  had  come  to  depend  on  her  a  During  the  transfer,  Mollie  did  all 


kee;  solved  Mollie  to  ell  M  A  I  ff  She  other  events  which  occurred  an  organizer  and  business  aide.  equipment  and  supervised  the  instal- 

left  for  St  Louk  th  f  ll'^  *  ’  ^0  dav  within  the  Tribune  wrought  many  During  the  first  seven  years  some-  lation.  During  all  this  maneuvering, 
frightened  all  th  ^  °  owing  y,  ^.j^gj^ggg  syndicate  department  times  months  would  go  by  with  the  the  syndicate  functioned  smoothly. 

^  M  ii  ^  way.  — changes  which  would  have  soon  dis-  syndicate  managerless.  In  addition  No  deadlines  were  missed  and  ship- 

jU  Makes  Her  First  Sale  couraged  the  ordinary  secretary.  to  her  Hiifies  as  a  serretarv.  Mollie  ments  were  matte  on  lime 


syndicate  managerless.  In  addition  No  deadlines  were  missed  and  ship- 
to  her  duties  as  a  secretary,  Mollie  ments  were  made  on  time. 


f  ^  fi^®f  trip  away  from  Department  managers  came  and  did  the  bookkeeping,  checked  up  on  Mollie’s  household  and  family  fol- 

>o6t-  nome  and  she  remained  in  her  St.  went  elsewhere.  But  Mollie  hung  on.  accounts,  did  the  shipping,  and  super-  lowed  shortly  and  her  private  life 
hotel  room  until  it  was  time  to  During  her  first  seven  years  with  the  vised  the  office  routine.  quickly  resumed  as  of  old.  There  have 

’  _  i  ca^  on  McAuliffe.  syndicate,  she  worked  for  six  differ-  Consequently,  she  was  the  only  one  been  no  regrets. 


Confronting  him,  she  began  by  tell-  ent  managers. 

''8  him  this  was  her  first  business  But  Mollie  was  no  ordinary,  gum 


who  knew  what  was  going  on  and 
who  kept  the  machinery  going. 


Shortly  before  she  went  East,  a 
(Continued  on  page  35) 
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Chi.  Auto  Show 
Linage  Reveals 
Sales  Optimism 


CmcAco,  Oct.  29 — With  automobile 
show  issues  of  local  newspapers  show¬ 
ing  marked  gains  in  new  passenger 
car  advertising,  together  with  com¬ 
fortable  increases  in  total  automo¬ 
tive  linage,  Chicago’s  41st  annual  auto 
show  here  this  week  is  hailed  as  a 
harbinger  of  increased  sales  activity. 

Auotomobile  executives  here  for  the 
show  reflect  an  optimistic  state  of 
mind,  predicting  sales  increases,  de¬ 
spite  conscription  and  unsettled  con- 
(htions  abroad.  Typical  of  the  gen¬ 
eral  outlook  were  the  remarks  of  H. 
C  Doss,  general  sales  manager  of  the 
Ford  Motor  Company,  at  yesterday’s 
press  luncheon.  Mr.  Doss  said  the 
Ford  company  expects  to  sell  1,000,- 
000  Fords,  105,000  Mercurys  and  35,- 
000  Lincolns  during  the  1941  model 
year. 

Mr.  Doss  told  representatives  of  the 
press  the  outlook  “was  never  so  good 
as  this  year.”  He  paid  tribute  to  the 
part  that  newspapers  have  played  in 
helping  the  automobile  industry  main¬ 
tain  its  dominant  position  in  Ameri¬ 
can  business.  “You  and  we,  together, 
can  create  optimism,”  he  declared, 
pointing  that  a  pessimistic  newspaper 
story  creates  “bad  business”  and  an 
optimistic  report  creates  good  busi¬ 
ness.  Looking  ahead,  he  said:  “Let’s 
not  get  the  jitters  over  imaginary  dif¬ 
ficulties.” 

Motor  executives,  generally,  em¬ 
phasized  the  national  defense  pro¬ 
gram  should  not  interfere  with  auto¬ 
mobile  production  during  the  coming 
year. 

From  a  linage  standpoint,  the  Chi¬ 
cago  show  this  year  has  been  more 
gratifying  than  last  year’s  event.  Not 
only  did  the  local  papers  show  in¬ 
creases  in  their  show  issues,  but  they 
report  more  follow-up  copy  in  the 
new  car  field  and  more  tie-up  adver¬ 
tising  frcMn  auto  accessory  and  prod¬ 
uct  manufacturers. 

Following  is  a  report  on  new  car 
linage  in  the  auto  show  issues  of 
Chicago  papers  this  year  as  compared 
with  show  numbers,  including  the 
regular  sections,  a  year  ago: 


pointment  of  the  Abbott  Kimball  Com¬ 
pany  as  advertising  agents, 

H.  W.  Fairfax  Advertising  Agency, 
Inc.  has  been  appointed  to  handle  the 
advertising  of  Chock  Full  O’  Nuts, 
restaurant  chain. 

The  Allegheny  Steel  &  Brass  Corp., 
Chicago,  has  appointed  Edward  L. 
Sedgwick  Co.,  Chicago  and  Peoria 
advertising  agency,  to  direct  its  ad¬ 
vertising  and  promotional  work. 
Electrical  publications  will  be  used. 

Metropolitan  Personal  Loan  Cor¬ 
poration,  New  York  City,  has  ap¬ 
pointed  J.  M.  Kom  &  Company,  Inc. 
as  advertising  counsel. 

The  Stewart  &  Ashby  Coffee  Com¬ 
pany  of  Chicago,  Stewarts  Private 
Blend  Coffee,  has  placed  its  account 
with  Roche,  Williams  &  Cunnyngham, 
Inc. 

Jenson  &  Nicholson,  one  of  the 
largest  paint  and  varnish  manufac¬ 
turers  in  India,  has  appointed  the  Cal¬ 
cutta  Office  of  the  J.  Walter  Thomp¬ 
son  Company  as  its  agency  in  India, 
Burma  and  Ceylon. 

Through  the  Richard  A.  Foley  Ad¬ 
vertising  Agency,  Inc.,  Philadelphia, 
the  Baltimore  &  Ohio  Railroad  is 
placing  orders  in  Elastern  territories 
for  newspaper  advertising.  The  cam¬ 
paign  features  B.  &  O.  Diesel  power 
streamlined  trains. 

Dr.  Pepper  Company  announces  the 
appointment  effective  Jan.  1,  of  the 
advertising  agency  of  Benton  & 
Bowles,  Inc.,  New  York. 

J.  M.  Korn  &  Company,  Philadel¬ 
phia,  has  been  named  advertising  and 
merchandising  counsel  for  the  M.  C. 
ScHRANK  Company,  manufacturers  of 
slips  and  pajamas. 


FRANCISCO  RESIGNS 


Among  Advertising  Folk 


H.  L.  CURTIS,  until  two  years  ago  a 
sales  manager  with  no  actual  adver¬ 
tising  experience,  has  just  been  made 
sales  promotion 


1940 

1939 

Linatje 

Gains 

Tribune  .  22,394 

18,490 

3,904 

Herald-American .  19,485 

17.273 

2,212 

Times  .  10,775 

8.787 

1.988 

News  .  19,100 

16,342 

2.758 

Total  automotive  linage  in  the 

show 

and  advertising 
manager  of  Shell 
Oil  Company, 
Inc.  He  will  be 
in  complete 
charge  of  all  ad¬ 
vertising  activi¬ 
ties  east  of  the 
Rockies. 

Raymond 
Spector  Co.,  Inc., 
adver tisi  n  g 
agency,  has  an¬ 
nounced  the  ap¬ 
pointment  of 


H.  L.  Curtis 


issues  this  year  as  compared  with  the 
show  numbers  last  year  was  distrib¬ 
uted  as  follows: 


1940 

1939 

Linafjc 

Gains 

Tribune  . 

25.103 

24.580 

523 

Herald-Amcrican . 

23,496 

18,514 

4,982 

Times  . 

11,183 

10,052 

1,131 

. 

19,641 

18,069 

1,572 

Saot.  Flaum,  as  vice-president.  For 
15  years  Mr.  Flaum  was  an  important 
executive  in  the  Hearst  organization 
in  the  advertising  and  editorial  de¬ 
partments  of  Cosmopolitan  magazine, 
and  for  the  past  3  years  was  business 
manager  of  the  Annenberg  Publica¬ 
tions. 

Edward  H.  Lewis,  Jr.,  formerly  ad¬ 
vertising  manager  of  the  Motor  Parts 
Company,  Bendix-Zenith  distributor 
in  the  Philadelphia  area,  has  joined 


CctmDciicins  and  Accounts  stewart-Jordan  Com- 

_ _  pany,  Philadelphia  advertising  agency. 


ADVERTISING  space  will  be  used  in 

newspapers  in  157  off-airline  cities 
and  60  leading  airport  cities  during 
November  and  December  to  call  pub¬ 
lic  attention  to  the  speed  and  econ¬ 
omy  of  air  express.  Railway  Express 
Agency  announced  this  week.  The 
Caples  Company,  of  New  Yoik,  is  the 
agency  in  charge. 

Carson  Pirie  Scott  &  Co.,  Chicago 
department  store,  announces  the  ap- 


executive  with  Morgan  Reichner 
Company,  Inc.,  is  now  with  Bart 
and  Goold,  Inc.,  New  York. 

Kenneth  S.  Gordon,  manager  of  tlJ 
Chicago  office  of  West-Holliday  Coni® 
pany,  newspaper  representatives,  ! 
resigning  Nov.  1  to  become  gene.] 
manager  of  KDTH,  newly-acquL'f- 
radio  station  of  the  Dubuque  (t: 
Telegraph  Herald.  Mr.  Gordon  j 
succeeded  by  H.  E.  Deckert  as  msrJ 


THl 


BY  THl 
what 
Presider 

. . . .  toy’s  his 

ager  of  the  Chicago  office  of  West-j: 
Holliday  organization. 

Fred  H.  Carpenter,  formerly  of  J. 
Woodward  and  Woman's  World,  ha 
joined  the  Rotarian  magazine  sMa 
mid-western  advertising  represents-l 
tive  with  headquarters  in  Chicago. 


Advertisers,  Agencies 
Media  Are  Listed 


Standard  Advertising  Register 
week  released  the  following  list  «1 
new  advertisers,  their  agencies  ani| 
the  media  to  be  used: 


C.'jilill.ic  .StatiiitiiTv  Co.,  Onden 

Milwaukee,  Wis.  •— “Personal  Slationtrj"- 


Don  Francisco  resigned  as  president  of 
Lord  &  Thomas,  Wednesday,  but  remains 
a  stockholder,  director,  and  member  of  the 
executive  committee,  according  to  the 
agency.  He  has  accepted  a  post  in  the 
Federal  Defense  Organization,  according 
to  an  announcement  made  in  Washington 
Wednesday  by  Nelson  Rockefeller,  co-or¬ 
dinator  of  commercial  and  cultural  rela¬ 
tions  between  the  American  Republics.  Mr. 
Francisco  will  serve  on  Mr.  Rockefeller's 
committee  on  communications.  Albert  D. 
Lasker,  chairman  of  the  Lord  &  Thomas 
board,  announced  that  Mr,  Francisco  was 
going  on  a  leave  of  absence  to  the  Gov¬ 
ernment  and  that  no  successor  would  be 
named.  Karl  A.  Bickel,  chairman  of  the 
board  of  Scripps-Howard  Radio  Company, 
who  was  president  of  United  Press  from 
1923  to  1935,  also  has  been  appointed  to 
the  committee  on  communications  working 
with  Nelson  Rockefeller. 


Eyes  • 
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wilted  c 
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W.  M.  Costello,  formerly  on  the 
marketing  and  research  staff  of  Ruth- 
rauff  &  Ryan,  has  joined  the  research 
department  of  Ward  Wheelock  Com¬ 
pany. 

Howard  C.  Negus  has  been  pro¬ 
moted  from  assistant  advertising  man¬ 
ager  to  advertising  manager  of  the 
Willard  Storage  Battery  Company, 
Philadelphia. 

Walter  Hanlon,  advertising  director 


of  Macfadden  Women’s  Group,  an¬ 
nounces  the  appointment  of  Harry  M. 
Ireland  as  eastern  advertising  man¬ 
ager,  a  newly  created  position.  For¬ 
merly  New  York  manager  of  Lake- 
Spiro-Cohn,  Inc.,  Harry  Ireland  joined 
the  Macfadden  Women’s  Group  New 
York  sales  staff  in  1936. 

Walter  J.  Weir,  copy  director  of  J. 
M.  Mathes,  Inc.,  spoke  Monday  before 
the  Advertising  and  Selling  Course, 
conducted  by  the  Advertising  Club 
of  New  York,  on  “Advertising  Copy.” 

Henry  Souvaine  has  been  engaged 
by  Buchanan  &  Company,  Inc.,  to 
supervise  and  co-ordinate  for  the 
agency  and  the  sponsor,  the  various 
activities  pertaining  to  the  broadcast¬ 
ing  of  the  Metropolitan  Opera  Broad¬ 
casts  for  The  Texas  Company. 

M.  W.  Thompson  has  been  appointed 
as  sales  promotion  manager  of  the 
Norge  Division,  Borg-Warner  Corpo¬ 
ration.  His  first  experience  in  this 
field  was  with  the  original  Majestic 
radio  and  refrigerator  organization 
(Grigsby-Grunow  Company)  as  as¬ 
sistant  advertising  and  sales  promo¬ 
tion  manager,  from  1928  through  1933. 

O.  H.  Goldberg  has  been  promoted 
to  assistant  sales  manager  in  charge 
of  advertising  and  sales  promotion  of 
Eureka  Vacuum  Cleaner  Co.,  Detroit, 
following  acquisition  by  the  company 
of  the  Progress  Vacuum  Corp.  of 
Cleveland,  O.  Goldberg  had  been  a 
regional  sales  manager  for  Eureka. 

Brandt  Aymar,  formerly  account 


Stiilcy  .\<lv.  .\gtncy.  Fort  \Vay:u-.  InA— I 
\V.  Staley.  ,\cct.  Exec. — u-iiig  M.ig.^zine^. 

iJavenport.  Ltd.,  Inc.,  29  Wcylmsset,  Pnir 
deuce,  RIkkIc  Island — “The  Davenport  Pipe 
—Milton  J.  .\dler  Co.,  New  York  City-J.  I 
Hosenlterg,  .\cct.  Exec.  iisiiiK  Magazines  nr 
Tiaile  Papers. 

Gum,  Inc.,  4865  Stenton  .Vve..  PhiUdelpiii. 
Pa. — “Sun  &  Blony  Bubble  Gum”— C^' 
Moll  Adv.,  Philadelpliia,  Pa. — Willard  i 
Wooster,  Acet.  Exec. — using  Newspapers. 

David  L.  Loew-.\Ibert  I..ewin.  Inc.,  I’nive:  ! 
sal  City.  California — “Motion  Pictures”— B:lJ 
ck.-.n.m  &  Co.,  Inc.,  New  York  City  — H 
Montgelas,  .Acet.  Exec. — using  Xewspapen 
Magazines,  Posters  and  Trade  Papers. 

Moulton-Bartley,  Inc.,  1627  laxust,  St 
la-uis.  Mo. — “Modeart  Footwear” — Ruth  Ditd 
Studios,  Mart  Bldg.,  St.  Lotiis,  Mo.— usm 
Newspapers,  Magazines,  Trade  Papers  atsi  ' 
Direct  by  Mail — Distr. ;  Natl.;  I'.  S. 

Porto  Server  Co.,  40  No.  Wells.  Chicaso,!!!  ; 
--“Porto  Bar  Stream-Lined  Portable  Bar’— 
Guentlier-Bradford  &  Co.,  Inc.,  Chicago.  Bl—  ; 
J.  A.  Schack,  Acet.  Exec. — using  Magazine  , 
Radiant  Lamp  Co.,  260  Sherman  .Ave..  Xe»  ' 
ark,  N.  J. — “R.adiant  Lamps” — Phillip  .tc  | 
drews  &  Associates,  New  York  City — nsinl' 
Magazines.  Direct  by  Mail,  Dealer  Hel^ 
Catalogs,  Window  Displays,  Outdoor  Signs  aix 
Counter  Displays. ^ — Distr.;  Natl. 

Triple  “E”  Prmlticts  Co.,  4517  Olive,  jr. 
Louis,  Mo. — Automatic  Electro  Pointer  - 
Advertising  Placed  Direct. 

Henry  Vogt  Machine  Co.,  1000 
Oimsby,  Louisville,  Ky. — Drop  Forged  Stee 
A'alves.  Fittings,  Boilers  and  Refrigeratinj 
Machinery — Farson  &  UtilT,  Ixiuisville,  K.v  — 
W.  N.  McKamy,  A.E. 


paign, 
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Doak  Retires;  With 
Agency  39  Years 

Herbert  R.  Doak,  secretary-treas¬ 
urer  of  the  Ward  Wheelock  Companv 
of  Philadelphia,  New  York  and  Holly¬ 
wood,  this  week  announced  his  retire¬ 
ment  after  39  years  with  the  firm.  He 
started  as  an  accountant  with  Powen 
and  Armstrong,  as  the  agency  was 
then  known. 

Mr.  Doak  has  had  an  unusual  ca¬ 
reer  in  that  not  only  has  he  been 
officer  of  the  company  continuously  J® 
its  long  history,  but  also  has  served 
as  a  copy  writer  on  a  variety  of  ac¬ 
counts,  including  Victor  Talking  Ma¬ 
chine  Company,  Sun  Oil  Company- 
Fels  Naptha  soap.  Whitman’s  cho«' 
lates,  Philco  batteries,  Philco  radios 
Campbell  soups,  and  Boscul  coffee. 

On  Nov.  27,  1907,  Mr.  Doak  was  a^ 
pointed  secretary  of  the  company.  ^ 
Sept.  1, 1910  the  company  was  changed 
in  name  to  F.  Wallis  Armstrong  Coffl' 
pany  and  Mr.  Doak,  in  addition  to 
office  of  secretary  and  his  function  as 
one  of  the  agency’s  chief  copywriters 
assumed  the  office  of  assistant  treas¬ 
urer.  He  continued  as  assistant  treas¬ 
urer  until  recently,  when  he  wa- 
made  treasurer  of  Ward  Wheelock- 
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believe  in  a  system  of  checks  on  D^rrlr  fL  TilfrtrH 

TUF  flnVFRTTQTNn  CITTRVFV  men  and  parties  in  the  United  States  * tn  • 

inti  /UlyVJ-iXlllOAllVJ’  OUrlVJ^l  _and  I  believe  it  is  now  time  to  give  LaUIlChed  Dig  DnVG 

Bv  WARREN  L  BASSETT  Franklin  D.  Roosevelt  a  rein  check—  Park  &  Tilford  Distillers,  Inc.,  this 

^  not  a  rain  check  or  a  blank  check.  week  launched  the  largest  whiskey 

— — — - i^— “j  jjjj  jijjg  ggy  school-girl  advertising  and  sales  campaign  in  its 

BY  THE  TIME  these  lines  are  read  pared  with  8,089  during  the  same  pe-  conduct  of  Mr.  Roosevelt  in  refusing  history  to  commemorate  the  100th  an- 
what  is  perhaps  the  most  historic  nod  in  1936.  Total  political  linage  in  ‘to  tell’  whether  or  not  he  would  ac-  niversary  of  the  founding  of  the 
Presidential  campaign  in  the  coim-  the  Tribune  in  1936  (June  1  through  cept  a  third  term.  I  think  he  could  house. 

tiy’s  history  will  have  subsided  into  Nov.  3)  amounted  to  20,702  lines.  have  said  a  year  ago  or  months  ago  T  Supplementing  regular  schedules, 
the  relative  calm  of  the  zero  hour.  The  Chicago  Times  has  printed  14,-  will  run’  or  ’I  will  not^  run  if  he  had  |be  drive  began  in  the  New  York  area 
Eyes  will  feel  a  little  spongy  after  196  lines  since  June  1,  compared  with  been  one-half  as  forthright  as  Wendell  with  full-page  and  double-spread 

absorbing  all  the  millions  of  lines  of  11,999  in  1936.  Willkie.”  copy. 

newspaper  type;  ears  will  droop  like  The  Chicago  Daily  News  is  only  The  page  ended  with  the  simpld  Similar  campaigns  are  to  be  con- 
wilted  cabbage  leaves  after  the  pound-  slightly  ahead  of  ’36  figures,  reporting  i  l  u  u  >  ducted  in  key  cities  elsewhere  in  the 

ing  they  have  received  from  the  11,172  lines  to  date,  as  compared  with  It  l*  be  fun  to  live  here  when  hes  country. 

myriad  dulcet  or  bellicose  radio  11,131  in  1936.  The  Chicago  Herald-  President.  ^  The  two-week  drive  in  the  New 

voices.  If  any  of  the  nation’s  mil-  American  is  running  behind  the  last  “I  want  Willkie.  ’  York  market  provides  for  two  double¬ 
lions  of  voters  do  not  know  the  issues  Presidential  campaign  period,  with  No  matter  who  Mr.  Herold  wants,  spread  pages  in  the  Daily  News  and 

(or  what  has  passed  for  issues)  it  is  8,721  lines  as  against  12,561  in  1936.  he  knows  how  to  present  his  case.  Yorker  magazine,  full  pages 

not  the  fault  of  the  free  press,  which  Likewise,  the  Chicago  Journal  of  Com-  Over  all,  it  appears  that  newspapers  Times,  Herald  Tribune,  Jour- 

donated  thousands  of  pages,  or  the  merce  is  behind  its  1936  figures  to  played  a  larger  part  advertismgly  m  nal-American,  World-Telegram  and 
radio,  which  was  paid  quite  hand-  date,  with  7,060  lines  total  for  the  this  election  than  in  the  last.  columns  in  the 

somely  for  its  time.  1936  campaign  period  as  compared  ^  Newark  Evening  News.  Insertions  are 

Even  the  graveyard  vote  should  be  with  2,065  to  date.  Use  of  XJ«  S.  Flci^  ixt  being  staggered  from  IWonday  to  Fri— 

well  informed.  In  Detroit  linage  was  not  quite  THE  PATRIOTIC  spirit  flaming  day  of  each  week. 

Realise  of  the  intensity  of  the  cam-  measured  up  to  1936,  but  late  copy  is  brightly  across  the  land  more  and  “A  Centennial  Message  from  Park 
paign,  the  newspapers  this  year  seem  exacted  to  produce  an  increase.  more  occasions  have  arisen  where  ad-  &  Tilford  to  Those  Who  Prefer  Better 

to  have  registered  a  healthy  incre^e  Boston  reported  considerably  in-  vertisers  have  wished  to  use  the  Whiskeys”  is  the  advertising  copy 


ir  paid  advertising.  Making  a  tele-  creased  linage. 

graphic  survey  of  a  number  of  the  St.  Louis  had  a  slight  increase. 


American  flag  in  their  copy  but  have  headline.  The  text  stresses  the  im- 
had  doubts  about  the  propriety  of  such  portance  to  whiskey  drinkers  of  the 


largest  cities  of  the  country,  this  col-  Papers  in  both  Los  Angeles  and  ^j.  whether  there  are  specific  laws  distiller’s  experience,  tradition  and 

umn  learned  that  up  to  this  week  San  Francisco  reported  gains.  governing  such  cases.  prestige 

gains  have  been  registered,  with  many  From  a  copy  standpoirit  most  of  the  Because  of  the  many  inquiries  on  Charles  M.  Storm  Company  is  the 

papers  expecting  a  considerable  pclitical  advertising  has  been  dull  and  this  subject  from  advertisers,  pub-  agency 

amount  of  last  minute  copy  to  be  turgid.  Overstufled  with  words  and  Ushers  and  agencies,  the  National  Bet-  '  ■ 

placed  over  the  weekend.  siirill  with  argument,  we  doubt  that  it  ter  Business  Bureau,  New  York  has  HRTMTTP  A/TTIRRHV  BT^C! 

Like  the  general  run  of  political  achieved  its  purpose.  We  can  say  the  jssued  a  nine-page  summary  of  a 
copy,  most  of  the  ads  have  come  to  same  for  most  of  the  ^  supplemental^  survey  it  made  among  various  gov-  .  ®  national  ^verti^ng  cam- 


The  first  national  advertising  cam- 


^  newspapers  “over  the  transom.”  exhortations  on  the  air.  The  candi-  emment  agencies  likely  to  exercise  conducted  by  the  Arthur  Mur- 

jj  Neither  Republicans  nor  Democrats  dates  themselves,  of  course,  attracted  some  control  overuse  of  the  flag.  dance  studios  is  being  undertaken 


j  rsn  any  regular  campaigns.  Most  of  nationwide  attention 


It  found  that  the  Federal  Trade  tjiis  fall  to  promote  the  35  Arth^ 


A  if  tto  mmf  MtugM  rtuM  tnm  imtm 
AMrtMt  ffUm  M  -1MV  WE  WART  MUJOT 


ters  “U.  S.”  and  a  flag  and  U.  S.  "o^nced  at  $100,000  with  Ruthrauff 
shield  on  its  product  label  on  the  handling  the  account 

grounds  that  such  use  implied  that  the  Arthur  Murray  has  long  been  a  news- 
product  was  made  under  government  P^Pf^  magazine  advertiser  on  his 


contract,  or  in  accordance  with  gov¬ 
ernment  specifications. 


mail  order  course  as  well  as  his  vari¬ 
ous  studios  in  New  York  City.  This 
marks  the  first  time  that  the  school 


A  A  J.  t  ^  c  ini'?  uie  mat  iiiiic  iiicii  me  ociiuwt 

An  Act  of  Congress  of  1917  covers  ,  ^  j  •  ^  *•  i  ^ 

#  iU  f  ic  has  entered  into  a  national  campaign 


will  I  the  copy  which  appeared  was  paid  for  Best  of  the  political  copy  we  have  Commission  has  never  issued  an  or-  Murray  studios  in  key  cities  throu^- 

1  by  funds  raised  by  special  organiza-  seen  was  the  full  page  placed  in  jgj.  involving  use  of  the  flag,  and  but  Jhe  country,  it  was  announced  this 
„  I  tions  or  regional  groups.  At  this  rw/r-ri.  .  »w/ii  TT^ir-  one  stipulation.  In  1930  a  firm  agreed  week  1^  Mr.  Murray.  National  adver- 

writing  it  appears  that  Republican  WHY  WE  WANT  W  LLK  E  to  cease  and  desist  the  use  of  the  let-  budget  for  ^  first  year  is  an- 

jl-  groups  bought  more  space  than  the  ters  “U.  S.”  and  a  flag  and  U.  S.  at  $100,000  with  Ruthrauff 

iw  Democratic,  with  the  result  that  pa-  ri."  »«tn«  «  wot  wular  shield  on  its  product  label  on  the  ^  accoimt 

pers  with  predominantly  Democratic  _ _ r  -  _  grounds  that  such  use  implied  that  the  Arthur  Murray  has  long  been  a  news- 

.s'iw-i  fwderships  received  the  bulk  of  the  ‘  1  product  was  made  under  government  2rordet  ToSTs  wllfas^  h^ va^^^^ 

In  New  York  City,  where  the  fight  J  emment  specifications.  _  marks  the  first  time  that  the  school 

b  swing  he  Democratic  millions  was  An  Act  of  Congress  of  1917  covers  ^  campaign 

^rticularly  hot,  linage  was  sharply  use  of  the  flag  but  it  is  operative  various  studios  covering  news- 

^  over  1936  figures.  Full  pages  were  i only  in  the  District  of  Columbia  papers  and  magazines.  Large  copy  has 

K  Ae  rule,  and  they  were  p  aced  by  a  g  prohibit-  appeared  in  Life  and  Time 

Z  i  organizations.  K  i  '  - mg  the  use  of  their  own  emblems  or  ^  [nes;  with  similar  ads  scheduled 

T^e  Nem  York  Times,  with  a  poht-  ^  .r. - the  U.  S.  flag  in  advertising_  for  Madamoisellc,  Esquire  and  other 

ical  rate  of  $1.05  a  line  up  to  and  in-  »  Summing  up,  the  Better  Business 

eluding  Oct.  30,  had  printed  25,600  K  Bureau  recommends  (1)  that  illus-  , 

lines  of  political  advertising.  In  1936  x.-is  trations  depicting  the  flag  of  the  TKj'pkT  n  wj  r  c 

tl*e  total  through  election  day  totalled  ^  i  United  States  shall  not  be  used  in  O. 

only  10,800  lines.  The  Times  figures  advertising;  (2)  that  advertisers  con-  Chicago,  Oct.  31—  Laugh  at  Win- 

las-  for  both  years  do  not  include  adver-  ^  templating  the  use  of  illustrations  of  ter”  is  the  theme  of  the  fall  and  winter 

any  ti-'ing  of  publications  reprinting  polit-  Wt  -  the  flag  in  offers  to  sell  the  flag  or  new.spaper  advertising  campaign  of 

lly-  leal  editorials,  or  advertisements  sup-  fe*  reproductions  of  the  flag  in  the  form  Standard  Oil  Company  of  Indiana 

ire-  porting  causes  having  a  political  as-  lii  .^Tv?7  of  pins,  stickers,  buttons,  etc.,  shall  launched  today  throughout  the  middle 

He  Pect.  Such  advertising,  according  to  r_..-.=^-=  consult  their  attorneys  as  to  the  west.  Supplementing  newspapers  will 


use  of  the  flag  but  it  is  operative  chit’s  various  sUos^ 
only  in  the  District  of  Columbia  magazines.  Large  copy  has 

Some  43  stat^  have  laws  prohibit-  P  Li/e  and  Time 

mg  the  use  of  their  own  emblems  or  ^  [nes;  with  similar  ads  scheduled 
the  U.  S.  flag  in  advertising^  {or  Mademoiselle,  Esquire  and  other 

Summing  up,  the  Better  Business 
Bureau  recommends  (1)  that  illus-  ’  , 

trations  depicting  the  flag  of  the  rMTNTit'MB  C  r\  BTlQ 
United  States  shall  not  be  used  in  DNLHAINA  O.  i\LfO 
advertising;  (2)  that  advertisers  con-  Chicago,  Oct.  31 — ‘Laugh  at  Win- 
templating  the  use  of  illustrations  of  ter”  is  the  theme  of  the  fall  and  winter 
the  flag  in  offers  to  sell  the  flag  or  new.spaper  advertising  campaign  of 
reproductions  of  the  flag  in  the  form  Standard  Oil  Company  of  Indiana 
of  pins,  stickers,  buttons,  etc.,  shall  launched  today  throughout  the  middle 
consult  their  attorneys  as  to  the  west.  Supplementing  newspapers  will 
legality  of  such  use  of  the  flag.  be  spot  radio  announcements,  outdoor 

posters,  point-of-sale  and  direct  mail 
More  Football  Copy  advertising.  Newspapers  will  again  be 

T  ....  the  favored  medium,  according  to 


Don  Bridge,  advertising  director,  has  New  York  Times  Oct.  30  by  the  Ameri-  legality  of  such  use  of  the  flag.  be  pot  rapo  announcements  om^or 

been  much  more  extensive  this  year  can  Writers  for  Wendell  L.  Willkie,  „  ^  ^  r’ 

“'an  in  1936.  and  written  by  Don  Herold,  a  man  More  Football  Copy  fu 

ported  ^more^°A  ^nows  how  to  yvrite.  Sane  and  LAST  WEEK  we  told  how  the  Long-  °  Standard  Oil  adver- 

poriea  more  than  a  thousand  line  reasonable,  never  shrill  or  abusive,  set  viero  (Tex.)  Daily  News  aT\d  Mom-  .  .  „  will  inr'lndo 

gain  luring  October  over  1936.  The  in  big  type  to  make  it  easy  to  read,  ing  Journal  decided  to  cash  in  on  dailies  and  weeklies  with  some 

New  York  Daily  News  through  Oct.  the  page  set  a  mark  for  other  political  football  and  sold  22  pages  of  advertis-  ,  ,  “L-mffh  at  Winter” 

'ri-  "P  t£e  wUl  introSSd  by  a  large 


than  iht,  1QOC  ♦  *’i  •  1  J*  1  WAi.  A  J  •  *  xi.  X-  X  .  theme  will  be  introduced  by  a  large 

jwn  the  1936  total  including  election  Without  endorsing  the  sentimpts  gi^al  garnes.  ,  „  „  *  illustration  of  a  motorist  in  winter 

The  Npn,  v„  1,  M-  .  ♦  ^  week  we  learn  from  Russell  A.  ^opy  will  be  brief,  featuring 

ine  New  York  Mirror  stated  it  Herold  s  remarks:  Wheelock,  advertising  manager  of  the  T^ne  up”  McCann- 

Tver  ^  considerable  increase  'J  want  Willkie  for  President  because:  St.  Johnsbury  (Vt.)  Evening  Cale-  Erickson’  Inc.,  Chicago,  places  the  ac- 

"  lajb.  He  looks  to  me  like  a  swell  two-  donian-Record,  that  his  paper  also 

in  Cleveland  the  Press  political  lin-  way  escape  from  the  Paper  Doll  Cut-  capitalized  on  football  interest  to  the  ‘  a 

sge  was  60%  ahead  of  1936,  and  the  ters  of  the  New  Deal  and  the  Old  extent  of  22  pages.  Each  Saturday  for  ttkc;i  TTMH/^p  f’’ BTN 

lain  Dealer  reported  the  same  figure.  Mother  Hubbards  of  the  Republican  the  11  weeks  of  the  season  the  paper  LliN/itpri 

Newspapers  in  Chicago  have  not  Party.  is  running  a  double  truck  built  around  New  York  Herald  Tribune,  OcL 

shown  any  marked  increase  this  year  “He  can  add  and  subtract.  a  score-guessing  contest.  Thirty  ad-  27,  issued  its  .special  Forum  on  Cur- 

over  the  same  period  (June  1  through  “Money  is  money  to  him,  and  not  vertisers  are  represented  on  the  two  rent  Problems  edition,  carrying  87,000 

ct.  29)  in  1936.  Indications  are,  carnival  confetti.  pages  each  week.  lines  of  advertising,  a  gain  over  last 

owever,  that  last-minute  political  ad-  “I  would  like  to  see  the  country  “Results  have  been  staggering  in  year  of  almost  9,000  lines,  or  more 

'ertisements  may  put  Chicago  news-  run,  for  a  change,  by  somebody  un-  the  number  of  entries  received,”  Mr.  than  11%,  an  all-time  record  total 

ahead  of  ’36  figures.  like  a  neurotic  woman  whose  only  Wheelock  writes.  “All  merchants  feel  celebrating  the  10th  year  of  the 

10177  Tribune  has  carried  idea  of  a  cure  for  all  her  troubles  is  that  this  has  been  one  of  the  outstand-  Forum  and  the  fifth  year  in 

-177  lines  of  political  advertising  to  rush  out  on  a  downtown  shopping  ing  promotions  yet  put  on  by  the  which  Forum  sections  have  been  pub- 

rom  June  1  through  Oct.  29,  as  com-  and  spending  spree.  paper.”  lished. 
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EDITOR  &  PUBLISHEiJ^^^ 


Pacific  Ad  Clubs 
Plan  Consumer 
Education  Drive 


Three- Year  Campaign 
Mapped  Out  by 
PACA  ior  18  Cities 


WOODRING  HITS  PRESS  Woge-Hour  Law 

Harry  H.  Woodring,  former  Secre-  ^ 

tary  of  War,  told  a  Democratic  rally 
in  Garden  City,  Kan.,  Oct.  29  that 
the  press  was  challenging  its  own 
freedom  by  “failing  to  print  both 
sides”  of  the  political  issues.  He 
charged  that  Garden  City  newspapers 
did  not  give  his  appearance  due  ad¬ 
vance  notice,  interrupting  a  prepared 
address  to  speak  extemporaneously 
on  the  press. 


Forces  Dailies 
On  S-Day  Week 


Max  Hill  to  Head 
Tokyo  AP  Bureau 


Max  Hill,  chief  of  the  New  York 
bureau.  Associated  Press,  will 
from  San  Francisco  Nov.  19  to 

come  chief  of  the 


Consumer  education  over  the  entire 
Pacific  Coast  area  began  Nov.  1  with' 
the  inception  of  an  aggressive,  long 
range  program  backed  by  the  full 
facilities  of  the  Pacific  Advertising] 

Clubs’  Association.  Clubs  in  18  cities' 
with  a  membership  of  648  persons' 
prominently  identified  with  advertis-j 
ing  are  involved  in  a  three-year  plan] 
of  activity  along  seven  fronts.  I 
Announcement  of  a  program  which' 
he  specified  would  be  “aggressive,  not 
defensive,”  was  made  by  Don  ]^ld-J 
ing,  vice-president,  Lord  &  Thomas' 
offices  at  Los  Angeles  and  PACA  pres-' 
ident,  before  last  week’s  Del  Monte 
Convention  of  the  Pacific  Council,* 

American  Association  of  Advertising 
Agencies. 

To  Provide  Ad  Copy 

The  movement,  Mr.  Belding  re¬ 
vealed,  would  expand  into  all  phases 

of  advertismg  in  its  quest  for  support.  - 

Bor  example,  he  asked  that  the  Coun-  „„  •  •  , 


Tokyo  bureau, 
now  in  charge  of 
Reiman  Morin. 
Mr.  Hill’s  suc¬ 
cessor  in  New 
York  has  not 


he  went  to  the  Memphis  News-Scim- 
tar,  where  he  became  managing  ei 
tor,  then  transferred  to  the  Knoxvii;* 
Journal  in  the  same  capacity.  R 
came  to  Washington  soon  after  ih; 
World  War  to  represent  the  KnoxJ 
ville  Journal  and  the  Choftanoof.  i 
Times,  but  for  the  past  10  years  k  j 
Establishment  of  a  five-day-a-week  been  correspondent  here  of  the  Mo  f 
publication  schedule  this  week  by  the  bile  papers. 

Claremore  (Okla.)  Messenger  brought 
to  a  total  of  three  the  number  of  Ok¬ 
lahoma  papers  which  have  reduced 
the  frequency  of  publication  in  order 
to  comply  with  federal  wage  and  hour 
regulations. 

Other  five-day  papers  which  re-  ■ 

cently  adopted  the  schedule  are  the  O  L* 

Bristoio  Daily  Record  and  the  Drum-  U©I11©S  w©IlSOrSnip 
right  Daily  Derrick.  Several  other  Qn,  Plan©  ExpOftS 


K 


In  1929  he  was  elected  presider  I 
of  the  National  Press  Club.  In  tb  | 
depression  year  he  lifted  the  dj;  ‘ 
“out  of  the  red”  and  completed  L  f 
term  with  a  substantial  balance  rJ 
the  club’s  treasury. 


state  papers  publish  only  five  days  a 
week,  but  they  have  done  so  for  some 
time  and  the  schedule  was  not  adopted 
because  of  the  federal  regulations. 

After  two-and-a-half  months  of 
test,  the  Bristow  Record  found  no  loss 
in  circulation,  no  cut  in  circulation 


Washington,  D.  C.,  Oct  28— James 
W.  Young,  director  of  the  Bureau 
of  Foreign  &  Domestic  Commerce,  to¬ 
day  denied  published  reports  that  the 
U.  S.  Government  had  placed  a  cen¬ 
sorship  on  federal  agencies,  foriad- 


chosen  yet’  ^ates  and  advertising  of  about  the  disclosure  of  figures  describing  i 


Max  Hill 


the  AP  told  Edi¬ 
tor  &  Publisher 
this  week. 

Mr.  Hill  has 
headed  the  AP’s 
New  York  bu¬ 
reau  since  1937, 
first  as  city  edi- 


M. 


same  volume  as  formerly,  L. 
Nichols,  publisher,  announced. 

The  Drumright  Derrick  went  on  the 
five-day  week  schedule  in  September, 
with  Louis  Allard,  publisher,  explain¬ 
ing  that  increasing  costs  of  newspaper 
operation  necessitated  the  change. 


r  or  example,  ne  asxea  uiai  u.e  ^  ■  p  j  , 

cd  be  prepared  to  provide  advertising 

copy  for  newspapers,  magazines  and  ^bich  he  joined  in  1927.  Mr.  Hill’s 


billboards  and  script  for  radio  pro 
grams.  The  project  won  the  commen¬ 
dation  of  convention  officials  and  of 
Dr.  Kenneth  Dameron,  director  of 
the  Committee  on  Consumer  Relations 
in  Advertising,  Inc.,  of  New  York.  Dr. 
Dameron  was  particularly  gratified 
with  the  long-range  of  the  program, 
saying  that  shots  in  the  arm  were  in¬ 
effective. 

The  seven  phases  of  activity  are 
directed  by  committees  on  schools, 
legislation,  education,  consumer  move¬ 
ment,  speakers  bureau,  publicity,  and 
riembership. 

The  education  committee  will  back 
up  advertising  in  a  positive  way.  It 
will  act  not  defensively  but  take  its 
message  offensively  to  the  people,  Mr. 
Belding  said.  There  has  been  much 
discussion  in  regard  to  consumer 
movements,  some  of  which  are  all 
right  while  others  are  very  vicious. 
The  consumer  committee  will  have  the 
job  of  separating  these,  the  good  from 
the  bad,  it  was  explained. 

“The  story  of  advertising  will  be 
given  before  service  clubs,  parent- 
teacher  associations  and  similar 
groups  under  direction  of  the  speak¬ 
ers  bureau.  The  messages  will  be 
uniform  and  prepared  ahead  of  time. 
The  publicity  committee  will  be  re- 
sgionsible  for  preparation  of  these 


wife  and  their  12-year-old  daughter, 
Joan,  will  remain  in  New  York  dur¬ 
ing  his  service  in  Japan. 

Edmund  Chester,  director  of  the 
AP’s  Latin-American  division  in  New 
York,  has  resigned  to  become  execu¬ 
tive  in  charge  of  broadcasting  to  for¬ 
eign  countries  for  Columbia  Broad¬ 
casting  System.  He  joined  the  AP  10 
years  ago  and  has  headed  its  Latin- 
American  division  for  four  years.  His 
successor  has  not  been  named  to  date. 

Lloyd  Lehrbas,  who  recently  re¬ 
turned  from  Vichy,  has  become  a 
member  of  the  Washington  staff  of 
AP.  Two  New  York  staff  members, 
William  White,  of  the  sports  and 
cable  desks,  and  A1  Wahl,  of  the  cable 
desk,  sailed  Oct.  25  to  join  the  Lon¬ 
don  bureau.  Their  addition  to  the 
London  office  will  permit  regular  re¬ 
lief  periods  for  staff  members  who 
have  worked  under  difficulties  through 
the  daily  German  bombings  for  many 
weeks. 


Convention  at  Santa  Barbara 
Jan.  20,  he  explained  that  three 
months  of  preliminary  operation  of 
the  program  will  be  surveyed  at  that 
time  Definite  lines  for  three  years 
of  activity  will  then  be  drawn  m  de¬ 
tail.  The  financing  program  and  the 
selection  of  a  director  will  be  accom¬ 
plished  at  the  convention. 


FI.YS  IN  RAF  RAID 

Ralph  W.  Barnes,  New  York  Herald 
Tribune  correspondent  stationed  in 
Cairo,  Egypt,  was  aboard  an  R.  A.  F. 
observation  plane  Oct.  29  accompany¬ 
ing  a  flight  of  Blenheim  bombers  that 
bombed  Italian  positions  in  the  Egyp- 


Russ©ll  K©nt  Di©s; 
H©ad©d  Pr©ss  Club 

Washington,  D.  C.,  Oct.  30 — When 
Russell  Kent,  Wcishington  correspond¬ 
ent  of  the  Birmingham  (Ala.)  News 
and  Age-Herald,  died  suddenly  of 
heart  disease  today  in  the  midst  of 
a  Presidential  campaign,  veteran 
newspapermen  here  recalled  what 
probably  was  his  outstanding  jour¬ 
nalistic  triumph:  an  exclusive  pre¬ 
diction  that  Senator  Warren  G.  Hard¬ 
ing  would  be  the  choice  of  the  1920 
Republican  Presidential  convention. 

"rhat  forecast  came  days  before  the 
political  conclave,  when  Harding  was 
hardly  mentioned.  The  “smoke-filled” 
room,  if  it  had  been  thought  of  at 
all,  was  not  part  of  any  political  dis¬ 
cussions.  When  Harding  won  the 
nomination,  Mr.  Kent’s  status  as  a 
political  prognosticator  grew  and  his 
analyses  and  forecasts  continued  to 
be  respected  in  the  ensuing  two  dec¬ 
ades. 

He  was  a  native  of  Chattanooga, 
Tenn.,  and  he  received  his  first  news¬ 
paper  job  from  Milton  B.  Ochs.  Later 


the  export  of  American  built  plan* 
to  Great  Britain  and  other  nations. 

The  story  published  in  the  Nnc 
York  Herald  Tribune  stated  that  un¬ 
der  “an  official  censorship”  the  D^ 
partment  of  Commerce  had  been  or-  ; 
dered  to  discontinue  publication  ofj' 
statistics  on  exports  of  aeroplanes.  J 

The  Department  received  no  such  ; 
orders.  Young  assured.  As  was  the  ‘ 
regular  custom,  he  said,  total  exports . 
of  aircraft  and  parts  during  Septem¬ 
ber  were  made  public  by  the  Depart¬ 
ment  two  days  before  the  story  on 
the  censorship.  A  breakdown  of 
these  export  figures  according  to  coun¬ 
try  of  destination  is  now  being  made 
and  will  be  released  in  its  usual  form, 
he  said. 

The  Department  publication,  “Aero¬ 
nautical  World  News,”  was  discon¬ 
tinued  as  of  the  August  issue,  along 
with  a  number  of  other  publications 
under  a  reorganization  of  the  pub¬ 
lication  service  of  the  Bureau,  Young 
explained.  However,  the  informa¬ 
tion  formerly  appearing  in  “Aeronau¬ 
tical  World  News”  will  continue  to  be 
released  through  “Foreign  Commerce 
Weekly”  and  “Domestic  Commerce 
Weekly,”  the  two  new  publications 
which  supplanted  all  of  those  dis¬ 
continued. 


DAILIES  UNAFFECTED  BY  WAGE  RULE  ON  CHAINS 

WASHINGTON,  D.  C.  Nov.  30 — The  wage-hour  division  explained  today 
that  newspaper  chains  are  not  covered  under  a  new  policy  announced  by 
Col.  Philip  B.  Fleming  in  the  following  release:  “Discovery  of  violations 
of  the  wage  and  hour  law  in  any  of  the  branch  establishments  of  an  enter¬ 
prise  doing  business  on  a  national  or  regional  scale  immediately  will  be 

.,1 - -  ---  .  .  will  followed  by  inspections  of  all  branch  establishments  of  the  firm  found  in 

speeches.  ^  ^  P  violation.  Instructions  have  been  sent  to  all  regional  offices  to  make  this 

port  STver^one  is  a  Requirement  for  practice  standard  procedure.”  Newspapers,  a  spokesman  for  Col.  Flemings’s 
^  ess  Under  this  three-year  plan  office  said,  are  considered  separate  entities  even  though  members  of  a  chain, 
wp'will  build  an  active,  efficient  force  Gasoline  filling  stations  were  described  as  typical  of  the  “branch  establish- 
fer  our  business,”  Belding  concluded,  ments”  subject  to  the  new  order. 

Inviting  the  Council  to  the  PACA  STATIONS  LICENSED  BY  FCC 

WASHINGTON,  D.  C.,  Oct.  31 — The  Federal  Communications  Commission 
today  licensed  fifteen  frequency  modulation  stations  geographically 
scattered  throughout  the  nation,  including  one  to  be  operated  by  the  Evening 
News  Association  at  Detroit,  and  another  by  the  Journal  Company,  Milwaukee. 
Other  applications,  several  of  which  were  filed  by  newspaper  publishing 
companies  will  be  acted  upon  speedily,  said  Chairman  James  L.  Fly.  In¬ 
auguration  of  FM,  Chairman  Fly  said  “marks  an  important  milestone  in 
the  continued  advance  of  the  radio  industry.” 


BLISS,  MARGARET  BOURKE-WHITE  LEAVE  PM 

ROBERT  BLISS,  assistant  to  the  publisher  of  PM,  has  resigned  and  Margaret 
Bourke-White,  noted  photographer,  also  has  resigned  to  return  to  the 
staff  of  Life  magazine,  which  she  left  to  join  PM  last  spring.  Mr.  Bliss  did 
not  announce  his  future  plans  when  he  left  the  paper  Oct.  18.  Miss  Bourke- 
White  rejoined  Life  Oct.  28.  In  New  York  a  published  report  that  PM  was 
Ua*n*"desert  "  his^story  that  day,  tele-  preparing  to  move  to  the  Times  Square  district  was  denied.  Another  report 
phoned  to  his  paper,  stated.  denied  was  that  PM  would  become  a  weekly  about  Jan.  1. 


City  of  Pawtuck©t 
Su©s  Provid©nc©  Daily 

Providence,  R.  I.,  Oct.  31— The  City 
of  Pawtucket,  R.  I.,  has  sued  the 
Providence  Journal  Company  for  $1- 
000,000  charging  libel  based  upon  a 
story  and  photograph  published  to 
the  Evening  Bulletin  of  Oct.  28  re¬ 
garding  the  water  supply  allegedly 
furnished  to  East  Providence  resident' 
by  Pawtucket. 

Mayor  Thomas  P.  McCoy  of  Pa«' 
tucket  issued  a  public  statement  deny¬ 
ing  the  facts  of  the  story  and  charg¬ 
ing  “a  libel  on  the  new  (Pawtucket) 
filtration  plant  supplying  water  to 
East  Providence  within  the  Watche- 
moket  fire  district.” 

The  Evening  Bulletin  story  W; 
plained  how  a  small  “thing”  or 
had  passed  through  the  tap  at  the 
home  of  Thomas  Aiello,  a  resident® 
East  Providence  allegedly  furnished 
water  by  the  Pawtucket  system, 
Aiello’s  sister-in-law  brought  the 
“thing”  to  the  Evening  Bulletin  offi« 
to  be  photographed. 

A  correction  en  the  story  was  pub¬ 
lished  in  Tuesday’s  Evening  Bulletin 
when  Mr.  Aiello  called  the 
change  his  previous  statement,  based 
upon  his  mistaken  impression  at  the 
time  that  his  was  among  the 
Providence  homes  served  by  the  new 
$725,000  Pawtucket  plant. 

The  writ  is  returnable  Nov.  29- 


to ’5^.1 
pt  ’  “i 


't  T'<l 


STARK 

COUNTY 

(Contofi) 


4  Akron) 


( Yoongstown) 


of  Ohio's  Volomg 


S/a/t’  of  Ohio  by  Counties 


Cuyohoga  County  . . .  (Clovolond)  .$279,348,163.06 
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covering  this  area. 


Soon  it  will  be  con 


CLEVELAND 
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Luca,  County 
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Montgomery  County .  (Dayton) 
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(Youngstown)  50,596,429.18 


Stark  County 


ADJACENT 


government  and  private  contracts,  on  rush 
orders. 


Total  for  above  9  markets 


COUNTIES 


Grand  total  for  state. 


Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-1  market — Cteveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


Iron  ore — mountains  of  it — is  piled  sky- 
high  on  the  unloading  docks  and  dumps 
throughout  the  valley  that  runs  from  Lake 
Erie  down  through  the  industrial  network 


verted  into  countless  tons  of  iron  and  steel, 
.1  then  into  precision  machinery  and  tools, 
^  which  in  turn  will  produce  the  material  and 
d  the  machines  for  millions  of  dollars’  worth  of 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc, 


Pa»- 

deny- 

charg- 


Helping  to  boost  the  retail  sales  figures  into 
new  highs  is  the  Plain  Dealer,  daily  going 
into  every  single  one  of  these  cities  and 
towns,  and  as  always  penetrating  the  think¬ 
ing  habits  and  influencing  the  buying  habits 
of  this  prosperous  market. 


In  the  above  chart,  Greater  Cleveland  and  the  26  neii^hboring 
counties  are  indicated  by  the  two  shaded  bars. 


iidenii 


These  mountains  of  red  dust  are  full  of 
gold!  They’re  full  of  pay-dirt  for  the  peo¬ 
ple  in  the  142  cities  and  tow  ns,  seething  with 
activity,  in  the  Cleveland  2-in-l  market. 


THE  eOMFACT  CLEVELAND  MARKET  SS3T, 080, 095.39— 49%  OF  OHIO'S  RETAIL  SALES - 
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I  Know  apom 
TOPEKA^ 


Chi.  Times  Photog 
Snapped  Exclusive 
Shot  of  Willkie 


^  SPEAKSi 
HER  yi/lllMDi 


The  dramatic  spot 
news  picture  of 
Wendell  L  Willltie 
immediately  after  he 
was  hit  by  an  egg 
In  Chicago  last 
week,  taken  by  Bor- 
rle  Kanter,  Chicago 
Times  photographer. 


Borrie  Kanter  Got 
Picture  of  Egg-Smeared 
Candidate 


Careful  preparation,  plus  alertness 
on  the  part  of  a  Chicago  Times  pho¬ 
tographer,  made  possible  the  most  dra- 
matic  spot  news 
the 

current  presiden- 
campaign 

^  tEH  when  Borrie 

Kanter  snapped 
an  exclusive  pic- 
ture  of  Republi- 


busy  stay  in  Chicago.  Each  man  was  Graphic  camera,  Kanter  was  able  to 
can  Candidate  instructed  to  have  one  plate  holder  get  a  clear  picture,  which  was  copy- 
Wendell  L.  Will-  ready  “for  the  one  unusual  shot.”  righted  by  the  Times, 
kie,  i^ediately  Kanter  was  not  lucky  in  getting  his  While  the  Times  took  professional 
after  he  picture,  Mr.  Howard  pointed  out.  pride  in  its  picture  scoop,  Mr,  Howard 

byaneggtoown  There  were  four  Times  photographers  said  all  of  the  cameramen,  including 

at  him  as  he  was  in  the  railroad  station  when  Mr,  and  Kanter,  were  actually  sorry  it  had  to 
about  to  board  Mrs.  Willkie  arrived  to  board  their  happen. 

train.  Two  of  them  took  routine  pic-  The  universal  interest  in  the  dra- 
tures  of  the  candidate  and  his  party  matic  picture  was  reflected  by  re¬ 
bidding  good-bye  to  the  Chicago  quests  for  reproduction  privileges. 

It  was  a  happy  scene.  The  Times  serviced  the  Associated 


Borrie  Kanter 

the  train  follow' 
ing  his  Chicago  Stadium  address  Tues¬ 
day  evening,  Oct.  22. 

The  picture  of  Mr.  Willkie,  regis-  throngs, 
tering  anger  over  the  insult,  served  Then  a  frozen  egg  was  thrown,  hit-  Press,  sold  the  magazine  rights  to 
as  a  page-one  “pictorial  editorial”  in  ting  Mr.  Willkie  on  the  side  of  his  Wide  World  Photos  and  granted  per- 

the  Times,  Oct.  23.  Bearing  the  head-  head.  Another  egg  was  tossed  during  mission  to  Acme  Newspictures  to 

ing  “It  Shouldr’t  Happen  Here,”  the  the  resulting  confusion.  As  the  Re-  service  its  clients  with  the  picture  24 
picture  caption  was  in  the  form  of  a  publican  candidate  reached  down  to  hours  later. 

brief  editorial,  signed  by  the  Times  pick  up  his  hat,  Conrad  Mercurio,  Mr.  Kanter  is  28  years  old  and  has 

editor.  Tne  caption  stated:  Times  cameraman,  snapped  a  picture  been  a  Times  photographer  for  the 

Editorial  Apology  egg-spattered  Willkie.  It  was  past  seven  years.  He  started  news- 

a  dramatic  shot,  but  slightly  out  of  paper  work  as  a  copy  boy  on  the 
“To  which  all  Chicagoans,  outraged  focus.  Chicago  Daily  News,  later  joining  the 

by  such  an  act  as  the  one  here  pic-  As  Mr.  Willkie  raised  his  head  Times  staff  in  a  similar  capacity.  After 
tured,  will  subscribe  wholeheartedly,  and  reached  for  his  handkerchief,  a  training  period  as  an  “inside  man” 
mindful  of  the  fact  there  is  no  place  Kanter  snapped  “the  picture”  which  in  the  photographic  department,  he 
for  hooliganism  in  the  democratic  sys-  graphically  depicted  the  victim  of  the  was  promoted  to  general  assignments 
tern.  Scene:  LaSalle  St.  station.  Ar-  situation.  Using  a  four  by  five  Speed  as  a  staff  cameraman, 
rested  as  egg-thrower,  Charles  Mul- 
rain  (inset),  53,  pleads  guilty  in  court 
and  is  held  for  psychiatric  examina¬ 
tion.  Unanimous  public  sentiment  is: 

‘Deepest  apologies  to  you,  Mr.  Will¬ 
kie.  The  whole  town 


Yes,  I  have  grown  up 
with  Topeka — have 
friends  in  the  2 1  prosper¬ 
ous  Drive-in  Counties. 
They  work  in  industrial 
plants  or  own  farms  and 
all  of  them  never  have 
to  worry  about  where 
the  next  dollar  is  coming 
from. 


We  keep  pace  with  the 
times  —  we  Kansans. 
Every  modern  utility  is 
at  once  tried  and  ac¬ 
cepted  if  deserving. 
We’ve  gained  steadily  in 
purchase  of  motor  cars, 
in  building,  in  number 
of  telephones,  in  electric 
meters,  gas  meters,  lux¬ 
uries  and  comforts. 


YOUNGSTOWN 
STEEL  MILLS 


is  genuinely 
sorry  and  ashamed  for  the  action  of 
this  single  ONE  of  its  three-and-a- 
half  million  citizens.’ — The  Editor.” 

The  story  behind  this  dramatic  news 
photo  was  told  to  Editor  &  Publisher 
by  Tom  Howard,  Times  photography 
chief. 

Based  upon  his  long  experience 
as  a  former  White  House  press 
photographer,  in  which  he  had  occa¬ 
sion  to  cover  the  public  appearances 
of  Presidents  Coolidge  and  Hoover, 
Mr.  Howard  assigned  his  corps  of 
Times  cameramen  on  the  theory  “any¬ 
thing  can  happen.” 

Working  in  relays  of  two.  Times 
photographers,  numbering  12  in  all, 
covered  every  step  of  Mr.  Willkie’s 


are  operating  at  capacity  and  will 
continue  at  this  rate  for  months 
to  come.  Employment  is  up  30 
per  cent  over  a  year  ago,  car  load¬ 
ings  are  up  50  per  cent,  and  pay¬ 
rolls  are  up  from  30  to  50  per  cent. 


But  we  are  shrewd  buy¬ 
ers.  And  for  generations 
we  have  looked  to  The 
Topeka  Daily  Capital 
as  our  CiUIDE  in  such 
problems. 


The  only  paper  that  covers  the 
rich  Youngstown  district  is  the 


Circulation  for 
SEPTEMBER 

mtl  308,848 


Serve  a. 
21 -County 
\^arl<eh. 


Youngstown  Vindicator 


SUNDAY 


And  the  Youngstown  Telegram 


Everything  in  Baltimore 
Revolves  Around 


KELLY-SMITH  COMPANY, 

National  Advertising  Representatives 


New  York 


Chicago 

Atlanta 


Philadelphia 
Kansas  City 


Detroit 
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Alsop  and  Kintner 

Joseph  Alsop  and  Robert  Kintner  join  the  New  York  Herald  Tribune  Syndicate  Nov.  15. 
They  will  write  750  words,  five  times  each  week,  airmailed  36  hours  in  advance  of 
release  date.  ^  It  will  be  a  Column  of  Information.  No  Gossip,  no  personal  opinion,  unless 
it  is  a  report  of  the  opinion  of  the  best  qualified  judges  in  the  government.  Q  Because 
news  stories  must  catch  deadlines  and  deal  in  the  demonstrably  concrete,  the  whys  and 
wherefores  rarely  find  their  way  into  the  papers.  Alsop  and  Kintner  discover  and  describe 
them.  ^  Rarely  sensational,  they  are  continuously  readable,  and  worth  reading  by  anyone 
who  wants  to  understand  what  is  happening  in  Washington.  ^  These  young  reporters 
boast  of  good  legs  and  good  sources.  Through  the  years,  they  have  built  up  friendships 
on  both  sides  of  the  political  fence.  ^  They  make  it  a  rule  to  cover  all  groups  and  all  fields 
of  genuine  continuing  news  importance.  So  far,  as  new  groups  and  new  fields  have 
emerged  into  the  lead  place  in  the  press,  they  have  always  managed  to  keep  up  with 
them.  ^  “American  White  Paper”  proved  Alsop  and  Kintner  acquired  a  pretty  thorough 
knowledge  of  the  State  Department  in  the  past  two  years.  More  recently  they  have 
established  contacts  in  the  War  and  Navy  Departments  which  enable  them  to  report  what 
is  going  on  and  reflect  the  changing  atmospheres  in  these  two  increasingly  significant 
branches  of  the  government.  ^  Joe  Alsop  does  a  swell  job  of  newspaper  writing  and  is  a 
Number  1  reporter.  Bob  Kintner  is  a  Number  1  reporter  and  ranks  with  the  leading 
economists.  They  do  a  great  job  together. 


Write  or  wire  for  service 
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Bcoiks  Urged  to 
Sell  Services 
And  Soundness 

Banks  can  sell  their  services  and 
soundness  to  our  nation  by  the  same 
engineering  principles  that  have  been 
used  so  successfully  in  developing  the 
sale  of  products,  according  to  Donald 
Davis,  president  of  General  Mills,  Inc., 
of  Minneapolis,  speaking  before  the 
Financial  Advertisers  Association 
Wednesday  at  the  Homestead,  Hot 
Springs,  Va.  He  told  the  400  financial 
men  assembled  for  their  25th  anni¬ 
versary  meeting  Monday  through 
Thursday  that  most  of  the  unjust  crit¬ 
icism  heaped  on  banks  following  the 
depression  was  due  to  ignorance. 

“Public  relations,”  he  said,  “has  as 
one  of  its  prime  motives  the  removal 
of  ignorance.  Business  relations 
simply  means  making  sure  that  one’s 
house  is  entirely  in  order.  Publicity 
Ls  simply  turning  a  bright,  white  light 
on  that  house.  The  combination  of 
the  two  is  public  relations.” 

Robert  M.  Hanes,  immediate  past 
president  of  the  American  Bankers 
Association,  Monday  morning  urged 
banks  through  good  merchandising  of 
their  services,  advertising,  and  public 
relations  to  become  active  in  the 
financing  of  defense  production. 

“We  know,”  Mr.  Hanes,  who  is 
president  of  the  Wachovia  Bank  and 
Trust  Co.  of  Winston-Salem,  N.  C., 
told  the  financial  admen,  “that  the 
bankers  of  America  stand  ready  and 
anxious  to  do  our  part.”  However,  he 
added,  “Willingness  is  not  enough. 
Through  good  merchandising  we  must 
prove  our  intentions,  sell  our  services, 
and  make  our  banks  a  vital  and  help¬ 


ful  force  in  this  emergency  that  con¬ 
fronts  our  nation.  We  must  actively 
offer  our  services  to  all  producers  and 
processors  who  are  directly  providing 
the  sinews  of  defense.  We  must  also 
encourage  all  types  of  businesses  and 
individuals  to  use  the  full  facilities  of 
our  banks  if  the  nation  as  a  whole  is 
to  earn  and  save  and  spend  in  the 
volume  necessary  to  sustain  our  na¬ 
tional  economy. 

“Calling  on  customers,  explaining 
the  services  which  we  have  available, 
selling  credit,  keeping  a  stream  of  en¬ 
lightening  information  flowing  to  the 
public  through  advertising  and  pub¬ 
licity — this  is  my  conception  of  sound 
merchandising  and  I  believe  that  it  is 
the  most  effective  answer  to  this 
problem." 

E.  J.  Alexander,  vice-president. 
Fuller  &  Smith  &  Ross,  Inc.,  said: 

“It  is  obviously  up  to  the  advertiser 
himself  to  create  the  tone  of  his  ad¬ 
vertisement.  The  financial  institution 
is  a  part  of  our  social  and  economic 
life,  closely  related  to  ‘the  promises 
men  live  by’;  security  and  owner¬ 
ship,  credit  and  debit,  protection  and 
the  future.  In  the  use  of  attention 
getting  devices  or  copy  approaches,  it 
is  probably  a  good  rule,  when  we  are 
in  doubt,  to  err  on  the  side  of  con¬ 
servatism. 

“In  view  of  the  kind  of  result  we 
want  to  get  from  our  advertising,  it  is 
often  more  important  for  our  adver¬ 
tisement  to  be  read  intensively,  by 
fewer  people,  than  to  get  a  glance 
from  many  people.  It  is  clear  that 
bank  advertising,  for  example,  is  in¬ 
trinsically  not  as  interesting  to  the 
mass  of  people  as  is  a  page  of  grocery 
or  department  store  bargains  on  prod¬ 
ucts  which  are  purchased  by  people 
frequently.  Let’s  accept  that  distinc¬ 
tion,  just  as  the  real  estate  dealer  or 


the  lumber  dealer  does.  Our  prime 
interest  in  developing  greater  effec¬ 
tiveness  for  our  advertising  might 
well  center  on  creating  news,  about 
our  service,  or  of  finding  new  aspects, 
or  news  tie-ups,  for  creating  news  in¬ 
terest;  and  then,  regardless  of  the 
percentage  of  readers  who  are  stopped 
by  our  advertisement,  let’s  use  the 
devices  available  fer  getting  intensity 
of  readership. 

“On  the  side  of  greater  freedom,  let 
us  not  forget  that  certain  attention- 
getting  or  readership-getting  devices 
which  were  originally  rather  radical 
have  now  become  conventional.  So 
many  advertisers  use  them  that  we 
need  no  longer  think  of  them  as  sur¬ 
prising  departures  in  bank  advertis¬ 
ing.  Under  certain  circumstances,  neat 
balloon  copy,  strip  continuities,  can¬ 
did  camera  shots,  and  unusual  layouts 
are  now  being  used  by  many  bank 
and  other  financial  advertisers.  They 
are  not  the  last  by  whom  the  new  is 
tried. 

“If  there  are  any  internal  situations 
where  there  is  a  difference  of  opinion 
as  to  the  degree  of  formality  the  tone 
of  the  institution’s  advertising  should 
have,  it  might  be  helpful  if  a  clear 
line  of  demarcation  were  drawn  be¬ 
tween  those  advertising  messages 
which,  in  the  judgment  of  the  adver¬ 
tising  department,  inherently  call  for 
dignified  treatment;  and  those  which, 
being  directed  toward  the  mass  mar¬ 
ket,  can  suitably  receive  more  infor¬ 
mal  treatment.” 


The  road  to  wealth  for  a  nation,  ac¬ 
cording  to  Chester  C.  Parlin,  is  to  k 
found  in  enthusiastic  work  to  attai- 
desirable  things.  Speaking  on  thi 
subject  of  “Experience  Looks  at  Ad¬ 
vertising,”  Wednesday,  Mr.  Parlir 
who  was  director  of  the  Commercial 
Research  Department  of  the  Curt;; 
Publishing  Co.,  for  twenty-five  year: 
said: 

“Advertising  by  creating  desires  fc: 
new  things,  has  produced  enthusiast, 
endeavor  on  the  part  of  millions,  at: 
fi  om  that  endeavor  has  come  the  mar¬ 
velous  development  of  our  natio.n: 
wealth. 

Furnishes  Incentive 

“Advertising,”  he  continued,  “fur¬ 
nishes  our  keenest  incentive  to  ear: 
beyond  subsistence.  It  is  to  advertis¬ 
ing  that  we  must  look  to  solve  unea- 
ployment.  When  enough  people  war. 
more  things  and  better  things  strong¬ 
ly  enough  to  use  initiative  and  energj 
and  patient  toil  to  get  them,  then  only 
will  the  unemployment  problem  b 
licked.” 

Clifford  A.  Kroening,  account  exec 
utive,  Meldrum  &  Fewsmith,  Inc,  c. 
Cleveland,  speaking  at  the  Consume: 
Credit  session,  urged  bankers  to  r^ 
member  to  use  advertising  copy 
which  would  tell  their  prospective 
loan  customers  those  things  they 
would  like  to  hear,  not  what  the  bari 
would  like  them  to  know 

Robert  J,  Izant,  vice-president  d 
Central  National  Bank,  Cleveland 
was  elected  president  Wednesday. 
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SPRINGFIELDJLLINOIS  SUCCESS  STORY 


Figures  for  the  First  9  Months  of  1940  SHOW  that  the 

Jlltnnia  S>tatr  lournal 

has  the  dominating  lead  in  general  advertising  of 


68,494  LINES 


over  the  second  Springfield  newspaper! 


CONVINCING  PROOF  THAT  THE 

Jllinnia  S>tat?  dfnurnal 


lead  of  5,953  circulation  in  the  city  and  retail  trading 
zone  is  making  it  the  first  buy  in  the  second  largest 
newspaper  market  in  Illinois! 


And  here  is  more  proof  of  the  dominance  of  the 

3Iltnnta  S>tatp  3fnurnal 

Lead  in  classified  lineage _ 84,0S8 

Lead  in  nomber  of  pages  printed _ 678 

Lead  in  number  of  local  stories  printed _ 5,166 

Lead  in  number  of  telegroph  stories  printed _ 3,139 

"Detare*  tree,  figeret 


Jlltnnia  S»tatp  ilnurnal 


Springfield,  Illinois'  all-day  "round  the  clock"  newspaper  is 
represented  nationally  by: 
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'  rORK:  aarlm  L.  Idarsli.  60  t.  «2ad  St.  CHICRCO:  Rellau  Pallarsoa,  333  R.  Idtchnaa 


New  York  Chicago  Detroit 

Los  Angeles  San  Francisco 


St.  Louis  Cleveland 
Portland  Seattle 


Guild  to  Hold 
Referendum  on 
"Isms"  Resolution 


not  familiar  enough  with  what  this  is  and  hisses  alternated  with  cheers  and  World-Telegram;  Gladys  Sullivan, 
all  about.  If  however,  it  is  the  same  applause  as  each  addressed  the  au-  Brooklyn  Eagle;  Vic  Weingarten, 
question  of  not  being  willing  to  pass  dience.  One  unidentified  member,  Brooklyn  Blagle,  were  among  those 
a  resolution  condemning  communism,  whose  actions  in  heckling  the  speak-  speaking  against  the  Youngstown  pro- 
nazism,  fascism,  either  in  Russia,  Ger-  ers  opposed  to  support  of  the  Youngs-  posal. 

many,  Italy,  Japan  or  any  other  coun-  town  resolution,  caused  Carl  Randau,  Randau  told  a  questioner  from  the 
try  ...  I  consider  unwillingness  to  PM  foreign  writer  and  president  of  floor  that  the  New  York  local  current- 
mention  Russia  a  foolish  bit  of  pussy-  the  local,  to  appoint  a  sergeant-at-  ly  has  3,411  members  in  good  standing, 
footing,  which  a  number  of  organiza-  arms.  ■ 

tions  have  been  indulging  in.  Oliver  Pilat,  Post,  supported  the  CoilCIcliail  Commis^inn 

“The  executions  in  Russia,  the  Nazi  Youngstown  resolution,  as  did  Peter  rp  ^ 
pact,  and  the  taking  over  of  Finland  Kihss,  World-Telegram  reporter,  who  lO  FrOD©  ADITIDI 
and  the  three  small  Baltic  countries  pointed  out  that  two  years  ago  at  the  After  years  of  litigation,  the  vast 

for  their  ‘protection,’  does  not  of  guild’s  convention  in  Toronto  the  and  tangled  affairs  of  the  Abitibi 

.c  ...w.-  course,  mean  that  we  do  not  carry  on  convention  had  gone  on  record  oppos-  Power  and  Paper  Company  will  be 

of  280-183  the  diplomatic  relations  with  Russia.  ing  nazism  and  fascism  but  that  the  investigated  by  a  royal  commission 

:own  Guild  for  “Neither  does  it  mean  that  as  indi-  guild  has  not  yet  repudiated  commun-  ‘  of  three  outstanding  men”  to  be  ap- 

;d  national  re-  viduals  we  cannot  say  that  we  dis-  jsm.  pointed  by  the  Ontario  government 

“communism,  approve  of  these  acts.  Why  any  group  Gilbert  Cant,  Post,  also  speaking  in  according  to  a  Canadian  Press  dis- 
V  name.  of  United  States  citizens  should  re-  support  of  the  Youngstown  request,  patch  from  Toronto,  Oct.  25. 

Dunn,  assistant  fuse  to  say  so  is  ^yond  any  under-  stated  that  the  administration  people  The  company— with  some  $121,000.- 

•,  official  ANG  standing  unle^  they  have  a  special  against  the  resolution  con-  000  in  assets  including  12  paper  mills, 

12  locals  have  u>as  of  some  kind.  demning  the  “isms,”  have  been  fol-  power  plants,  a  railroad  line  and  cost- 

)wn  resolution,  J^ek  Ryan,  local  guild  organizer,  communist  party  line  on  ly  equipment— has  been  in  receiver- 

Juild  Constitu-  to  the  rneeting  that  the  poetical  issues  by  a  strange  coinci-  sl'ip  for  the  past  eight  years, 

among  the  ap-  NLRB  has  dismissed  a  petition  of  the  ■ 

uild  members,  newly-formed  AFL  newswriters  union  Speakers  supporting  the  local  ad-  REPUDIATE  LEWIS 

ecutive  Board,  fo_  organize  New  York  Mirror  editor-  ministration  and  the  lEB  in  their  Twentv-five  writers,  editors  and 
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William  H.  Horsley, 
(center)  who  was  re¬ 
elected  chairman, 
Pacific  Council,  AA 
AA,  chats  with  John 
Benson,  national 
President,  AAAA,  on 
speakers  platform  at 
the  council's  sixth  an¬ 
nual  convention.  At 
left  is  August  Bruhn, 
McCann  •  Erickson, 
Inc.,  Los  Angeles,  re¬ 
elected  a  director. 


Pacific  Council  4-A 
Theme  Is  ‘Solidarity’ 


By  CAMPBELL  WATSON 

DEL  MONTE,  CAL.,  Oct.  26— Solidar¬ 
ity,  implemented  with  faith  and  re¬ 
ceptive  to  man’s  highest  inspiration, 
was  the  achievement  of  the  sixth  an¬ 
nual  convention  of  the  Pacific  Coimcil, 
American  Association  of  Advertising 
Agencies. 

This  mutuality  of  effort  was  de¬ 
scribed  as  being  as  essential  in  meet¬ 
ing  demands  of  a  great  era  of  pros¬ 
perity  deemed  at  hand  as  in  the  drab 
distant  future  feared  on  its  way.  For 
in  these  times  advertising  must  play 
a  major  part  if  democratic  processes 
are  to  survive.  In  addition,  widening 
fields  of  advertising  are  seen  arising 
from  the  present  crisis. 

Management  Fornm 
“Solidarity  will  save  us,”  it  was 
pointed  out  by  John  Benson,  veteran 
AAAA  national  president.  This  be¬ 
came  the  convention  keynote  even  be¬ 
fore  the  keynoter  spoke.  Stressed 
again  and  again  during  sessions,  it 
became  the  convention  theme. 

The  need  for  unity  first  made  its 
major  bow  in  Thursday’s  closed  ses¬ 
sions  when  Walter  A.  Burke,  McCann- 
Erickson,  Inc.,  conducted  the  agency 
management  fonun.  With  coopera¬ 
tion  essential  in  meeting  problems  of 
rapidly  diminishing  profits,  the  con¬ 
vention  early  obtained  coordination 
described  by  observers  as  greater 
than  ever  before  dreamed. 

Such  was  the  beginning  of  the  weld¬ 
ing  operation.  The  acetylene  torch 
was  next  applied  by  a  relay  of  speak¬ 
ers.  “Integration  of  effort”  in  meet¬ 
ing  consumer  relations  problems  was 
advised  by  Dr.  Kenneth  Dameron. 
Application  of  modem  measuring 
technique  in  advertising  for  effective¬ 
ness  was  urged  by  L.  M.  Clark,  and 
then  Don  Belding,  president.  Pacific 
Advertising  Clubs’  Association,  told 
of  a  co-operative  Coast  movement  for 
consumer  education. 

Bansoii  Mora  Badnass 

Striking  an  inspirational  highlight 
after  a  drab  forecast  of  the  long  term 
future,  E.  B.  McNaughton,  president, 
the  First  National  Bank  of  Portland, 
Ore.,  urged  a  quest  for  spiritual  guid¬ 
ance  to  supplement  and  affirm  unity 
of  action  and  faith  in  one’s  self. 

Needs  for  this  armor  plating  for  a 
distant  future  were  disclosed  in  the 
same  sequence  of  addresses  as  speak¬ 
ers  analyzed  the  prospects  for  the  day 
after  tomorrow.  Tomorrow  itself  will 
be  a  bright  day,  it  was  agreed,  but 
stormy  weather  was  declared  decidedly 
in  prospect  for  the  day  after. 

Facing  tomorrow  first,  Mr.  Benson 
saw  a  greater  volume  of  business, 
ne  w  mf>*h.:>ls,  new  fields  of  trade,  op¬ 


portunity  for  patriotic  activity  in  a 
world  crisis.  Dr.  Dameron  predicted 
increased  legislation,  and  also  im¬ 
proved  understanding.  Mr.  Clark 
anticipated  growing  knowledge,  en¬ 
abling  improved  methods  of  advertis¬ 
ing,  and  Mr.  MacNaughton  forecast 
immediate  prosperity,  with  possibility 
even  on  the  elimination  of  the  un- 
emplo5Tnent  problem  in  1943. 

For  the  long  term  view,  Mr.  Mac¬ 
Naughton  saw  a  future  depression  of 
tremendous  depths;  likelihood  of  half 
the  nation’s  income  going  for  de¬ 
fenses  in  event  of  war;  the  successive 
threats  of  taxation,  heavy  Government 
borrowing  and  then  inflation  and  the 
eventual  struggle  for  world  trade  with 
Europe’s  dictatorships. 

It  was  against  this  day  of  reckoning 
that  the  Portland  banker  besought 
something  more  than  unity,  something 
more  than  ability — “we  should  get 
wisdom,  and  with  wisdom,  under¬ 
standing.” 

Donald  M.  Hobart,  Curtis  Publish¬ 
ing  Co.,  described  the  need  of  growing 
advertising  volume  to  meet  increasing 
consumer  demand. 

Brawar  on  Board 

Reflecting  this  spirit  of  mutuality 
manifest  throughout  the  convention, 
the  gathering  re-elected  its  council 
officers.  They  are  William  B.  Horsley, 
of  Pacific  National  Advertising 
Agency,  Portland,  chairman;  Dan  B. 
Miner,  of  Dan  B.  Miner  Co.,  Los 
Angeles,  vice-chairman;  and  Joseph 
R.  Gerber,  of  Jos.  R.  Gerber  Co.,  Port¬ 
land,  secretary-treasurer.  August  J. 
Bnihn  of  Los  Angeles  offices  of  Mc- 
Cann-Erickson,  Inc.,  was  re-elected  a 
director. 

Only  new  member  of  the  board  is 
William  A.  Brewer  of  Brewer- Weeks 
Co.,  San  Francisco.  He  was  elected 
to  fill  the  unexpired  term  of  his  retir¬ 
ing  partner,  Fred  T.  Weeks.  Mr. 
Weeks  leaves  next  month  for  New 
York  City  to  succeed  his  late  father 
as  head  of  an  organization  handling 
ship  loadings. 

Proposals  for  uniform  action  in 
meeting  cost  problems,  particularly  in 
the  radio  field,  dominated  the  closed 
sessions.  Delving  into  management 
questions  was  so  successful  in  the 
forum  session,  a  convention  innova¬ 
tion,  that  next  year’s  convention  will 
amplify  this  featxme. 

Highlight  for  the  convention  from 
the  newspaper  view  came  in  the  ad¬ 
dress  of  Mr.  Clark,  president  of  re¬ 
search  organization  in  New  York  City 
bearing  his  own  name. 

“It  is  ridiculous  to  say  that  all 
newspapers  are  the  same,”  Mr.  Clark 


said  in  reporting  on  his  studies  in  the 
readership  of  various  advertisements 
on  various  pages  of  different  newspa¬ 
pers. 

“The  kinds  of  newspapers  are  the 
metropolitan,  with  an  average  $2  mil¬ 
line  rate;  the  medium  sized  city  news¬ 
paper,  with  an  average  $4  milline;  the 
large  town,  with  $7  average  and  the 
small  community  newspaper,  with  $10 
milline.  It  is  obvious  that  the  medium 
size  newspaper  city  advertisement 
must  obtain  twice  the  readability  and 
interest  of  the  metropolitan  newspaper 
advertisement  to  be  worth  the  same,” 
he  contended. 

Different  Readerships 

Mr.  Clark  made  his  statement  pro¬ 
testing  the  claim  that  all  newspapers 
are  the  same  in  presenting  an  anal¬ 
ysis  of  the  readership  of  various  pa¬ 
pers  of  different  metropolitan  news¬ 
papers  in  various  cities.  He  gave  fig¬ 
ures  on  his  readership  analysis  show¬ 
ing  one  newspaper  might  exceed  in 
readership  in  the  first  eight  pages  and 
lack  by  half  the  sports  page  reader- 
ship  of  another  paper.  I^oviding  fig¬ 
ures  with  slides  showing  readership 
both  in  different  types  of  newspapers 
and  in  different  sections  of  papers,  he 
advocated  the  placing  of  advertise¬ 
ments  in  accord  with  studies  of  differ¬ 
ent  papers. 

■“rhe  day  has  gone  when  an  adver¬ 
tising  agency  can  compete  with  an¬ 
other  on  the  basis  of  intuitive  knowl¬ 
edge  of  newspapers  to  be  selected,” 
he  contended. 

Mr.  Clark  said  the  elements  in  the 
effectiveness  of  an  advertisement  are 


the  product,  what  is  in  the  ad  and 
where  the  advertisement  is  placed.  He 
said  the  publisher,  with  the  aid  of  the 
circulation  manager,  determines  who 
sees  the  newspaper;  the  editor  deter¬ 
mines  who  sees  the  page  and  the 
agency  is  responsible  for  who  sees 
the  advertisement. 

“Any  one  of  25  to  50  agencies  today 
can  write  good  copy,”  he  said.  “The 
weakness  in  the  advertising  agency 
today  is  in  the  space  buying  element.” 

“Today  the  business  of  distributing 
goods  has  to  go  on.  Advertisements 
not  seen  and  not  read  are  like  goods 
left  on  the  shelves  of  a  store,”  he 
said.  He  criticized  agencies  for  hid¬ 
ing  research  results  for  fear  of  dis¬ 
turbing  clients. 

Long-time  planning  on  consumer 
relations  problems  was  advocated  by 
Dr.  Dameron,  a  member  of  the  faculty 
of  Ohio  State  University  and  a  director 
of  the  Committee  on  Consumer  Rela¬ 
tions  in  Advertising,  Inc.  He  declared 
the  consumer  situation  involves  too 
complex  a  social  phenomenon  to  be 
met  with  “shots  in  the  arm.” 

“The  past  mistake  of  the  attack  on 
the  consumer  problem  has  been  an 
attempt  to  indoctrinate  advertising 
principles  rather  than  to  implement 
them,”  he  said.  Methods  have  been 
defensive,  with  some  persons  even  re¬ 
storing  to  self-flagellation,  he  stated. 


He  urged  that  the  manufacturer  and  i 
the  consumer  be  taken  behind  the  I 
scenes,  shown  case  histories  of  .idver-  * 
tising  successes  and  shown  the  reason 
for  the  success. 

More  legislation,  more  consumer  i 
bureaus,  and  possibly  a  Federal  bureau 
are  in  prospect,  he  said. 

“Our  problem  is  that  most  consum¬ 
ers  feel  advertising  not  sufficiently 
informative,”  he  said.  “Yet  in  a  sur¬ 
vey  it  was  found  that  consumers 
were  not  agreed  on  a  single  point  of 
additional  information  desired.  The 
check  applied  showed  the  advertiser 
giving  more  information  than  the  con¬ 
sumer  asked  or  expected.  The  con¬ 
sumer  was  judging  his  requests  for 
more  information  on  the  advertise¬ 
ments  designed  merely  to  arouse  in¬ 
terest,  and  was  not  taking  into  con¬ 
sideration  the  additional  advertising 
as  the  advertiser  got  closer  to  the  act 
of  selling. 

Danger  of  Regulation 

“Advertising  is  apt  to  become  a  very 
much  regulated  industry,”  Mr.  Dam¬ 
eron  said  in  speaking  on  the  legisla¬ 
tive  outlook.  An  improvement  in  con¬ 
sumer  education  relations  at  all  levels 
was  advocated,  with  more  continuous 
programs  of  a  long-run  character.  He 
deplored  the  possibility  that  the  inter¬ 
national  crisis  of  today  might  be  used 
as  a  time  for  new  moves,  urging  estab¬ 
lishment  of  present  advances  benefit- 
ting  the  consumer  as  more  fitting  the 
defense  needs  of  today. 

Expanded  advertising  programs 
were  viewed  as  a  need  by  Mr.  Hobart, 
who  is  manager  of  the  division  of  com- 


Joseph  R.  &erb*r 
(left),  of  the  Port¬ 
land  agency  bearing 
his  name;  Dan  B. 
Miner,  (center)  of 
the  Los  Angela! 
agency  bearing  his 
name  and  Don  Beld¬ 
ing,  (right),  presi¬ 
dent,  Pacific  Adver¬ 
tising  Club's  Asso¬ 
ciation  and  vice- 
president,  Lord  ( 
Thomas  offices  at  Los 
Angeles. 


mercial  economics  of  the  Curtis  Pub¬ 
lishing  Co. 

Loss  of  control  of  its  basic  market 
will  be  the  fate  of  any  company  which 
reduces  its  advertising  during  this 
period  of  increasing  consumer  pur¬ 
chasing  power,  Mr.  Hobart  said.  When 
the  emergency  contracts  of  the  present 
are  filled,  it  will  be  increasingly  di£B- 
cult  to  sell  goods,  he  added. 

Harwin  T.  Mann,  Lord  &  Thomas, 
Los  Angeles;  Raymond  Reeves,  J- 
Walter  Thompson  Co.,  San  Francisco 
and  Dr.  Harry  Hibschman,  counsel 
for  Advertising  Age,  were  among 
speakers  on  technical  problems.  E.  P- 
Gerth  of  Gerth-Knollin  presided. 

Co-operating  with  Mr.  Burke  in 
the  agency  management  forum  which 
got  down  to  essentials  of  agency  costs 
were  W.  B.  Garthwaite,  Leon  Livings¬ 
ton  Agency;  Roswell  Cochran,  Mc- 
Cann-Erickson;  Fairfax  Cone,  Lord 
&  Thomas  and  Arthur  C.  Farlow, 
Pacific  Coast  vice-piresident  of  J- 
Walter  Thompson  Co. 

Joseph  R.  Gerber  of  the  Portland 
agency  bearing  his  own  name  pre¬ 
sided  at  a  radio  skit  presented  by 
Jack  Smalley,  BBDO;  Louis  Weis- 
Mutual-Don  Lee  and  John  Hiestand. 
Mrs.  William  H.  Horsley,  Mrs.  Joseph 
R.  Gerber  and  Mrs.  Norton  W.  Mo^* 
were  hostesses  for  an  extensive 
women’s  program. 


for  NOVEMBER  2,  1940 


An  open  letter  to  all 
Newspaper  Representatives 


Since  August  1,  1936,  we  have  assisted  a  small  group  of  news¬ 
papers  located  in  the  South,  the  Middle  West,  the  Eastern 
Seaboard,  and  New  England,  in  the  production  of  over  3,000,000 
lines  of  retail  advertising.  We  have  in  our  files  today  over  300 
basic  campaigns  that  have  been  tested  by  over  1,000  dealers 
in  the  markets  where  papers  subscribe  to  our  service. 

It  is  our  belief,  after  4  years  of  intensive  work,  that  the  easiest 
way  to  sell  a  national  advertiser  the  use  of  daily  newspapers 
with  a  minimum  of  3  ads  a  week  for  52  weeks,  is  to  show  the 
national  advertiser  case  histories  of  how  their  own  customers, 
local  retailers,  have  used  our  copy  to  not  only  sell  the  manu¬ 
facturer’s  products  but  build  for  themselves  a  reputation  for 
fair  dealing  and  good  service. 

If  you  have  one  or  more  papers  who  are  today  interested  in 
increasing  their  local  revenue — who  believe  as  we  do  that  retail 
success  stories  are  what  manufacturers  want  to  hear  about — and 
who  are  willing  to  settle  down  for  a  12-months’  intensive  drive 
for  this  new  business — and  who  will  supply  you  each  month, 
stories  as  to  how  these  local  campaigns  are  progressing — this 
serv'ice  will  do  a  real  job. 

National  Success  Stories 

Three  years  ago,  we  ran  in  one  of  our  Ohio  papers,  a  6-months’ 
test  campaign  for  a  warm  air  furnace  manufacturer.  This  year 
this  manufacturer  has  already  broken  all  records  in  sales  and 


shipments.  Starting  with  one  paper  in  1938,  he  is  this  year  using 
115  papers  in  29  states. 

Two  years  ago,  a  large  food  advertiser  conducted  tests  in  4  of 
our  markets  for  a  period  of  6  months.  Starting  January  1,  1940, 
this  manufacturer  has  used  67  dailies  in  19  states,  3  times  a  week. 
(This  schedule  will  continue  up  until  December  23rd.)  Both  of 
these  national  campaigns  were  built  on  retail  tests  that  we  have 
conducted  in  many  markets. 

Cost  of  Our  Retail  Service 

The  cost  of  our  service  is  determined  by  the  multiplication  of 
your  paper’s  national  rate  by  800,  which  establishes  the  monthly 
cost.  Contracts  run  for  one  year.  Our  minimum  service  charge  for 
any  paper  is  $50  a  month.  If  the  national  rate  is  7c,  our  monthly 
charge  is  $56;  if  it  is  10c,  the  monthly  charge  is  $80;  if  it  is  50c, 
the  monthly  charge  is  $400,  etc. 

This  is  a  cordial  invitation  for  any  representative  to  inspect  our 
material  and  critically  examine  the  more  than  300  basic  campaigns 
we  have  developed.  Many  of  them  can  be  quickly  adapted  to  a 
national  campaign.  Our  services  are  limited  to  one  paper  in  a 
market.  Whether  you  feel  a  need  for  our  services  now  or  later, 
we  believe  that  an  examination  of  our  material  will  be  found  in¬ 
teresting  and  possibly  helpful.  Our  address  is  110  East  42nd 
Street — our  telephone  is  Lexington  2-2415. 


it  it  Letters  from  Some  of  Our  Customers  it  it  it 


October  26,  1940 
“Dear  Mr.  Fehlman: 

“We  do  not  consider  Fehlman 
Local  Copy  Service  as  imperatively 
essential  to  us  as  a  group  as  would 
be  the  case  with  one  newspaper, 
independently  operated  since  it 
tends  to  duplication  and  repetition 
of  our  own  collective  efforts.  Fehl¬ 
man  Service  is,  nevertheless,  one 
of  four  purchase  items  on  our  busi¬ 
ness  side,  that  is  a  ‘must.’ 

“It  has  always  been  profitable  to 
the  group  else  we  would  not  have 
continued,  through  these  several 
years,  to  give  you  our  money.  The 
usefulness  of  the  Service  is  contin¬ 
ually  growing  and  it  is  always  good 
to  know  that  for  our  weaker  mo¬ 
ments  we  have  a  reserve,  and  that 
a  call  for  specialized  help  on  dif¬ 
ficult  copy  always  brings  assist¬ 
ance.” 

(Sgd.)  H.  R.  Schaffner, 
Gen.  Bus.  Mgr., 
Brush-Moore  Newspapers,  Inc. 

October  24,  1940 
“Dear  Mr.  Fehlman: 

“As  you  will  recall,  in  Septem¬ 
ber,  1939,  we  established  a  separate 
department  here  at  the  Journal- 
Transcript  for  the  purpose  of  con¬ 
centrating  upon  the  development 
and  the  selling  of  this  idea  of  yours 
called  ‘frequency,’  We  wanted  to 
give  this  plan  a  thorough  test  to 
see  if  it  would  ‘click’  for  Peoria 
advertisers  as  you  say  it  has  for 
others.  We  have  kept  accurate 
check  on  the  number  of  calls  made 
on  each  prospect,  the  result  of  the 
calls  and  the  record  of  space  sold. 
We  believe  the  results  will  be  as 
gratifying  to  you  as  they  were  to 
us. 

“Results  of  Frequency  Selling 
Plan,  Sept.  1,  1939,  to  Sept.  1,  1940: 

“Accounts  sold  .  31 

Mortality  (credit,  etc.) .  5 


Running  6  months  or  more . .  26 

Number  of  ads  published 

(average  5  inches) . 3,267 

Total  inches  . 16,335 

“All  of  us  here  at  the  Journal- 
Transcript  are  now  sold  on  this  fre¬ 
quency  idea  because  we  KNOW  it 
works.  We  also  want  you  to  know 
that  your  copy  and  ideas  have  been 
extremely  helpful  in  this  new  de¬ 
partment.  You  are  doing  some¬ 
thing  really  big  for  the  advertisers 
of  this  country  and  More  Power  to 
You!” 

(Sgd.)  Earl  H.  Maloney,  Ad.  Mgr., 
Peoria  Journal-Transcript 

October  9,  1940 
“Dear  Mr.  Fehlman: 

“I’m  in  receipt  of  your  last  bul¬ 
letin  and  can’t  resist  writing  to  tell 
you  what  a  really  hot  idea  this  pro¬ 
motion  is — how  helpful  your  ser¬ 
vice  has  been  to  us  generally. 

“As  a  clearing  house  for  work¬ 
able  ideas,  you’ve  helped  us  sell 
thousands  of  lines  of  advertising 
on  a  sound  basis. 

“Even  more  helpful  is  the  fact 
that  you  have  provided  a  workable 
routine  by  which  we  can  keep 
profitable,  small  schedules  in  our 
paper  regularly  with  a  minimum  of 
servicing  cost. 

“Keep  ’em  coming.  We’re  going 
pldCCS  ** 

(Sgd.)  A1  Tilton,  Gen.  Mgr., 
The  Aliquippa  Gazette 

October  11,  1940 
“Dear  Mr.  Fehlman: 

“For  nearly  2  years  Philadelphia 
Suburban  Newspapers,  Inc.,  have 
been  a  subscriber  to  your  services 
for  the  benefit  of  our  3  newspapers. 
During  that  period  of  time  I  be¬ 
lieve  I  can  safely  say  that  we  have 
carried  more  advertisers  consist¬ 
ently,  week  in  and  week  out,  than 
ever  before  in  our  history.  The  rea¬ 
son  they  continue  to  run  without 


missing  a  single  week  is  because 
they  DEFINITELY  GET  RE¬ 
SULTS!  And  the  reason  they  get 
results  is  because  first,  the  COPY 
is  RIGHT,  and  second,  they  have 
stayed  in  the  paper  long  enough  to 
get  results. 

“Your  formula  for  successful 
merchandising  and  newspaper  ad¬ 
vertising  is  so  simple  that  even  a 
beginner  can  understand  its  prin¬ 
ciples  and  put  them  to  work.  Once 
a  salesman  and  the  merchant  really 
get  together  on  your  plan  of  bring¬ 
ing  customers  to  their  store 
through  consistent  newspaper 
space,  and  the  plan  is  followed, 
nothing  can  stop  it  from  succeed¬ 
ing. 

“Because  of  your  research  on 
newspaper  advertising  and  how  it 
works,  we  have  no  hesitancy  what¬ 
soever  of  presenting  it  to  any  local 
retailer.  Once  the  advertising 
salesman  absorbs  your  method  or 
formula,  whidi  is  based  on  facts — 
not  guess  work — the  newspaper 
and  the  merchant  can  both  do  a 
better  merchandising  job.” 

(Sgd.)  A.  E.  Hickerson,  Pres., 
Philadelphia  Suburban  Newspa¬ 
pers,  Main  Line  Times,  Upper 
Darby  News,  Germantown  (Cou¬ 
rier 

October  12,  1940 
“Dear  Mr.  Fehlman: 

“For  many  years  the  small  retail 
advertiser  has  been  the  ‘Voice  in 
the  Wildnerness.’  He  has  seen  ad¬ 
vertising  do  big  jobs — or  at  least 
take  credit  for  them.  By  word  of 
mouth  and  by  printed  page  he  has 
had  drummed  into  his  soul  that  it 
‘Pays  to  advertise.’  He  wanted 
some  of  this  magic,  too.  He  couldn’t 
afford  expensive  advertising  coun¬ 
sel.  The  newspaper  nearest  him 
probably  couldn’t  supply  it — even 
had  they  heard  his  lament — which 


many  failed  to  do. 

“Four  years  ago  when  you  set 
out  to  ‘do  a  job’  for  small  retail  es¬ 
tablishments,  I  believe  you  pio¬ 
neered  a  field  that  is,  or  can  be,  the 
life  saver  for  newspapers  all  over 
the  country.  I  know  that  in  the 
two  years  you  have  been  associated 
with  us  it  has  been  profitable,  both 
directly  and  indirectly. 

“Directly,  because  we  have  hun¬ 
dreds  of  small  accounts  in  our  3 
papers  who  probably  would  be  still 
raising  the  ‘Cry  in  the  Wilderness.* 
Indirectly,  because  the  basic  phil¬ 
osophy  of  your  advertising  formula 
leavens  the  entire  loaf  and  we  find 
ourselves  doing  a  better  job  for  our 
newspaper  —  our  advertiser  —  and 
our  readers.  Beyond  that  there  is 
no  reason  for  a  newspaper’s  being. 

“I  certainly  owe  you  a  tremen¬ 
dous  debt,  personally,  and  wish 
you  every  success.” 

(Sgd.)  George  P.  Hopkins, 
Advertising  Director, 
Philadelphia  Suburban  Newspapers 

(October  12, 1940 

“Dear  Mr.  Fehlman: 

“We  started  using  your  service 
18  months  ago  and  wouldn’t  want 
to  do  without  it  now.  Your  copy 
plan  has  enabled  us  to  go  to  a 
non-advertiser  with  a  definite  plan 
adapted  to  his  individual  require¬ 
ments,  guaranteeing  a  flow  of  well- 
written  copy  month  in  and  month 
out. 

“One  of  the  hardest  things  with 
a  small  town  merchant  is  the  writ¬ 
ing  of  copy  to  suit  him  on  a  con¬ 
tinuous  schedule.  Now  we  are  able 
to  sell  them  and  keep  them  sold 
with  copy  just  for  them. 

“We  are  pleased  with  what  you 
have  done  for  us,  and  thought  you 
might  like  to  know  about  it.” 
(Sgd.)  Walter  Catterall,  Bus.  Mgr., 
The  Brownsville  Telegraph 


Frank  E.  Fehlman  110  E.  42nd  St.,  New  York 


E  D  I 


CHINS  UP! 

BY  THE  TIME  this  page  is  road  hy  subsorihers 
i»n  the  West  Coast,  the  Anieriean  ])eoi)le  will 
have  rendered  their  deeision  on  the  Presidency  for 
the  next  four  years.  It  will  l>e  a  momentous  de¬ 
cision.  one  wliieh  may  have  far-rcaehing  conse- 
(pieiK'es  in  the  national  history,  but  it  is  emphat¬ 
ically  not  a  deeision  (»f  life  or  death  for  the  nation. 
'I’he  electorate  has  in  its  hands  for  the  first  time 
sinc-e  (leorfie  Washinfiton  deeliiu'd  renomination 
in  179(1  the  cpiestion  of  whether  a  man  who  has 
served  two  terms  in  the  highest  office  ought  to  lie 
given  another.  That  seems  to  Ix'  the  only  real 
cpiestion  Ix'fore  the  voters  as  this  is  written.  On 
im  other  i.ssue  which  can  be  .substantially  argued 
is  there  a  fundamental  difference  between  the 
candidates.  Maylx?  that  should  not  lx*  .so,  but  it 
st'cms  so  to  us. 

Xo  matter  which  candidate  gets  the  nod  from 
the  |x*ople  nc‘xt  Tue.sday,  he  faces  a  ta.sk  which 
will  demand  all  the  heart  and  Ixidy  that  can  lie 
thrown  into  it.  The  .American  jx'ople  don’t  want 
to  go  to  war  now — that  is  as  plain  as  anything 
has  Ix'cn  in  this  camjxugn.  The  next  President 
by  his  campaign  commitments  has  incurred  a 
mandate  to  keep  away  from  the  shcxiting  as  long 
as  jxissible.  He  has  a  .self-evident  obligation  to 
build  the  national  defen.se  to  a  jxiint  where  we 
ncH*d  fear  no  future  attack  from  any  quarter — 
regardless  of  expen.se.  Ix*ss  jdain.  but  no  less 
exigent,  is  the  public  command  to  get  the  monkey 
wrcMiehes  and  the  .sand  out  of  our  national  ma¬ 
chine.  to  protect  the  rights  of  the  working  man 
without  wreeking  the  ability  of  private  enterprise 
to  afford  him  gainful  employment.  That  may 
rt'cpiire  amendment  of  New  Deal  statutes;  with¬ 
out  a  doubt  it  requires  a  change  of  attitude  in 
tht'ir  administration. 

The  administration  which  a.ssumes  office  for 
four  years  on  Jan.  20.  1941,  may  have  to  exerci.se 
summary  jxnvers  over  both  capital  and  lalxir  if  it 
is  to  (xmiplete  the  defen.se  assignment  without 
ccmiplete  dislcx-ation  of  the  machine  which  sup- 
jdies  our  daily  needs.  Neither  organized  capital 
nor  organized  labor  can  be  allowed  by  any  ad¬ 
ministration  to  profiteer  again.st  the  great  unorgan¬ 
ized  ma.ss  of  taxpayers  and  consumers.  That  is 
the  real  i.ssue  today,  as  it  has  Ix^n  for  many 
decades.  It  has  gone  un.seen  and  undi.scussed  amid 
the  dust  raised  by  political  irrelevancies. 

This  country  has  the  solution  of  that  problem, 
we  are  certain.  It  has  never  been  solved  else¬ 
where.  It  has  not  been  solved  here  yet.  Neither 
Mr.  Roosevelt  nor  Mr.  Willkie  has  held  forth  any 
golden  key  to  its  .solution — but  whichever  of  them 
gets  the  ball  for  the  next  four  years  will  have  to 
eome  closer  to  a  solution  than  we  ever  came  prior 
to  19.32.  If  they  don’t,  with  the  help  of  organized 
indu.stry  and  organized  labor,  the  results  may  be 
unplea.sant  and  unpredictable. 

We  lx*lieve  that  the  next  four  years  will  be  a 
period  of  continued  adju.stment  of  age-old  diffi¬ 
culties.  proceeding  side  by  side  with  an  unprece¬ 
dented  (and  uneconomic)  expenditure  for  de¬ 
structive  weapons.  That  last  is  also  a  transition, 
and  the  best  thought  of  the  nation  ought  to  be 
given  to  prolonging  into  peacetime  production  for 
profit  and  use  the  tremendous  efforts  given  to  war- 
aimed  production  for  disaster.  That  is  a  job 
worthy  of  the  American  genius.  To  succeed  is  to 
prove  the  bankruptcy  of  the  Fascist  formula,  with 
its  sneer  that  democracy  is  only  for  lawyers  with¬ 
out  ca.ses  and  doctors  without  patients.  To  fail — 
well,  we  can’t  contemplate  failure  or  its  conse¬ 
quences.  Whoever  wins  next  Tuesday  the  coun¬ 
try  will  go  forward,  chins  up,  to  its  destiny. 


A  voice  from  the  temple,  a  voire  of  God.  Isaiah, 
bXVI.  6. 


MR.  ARNOLD'S  OPINION 

I  .VYMEN  WHO  are  cur.sorily  familiar  w  ith  the 
merchandi.sing  of  cigarettes  ami  tobacco  may 
find  it  hard  to  follow  the  rea.soning  of  .Vs.sistant 
.Attorney  General  .Arnold  in  his  explanation  to 
Edwin  S.  Friendly  of  his  views  on  mlvertising  as 
an  instrument  of  unfair  competition.  He  cites  as 
examples  t»f  the  use  of  advertising  as  a  weaiMin 
to  destroy  com|x'tition  its  employment  as  a  means 
<il'  forcing  a  “full  line’’  of  the  .*nlverti.'<er’s  goods  on 
the  retailer,  al.so  the  .shutting  out  of  conqx'titive 
g<K)ds. 

.As  a  layman  connected  neither  with  the  law 
nor  the  tobacco  business,  it  has  not  lx*en  our 
ob.servation  that  the  big  tobacco  advcrti.sers  have 
been  guilty  of  either  of  these  jiractiet's.  On  the 
shelves  of  almost  every  cigarette  .sales  outlet  can 
la*  found  the  gixxls  of  the  bitterly  contested  “Big 
Four.”  side  by  .side  with  other  brands,  lower  in 
jirice  and  often  not  ailverti.sed  at  all.  If  the  major 
companies’  adverti.sing  had  been  de.signed  to 
destroy  com|H‘tition,  it  .seems  to  have  Ix'cn  .singu¬ 
larly  ineffective. 

The  object  of  all  adverti.sing  is  to  create  a  de¬ 
mand  for  the  adverti.sed  gixxls  or  services.  Mr. 
Arnold  conc-edes  that  this  u.se  of  adverti.sing  is 
legitimate  and  that  there  is  no  attempt  to  stop  it. 
We  wonder,  however,  how  he  or  anyone  el.se  is 
going  to  determine  when  this  “legitimate”  adver¬ 
tising  creates  a  demand  for  its  product  .so  strong 
that  it  can  be  regarded  as  “coercion”  of  the  dis¬ 
tribution  outlets.  We  do  not  approve  of  the  full¬ 
line  forcing  or  shutting  out  of  comfx>titor.s  by 
threats  any  more  than  (fix's  Mr.  .Arnold,  but  we 
can  .see  no  violation  of  business  morality  in  using 
extensive  adverti.sing  behind  a  meritorious  prcxiuct 
with  the  aim  of  pre-empting  for  the  product  the 
largest  jxi.s.sible  market  that  can  be  had. 

PICKET  LINES 

RUSH  HOUR  CROWDS  around  Times  Stpiare 
have  been  treated  to  an  unusual  sight  this 
week.  Marching  pickets  hold  high  placards  pro¬ 
claiming  that  if  the  employes  of  the  \etr  York 
Times  and  the  .Veic  York  Herald  Tribune  decided 
the  policies  of  those  pajx'rs,  they  would  be  sup¬ 
porting  Roo.sevelt  and  not  Willkie.  The  placards 
were  signed  allegedly  by  a  group  of  employes  of 
Ixith  papers,  and  presumably  were  carried  by 
employes. 

It  Icxiks  like  another  piece  of  left-wing  tactics 
aimed  at  di.screditing  newspapers  with  the  public. 
The  idea  is  to  plant  a  seed  of  distrust,  regardless 
of  right  and  common  sense  in  the  i.ssues  involved. 
There  is  no  admission  of  the  right  of  the  owner 
of  the  newspaper  to  have  his  own  views,  to  pay 
to  have  them  carried  out,  and  to  aceept  their 
consequences,  as  the  managements  of  the  Times 
and  the  Herald  Tribune  have  done.  There  is  no 
mention  of  the  fact  that  the  adoption  of  a  policy 
by  a  newspaper  places  no  burden  upon  the  em¬ 
ployes  to  accept  that  policy.  And  no  account 
whatever  is  taken  of  the  probability  that  if  poli¬ 
cies  were  determined  by  employes  without  finan¬ 
cial  and  moral  responsibility  for  their  execution, 
the  life  of  the  newspaper  would  be  short  indeed. 
There  would  be  neither  newspapers,  employes, 
nor  ]X)licies. 


KEEP  SALES  MOVING 

I.E.ADERS  of  the  national  defen.se  program  may 
lx*  over-optimistic  in  jiromising  that  it.s  le- 
([uiremeuts  can  Ix'  met  without  di.sturbance  to 
pnxluction  of  the  country’s  normal  gcMxls.  In  the 
“heavy”  industries  such  di.sturbance  .sceni.s  in- 1 
evitable,  with  the  government’s  orders  taking 
priority  over  the  needs  of  private  industry  as  the  . 
jirogram  gets  into  full  .swing.  In  the  consumer  |- 
gcxxls  cla.s.sification,  there  is  little  likelihood  that 
the  pnxluction  of  armaments  and  their  acce.ssories 
will  interfere  with  the  normal  .sujqily  of  most 
c'ommodities.  .America,  as  yet,  has  no  need  to 
take  cannon  for  butter. 

We  Ix'lieve  it  wi.se,  Ix'fore  defen.se  construction  y 
oerupies  much  of  our  prexluctiou  facilities,  to  ■■ 
coun.sel  again.st  reduction  of  .sales  contacts  and 
adverti.sing  by  firms  tem|X)rarily  (X'cupii'd  with  ! 
government  orders.  The.se  orders  are  ephemeral. 
The  margin  of  jirofit  in  them  will  probably  not  be  ! 
as  great  as  that  in  the  movement  of  the  firm's 
normal  line,  aft('r  taxes.  Slackening  of  .sales  and 
adverti.sing  effort,  on  the  rea.soning  that  they  will 
Ix'  futile  if  servire  to  customers  has  to  lie  cur¬ 
tailed,  will  lx*  short-sighted  and  can  easily  re.sult 
in  lo.ss  of  markets  to  aggre.ssive  conqx'titors. 

Practically  all  of  British  indu.stry  has  Ix-en  con¬ 
verted  to  war  uses  during  the  past  six  months, 
and  the  normal  supjdy  of  advertised  luxuries  has 
been  reduced  to  a  triekle.  Nevertheless,  many 
English  adverti.sers  are  l(xiking  Ix'yond  the  terrors 
of  today  to  a  brighter  tomorrow  when  their  prod¬ 
ucts  will  again  lx*  in  demand.  Their  adverti.sing 
in  newspapt'rs  and  magazines  is  kt'ejiing  their 
names  Ix'fore  the  public  iii  anticipation  of  that 
hajipy  time.  It  is  an  object  lesson  that  .American 
advertisers  should  not  overfixik. 

POLITICAL  ADVERTISING 

.AMONG  the  many  striking  features  of  the  ixilil- 
ical  campaign  now  clo.sing  has  been  the  un¬ 
precedented  volume  of  new.spaper  adverti.sing 
devoted  to  political  argument.  In  19.32  and  19:k). 
radio  consumed  most  of  the  cainpaign  money  and 
for  a  time  it  .seemed  that  {xilitical  adverti.sing  in 
ncw  spajx'rs  was  to  Ix'come  another  victim  of  the 
voracious  microphone. 

In  the  New  York  pajx'rs  we  have  examined, 
the  1910  volume  of  political  copy  to  date  is  more 
than  twice  the  total  of  19.3(5. 

We  regard  that  development  as  highly  .signifi¬ 
cant  for  daily  printed  journali.sm.  Print  lends 
it.self  to  logical  rea.soning.  The  din  and  clatter  of 
the  air  waves  is  the  better  medium  where  emotion, 
rather  than  rea.son,  is  used  to  influence  the  opinion 
of  the  audience.  The  use  of  display  space,  with 
illustrations  and  large  legible  type,  may  indml  be 
a  more  effective  means  of  winning  votes  than  the 
•average  editorial  page,  which  starts  and  ends  with 
a  typographical  handicap,  regardless  of  its  literary 
merits. 

In  19.36,  when  the  result  was  a  foregone  con¬ 
clusion  and  logic  meant  little  or  nothing  in  de¬ 
termining  the  verdict,  new.spaper  advertising  was 
used  sparingly  for  both  candiclates.  In  1940,  the 
candidates  are  in  practical  agreement  on  most 
administrative  policies,  and  the  contest  is  taking 
place  in  a  more  imponderable  area — the  third  term, 
the  substance  and  character  of  administration  of 
jxrlicies  rather  than  the  mere  forms  of  administra¬ 
tion,  the  opposing  theories  on  national  debt, 

It  may  indeed  be  that  heavy  concentration  of  dis¬ 
play  newspaper  advertising  in  critical  areas  may 
swing  enough  votes  to  name  the  next  President- 
something  which  probably  has  no  precedent  in  our 
history. 
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PERSONAL 

MENTION 


GEORGE  B.  DEALEY,  publisher,  Dal¬ 
las  (Tex.)  Morning  News,  and  at  81 
the  recognized  dean  of  Texas  journal¬ 
ism,  will  be 
honor  guest  at  a 
banquet  s  p  o  n  - 
sored  by  three 
University  of 
Texas  organiza¬ 
tions  Nov.  4.  The 
occasion  will  be 
the  sixty-sixth 
anniversary  o  f 
the  day  when 
Mr.  D  e  a  1  e  y 
started  his  news¬ 
paper  career  on 
the  Galveston 
Sews,  parent  of 
the  Dallas  paper.  Sponsoring  the  af¬ 
fair  are  two  honorary  fraternities. 
Sigma  Delta  Chi  for  men  and  Theta 
Sigma  Phi  for  women,  and  the  Under¬ 
graduate  Press  Club. 

Frank  E.  Gannett,  publisher,  the 
Gannett  Newspapers,  has  purchased 
the  57-acre  Gannett  Hill  farm  over¬ 
looking  Canandaigua  Lake,  N.  Y.,  and 
the  Bristol  Valley,  where  he  was  born, 
the  old  farmhouse  is  no  longer  there, 
but  an  old  barn  still  is  on  the  prop¬ 
erty. 

William  J.  Conners,  Jr.,  publisher, 
BuSalo  Courier-Express,  and  Edward 
H.  Butler,  editor  and  publisher,  Buf¬ 
falo  Evening  News,  have  been  ap¬ 
pointed  members  of  the  Erie  County 
Defense  Council. 

Clyde  E.  Muchmore,  publisher, 
Ponca  City  (Okla.)  Daily  News,  and 
Ernst  P.  Riesen,  business  manager, 
Ardmore  (Okla.)  Daily  Ardnioreite, 
have  been  named  appeal  agents  for 
local  draft  boards  under  the  selective 
service  setup  in  Oklahoma. 


named  by  Governor  O’Daniel  to  be  a 
member  of  the  board  of  directors  of 
the  Lower  Colorado  River  Valley 
Authority.  He  has  resigned  his  post 
with  the  State  Library  Commission. 

Harry  Dean,  advertising  depart¬ 
ment  of  the  Jersey  City  Jersey  Jour¬ 
nal,  recently  enlisted  in  U.  S.  Naval 
Reserve  Training  School,  Noroton, 
Conn.;  Elmer  Gorman,  of  the  adver¬ 
tising  department,  also  enlisted  in  the 
U.  S.  Army  at  Ft.  Dix,  N.  J.;  Nicholas 
Garigliano,  collection  department,  en¬ 
listed  in  the  161  Coast  Artillery,  New 
Jersey  National  Guard. 

Lowell  Webb  Brown,  who  has 
been  connected  with  the  Texas  Daily 
Press  League  for  the  past  seven  years, 
has  been  ap¬ 
pointed  manager 
of  their  New 
York  office.  Mr. 

Brown  attended 
the  University  of 
Missouri  and  has 
served  in  the  ca¬ 
pacity  of  news¬ 
paper  publishers 
representative  for 
the  past  fifteen 
years. 

W.  W.  Watson, 
advertising  di¬ 
rector  of  the  Ex¬ 
press  Publishing  Company,  San  An¬ 
tonio,  Texas,  announces  the  appoint¬ 
ment  of  E.  V.  Murphy  as  national 
advertising  manager  of  the  San  An¬ 
tonio  Express  and  Evening  News.  Mr. 
Murphy  was  formerly  with  a  Chicago 
representative  organization,  and  re¬ 
cently  conducted  a  similar  business  of 
his  own. 

Charles  L.  Henck,  circulation  man¬ 
ager,  Merced  (Cal.)  Sun-Star,  will 
enter  active  military  service  Jan.  1  as 
a  major  in  the  U.  S.  Army  Reserve. 


In  The  Editorial  Rooms 


FOLKS  WORTH 
KNOWING 


“UNCLE  BOB’’  Carmichael,  one  of 

the  grand  old  men  of  Southern 
journalism,  Nov.  1  celebrated  his  six¬ 
tieth  anniversary 
of  continuous 
service  with  the 
Twin  City  (N.C.) 

Sentinel.  Start¬ 
ing  his  sixty-first 
year  in  good 
health  and  with 
an  undimmed  in- 
terest  in  his 
work,  he  turned 
out  his  daily  ed¬ 
itorial  page  col- 
u  m  n  ,  “T  own 
Topics,”  that  day 
as  he  has  been 
doing  for  years.  Young  Bob  Car¬ 
michael  went  to  work  as  a  “printer’s 
devil”  on  the  old  Western  Sentinel, 
a  weekly  newspapter  published  in 
Winston.  Nov.  1.  "This  was  approxi¬ 
mately  five  years  before  the  adjoining 
ti  wns  of  Winston  and  Salem  had  a 
di  ily  newspapter  and  33  years  before 
the  two  towns  were  joined  together 
into  one  city. 

Early  in  the  century,  Mr.  Car¬ 
michael  acquired  minority  stock  in 
the  Sentinel  Publishing  Company  and 
became  secretary  of  the  corporation. 
He  retained  his  stock  interest  until 
1926  when  the  Twin  City  Sentinel 
changed  hands. 


son  Oct.  24  in  Harper  Hospital,  Detroit. 
Mr.  Pierrot  was  director  of  press  and 
special  events  for  the  Ford  Motor 
Pavilion  at  the  New  York  World’s 
Fair  and  assumes  his  new  position  as 
co-owner  and  co-publisher  of  the 
American  Boy  Nov.  1.  Mr.  and  Mrs. 
Pierrot  have  two  daughters. 


Mrs.  William  Dwight,  editor  and 
publisher,  Holyoke  (Mass.)  Tran- 
•j  script-Telegram,  has  recovered  from 
’  a  severe  leg  injury  sustained  in  a  fall, 
'n'  which  kept  her  confined  to  her  home 
ng  for  six  weeks. 

Colonel  Harry  M.  Ayers,  publisher, 
id  Anniston  (Ala.)  Star,  spioke  on  “Ala¬ 
in  bama  and  Foreign  Affairs”  at  the  re- 
cent  annual  meeting  of  the  Alabama 
State  Chamber  of  Commerce,  of 
^  which  he  is  a  vice-president. 

Fred  I.  Archibald,  publisher,  Albany 
(N.  Y.)  Times-Union,  discussed  “Ex¬ 
periences  in  War-Time  Publishing” 
i-  Oct.  28  before  the  Woman’s  Club  of 

Is  Albany. 

)( _ 

■’  In  The  Business  Office 

n  —  _  - 

b  EINER  LARSON,  previously  advertis- 

e  ing  manager  of  the  Spokane  Press, 

g  has  joined  the  advertising  sales  staff 

^  of  the  Spokane  Spokesman  Review. 

^  Hal  Douglass,  business  manager, 

Faycttei'illc  Northwest  Arkansas 
Times,  has  resigned  to  resume  active 
duty  with  the  Federal  Bureau  of  In- 
v«tigation  with  which  he  served 
1  j  three  years  prior  to  1937.  Sam  Gear- 
,  hart,  former  advertising  manager  of 

j  the  Fort  Smith  (Ark.)  Times  Record 
^  3nd  Southwest  American,  succeeds 

'  h.m  as  business  manager. 

;  '  R.  K.  Stanton,  formerly  with  the 
Boise  (Idaho)  Statesman,  is  now  in 
the  advertising  department  of  the 
Spokane  Spokesman-Review. 

Tom  J.  Turner,  advertising  director 
nf  the  Spokesman-Review  and  Spo¬ 
kane  Daily  Chronicle,  has  been  elected 
president  of  the  Better  Business  Bu¬ 
reau  of  Spokane,  Inc. 

John  Payne,  business  manager,  Aus- 
hn  (Tex.)  Daily  Tribune,  Oct.  25  was 


CHARLES  LEE,  literary  editor  of  the 

Boston  Herald  for  the  past  three 
years,  has  been  appointed  to  the 
same  position  on 
the  Philadelphia 
Record,  accord¬ 
ing  to  an  an¬ 
nouncement 
made  this  week 
by  the  Record 
management.  His 
first  book  page 
in  the  Record 
will  be  published 
Sunday,  Nov.  10. 

Mr.  Lee  succeed¬ 
ed  Carl  Van  Do- 
ren  as  literary 
editor  of  the  Bos¬ 
ton  Herald.  He  is  the  author  of  “Al¬ 
manac  of  Reading,”  recently  pub¬ 
lished  by  Coward-McGann,  and  ‘How 
to  Enjoy  Reading,”  published  last  year 
by  Waverly  House.  He  is  also  widely 
known  as  a  lecturer  and  will  be  fea¬ 
tured  weekly  on  the  Record’s  radio 
quiz  program,  “Nine  O’Clock  Schol¬ 
ars.” 

G.  V.  Ferguson,  managing  editor, 
Winnipeg  Free  Press,  and  Raymond 
Clapper  and  Ernest  Lindley,  Wash¬ 
ington  correspondents,  spoke  in  Min¬ 
neapolis  last  week. 

A1  Mailhes,  assistant  sports  editor 
of  the  Shreveport  Times,  and  Marshall 
H.  Armor,  Jr.,  city  hall  reporter,  have 
enlisted  in  the  204th  Coast  Artillery, 
anti  -  aircraft.  National  Guard  of 
Louisiana. 

Herbert  Agar,  editor,  Louisville. 
(Ky.)  Courier- Journal,  was  the  guest 
speaker  at  a  meeting  of  the  English 
Speaking  Union,  Cincinnati,  Ohio, 
Oct.  22. 

George  F.  Pierrot  and  Mrs.  Pierrot 
this  week  announced  the  birth  of  a 


Raymond  F.  Collier,  for  three  years 
night  police  reporter  on  the  Grand 
Rapids  (Mich.)  Herald  staff,  left  Oct. 
25  for  Camp  Beauregard,  La.,  with  the 
126th  Infantry,  Michigan  National 
Guard.  He  is  a  lieutenant  in  Head¬ 
quarters  Co.,  Third  Battalion,  of  the 
126th. 

Dick  Warwick,  son  of  H.  P.  War- 
Atick,  Toledo  Blade  slotman,  and 
grandson  of  Frank  (Jack)  Warwick, 
Blade  associate  editor  and  columnist, 
has  joined  the  editorial  staff  of  the 
Toledo  Times. 

Richard  C.  Fernald,  reporter, 
Springfield  (Mass.)  Republican,  has 
been  promoted  to  radio  editor,  suc¬ 
ceeding  Benjamin  Boxton,  recently 
resigned. 

John  C.  Guenther,  reporter,  and  Ed 
Schorr  Jr.,  photographer,  are  covering 
the  activities  of  Ohio  troops  at  Fort 
Shelby,  Miss.,  for  the  Columbus  (O.) 
Dispatch.  They  enlisted  in  the  Na¬ 
tional  Guard  before  it  became  a  part 
of  the  regular  army. 

The  honor  of  being  the  first  New 
England  newspaper  woman  to  receive 
a  solo  rating  in  aviation  has  gone  to 
Miss  Carmen  V.  Flournoy,  22,  society 
editor  of  the  Pittsfield  (Mass.)  Berk¬ 
shire  Evening  Eagle.  She  recently 
completed  a  72-hour  ground  course 
under  the  Civil  Aeronautics  Author¬ 
ity’s  flight  training  program. 

Clayton  Horn,  managing  editor. 
Canton  (O.)  Repository,  spoke  at  the 
first  annual  dinner  of  the  Stark 
County  Association  of  Social  Studies 
Teachers  at  Canton  Thursday,  Oct.  24. 

Andrue  Berding,  editorial  writer, 
Buffalo  (N.  Y.)  Evening  News,  ad¬ 
dressed  the  Kenyon  College  Assembly 
at  Gambler,  O.,  Oct.  24. 

(Continued  on  next  page) 


Inventors^’ 


A  New 

Hit  In 

STRANGE 
AS  IT 
SEEMS 

Real  ways  real  people  make  real 
money  is  a  new  feature  within 
.lohn  Hix’s  feature  STRANGE  AS 
IT  SEEMS. 

The  young  man  who  makes  spe¬ 
cial  holes  in  howling  balls  to  fit 
imliviclual  grip.s,  the  girl  who 
tlresses  <lolls  to  look  like  their 
owners,  the  boy  who  rents  dance 
records  for  student  |)artie.s — these 
are  samples  of  the  job-inventors 
series. 

The  Advertising  Research  Foun¬ 
dation.  surveying  all  newspaper 
elements,  has  found  oddities  car¬ 
toons  top  all — even  the  best-read 
news  stories — in  reader-attention. 

The  joh-inventors  feature  in 
STRANGE  AS  IT  SEEMS  — ex¬ 
ample  of  the  always-something- 
new  quality  in  John  Hix's  work — 
shows  why  it  stands  topmost  in 
the  top-interest  field. 

FEATURE 

SYNDICATE 
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John  G.  Dickson,  for  many  yeai> 
i-ity  editor  of  the  Charlotte  (N.  C.) 
iVeu'.s.  has  joined  tlie  Charlotte  Ob- 
ycrrcr  as  a  member  of  the  reportorial 
staff.  Granbcry  Dickson,  former  city 
editor  of  the  Greensboro  (N.  C.)  Daily 
Kelt's,  brother  of  John  G.  Dickson, 
also  is  a  new  member  of  the  repor¬ 
torial  staff  of  the  Observer.  He  suc¬ 
ceeded  Henry  Dougherty,  who  left  the 
Observer  recently  to  return  to  Hono¬ 
lulu  as  editor  of  The  Paradise  of  the 
Pacific  magazine. 

Parker  LaMoore,  editor,  Ohio 
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85c  per  agate  line  or  series  of  insertions  as  follows 


Sizes 

Lines 

Agate 

I 

Time 

6 

Timet 

13 

Time* 

26 

Timet 

52 

Timet 

P«ge 

672 

8275 

8234 

8220 

8206 

8182 

KP»ge 

336 

154 

131 

123 

116 

103 

XPsee 

168 

85 

72* 

68* 

64* 

57 

HPsge 

84 

55 

47* 

44* 

41* 

37 

CfePege 

42 

33 

28* 

26* 

24* 

22 

Tke  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  8^,  per  week  earns  at  low  a  rate  on  a  52 
time  basis  at  any  other  schedule,  namely,  8182  per 
pan;  8103  half  page;  857  quarter  page.  *Quarter, 
eighth  and  sixteenth  pages  mutt  be  on  definite  copy 

schedule. _ 

Classified  Rates:  90c  per  agate  line  one  time,  70c 

per  agate  line  four  times. _ 

Situations  Wanted:  SOc  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  five  words  to 

the  line). _ 

SuBtCEipnON  Rates:  By  mail  payable  in  advance 
United  States  and  Island  Postettiont,  84  per  year; 

Canada,  84.50;  Foreign.  85. _ 

Club  Rates:  The  club  rates  are  applicable  to 
all  subscriptions  in  any  one  organisation — whether 
paid  for  by  the  company  or  individuals.  Three 
subscriptions  u>  separate  addresses  for  one  year  each 
or  one  subscription  for  three  years,  810;  five  or  more 
subscriptions  in  one  group  to  different  addresses  for 
one  year  at  83.00  each  or  individual  subscriptions 
for  five  years  at  815.00;  additional  subscriptions  on 

the  same  basis — namely  three  dollars  each. _ 

Member:  The  Associated  Business  Papers,  Adver¬ 
tising  Federation  of  America,  National  Editorial 
Association,  National  Better  Business  Bureaus  and 
the  Audit  Bureau  of  Circulations  with  an  average 
audited  net  paid  “A.  B.  C."  every  Saturday  circula¬ 
tion  at  follows: _ 


Sii  Month* 

Ended 

Net 

Paid 

TottI  Dit- 
tribution 

June  30,  1040 . 

12.403 

13,233 

"  19:19 . 

12.726 

13,783 

“  19.38 . 

12.360 

13,312 

“  1937 . 

11,482 

12.751 

“  1936 . 

10.778 

11,801 

“  1935  . 

10,225 

11,333 

“  1934  . 

9,359 

10,592 

“  1933 . 

8.796 

10.320 

"  1932 . 

9,920 

10,987 

“  1931 . 

10.497 

11,569 

“  1930 . 

10,816 

12,216 

“  1929 . 

9,878 

11,105 

Scripps-Howard  Bureau,  with  offices 
in  Columbus,  is  recovering  from  a 
two-week  illness  of  pneumonia. 

Robert  Renard  of  the  Minneapolis 
Tribune  has  joined  the  Grand  Rapids 
(Mich.)  Herald  as  copy  reader  and 
Mrs.  Grace  Ackerman  Smith,  former 
city  editor  of  the  Grand  Rapids  Times, 
as  general  reporter. 

Miss  Betsy  Brown  has  resigned  as 
society  editor  of  the  Grand  Rapids 
(Mich.)  Herald  and  been  succeeded 
by  Mrs.  Eleanor  Pettersch,  who  held 
the  position  until  four  years  ago. 

Earl  C.  Grebe,  news  editor  of  the 
Toledo  Blade;  Spencer  D.  Irwin,  for¬ 
eign  news  columnist  of  the  Cleveland 
Plain  Dealer,  and  S.  L.  A.  Marshall, 
military  expert  of  the  Detroit  News, 
recently  participated  in  a  round  table 
discussion  on  the  war  sponsored  by 
the  Toledo  Civic  Forum. 

Ernie  Hoberecht,  Norman,  Okla., 
correspondent  for  the  Oklahoma  City 
Daily  Oklahoman,  is  author  of  an  il¬ 
lustrated  article,  “Hunting  Coyotes  by 
Airplane,”  in  the  October  issue  of 
U’ide  World  Magazine  published  in 
London. 

Lloyd  F.  Kusch,  member  of  the 
editorial  staff  of  the  Albion  (Mich.) 
Evening  Recorder,  has  been  elected 
secretary  of  the  newly-organized  Al¬ 
bion  Athletic  Association,  formed  to 
promote  adult  sports  of  all  kinds. 

Miss  Olga  Owens,  editorial  staff, 
Boston  (Mass.)  Evening  Transcript, 
was  guest  of  honor  at  the  meeting  of 
the  National  League  of  American  Pen 
Women  in  Boston  last  week. 

Virginia  Safford,  Minneapolis  Star 
Journal  columnist,  appeared  for  a 
week  in  the  cast  of  a  Minnesota  the¬ 
atrical  stock  company. 

Donald  Weed,  University  of  Minne¬ 
sota  school  of  journalism  graduate,  has 
joined  the  local  staff  of  the  Minne¬ 
apolis  Star  Journal. 

Chauncey  E.  Forgey,  managing  edi¬ 
tor,  Ashland  (Ky.)  Daily  Independent. 
was  elected  Governor  of  District  No. 
162  of  Rotary  International  at  the 
Rotary  convention  in  Havana,  Cuba. 

Milton  Danziger,  reporter,  Spring- 
field  (Mass.)  Republican,  has  been 
promoted  to  assistant  music  critic. 

FVancis  E.  Whitmarsh,  former  sports 
editor  of  the  Worcester  (Mass.)  Eve¬ 
ning  Gazette,  has  joined  the  staff  of 
radio  station  WBZ-WBZA.  Boston, 
broadcasting  sports. 

M.  H.  Potter,  formerly  with  the 
Memphis  Commercial  Appeal,  is  now 
with  the  Hattiesburg  (Miss.)  Amer¬ 
ican.  Another  new  American  staff 
member  is  W.  D.  Hays,  formerly  of 
the  New  Orleans  Times  Picayune. 

Emil  Bruguiere,  former  Newsweek 
man  and  later  with  the  Memphis 
Commercial  Appeal,  is  now  with  the 
National  Cotton  Council  at  Memphis. 

Craig  Shuptrine,  former  deskman 
on  the  Memphis  Commercial  Appeal, 
has  been  named  news  editor  succeed¬ 
ing  W.  H.  L.  Tyus,  resigned. 

Born  to  managing  editor  and  Mrs. 
Clyde  H.  Mathews  of  the  Jackson 
(Miss.)  Daily  News  a  son,  Clyde  H., 
Jr.  He  was  bom  at  Jackson,  Miss., 
Oct.  13. 

Mrs.  Zola  Vincent,  former  director 
of  consumer  relations  for  Associated 
Grocery  Manufacturers  of  America, 
joined  the  New  York  Joumal-Amer- 
ican  as  foods  editor,  this  week.  Her 
colvunn  will  appear  Mondays  through 
Fridays. 

W.  W.  Hill,  city  editor,  Saratoga 
Springs  (N.  Y.)  Saratogian,  is  a  cap¬ 
tain  in  Company  L,  105th  Infantry, 
National  Guard,  and  now  in  federal 
training  at  Fort  McClellan,  Ala. 

Jack  Stamper,  former  news  editor 


of  the  Tulia  (Tex.)  Herald,  has  joined 
the  staff  of  the  Clinton  (Okla.)  Daily 
News  as  sports  editor  and  photog¬ 
rapher.  He  will  be  succeeded  in  Tulia 
by  Sid  Speer,  recently  of  the  Slaton 
(Tex.)  Slatonite. 

Dick  O’Brien,  sports  writer  for  the 
Washington  Times-Herald,  has  been 
appointed  temporary  secretary  of  the 
District  of  Columbia  Boxing  Commis¬ 
sion,  replacing  Lt.  Col.  Harvey  L. 
Miller.  O’Brien  will  take  over  his 
duties  Nov.  8,  a  day  after  “Heinie” 
Miller  leaves  for  Quantico,  Va.,  to  as¬ 
sume  command  of  the  Fifth  Marine 
Reserves.  The  assignment  will  not 
take  O’Brien  away  from  his  sports- 
writing  duties. 

Stephen  F.  Leo,  political  writer  for 
the  Portland  (Me.)  Press  Herald, 
Evening  Express  and  Sunday  Tele¬ 
gram,  has  resigned  to  accept  a  posi¬ 
tion  on  the  secretarial  staff  of  gov¬ 
ernor-elect  Sumner  Sewell  who  will 
take  office  Jan.  1. 

David  Timberlake  has  resigned  as 
reporter  for  the  Ashland  (Va.)  Her¬ 
ald-Progress  to  join  the  Richmond 
staff  of  the  Associated  Press.  He  is 
succeeded  on  the  Herald-Progress  by 
Richard  S.  Gillis,  of  Lawrenceville, 
Va. 

A  son  was  bom  Sept.  27  to  David 
Gallup,  of  the  sports  department  of 
the  South  Bend  Tribune,  and  Mrs. 
Gallup. 


Wedding  Bells 


ROMEO  C.  FAILLE,  assistant  circu¬ 
lation  manager,  Holyoke  (Mass.) 
Transcript-Telegram,  to  Miss  Edith 
R.  Duncan,  Oct.  26  in  Holy  Name 
Church,  Springfield,  Mass. 

Miss  Thelma  Kilburn,  society  edi¬ 
tor,  Lebanon  (O.)  Western  Star,  to 
Roy  Sees,  Oct.  11,  in  Lebanon. 

Clair  E.  Miller,  managing  editor  of 
a  newspaper  bureau  at  Ottawa,  O.,  to 
Miss  Annabelle  Arnold  of  Bellefon- 
taine,  O.,  there,  Oct.  19. 

Bruce  Wallace  of  the  Coshocton 
(O.)  Tribune  business  office  (and  son 
of  Mrs.  Fred  S.  Wallace,  publisher) 
to  Miss  Evalyn  McCarren,  also  of  Co¬ 
shocton,  there,  Oct.  11. 

Robert  Wayne  Wells  of  the  Warren 
(O.)  Tribune  to  Miss  Margaret  A. 
Haslop  of  Columbus,  O.,  there,  Oct. 
19. 

Edward  J.  Lally,  Jr.,  of  the  edi¬ 
torial  staff  Pittsburgh  Press,  to  Miss 
Frances  Drake,  in  Sacred  Heart 
Church,  Pittsburgh,  Oct.  26. 

Bicknell  Eubanks  of  the  United 
Press  El  Paso,  Texas  bureau  to  Miss 
Anne  Minor  of  Abbey,  Saskatchewan. 
Canada,  in  St.  Paul’s  Methodist 
Church,  Las  Cruces.  New  Mexico, 
Oct.  14. 

LeRoy  Richard  Waterman,  of  the 
classified  advertising  department  of 
the  Topeka  (Kan.)  State  Journal,  to 
Miss  Velma  Irene  Odgers,  of  Morrow- 
ville,  Kan.,  recently. 

Douglas  E.  Ward,  advertising  de¬ 
partment,  Newark  (N.  J.)  Evening 
News,  to  Miss  Mary  E.  Fenrich,  Oct. 
21  at  Holy  Communion  Episcopal 
Church,  South  Orange,  N.  J. 

Josephine  Lawrence,  children’s  page 
editor,  Newark  (N.  J.)  Sunday  Call, 
to  Arthur  Platz,  Oct.  19  in  St.  Mark’s 
Church,  Jackson  Heights,  L.  I. 

Frank  X.  Martinez,  financial  news 
writer,  Philadelphia  Evening  Public 
Ledger,  to  Miss  Elizabeth  S.  Basler, 
at  Philadelphia,  Oct.  12. 

Richard  N.  Larkin  of  the  United 
Press  staff,  Harrisburg,  Pa.,  and  Miss 
Jean  Wilson  of  Reading,  Pa.,  at  Reed¬ 
ing,  Oct.  5. 

Miss  Evelyn  Hodges,  assistant  city 
editor.  New  Bern  (N.  C.)  Sun  Jour¬ 
nal,  to  Charles  A.  Crawford,  Jr.,  of 


Terre  Haute,  Ind.,  at  New  Bern,  Oct 

11. 


FRANK  LENNING  CHANCE.  47,  ac¬ 
count  executive  at  Arthur  Kudner. 
Inc.,  died  Oct.  22  of  a  heart  ailment 
in  the  Fifth  Avenue  Hospital,  New 
York.  He  directed  the  advertising  of 
the  Fisher  Body  Division  of  Genera! 
Motors  Corporation,  Collins  &  Aik- 
man  Corporation,  and  the  Americav 
Weekly,  for  Kudner. 

Reginald  Clampett,  39,  who  had 
been  a  reporter  for  various  San  Fran¬ 
cisco  newspapers  for  more  than  15 
years,  was  found  dead  Monday  morn¬ 
ing  at  the  foot  of  a  25-foot  retaining 
wall  near  his  home.  He  had  suffered 
a  skull  fracture.  His  wife,  Mrs.  Dor¬ 
othy  Clampett,  told  police  he  had  left 
home  about  2  a.m.  to  take  a  walk  be¬ 
cause  he  could  not  sleep. 

Frank  Leslie  Wheeler,  one-time 
circulation  manager  of  the  New  York 
Evening  Globe  and  more  recently  of 
the  New  York  Evening  Sun,  died  Oct. 

24  in  a  Boston  hospital  after  a  long 
illness  at  the  age  of  77. 

Frank  Brown,  40,  editor  of  the 
Bellevue  (Mich.)  Gazette,  was  killed 
instantly  Oct.  25  when  his  automobile 
collided  with  a  truck  10  miles  south¬ 
west  of  Bellevue. 

William  Talcott  Kimball,  85,  for¬ 
mer  Lawrence  (Mass.)  newspaper¬ 
man  and  one-time  Associated  Press 
correspondent,  died  at  his  home  in 
North  Andover,  Mass.,  Oct.  18. 

Charles  Frederick  Wadsworth,  73. 
associated  with  Western  Newspaper 
Union  for  more  than  30  years,  and 
for  several  years  editor  of  Publishers’ 
Auxiliary,  died  Oct.  22  at  the  home  1 
of  a  sister  at  San  Diego,  Cal.  j 

A.  T.  Griffith.  70  years  old,  a  re¬ 
porter  on  the  Peoria  (Ill.)  Journal 
Transcript,  died  Oct.  28  while  on  his  i 
“reporting  beat.”  He  formerly  was  | 
employed  by  the  old  Peoria  Trans¬ 
cript. 

Horatio  Bertini  Wood,  court  re¬ 
porter  and  music  critic,  Newport 
(R.  I.)  Daily  News  for  over  half  a 
century,  died  at  the  Newport  Hospi¬ 
tal  Oct.  24  at  the  age  of  82,  covering 
assignments  until  four  days  before 
his  death. 

Michael  Rega.v,  79,  former  manag¬ 
ing  editor.  Fall  River  (Mass.)  Herald- 
died  at  the  Union  Hospital,  Fall  River, 
Oct.  26,  as  a  result  of  a  broken  hip 
suffered  when  struck  by  an  automo¬ 
bile  near  City  Hall  Oct.  17. 

Beverly  Taswell  White,  65,  former 
reporter  for  the  Chicago  Tribune  and 
the  old  Chicago  Record  and  more  re¬ 
cently  a  circus  and  carnival  publidt}’ 
man,  died  of  a  heart  attack  last  week 
in  Chicago.  He  left  newspaper  work 

25  years  ago  to  enter  publicity. 
Arthur  Dorman  Welton,  73,  law¬ 
yer,  author,  economist  and  at  one 
time  managing  editor  of  the  Detroit 
Free  Press  and  chief  editorial  writer 
of  the  St.  Louis  Post-Dispatch,  died  m 
Chicago,  Oct.  28. 

GUILD  DRAFT  CLAUSE 

Hammond,  Ind.,  Oct.  30— The  differ¬ 
ence  between  regular  salaries  and 
military  service  pay  will  be  paid  by 
the  Hammond  (Ind.)  Times  to  it* 
editorial  and  advertising  departm®^ 
employes  who  enter  the  U.  S.  armed 
services  or  their  adjuncts,  according 
to  a  contract  approved  here  today 
The  contract,  a  renewal  of  an 
ment  between  the  guild  and  the 
Times,  provided  for  wage  increases 
averaging  7^%.  The  agreement  w^ 
reached  after  the  Times  guild  unit 
had  voted  down  the  issue  of  a  pro¬ 
posed  guild  shop,  thus  avoiding  * 
strike  threat. 


What  Makes  a  Market.  AitYwar? 


Is  It  Population? 

Pennsylvania  has  10,176,000 
people. 

Is  it  Spendable  Income? 
Pennsylvanians  put  into  eireulation 
84,933,277,000  in  an  average  year 
— 7.87c  6f  the  entire  spendable 
income  of  the  U.  S. 

Is  it  relation  to  the  National  Mar¬ 
ket? 

Pennsylvania  is  the  country's  No.  2 
marketplace. 

Is  it  Diversification  of  Occupation? 
Pennsylvania  is  a  heautifully-bal* 
anced  market — with  Industry,  Min¬ 
ing,  Agriculture,  Railroading — and 
equally-fine  diversihcation  within 
those  groups. 

Is  it  Current  Business  Activity? 
Pennsylvania  is  hitting  new  peaks 


in  pros(>erity  right  now — with  large 
defense  orders,  new  highs  in  steel 
production,  and  a  follow-through 
boom  in  all  manufacturing,  mining, 
and  other  occupations. 

Is  It  Retail  Sales? 

Normal  retail  spending  in  Pennsyl¬ 
vania  tops  2V2  billions.  It  is  con¬ 
siderably  higher  today  and  will  con¬ 
tinue  to  accelerate — because  plants 
are  busy  and  payrolls  are  fat. 

So  —  what  makes  a  market?  All 
these  factors  (and  others  less  signi¬ 
ficant)  put  into  the  pot  and  boilefl 
down  to  the  essence  of  a  mass  of 
happy,  employed  people  spending 
considerable  money  .  .  .  continu¬ 
ously. 

This  has  long  been  true  in  Pennsyl¬ 
vania.  You  know  that  and  todav 


this  great  and  good  market  is  even 
more  hountiful.  If  you  know  your 
Pennsylvania  .  .  .  that's  obvious. 
So  it  now  narrows  down  to  what  you 
want  to  do  about  it. 

With  your  permission,  we’d  like  to 
make  a  suggestion.  One  that  is 
sound  and  has  substance.  Briefly, 
it's  that  you  capitalize  on  the  snug, 
economical  coverage  and  establish¬ 
ed  usefulness  of  Pennsylvania's  138 
Key  City  and  Hometown  newspapers 
as  a  selling  agent.  A  consistent 
schedule,  well-merchandised,  will 
cost  you  surprisingly  little,  do  for 
you  a  surprising  lot. 

("all  in  a  Pennsylvania  rep  today, 
(ret  all  the  facts  and  all  the  figures. 
He's  equippefl  to  save  your  time, 
...  to  make  you  money. 


PENNSYLVANIA 


•  Thousands  of  rotailers,  hundreds  of 
sectional  advertisers,  and  many  na¬ 
tional  advertisers  have  proved  that 
newspapers,  properly  used,  will  con¬ 
sistently  sell  goods  at  a  profit.  Be 
snre  to  ask  a  Pennsylvania  newspaper 
representative  to  give  you  your  free 
copy  of  the  workbook,  "How  to  Use 
Newspapers  to  Increase  Net  Profits." 


THE  COOPERATING  NEWSPAPERS  OF  PENNSYLVANIA 


Up  to  3,000  Circulation 

Aliquippa  Gazette  (E) 
Ambrldge  Citizen  (E) 

Berwick  Enterprise  (E) 

Bristoi  Courier  (E) 

Cariisie  Sentinel  (E) 

Coiumbia  News  (E) 

Doylestown  Inteiiigencer  (E) 
Oreenviile  Record  Argus  (E) 
Jeannette  News-Dispatch  (E) 
Lansdale  North  Penn  Reporter 
(E) 

I.ehighton  Leader  (E) 
Monongaheia  Publishing  Co. 
Mount  Carmel  Item  (E) 

State  College  &  Bellefonte 
Centre  Times  (E) 

♦Somerset  Democrat 
Tyrone  Herald  (E) 

Vandergrift  News  (E) 


5  to  10,000  Circulation 

Beaver-Rochester  Times  (E) 
Bloomsburg  Press  (M) 
Bradford  Era  (M) 


Bradford  Star  &  Record  (E) 
Bradford  Herald  (S) 
Brownsville  Telegraph  (E) 
Chambersburg  Public  Opinion 
(E) 

Clearfleld  Progress  (E) 
Connellsvllle  Courier  (E) 

Dubois  Courier  Express  (M&E) 
Indiana  Gazette  (E) 

Meadville  Tribune-Republican 
(.M&E) 

New  Kensington  Dispatch  (E) 
Oil  City  Blizzard  (E) 
Piinxsiitawney  Spirit  (E) 
Stroudsburg  Record  (M) 
Tarentum  Valley  Dally  News 
(E) 

Towanda  Review  (M) 

Warren  Times-Mlrror  (E) 
Waynesboro  Record-Herald  (E) 

10  to  23,000  Circulation 
Altoona  Mirror  (E) 

♦Ardmore  Main  Line  Times 
Beaver  Falls  News-Tribune  (E) 
Butler  Eagle  (E) 

Chester  Times  (E) 


Greensbiirg  Review  Tribune 
(M&E) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

McKeesport  News  (E) 

New  Castle  News  (E) 
Norristown  Tlnies-llerald  (E) 
OH  City  Derrick  (M) 

Shaniokln  News-Dispatch  (E) 
Simbiiry  Daily  Item  (E) 
♦Cpper  Darby  News 
Washington  Observer  Reporter 
(M&E) 

Williamsport  Gazette-Bulletin 
(M) 

Williainsport  Sun  (E) 

23  to  30,000  Orcniation 
Erie  Dispatch  Herald  (E&S) 
♦Germantown  Courier 

More  than  30,000  Circulation 
Allentown  Call  (MAS) 
Allentown  Chronicle  (E) 
Johnstown  Tribune-Democrat 
(MAE) 

♦Selected  Weeklies 


26— A  DVERTISING 


EDITOR  &  publisher 


F  O  I 


Insurance  Agents 
Good  Ad  Prospects 


By  FRANK  FEHLMAN 

(No.  193  in  a  series.) 


ONE  of  the  most  difficult  things  to  do 
is  to  think  of  yourself  as  being  a 
part  of  the  very  small  percentage  who 
liave  accidents,  or  as  one  who  finds 
himself  on  the  way  to  the  top  floor  of 
a  hospital  for  a  major  or  minor  opera¬ 
tion. 

Those  of  us  who  have  at  one  time 
or  another  helped  make  up  this  ailing 
group,  don’t  have  to  be  sold  the  im¬ 
portance  of  accident  or  hospitalization 
insurance.  We  know  that  it’s  all  a 
matter  of  percentage.  You  never  know 
who  is  going  to  lose  in  the  game  of 
health  and  accidents. 

Having  bought  a  great  many  differ¬ 
ent  "kinds”  of  insurance,  and  having 
been  "worked  on”  by  experts,  as  well 
as  beginners,  and  having  had  the  good 
fortune  to  see  the  operations  of  a 
continuous  newspaper  schedule  that 
featured  these  two  classifications  of 
advertising,  we  feel  that  we  are,  at 
least  partly,  qualified  to  add  a  few 
{paragraphs  to  the  already  enormous 
library  devoted  to  insurance  selling — 
by  persons  and  through  newspaper 
advertising. 

Some  of  the  Percentages 

During  1938,  1,145,600  persons  expe¬ 
rienced  automobile  accidents.  Twenty- 
five  and  eight-tenths  per  cent  of  these 
accidents  resulted  from  collisions  with 
pedestrians;  54.1%  collision  of  one  car 
with  another;  .3%  collision  with  horse- 
drawn  vehicle;  .5%,  railroad  trains; 
1.1%  with  street  cars;  .4%  with  other 
vehicles;  collision  with  fixed  objects 
accounted  for  7.2%;  with  bicycles, 
3.0%;  non-collision,  7.3%;  miscella¬ 
neous,  .3%.  Approximately  32,000  peo¬ 
ple  died  because  of  their  injuries. 

How  are  these  accidents  brought 
about?  Twenty-five  and  two-tenths 
pier  cent,  exceeding  the  speed  limit; 
14.6%,  on  the  wrong  side  of  the  road; 
25.9%,  did  not  have  right  of  way; 
3.7%,  cutting  in;  .3%,  passing  standing 
street  car;  1.1%,  passing  on  curve  or 
hill;  1.1%,  passing  on  wrong  side;  no 
signal,  6.0%  car  ran  away,  no  driver, 
•3%;  drove  off  roadway,  4.1%;  reckless 
driving,  13.3%;  miscellaneous,  4.4%. 
It  is  now  definitely  established  that 
automobile  injuries  are  at  their  pieak 
before  dinner.  More  people  are  killed 
i'l  traffic  accidents  between  7  and  8 
o’clock  in  the  evening  than  at  any 
other  hour  of  the  day,  but  the  high 
pxiint  for  injuries  is  between  4  and  6 
o’clock  in  the  afternoon.  Approaching 
darkness,  fatigue,  in  a  hurry  to  get 
somewhere  undoubtedly  have  a  lot 
to  do  with  bringing  the  accident  curve 
to  its  pieak  during  the  close  of  each 
day. 

The  National  Safety  Council  tell 
us  that  in  1938,  26.700  people  met  death 
through  falls;  7,400  died  because  of 
burns;  7,500  were  drowned;  4,850  met 
death  because  of  collisions  between 
automobiles  and  railroad  trains;  2,500, 
because  of  firearms;  1,500  because  of 
poison  gas;  and  2,100  because  of  pris¬ 
ons  (not  gas). 

It  is  reasonable  to  suppxise  that  eas¬ 
ily  another  million  and  a  half  pieople 
suffered  serious  injuries  because  of 
this  list  of  accidents. 

How  to  Get  Prospects 

Few  days  pass  but  that  one,  a  hun¬ 
dred,  or  over  a  thousand  pieople  are 
not  injured  or  killed  outright  because 
of  accidents.  To  know  the  percent¬ 
ages  of  accidents  in  a  given  commu¬ 
nity,  one  has  only  to  talk  to  a  success¬ 


ful  insurance  agent.  Constantly  they 
watch  the  reports  of  accidents  in  your 
ncwspap)ers.  Scarcely  a  day  passes 
but  that  they  are  called  in  to  assist 
one  of  their  pwlicy  owners.  The  whole 
business  is  nothing  but  one  of  per¬ 
centages.  Policies  are  written  on  a 
percentage  basis;  premiums,  benefits 
and  payments  are  on  a  percentage 
basis.  The  actuaries  of  our  major  in¬ 
surance  companies  exchange  informa¬ 
tion  with  each  other  constantly.  They 
can  tell  you  approximately  how  many 
people  are  going  to  be  injured  on  a 
given  week-end.  They  know  how 
many  people  are  injured  every  Fourth 
of  July.  They  know  that  storms,  ice, 
ccld  weather  or  extremely  hot 
weather,  cause  an  increase  in  acci¬ 
dents  and  fatalities  and  they  also 
know  that  in  a  normal  lifetime  the 
average  man  and  woman  will  some¬ 
times  wish  that  they  had  adequate 
protection,  because  sooner  or  later 
“your  number  comes  up.” 

No  one  is  immune — no  one  is  ex¬ 
empt.  Prospects  for  accidents  and 
hospitalization  insurance  are  every¬ 
where.  Every  reader  of  a  newspa{)er 
is  a  prospect  and,  for  that  reason,  we 
have  always  believed  that  the  logical 
place  to  build  a  new  list  of  customers 
for  this  typ)e  of  insurance  is  in  a 
daily  or  weekly  newspapjer. 

Approximately  90%  of  all  families 
in  the  United  States  have  incomes  of 
$2500  a  year  down.  Take  the  head  of 
an  average  family  who  is  in  the  top 
bracket — whose  income  is  around  $200 
a  month.  We  know  that  about  20  to 
25%  of  his  $200  is  spent  for  food. 
Somewhere  between  15  and  20%  is 
spient  for  rent,  or  for  the  payments 
on  his  home.  Most  individuals  in  this 
income  bracket  drive  a  car  and 
whether  it  is  a  jallopy  or  whether  the 
car  is  replaced  every  three  or  four 
years,  the  cost  of  operating  the  car, 
figuring  depreciation,  taxes,  etc.,  will 
run  from  10  to  as  high  as  15%  on  a 
yearly  basis. 

$1  Per  Week 

When  an  insurance  salesman  ap¬ 
proaches  an  individual  in  this  income 
bracket  and  suggests  that  he  lay  aside 


should  be  so  heavily  insured.  Tell 
women  on  the  women’s  pages  that 
their  meal-ticket,  “John  Husband,” 
should  be  insured  to  the  limit;  give 
up  other  luxuries,  if  necessary,  p>ass 
up  a  few  moving  picture  shows,  do  a 
little  less  entertaining,  but  be  sure 
that  “John”  is  insured  against  acci¬ 
dents  and  a  long  stay  at  some  hos¬ 
pital. 

The  third  theme  which  we  have 
found  to  be  successful  is  also  written 
in  a  scare  theme  key,  and  pwints  out 
what  children  suffer  because  of  the 
neglect  of  their  father  to  have  ade¬ 
quate  accident  or  hospitalization  in¬ 
surance. 

Today  the  average  family  can  buy 
dozens  of  different  typjes  of  policies — 
policies  to  protect  the  entire  family 
when  o{)erations  are  necessary  and 
when  accidents  strike  all  members  of 
a  family.  At  first  blush,  some  of  these 
policies  seem  rather  expjensive,  but 
anytime  a  member  of  a  given  family 
expjeriences  a  serious  accident,  you’ll 
find  these  pieople  ready  and  willing  to 
talk  about  this  typ)e  of  insurance. 

Based  on  three  different  campaigns 
that  we  have  had  an  opportunity  to 
watch,  we  believe  that  insurance  copy 
should  run  at  least  three  times  a  week, 
52  weeks  a  year.  Ads  may  be  run  as 
small  as  two  inches.  Four  or  five 
inches  are  preferable,  because  illus¬ 
trations  of  the  pieople  to  whom  you 
are  talking  can  be  used.  If  the  copy 
is  written  to  interest  parents  regard¬ 
ing  children,  pictures  of  babies  and 
youngsters  should  be  used.  If  ads  for 
the  breadwinner  are  used,  show  a  pic¬ 
ture  of  a  good-looking  man;  if  it  is 
the  wife,  mother  or  daughter  who  is 
being  addressed,  show  pictures  of 
women  in  these  age  groups. 

Anytime  is  a  good  time  to  sell  an 
insurance  agent  who  spiecializes  in  ac¬ 
cident  and  hospitalization  piolicies. 


The  discussion  of  complicated  copy 
in  which  advertising  manager  and 
mechanical  executive  engaged  freely 
came  to  a  highlight  when  Ted 
Schwamb,  San  Mateo  (Cal.)  Times, 
suggested  ‘there  is  a  piossibility  of 
overemphasis  in  our  own  minds 
the  necessity  of  trick  ads.” 


of 


Times  Names  Jenkins 
Retail  Ad  Manager 

Harry  Jenkins  has  been  named  re¬ 
tail  advertising  manager  by  the  New 
York  Times,  effective  Nov.  1.  He  suc¬ 
ceeds  Howard  D. 


Stewart,  who  has 
resigned.  For  the 
past  four  years 
Mr.  Jenkins  has 
been  in  the  re¬ 
tail  advertising 
department  of 
the  Times,  hav¬ 
ing  directed  de¬ 
partment  store 
advertising  since 
last  May.  From 
1918-1923  he  was 
assistant  adver¬ 
tising  manager 


$1.00  to  $1.50  a  week  for  an  accident  vertLsing  copy  schedules;  restraint  in 


policy  that  will  pay  the  insured  $50  a 
week  if  he  is  laid  up  and  that  will  pay 
his  doctor  bill,  he  invariably  shies 
away  from  the  piolicy  because,  in  most 
cases,  he  is  asked  to  pay  a  full  year’s 
premium  in  advance — $50,  $75  or  $100 
— depending  upxin  the  policy  that  is 
being  discussed.  This  seems  like  a  lot 
of  money — and  it  is  a  lot  of  money 
for  an  individual  earning  $50  a  week; 
but  let  a  serious  accident  overtake 
this  individual  and  you  will  find  him 
ready  and  willing  to  talk  about  an  in¬ 
surance  policy  the  day  he  leaves  the 
hospital. 

Based  on  more  than  three  years’ 
experience  with  local  copy — ^written 
to  interest  pieople  in  accident  and  hos¬ 
pitalization  insurance — we  have  come 
to  the  belief  that  theme  No.  1  should 
be  scare  copy.  Write  copy  with  scare 
headlines — pxiint  out  what  it  means  to 
lose  your  life’s  savings  because  of  an 
accident,  what  it  means  to  lose  a  job 
because  not  all  companies  pay  their 
employes  while  they  are  ill  or  take 
care  of  them  for  protracted  pieriods  if 
they  are  injured. 

The  second  theme  should  be  directed 
at  the  wives  of  these  men,  becavise 
most  of  them  cannot  see  why  “John” 


Harry  Jenkins 


of  Gimbel’s  and  since  that  time  has 
been  a  member  of  the  department 
store  advertising  staffs  of  the  Mail, 
the  Mirror  and  the  World-Telegram. 
Mr.  Stewart  will  become  publisher 
of  a  new  monthly  magazine  to  be  an¬ 
nounced  December  4th. 


JOINS  AGENCY 

Willard  S.  Kam,  national  director 
of  sales  and  merchandising  for  the 
Schenley  Blend  Division,  has  resigned 
to  become  vice-president  of  Brown 
and  Thomas  advertising  agency,  it 
was  announced  today  by  M.  J.  Nau¬ 
heim,  executive  vice-president  for 
Schenley.  The  resignation  becomes 
effective  November  1. 


Seek  Modification  of 
Complicated  Ad  Copy 

Mutual  cooperation  to  pirovide  more 
but  less  fanciful  advertising  was  ad¬ 
vocated  when  advertising  managers 
and  mechanical  superintendents  con¬ 
ferred  in  San  Francisco.  The  occasion 
was  the  monthly  meeting  of  the 
Northern  California  Newspapier  Ad¬ 
vertising  Managers  Association.  Ray 
Lovett,  general  manager  of  Peninsula 
Newspapiers,  Inc.,  who  was  for  14 
years  a  printer,  was  chairman  of  the 
discussion  pieriod. 

Consideration  of  the  foreman’s 
needs  of  advance  notice  on  heavy  ad- 


I'.sing  angle  and  piocket  ads  and  the 
advantages  of  readable  copy  were 
stressed  by  Mr.  Lovett  in  presenting 
the  problems  facing  both  advertising 
man  and  printer. 
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New  York  is  a 
big  target,  but 
The  Sun  hits  home. 
95.7%  of  Sun  families 
live  inside  the  N.  Y.  trad¬ 
ing  area  —  where  advertis¬ 
ing  scores  highest  in  direct  sales. 
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These  New  York  State  Buyer-Zones  are  proud 
of  their  own  cities,  their  own  industries  or 
farming  assets,  their  own  business  and  retail 
sections,  their  own  NEWSPAPERS.  A  metro¬ 
politan  paper  can't  hope  to  be  as  close  to 
them  as  the  one  they  know  is  their  VERY  OWN. 
The  circulation  of  these  newspapers  is  im¬ 
pressive:  they  reach  over  1,976,226  persons, 
NOT  including  New  York  City. 
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Amsiterdain  Recorder-Democrat  (E) 
Auburn  Citizen  Advertiser  (E) 
Binghamton  Press  (E) 

Buffalo  Courier-Express  (M) 
lluifalo  Courier-Express  (S) 

(xtrning  Evening  Leader  (E) 

Cortland  Standard  (E) 

Oneva  Times  (E) 

Cloversville  &  Johnstown  Herald  & 
l.eader-Republiean  (M&E) 
Jamestown  Evening  Journal  (E) 
Jamestown  Morning  Post  (M) 
Kingston  Daily  Freeman  (E) 
*Mamaroneek  Times  (E) 

*Mt.  Vernon  Argus  (E) 

*New  Rochelle  Standard  Star  (E) 


Norwich  Sun  (E) 

*Ossining  Citizen  Register  (E) 

*Port  Chester  Item  (E) 
Poughkeepsie  Star  &  Eagle  News 
(E&M) 

*Peekskill  Star  (E) 

*Tarrytown  News  (E) 

*White  Plains  Evening  Dispatch  (E) 
SThe  Troy  Record  (M) 

SThe  Troy  Times  Record  (E) 
’Yonkers  Herald-Statesman  (E) 

(K)  Evening  newspapers. 

(.\1)  Morning  newspapers. 

(S)  Sunday  newspapers. 

*  Westchester  newspapers  sold  in  combination. 
§  Sold  in  combination  only. 
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Editor’s  Mail  Contains 
Promotion  Material 

By  T.  S.  mVIN 
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THE  New  Orleans  (La.)  States  got  One  of  the  greatest  services  news- 
a  psostcard  from  a  reader  not  long  paper  promotion  departments  can 
ago.  It  had  only  two  words  on  it,  offer  advertisers  is  information  which 
but  they  spoke  volumes — “Oh  Yeah!”  shows  just  how  different  their  markets 
The  States  knows  better  than  we  do  are,  what  those  differences  are,  how 
what  aroused  this  reader’s  critical  to  meet  them  with  advertising.  The  anu: 
opinion,  thus  contemptuously  and  Winnipeg  (Can.)  Tribune  does  just 
colloquially  expressed.  But  we  know  this  job — and  does  it  well,  too — in  a  ^ 

that  the  States  made  an  excellent  ad- .  .  ~  '  " 

vertisement  out  of  the  incident. 

These  two  words,  the  States’  adver¬ 
tisement  said,  “are  old  from  constant 
use,  worn  thin  from  overwork,  but  markets. 

they  are  important  because  they  stand  apply  generally  to  other  markets  can 
for  the  democratic  right  of  every  not  be  applied  with  safety  or  profit  to  papers  and  merchants  was  described 
American  to  disagree  with  the  views,  Winnipeg.  National  advertisers  who  by  E.  B.  Brown,  advertising  manager 
actions  and  idects  of  any  man  or  in-  study  this  folder  will  be  able  to  fit  of  the  San  Pedro  (Cal.)  News-Pilot, 
stitution  and  to  voice  disapproval  their  advertising  program  to  the  spe-  at  a  mating  of  the  Southern  unit  of 
without  fear  of  piersecution.”  cial  requirements  of  the  Winnipieg  tlie  California  Newspaper  Advertising 

Dig  into  your  editor’s  mail.  There  market — and  they  should  be  grateful  Managers  Association  recently. 

. >w.  The  survey  was  conducted  through 

a  secret  ballot,  distributed  in  copies  of 
the  News-Pilot  on  a  Friday  evening, 
and  picked  up  by  carriers  the  follow- 
ing  morning.  The  boys  were  given  1 
cent  for  each  ballot  returned, 
signatures  were  required  on  the  bal- 
lots,  but  readers  were  asked  to  check 
w'hat  part  of  their  purchases  in 
classifications  were  made  in  San 
Pedro,  and,  when  they  made  purchases 
,  .  out  of  town,  the  reason, 

3,000  ballots 


with  William  Dwight,  publisher  of 
the  Holyoke  (Mass.)  Transcript,  as 
chairman  of  the  board.  Mr.  Dwight 
is  also  president  of  the  New  England 
Daily  Newspaper  Association. 

Mr.  Glavin  told  representatives  of 
the  53  New  England  papers,  now  mem¬ 
bers  of  the  bureau,  that  “during  1940 
ten  national  accounts  will  use  one 
million  lines  more  in  our  papers  than 
they  did  in  1938  (when  the  bureau 
was  first  instituted).  Ten  accounts 
have  increased  their  coverage  in  New 
England  by  increasing  the  number  of 
papers  on  their  schedules  from  10  in 
19^  to  62  in  1940;  and  four  accounts 
are  back  in  newspapers  after  a  lapse 
of  three  to  five  years  when  they  did 
not  employ  this  medium.” 

The  Bangor  (Me.)  News  and  the 
St.  Johnsbury  (Vt.)  Caledonian  Rec- 
No  ord  are  new  members  of  the  NENAB. 
It  was  announced  that  85%  of  the 
newspaper  members  of  the  bureau 
37  have  renewed  their  membership  and 
the  remainder  are  being  contacted  by 
a  special  membership  committee 
More  than  headed  by  Frank  S.  Hoy  of  the  Lew- 
were  returned.  Brown  iston  (Me.)  Sun- Journal. 
said,  and  the  tabulation  of  the  results  Buell  G.  Hudson,  Woonsocket  (R.I.) 
provided  a  definite  indication  of  the  Call  was  picked  to  serve  as  corporate 
San  Pedro  business  that  local  mer-  secretary  of  the  Bureau;  and  Frank  S. 
chants  were  losing  to  out-of-town  Hurd,  Providence  Journal  and  Henry 
stores,  all  of  which  was  potentially  Healy,  Holyoke  (Mass.)  Transcript- 
theirs  for  a  little  increased  merchan-  Telegram  were  named  administrators, 
dising  effort. 

One  effect  of  the  study  has  been  the 
publication  of  13  full  pages  of  adver¬ 
tising  sponsored  by  as  many  lines  o 


folder  just  issued,  “Winnipeg  Today.  ”  inexpensive  burvey  oi 

LocoI  Buying  Hobite 

Winnipeg  differs  from  other  Canadian  Los  Angeles,  Oct.  28 — How  an  inex- 
It  shows  how  statistics  that  pensive  survey  of  subscribers’  buying 
habits  proved  profitable  both  to  news- 


Metropolitan  Jackson  AHieth  anniversary 

YOU  MAY  not  know  it,  but  next  to  did  affair  all  wrappi 
Houston,  Tex.,  Jackson.  Miss.,  is  ful  and  impressive  r 
the  fastest  growing  city  in  the  South.  And  it  contains  a  i 
Since  1930  its  population  has  in-  historical  material  a 
creased  more  than  28%;  since  1920,  The  Daily  Recor 
more  than  173%.  Today,  for  the  first  uncertain,  is  a  coui 
time  in  history,  Mississippi  has  a  met-  newspaper — one  of 
ropolitan  market — and  Jackson,  the  kind  in  the  country, 
first  and  only  city  in  the  State  to  pass  if  what  we  see  in  th 
the  50,000  population  mark  (73,430  for  Hon  is  an  example, 
the  metropolitan  area)  is  that  market,  clever.  “You  can 
We  learn  these  interesting  facts,  as  weather  in  any  other  newspaper,”  they 
well  as  a  lot  of  other  important  facts  say,  “but  not  in  the  Daily  Record, 
about  the  Jackson  market,  in  a  folder  The  Daily  Record  is  a  newspaper  that 
just  issued  by  the  Jackson  Daily  News  prints  what  others  don’t— commercial 
and  Clarion-Ledger.  It’s  a  well-done  news  and  court  news.” 
folder,  getting  its  story  over  quickly  ^  practical  note  for  those  of  you 
and  convincmgly^  Now  that  the  News  ^^o  may  have  the  problem  of  an 
a.id  Clarion-Ledger  are  up  in  the  anniversary  or  other  special  edition — 
metropolitan  market  class,  they  should  ^aily  Record  was  mailed  in  a 
pound  their  story  home  to  national  specially-constructed  tubular  con- 
advertisers  with  some  well-planned  ^  cardboard  affair  sealed  with 

promotion.  This  folder  is  a  good  start,  ^etal  ends.  One  end  comes  off  easily 
_  _  and  permits  withdrawal  of  the  paper 

liie  Answer  without  crumpling  or  tearing  or  im- 

THE  Rochester  (N.  Y.)  Democrat  and  due  strain  or  swearing;  and  the  paper. 
Chronicle  uses  one  of  those  quarter-  when  it  comes  out,  lies  flat  and  clean 
size  reproductions  of  one  of  their  and  can  easily  be  rolled  up  and  put 
issues  as  an  effective  support  to  a  pro-  back  into  the  container  for  preserva- 
motion  they  have  just  issued,  “What  tion. 
is  a  newspaper  anyway?”  Copy  tells 

the  amazing  story  of  what  the  modern  Clever  Kids,  What? 
daily  newspaper  does  in  the  way  of  gQj^g  TIME  AGO  we  chuckled 
world- wide  news  and  picture  cover-  through  a  swell  promotion  piece 

age;  how  it  does  all  this  for  only  3c  burned  out  by  Newsweek  which  told 
a  day;  how  at  the  same  time  that  it  story  of  Wilmer,  their  office  boy. 
rarries  the  news  to  the  thousands  of  Gilmer,  it  seems,  sat  him  down  to 
hemes  in  Its  market,  it  also  carries  a  g  out  some  figures.  And 

complete  line  of  merchandise  for  sale  ^^at  he  figured  out  was  a  fine  selling 
Wou  dn  t  all  this  be  ^me  sort  of  gt^  Newsweek, 

miracle?  the  copy  concludes.  It  is.  j^ow  the  Fargo  (N.  D.)  Forum 

Its  the  miracle  that  newsjMpers  are  turns  up  with  another  smart  office 
I^rforming  every  day.  It  s  the  miracle  w  This  time  it’s  Jimmy,  who 
that  the  Democrat  and  Chronicle  has  “looks  up  a  few  facts  and  figures  on 
performed  every  day  for  more  than  a  River  Valley  and  presents 

hundred  years.  A  very  nice  little  them  in  his  own  original  style.” 
]ob-and  the  miniature  paper,  we  re-  ^nd  Jimmy’s  own  original  style 
peat  IS  an  excel  ent  way  of  getting  the  i.^-t  Jimmy  tells  a  fine,  con- 

product  you  sell  into  the  customer  s  ^ected  story,  well  amplified  with  facts 
hands,  even  into  his  files.  -nj  figures,  about  the  market  the 


HOE'S 


are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

{at  East  River),  New  York,  N.  Y. 


Scott 

Ink  Distribution 


NEWSPAPER 
AND  MAGAZINE 

PRESSES  AND 
STEREO  EQUIPMENT 


gives  uniform  inking 
at  all  speeds  —  Better 
printing  —  Does  not 
flood  or  pale  —  Less 
spoilage 


Send  for  Catalog 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


for  NOVEMBER  2,  1940 


29 


Admen  Condemn 
Tlag-Waving' 

Sales  Technique 

Boston,  Oct.  29 — The  possible  de¬ 
pletion  of  manpower  by  conscription 
was  regarded  a  serious  problem;  and 
the  use  of  “flag-waving”  sales  tech¬ 
niques  to  solicit  industrial  and  retail 
advertising  was  condemned  by  the 
great  majority  of  members  of  the  New 
England  Newspaper  Advertising  Ex¬ 
ecutives  Association  assembled  here 
today  at  the  Parker  House  for  their 
annual  meeting. 

Arthur  T.  Brush,  advertising  man¬ 
ager,  Manchester  (N.  H.)  Union- 
Leader,  was  elected  president  of  the 
association  to  succeed  Rudolph  M. 
Hennick  of  the  Waterbury  (Conn.)  Re- 
publican-American.  Henry  M.  Healy 
of  the  Holyoke  (Mass.)  Transcript- 
Telegram  was  raised  from  secretary 
to  vice-president;  and  Charles  J. 
O’Connor  of  the  New  London  (Conn.) 
Day  was  chosen  secretary-treasurer. 

Training  Office  Boys 

Newspaper  ad  managers  are  seri¬ 
ously  considering  the  possible  effects 
of  conscription  on  their  staffs,  and  at 
least  one  paper  has  had  the  foresight 
to  train  office  boys  (18-20  years  old) 
in  the  solicitation  of  small  accounts 
as  a  reserve  in  manpower.  There  has 
been  a  growing  tendency  to  solicit 
“patriotic”  advertising  from  leading 
manufacturers,  retailers  and  whole¬ 
salers  in  some  communities  through¬ 
out  the  country,  it  was  said  in  the 
round  table  discussion  of  the  morn¬ 
ing.  But  it  was  the  consensus  of  this 
group  that  this  is  an  abortive  form 
of  patriotism  and  that  most  New  Eng¬ 
land  ad  managers  would  prefer  to 


solicit  their  business  “without  flag- 
waving.”  As  one  executive  put  it: 
“If  it’s  so  good,  why  don’t  we  run  it 
ourselves?” 

Ernest  Hoftyzer,  advertising  direc¬ 
tor  of  the  Boston  Record-American, 
was  guest  of  honor  at  the  luncheon, 
and  he  brought  with  him  a  floor  show 
in  which  several  of  his  staff  were 
starred.  Via  a  simulated  broadcast, 
the  several  departmental  heads  of  the 
Record-American  ad  organization  told 
some  success  stories  through  the  case 
history  method. 

Building  Small  Accounts 

Howard  Shambran,  solicitor  of  small 
accounts,  cited  several  cases  of  small 
“hole-in-wall”  firms  becoming  im¬ 
portant  retailers  in  the  community 
from  insignificant  starts,  but  through 
consistent  advertising  in  newspapers. 
Bob  Seligman,  heading  the  installment 
store  advertising,  outlined  a  case  his¬ 
tory  of  a  Boston  installment  jewelry 
store  which  he  had  convinced  to  open 
an  optical  department.  Through  in¬ 
telligent,  consistent  newspaper  adver¬ 
tising,  he  said,  this  store’s  new  de¬ 
partment  succeeded  beyond  expecta¬ 
tions,  other  stores  followed  suit  and 
the  Record-American  benefited  con¬ 
siderably  from  the  increase  of  optical 
department  advertising. 

SPRIGLE  TO  "speak 

Morgantown,  W.  Va.,  Oct.  28 — Ray 
Sprigle,  Pittsburgh  Post-Gazette  in¬ 
vestigator  and  world  war  correspon¬ 
dent  just  back  from  London,  will  head 
the  list  of  widely  known  speakers  en¬ 
gaged  for  the  nineteenth  State  Jour¬ 
nalism  Conference  to  be  conducted 
here  Nov.  14-16  under  the  joint  direc¬ 
tion  of  the  West  Virginia  State  News¬ 
paper  Council  and  the  University 
School  of  Journalism,  Director  P.  I. 
Reed  of  the  school  has  announced. 


STATEMENT  OF  POLICY 

by  the  Outdoor  Advertising 
Association  of  America,  Inc. 

1.  Members  of  this  Association  will  erect  and  maintain 
advertising  structures  only: 

a.  upon  property  leased  or  owned  by  the  members; 

b.  in  accordance  with  Association  standards  of  con¬ 
struction  and  maintenance; 

c.  consistent  with  established  principles  of  safety,  as 
defined  by  traffic  and  engineering  authorities; 

d.  in  such  a  manner  as  to  recognize  and  respect  the 
public  interest  in 

( 1 )  natural  scenic  beauty ; 

(2)  parks,  parkways,  and  their  immediate  ap¬ 
proaches  ; 

(3)  historical  monuments,  shrines,  and  places; 

e.  so  as  to  respect  the  rights  and  interests  of  owners 
and  occupants  of  property  in  fact  residential. 

2.  Members  of  this  Association  will  display  copy  only  in 
conformity  with  Association  standards,  and  will  dis¬ 
play  no  copy  which 

a.  induces  a  violation  of  federal  or  state  laws ; 

b.  is  offensive  to  the  moral  standards  of  the  community ; 

c.  is  false,  misleading,  or  deceptive. 

Furthermore,  the  Outdoor  Advertising  Association  of 
America  will  support  the  enactment  of  non-discriminatory 
legislation  for  the  reasonable  regulation  of  the  use  of  land 
abutting  public  ways,  providing  such  legislation  has  the 
support  of  a  majority  of  the  owners  of  property  and  busi¬ 
ness  in  the  area  to  be  regulated. 

OUTDOOR  ADVERTISING  ASSOCIATION  OF 
AMERICA,  INC. 

16S  WEST  WACKER  DRIVE  CHICAGO,  ILL. 


Mid-Atlantic 
Circulators 
Elect  Lugar 

Charlotte,  N.  C.,  Oct.  28 — The  Mid- 
Atlantic  Circulation  Managers’  asso¬ 
ciation  closed  its  two-day  annual  con¬ 
vention  in  Hotel  Charlotte  here 
Oct.  22  with  the  election  of  E.  C. 
Lugar,  Roanoke  (Va.)  Times  and 
World-News,  as  president.  Roanoke 
was  selected  as  next  year’s  conven¬ 
tion  city. 

Other  officers  elected  were  A.  B. 
Owens,  Columbia  (S.  C.)  Record,  first 
vice-president;  James  Kilgo,  Charlotfe 
News,  second  vice-president;  and  Will 
X.  Coley,  Raleigh  (N.  C.)  News  & 
Observer,  secretary  and  treasurer, 
re-elected.  Mr.  Coley,  unable  to  at¬ 
tend  the  convention  because  of  ill¬ 
ness,  was  re-elected  by  acclamation. 
The  board  of  directors  was  authorized 
to  appoint  an  acting  secretary -treas¬ 
urer  to  serve  until  Mr.  Coley  is  able 
to  resume  his  duties.  John  R.  Marks, 
Asheville  Citizen-Times,  was  chosen. 
B.  B.  Humphries,  Asheville  Citizen- 


Times,  was  elected  sergeant-at-arms 
and  the  convention  voted  to  change 
this  office  to  that  of  secretary. 

C.  S.  Lindsey,  Winston-Salem  Jour¬ 
nal-Sentinel,  and  R.  F.  Lindsey, 
Greenwood,  (S.  C.)  Index  Journal, 
v/ere  elected  directors. 

Circulation  managers  of  North  Caro¬ 
lina,  South  Carolina,  and  Virginia, 
reporting  month-by-month  increases 
in  circulation  among  daily  papers, 
pointed  to  feverish  defense  develop¬ 
ments  and  stirring  international  events 
as  principal  reasons  for  soaring  cir¬ 
culation  figures.  Readers,  they  agreed, 
are  keeping  up  with  politics,  national 
affairs,  and  the  war  in  Europe  as 
never  before  and  are  depending  upon 
their  newspapers  to  recount  the  day- 
to-day  progress  in  news  and  pictures. 

The  convention  opened  Monday 
morning  with  D.  C.  Johnson  of  the 
Burlington  (N.  C.)  Times-News,  re¬ 
tiring  president,  presiding.  The  first 
business  session  had  been  preceded 
by  a  dinner  Sunday  night  with  asso¬ 
ciation  delegates  being  the  guests  of 
the  publishers  of  Charlotte’s  two 
newspapers,  the  Charlotte  Observer 
and  the  Charlotte  News.  Approxi¬ 
mately  150  attended. 


j  Q^ourte^ 


We  want  your  telephone  service  to  be  good  and  quick 
and  cheap.  But  there’s  more  to  it  than  that.  We  want 
it  to  he  courteous  too. 

No  matter  what  the  occasion,  there’s  always  time  foi 
a  cheery  “please”  and  a  pleasant  word  of  thanks.  That 
is  the  Bell  System  way.  It  is  one  of  the  fine 
traditions  of  the  telephone  business. 

BELL  TELEPHONE  SYSTEM 

preparedness-the  bell  system  is  prepared  to  do  its 
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Young/  Rhodes, 
Crown  to  Address 
SDX  Convention 

To  Be  Held  in  Des  Moines, 
Nov.  14-17  .  .  .  Many 
Speakers  Listed 

Two  ace  foreign  correspondents, 
James  R.  Young,  International  News 
Service,  and  Peter  C.  Rhodes,  United 
Press,  together  with  Major  James  E. 
Crown,  managing  editor  of  the  New 
Orleans  States,  top  the  headliners 
scheduled  to  speak  at  the  25th  nation¬ 
al  convention  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity,  at 
Hotel  Fort  Des  Moines,  Des  Moines, 
la..  Nov.  14-17. 

Program  plans  announced  this  week 
by  President  Elmo  Scott  Watson,  edi¬ 
tor  of  Publishers’  Auxiliary,  include 
more  than  a  dozen  well  known  speak¬ 
ers  who  will  address  the  professional 
and  undergraduate  members  of  the 
fraternity.  The  visiting  delegates  will 
be  guests  of  the  Des  Moines  Register 
and  Tribune  and  Look  magazine  at  a 
dinner  Friday  evening,  Nov.  15,  and 
at  a  luncheon  on  Friday  at  which 
Meredith  Publishing  Company  will  be 
host. 

For  Professional  Members 

Saturday’s  program  will  be  of  spe¬ 
cial  interest  to  professional  members, 
beginning  with  a  luncheon  at  which 
past  national  officers  attending  the 
convention  will  be  honored.  W.  W. 
Loomis,  La  Grange  (HI.)  Citizen,  a 
past  national  honorary  president,  will 
preside.  Mr.  Young,  former  INS  man¬ 
ager  in  Tokyo  and  recent  victim  of 
Japanese  inquisition,  will  be  the 
luncheon  speaker. 

Mr.  Rhodes,  U.P.  correspondent,  will 
speak  at  the  Saturday  afternoon  ses¬ 
sion,  discussing  his  experiences  in  cov¬ 
ering  the  war  in  Finland  and  Norway. 
There  will  also  be  a  symposium  on 
“Journalism  of  the  Future.’’  Ralph  L. 
Peters,  Detroit  News  roto  editor  and 
editor  of  the  Quill,  will  preside.  Speak¬ 
ers  will  be  Palmer  Hoyt,  publisher  of 
the  Portland  Oregonian,  discussing 
“Modem  Trends  in  Newspaper  Edit¬ 
ing;’’  Volney  Fowler,  assistant  to  the 
president.  Electromotive  Corporation, 
“Better  Business  Coverage;’’  and  Nor¬ 
man  C.  Meier,  professor  of  psychol¬ 
ogy,  University  of  Iowa,  and  member 
of  the  American  Institute  of  Public 
Opinion  advisory  council. 

Highlight  of  the  convention  will  be 
the  banquet  Saturday  evening  at 
which  Major  Crown  will  be  the  prin¬ 
cipal  speaker.  At  this  session  the  fra¬ 
ternity  will  present  its  awards. 

Symposium  Planned 
Another  session,  scheduled  for  Fri¬ 
day  afternoon,  will  feature  a  sympo¬ 
sium,  entitled  “Vocational  Review.” 
Prof.  Charles  E.  Rogers,  head  of  the 
department  of  technical  journalism 
at  Iowa  State  College,  will  preside. 
Speakers  will  include  Victor  Blue- 
dorn,  publisher,  Scott  County  Trib¬ 
une,  Wolcott,  la.,  “The  Country  Week¬ 
lies;”  W.  C.  Peterson,  Marshall 
(Minn.)  Daily  Messenger  publisher, 
“The  Small  City  Dailies;”  Wayne 
Card,  Dallas  News  editorial  writer, 
“The  Metropolitan  Dailies;”  Barry 
Paris,  INS  editor-in-chief,  “Press  As¬ 
sociations;”  Richard  Davids,  associate 
editor.  Better  Homes  &  Gardens  ma¬ 
gazine,  “Magazines;”  Richard  Beck¬ 
man,  associate  professor  of  journalism, 
Iowa  State  College,  “Business  Pa¬ 
pers;”  and  Albert  W.  Bates,  Swift  & 
Company  public  relations  department, 
“Publicity  and  Public  Relations.” 

The  Drake  University  undergradu¬ 
ate  chapter  of  SDX,  assisted  by  the 
Des  Moines  professional  chapter,  are 
hosts  to  the  convention. 


BUYS  COAST  PAPER 

Berkeley,  Cal.,  Oct.  31— Purchase 
of  the  name,  circulation  and  good 
will  of  the  Watsonville  (Cal.)  Morn¬ 
ing  Sun  was  announced  Thursday  by 
the  Watsonville  Register-Pajaronian. 
The  Sun  is  discontinuing  publication 
but  the  Register  will  continue  to  pub¬ 
lish  a  morning  Sun  as  the  morning 
edition  of  the  evening  Register-Pajar¬ 
onian,  a  John  P.  Scripps  newspaper. 
Sam  Hawkins  has  been  editor  and 
publisher  of  the  Sun. 

■ 

Texarkana  Strikers 
Return  to  Work 

Texarkana,  Ark.,  Oct.  30 — Stereo¬ 
typers  and  pressmen  who  walked  out 
of  the  Texarkana  Gazette  and  Daily 
News  plant  at  noon  Oct.  23  returned 
to  their  jobs  Monday  night,  Oct.  28, 
after  an  agreement  was  reached  to 
seek  settlement  by  negotiation  of  all 
points  of  difference  between  men  and 
management.  A  pay  increase  of  two 
cents  an  hour  was  granted,  with  agree¬ 
ment  that  if  in  final  settlement  any 
additional  increase  is  granted  it  will 
be  retroactive.  The  management  ex¬ 
tended  the  same  pay  increase  to  all 
other  employes  except  members  of  the 
typographical  union  who  are  covered 
by  contract. 

Except  for  the  two  cent  increase,  the 
men  returned  to  their  jobs  vmder 
identical  conditions  prevailing  before 
the  walkout.  The  agreement  that  led 
to  the  return  of  the  men  was  reached 
at  a  meeting  under  the  chairmanship 
of  Joseph  S.  Myers,  commissioner  of 
the  United  States  Conciliation  Service. 

The  home  edition  of  the  News,  af¬ 
ternoon  paper  was  missed  Oct.  23,  and 
all  Oct.  24  editions  of  the  morning 
paper,  the  Gazette,  were  missed.  Two 
four-page  editions  of  the  afternoon 
paper  Oct.  23  were  missed  and  all 
editions  of  the  morning  paper  of  Oct. 
24  were  missed.  Two  four-page  edi¬ 
tions  of  the  afternoon  paper,  minus 
advertisements,  were  published  Oct. 
24.  All  subsequent  editions  were 
published  on  usual  schedule  and  usual 
size,  plus  an  extra  on  the  Italian  in¬ 
vasion  of  Greece. 

NLRB  Gets  Chicago 
Guild's  Objections 

Chicago,  Oct.  30 — G.  L.  Patterson, 
regional  director  of  the  National  La¬ 
bor  Relations  Board,  today  filed  his 
report  on  the  Chicago  Newspaper 
Guild’s  objections,  together  with  his 
report  of  the  recent  Chicago  Herald- 
American  plant  election  in  which  two 
AFL  unions  in  the  editorial  and  com¬ 
mercial  departments  won  over  the 
guild  as  bargaining  agents  for  em¬ 
ployes  in  those  two  departments. 

Mr.  Patterson’s  report  has  been  sent 
t(<  the  NLRB  in  Washington,  where 
the  national  board  will  review  the 
case  and  pass  upon  certification  of 
the  Chicago  Editorial  Association  and 
Newspaper  Commercial  Associates  as 
the  bargaining  agents  for  local  Hearst 


newspaper  editorial  and  commercial 
workers. 

An  additional  petition  was  filed  by 
the  guild  Oct.  24,  charging  certain 
Herald-American  employes  had  been 
dismissed  since  the  election  of  Sept. 
20. 

Mr.  Patterson’s  report  to  NLRB 
pointed  out  the  guild’s  amendment  to 
the  original  petition  occurred  30  days 
after  the  election  and  was  therefore 
not  considered  relevant  to  the  objec¬ 
tions  previously  filed  within  the  five- 
day  period  following  the  election. 

■ 

Press  Ran  Backwards, 
Paper  Soys  of  Delay 

A  front-page  box  in  the  Pomeroy 
(O.)  Tribune  Oct.  25  asserted:  “We 
apologize  and  offer  the  following  ex¬ 
planation  but  you  won’t  believe  it. 

“The  Friday  edition  of  the  Tribime 
was  late  in  getting  off  the  press  be¬ 
cause,  of  all  things,  the  press  insisted 
on  running  backwards.  It  was  not  the 
fault  of  the  press.  The  electric  power 
current  went  haywire.  Power  company 
electricians  tried  to  explain  it  but  it 
was  a  little  technical  to  comprehend. 
At  least,  we  understood  that  the  crazy 
antics  of  the  motor  on  our  press  were 
beyond  our  control.  The  electricians 
said  all  three-phase  motors  on  their 
lines  were  running  backwards. 

“After  much  delay  and  tinkering, 
the  electricity  was  again  properly  har¬ 
nessed  and  the  press  began  running 
in  the  right  direction  and  the  papers 
started  pouring  out. 

“We  didn’t  believe  it  either  until  we 
saw  it.” 

CLARENCE  C.  HAMLIN 

Colorado  Springs,  Colo.,  Oct.  30 — 
Clarence  Clark  Hamlin,  publisher  of 
the  Colorado  Springs  Gazette  and 
Telegraph,  died  Oct.  29  following  a 
year’s  illness.  He  was  one  of  the 
Rocky  Mountain  west’s  best  known 
figures  in  politics,  the  legal  profession 
and  mining.  He  was  Republican  na¬ 
tional  committeeman  during  the  Hard¬ 
ing,  Coolidge  and  Hoover  adminis¬ 
tration  and  was  well  known  among 
political  leaders  and  Washington  cor¬ 
respondents.  A  lawyer  by  profession, 
Mr.  Hamlin  found  much  to  interest 
him  in  newspaper  work  and  early  in 
the  century  acquired  the  struggling 
evening  Telegraph.  In  1923  the  Tele¬ 
graph  bought  the  Gazette  and  con¬ 
solidated  the  papers  in  the  Telegraph’s 
then  new  plant.  Mr.  Hamlin  prided 
himself  in  surrounding  himself  with 
experienced  newspapermen  to  man¬ 
age  the  properties  and  he  made  it  pos¬ 
sible  for  some  of  his  associates  to 
become  financially  interested,  includ¬ 
ing  T.  E.  Nowels,  general  manager, 
and  T.  W.  Ross,  news  director. 

MORRIS  JOINS  COMPTON 

Seymour  Morris,  formerly  an  ac¬ 
count  executive  with  Benton  and 
Bowles,  New  York,  has  joined  Comp- 
t(;n  Advertising,  Inc.,  New  York,  in 
the  same  capacity. 


PRINTS  "NATIONAL  RECORD"  FOR  DEMOCRATS 

“THE  NATIONAL  RECORD,”  a  political  publication  in  support  of  President 
Roosevelt  and  the  New  Deal  was  recently  produced  in  five  issues  by  the 
management  of  the  Philadelphia  Record.  The  paper  was  distributed  on  five 
consecutive  Sundays,  principally  in  fifteen  states  where  there  are  no  Demo¬ 
cratic  or  New  Deal  newspapers,  according  to  J.  David  Stern,  publisher  of  the 
Record.  Circulation  of  each  issue  was  1,500,000.  The  paper  carried  no  adver¬ 
tising  and  the  contents  was  written  by  selected  members  of  the  regular  staff 
of  the  Record. 

FURTHER  CLARIFICATION  OF  RE^DEFINITIONS 

WASHINGTON,  D.  C.,  Oct.  28 — A  further  clarification  of  re-defined  terms 
under  the  wage-hour  law,  released  by  Administrator  Philip  B.  Fleming, 
contains  this  paragraph:  “On  a  new.spaper,  typically  the  reporters  assigned 
to  regular  beats  and  the  copy  desk  men  will  not  qualify  for  exemption  even 
if  they  are  paid  $200  a  month.” 


WHAT  OUR 
READERS  SAY 

Regarding  Suit 
In  Atlanta 

To  Editor  &  FhiBLisHER: 

In  your  issue  of  Oct.  5,  page  9, 
there  was  a  story  about  the  decision 
of  the  Supreme  Court  of  Georgia  in 
tile  case  of  Jones  et  al.  vs.  Hearst 
Consolidated  Publications  Inc. 

You  were  grossly  in  error  when  you 
said  that  the  court  held  “that  the 
suspension  of  a  publication  voided 
the  provisions  of  a  contract.”  At  no 
place  in  the  record  of  this  case  is  it 
shown  that  the  plaintiffs  alleged  that 
tills  suit  was  based  upon  a  suspension 
of  the  Atlanta  Georgian  by  the  de¬ 
fendant.  As  a  matter  of  fact,  no  ref- 
eience  was  made  to  the  suspension 
of  the  Georgian.  The  plaintiffs  alleged 
that  the  paper  had  been  sold  and  that 
the  terms  of  the  contract  were  not 
being  carried  out.  The  court  did  not 
rule  on  whether  a  suspension  abro¬ 
gated  a  contract.  It  ruled  that  the  em¬ 
ployes  as  individuals  could  not  main¬ 
tain  a  suit  under  the  said  contract. 

This  suit  probably  would  never 
have  been  filed  had  not  the  court 
ruled  that  the  union  could  not  main- 
hiin  a  suit  in  a  similar  case:  Hicks  et 
al  vs.  O’Jay  Bedspread  Company. 

However,  the  question  has  now 
been  cleared  up.  Neither  the  union 
nor  its  members  as  individuals  can 
maintain  a  suit  for  damages  as  a  re¬ 
sult  of  breach  of  contract. 

A.  M.  Jones. 

■ 

Publishers  Service 
Sues  for  $100,000 

Damages  of  $100,000  were  sought 
from  King  Features  Syndicate,  the 
New  York  Journal- American  and  John 
Stevenson  in  a  suit  filed  this  week 
in  the  New  York  State  Supreme  Court 
by  Publishers  Service  Company  of 
New  York. 

The  complaint  alleges  that  the  "Find 
the  Name”  contest  which  Stevenson  is 
conducting  for  the  Joumal-American 
constitutes  “wrongful  appropriation  by 
defendants  of  plaintiffs  trade  secrets 
and  confidential  material  and  prop¬ 
erty  and  that  it  has  already  suffered 
damages  in  the  sum  of  at  least 
$100,000.” 

The  contest  which  Publishers  Ser¬ 
vice  charges  is  an  infringement  is  one 
in  which  the  contestant  solves  a  series 
of  six  puzzles  each  week  and  sends 
in  10  cents  with  each  week’s  set  of 
answers. 

In  a  statement  to  Editor  &  Pub¬ 
lisher  following  filing  of  the  smt 
Mock  &  Blum,  attorneys  for  King 
Features,  denied  there  has  been  any 
appropriation  of  trade  secrets. 
far  back  as  June  17,  1931,  Premier 
Syndicate,  Inc.,  published  a  puzzle  of 
the  general  type  of  the  puzzle  of  King 
Features  Syndicate,  Inc.,”  the  state¬ 
ment  said.  “Premier  Syndicate,  Inc- 
duly  copyrighted  the  puzzle  sheets, 
which  it  published  in  1931.  The  puzzles 
of  King  Features  Syndicate,  Inc.,  have 
been  independently  prepared  by  ib 
experts  and  it  has  not  copied  any 
puzzles  of  Publishers  Service  Com¬ 
pany,  Inc.” 

90TH  ANNIVraSARY 

New  Bedford,  Oct.  28 — The  90th  An¬ 
niversary  Edition  of  the  New  Bedjor^ 
Standard-Times  was  published  Sun¬ 
day,  Oct.  27.  Ninety-two  pages  were 
carried  in  the  edition,  32  pages  of 
which  were  devoted  to  a  review  of 
New  Bedford’s  history,  a  history  o* 
the  newspaper,  and  predictions  fr<^ 
business  men  on  the  city’s  industrial 
outlook. 
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The  U.  S.  Merchant  Marine  is  converting  ideals  into  ships:  dreams  into  Seven-Seas  reality.  Great 
new  liners  are  launched,  keels  are  laid  for  maritime  participation  in  trade  that  admits  no  limits  of  hori¬ 
zon.  But  every  ship  must  have  its  pilot — and  that’s  where  our  symbolism  comes  in. 

The*  MARKET  GUIDE  is,  in  a  very  true  sense,  the  chart  by  which  national  advertising  in  newspa¬ 
pers  is  routed.  In  its  exhaustive  analysis  of  markets,  it  points  out  the  reefs  and  the  safe  channels,  the 
ports  worth  entering.  The  Market  Guide  makes  it  possible  to  steer  a  wise  course.  As  an  advertising  appro¬ 
priation  is  launched,  the  agency  and  the  firm  executives  study  the  Market  Guide.  They  know  a  market’s 
income-strength,  banking  situation,  character  of  population,  number  of  retail  outlets,  potentials  of  em¬ 
ployment,  transportation  facilities,  logical  trading  areas.  The  market — YOUR  market — can  be  compared 
to  the  great  ship,  eager  for  advertising-cargo. 

But  what  about  the  pilot?  And  here  again,  the  symbolism  is  true.  The  Market  Guide  presents,  in 
detail,  the  specifications  of  the  market.  This  new  issue  gives  MORE  data  than  ever  .  .  .  has  new  features 
.  .  .  even  lists  newspaper  representatives  along  with  YOUR  paper — goes  the  limit  in  business-creating  in¬ 
formation  for  which  you  pay  not  so  much  as  a  thin  dime.  But  the  Market  Guide  does  NOT  go  into 
important  details  about  your  paper,  its  civic  service,  its  progress,  its  coverage,  its  circulation  character.  Yet 
the  national  advertiser  and  his  agency  must  know  all  these  things,  along  with  purely  market  statistics. 

When  YOUR  message  about  YOUR  paper  is  run  in  conjunction  with  the  information  about  the 
market  itself,  a  "pilot”  is  taken  aboard  the  ship.  You  are  steering  a  wise  course  for  yourself  and  the  buyer 
of  the  space.  You  are  in  a  position  to  take  greater  linage,  newly  launched  accounts,  to  YOUR  HOME 
PORT.  You  must  have  BOTH — representation  as  to  market,  representation  as  to  WHY  your  paper  de¬ 
serves  the  business.  The  Market  Guide  will  be  "setting  sail”  on  its  12-month  cruise  soon.  Better  climb 
aboard — you’ll  be  in  good  company. 


EDITOR  &  PUBLISHER 

1700  TIMES  BUILDING  NEW  YORK 

NOTE — The  Creative  Advertising  Service  Department  of  EDITOR  & 
Publisher,  out  of  its  fund  of  statistical  and  market  knowledge, 
will  c(H>perate  with  you  in  problems  of  copy  and  layout,  if  desired. 


PUBLICATION  FACTS 

Rates:  Full  page,  $275.00;  half  page,  $154.00;  quarter  page,  $85.00; 
eighth  page,  $55.00;  sixteenth  page,  $33.00.  Forms  close  November  16. 
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Manufacturers  Seek  to 
Educate  the  Photogs 


Camera  Knights 


By  JACK  PRICE 


A  WORLD  WAR  hero,  William  A. 

March,  Jr.,  director  of  the  photo¬ 
graphic  department,  Philadelphia 
Evening  Public  _ _ ^ ^ - - 


Right  to  Publish  Photo 
Without  Consent  Suit 


THE  flash-bulb  manufacturers  have 

settled  down  to  a  practicable  basis 
in  their  arguments  for  better  results 
in  photography.  It  has  been  a  fact 
that  in  the  early  days  of  flash-bulb 
usage  the  discussions  were  mainly 
about  technical  characteristics  of  the 
lamps. 

Now  in  the  tenth  year  of  flash-bulb 
manufacture,  the  cameraman’s  viaw- 
point  is  more  prominent.  We  have 
been  told  that  the  bulb  makers  are 
desirous  of  educating  the  photograph¬ 
ers  in  the  practical  employment  of 
lamps.  They  wish  cameramen  would 
be  less  interested  in  charts  and  graphs 
and  more  interested  in  what  the  lamp 
can  accomplish. 

It  appears  that  the  manufacturers 
are  still  receiving  complaints  from 
various  sources  regarding  the  timing 
and  firing  of  the  bulbs.  To  improve 
the  working  conditions  relative  to 
synchronized  flash-photography,  spe¬ 
cial  research  was  conducted  to  dis¬ 
cover  faulty  elements.  General  Elec¬ 
tric  Company  reports  their  engineers 
have  been  gaAering  data  which 
proves  there  is  a  definite  lack  of  un¬ 
derstanding  of  the  primary  causes  of 
inferior  results  in  synchronized  flash 
operations. 

Faulty  Contact 

We  have  been  shown  the  reports 
which  have  been  compiled  for  the 
photographers’  education.  One  exam¬ 
ple  of  poor  timing  in  synchronization 
was  traced  to  condensation  because  of 
faulty  contact.  If  a  lamp  is  set  loosely 
into  the  socket,  there  will  be  trouble 
in  timing.  The  same  principle  may 
be  applied  to  overloading  the  circuit 
which  supplies  the  battery  power  for 
the  tripper  and  the  lamp. 

In  these  times  it  should  be  apparent 
to  the  makers  of  synchronizers  that 
they  are  expected  to  shoulder  the  re¬ 
sponsibility  for  perfect  performances 
of  synchronizers.  It  has  been  our  un¬ 
derstanding  that  there  is  not  enough 
cooperation  between  all  parties  con¬ 
cerned.  We  have  been  advised  that 
neither  the  General  Electric,  Wabash 
or  Westinghouse  companies  are  desir¬ 
ous  of  manufacturing  a  synchronizer, 
but  that  unless  there  is  a  more  sub¬ 
stantial  scientific  study  of  synchro¬ 
nizers,  these  companies  may  have  no 
alternative  but  to  engage  in  the  pro¬ 
duction  of  a  device  which  would  in¬ 
sure  uniformity  of  performance. 

It  has  not  been  the  intention  of  this 
department  to  criticize  any  manu¬ 
facturer  of  synchronizers. 

We  are  merely  reporting  the  facts  as 
they  have  been  presented  to  us.  As  a 
matter  of  fact,  it  may  be  interesting  to 
note  that  the  General  Electric  Com¬ 
pany  informs  us  their  engineers  have 
perfected  a  synchronizer  which  they 
claim  is  the  answer  to  the  entire 
problem. 

Blue  Prints  Available 


putes  or  rivalry  between  manufac¬ 
turers.  If  his  confidence  is  to  be  main¬ 
tained  he  must  be  the  recipient  of  the 
utmost  which  science  can  provide.  We 
suggest  that  the  makers  of  synchro¬ 
nizers  investigate  the  claims  regard¬ 
ing  the  new  devices  offered  by  the 
lamp  manufacturers  and  if  they  are 
as  good  as  they  claim,  then  take  ad¬ 
vantage  of  them. 


Bulb  Base 


WHILE  on  the  subject  of  lamps  let 
us  offer  a  few  more  suggestions. 
Judging  from  the  success  which  at¬ 
tended  the  introduction  of  the  midget 
bulbs  with  the  bayonet  bases,  we  in¬ 
quire  if  it  would  not  add  greatly  to 
the  efficiency  of  operation  if  all  bulbs 
were  to  have  this  type  base. 

When  we  hear  of  inconsistency,  we 
are  reminded  of  the  arguments  stated 
in  the  preceding  paragraphs.  If  posi¬ 
tive  connections  are  so  vitally  impor¬ 
tant,  and  they  are,  then  why  not  in¬ 
troduce  a  lamp  which  would  be  less 
vulnerable  to  that  defect.  Synchro¬ 
nizer  manufacturers  will  scream  loud¬ 
ly  if  they  are  forced  to  retool  for  the 
new  bases  and  lamp  manufacturers 
may  howl  as  loudly  because  of  cost 
but  then  is  this  not  a  practical  means 
of  insuring  efficiency? 


Ledger,  has  been  j 
news  cameraman 
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Photog  in  Rescue  Role 

FRANK  JOHNSTON,  head  of  the 

photograph  department  of  the  Phil¬ 
adelphia  Inquirer,  may  receive  a 
medal  for  his  heroic  deed  in  saving  a 
child’s  life. 

Last  Saturday  when  Frank  left  his 
office,  homeward  bound  at  three 
o'clock  in  the  morning,  he  saw  smoke 
coming  from  a  residence  near  his 
home.  Rushing  to  the  scene,  he  was 
just  in  time  to  hear  calls  for  help 
from  a  second  story  window.  A  man 
was  about  to  jump  from  the  window 
with  a  three-year-old  boy. 

Frank  calmed  the  man’s  fears  until 
he  located  a  ladder  in  a  nearby  garage 
which  he  used  for  the  rescue.  As  he 
climbed  to  the  ledge  of  the  window 
he  was  in  the  nick  of  time  to  seize 
the  child  from  the  father,  who  had 
by  this  time  become  panic  stricken, 
and  carried  the  youngster  to  safety. 


SAVANNAH  DAILY  IS  90 


ever  since. 

March  becxime  interested  in  photog¬ 
raphy  after  the  World  War  and  took 
a  course  on  the  subject  at  the  City 
College  of  New  York.  He  served 
more  than  a  year  overseas  in  the  war 
with  the  103rd  Engineers  of  the  28th 
Division.  He  was  wounded  twice  in 
action  in  the  Vesle  River  sector  in 
France  on  Sept.  5,  1918,  on  his  21st 
birthday.  He  received  the  Purple 
Heart  Medal  from  the  War  Depart¬ 
ment  in  1933. 

Active  in  veterans’  affairs,  March  is 
a  member  and  past  commander  of 
the  George  H.  Imhof  Post  No.  143, 
American  Legion.  His  duties  keep 
him  inside  much  of  the  time  these 
days,  but  his  years  of  experience  in 
all  types  of  assignments  makes  him 
a  valuable  director  of  the  Ledger’s 
outside  staff,  and  he’s  always  willing 
to  lend  a  helping  hand  to  the  junior 
members  of  the  department. 


A  suit  involving  the  right  of  a  pub¬ 
lication  to  publish  the  photograph  of 
an  actress  although  she  has  not  con¬ 
sented  to  its  use  was  filed  in  Man¬ 
hattan  Supreme  Court  this  week  by 
Aina  Constant  against  Murray  Kor- 
man,  Broadway  commercial  photog¬ 
rapher,  his  partner,  Sol  B.  Korman; 
Leon  Stein,  individually,  and  trading 
as  Film  Fun  Publishing  Co.,  Dell 
Publishing  Co.,  Inc.,  and  Street  & 
Smith  Publications,  Inc.  Plaintiff 
seeks  $25,000  damages.  The  papers 
in  the  suit  indicate  that  plaintiff  is 
actually  testing  the  right  of  picture 
magazines  to  publish  photographs  ob¬ 
tained  through  photo  agencies  unless 
the  subject  has  executed  a  release. 

Miss  Constant  alleges  in  her  affi¬ 
davit,  in  connection  with  a  petition 
for  summary  judgment  against  de¬ 
fendants,  that  in  the  Spring  of  1939 
a  producer  for  a  Broadway  musical 
comedy  in  which  she  was  appearing 
directed  her  to  have  photographs  of 
herself  made  by  Murray  Korman 
Studios,  and  that  they  were  to  rep¬ 
resent  her  as  respectfully  cloth^. 
She  avers  she  rejected  certain 
poses  and  ordered  that  they  be  de¬ 
stroyed. 

“Subsequently,”  she  deposes,  “and 
without  any  knowledge  or  consent, 
the  defendants  sold  or  transferred 
these  photographs,  which  I  had  re¬ 
jected,  to  the  defendant,  Dell  Pub¬ 
lishing  Co.,  Inc.,  and  to  others,  for 
advertising  purposes  and  for  purposes 
of  trade.  The  photographs  so  sold 
or  transferred  were  lewd  and  in¬ 
decent  representations  of  my  per- 


OFFICERS  ELECTED 

The  annual  meeting  of  the  Rich¬ 
mond  Newspapers,  Inc.,  stockholders 
is  scheduled  for  Nov.  9.  Officers  of 
the  corporation,  which  publishes  the 
Richmond  (Va.)  News  Leader  and 
Times-Dispatch,  who  were  recently 
elected  are;  John  Stewart  Bryan, 
president  and  publisher;  D.  Tennant 
Bryan,  John  Dana  Wise  and  J.  St. 
George  Bryan,  vice-presidents;  W. 
Biydon  Tennant,  secretary;  John 
Stewart  Bryan,  treasurer;  D.  D.  Wells, 
•T.  L.  Stott,  assistant  secretaries;  and 
Mr.  Wise,  Douglas  Southall  Freeman 
and  D.  Tennant  Bryan,  assistant  treas- 


Defendants  deny  the  allegations  and 
plead  that  the  publication  was  with¬ 
out  malice. 


Fortune 


COVERS  BUSINESS 


lOOTH  ANNIVERSARY 

The  Rushville  (Ind.)  Republican 
cf  lebrated  its  100th  birthday  Oct.  22 
with  publication  of  an  80-page  paper 
in  nine  sections.  The  paper  traces 
its  beginnings  back  to  the  Rushville 
Whig  in  1840.  E.  J.  Hancock  is  pub- 
'isher. 


HONOR  I.  L.  STEWART 

Washington,  Pa.,  Oct.  28 — Washing¬ 
ton  and  Jefferson  College  has  dedi¬ 
cated  a  105-foot  carillon  tower  on  its 
campus  to  the  late  John  L.  Stewart, 
publisher  of  the  Washington  (Pa.) 
Observer  and  Reporter.  Stewart  was 
an  alumnus  and  trustee  of  the  college. 


the  same  way  a  news' 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


For  less  than 


So  that  there  will  be  no  misunder¬ 
standing  regarding  this  claim  we  have 
been  informed  that  the  blue-prints  of 
this  device  will  be  made  available  to 
every  synchronizer  manufacturer 
without  cost.  This  is  the  sort  of  co¬ 
operative  development  which  we  have 
long  hoped  to  see.  Not  long  ago  we 
requested  the  lamp  manufacturers  to 
put  their  scientific  staffs  to  the  task 
of  creating  a  device  which  would  be 
universal.  We  were  told  then  that 
synchronizers  were  the  concern  of  the 
independent  manufacturers. 

After  all,  the  photographer  is  only 
interested  in  obtaining  the  best  re¬ 
sults  possible  with  the  devices  at  his 
command.  He  is  not  interested  in  dis- 


The  Savannah  (Ga.)  Morning  News 
published  a  112-page  special  edition 
Oct.  31  in  observance  of  its  90th  an¬ 
niversary. 


the  cost  of  a 
cub  reporter! 


Australia 


E:iiiitiiiiiiuHUiiiDmiiiiuiiiiuiuiiiiiiiiiiiiiiiii!imiiii!mnimniflunii'iui:ii 


NEWSPAPER  PROPERTIES 


Bought — Sold — Appraised 
Consolidations — Mergers 


A  science 

editorial 

staff 


•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and 
comfriercial  broadcasting  I" 
Australia  and  New  Zealand. 


ConfidtrUial  Negotiation! 


If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  •« 
these  territories  read 


NEWSPAPER  APPRAISAL 
CORPORATION 


News,  features,  pictures  from 
all  fields  of  science. 


NEWSPAPER  NEWS 


Publishta  Monthly 


i  L.  Parker  Likely,  Free.  1 

i  101  Park  Ave.  New  York  f 


Science  Service 

Washington,  D.  C. 


Subscription  rate  $LS0  ptr  year 
post  trot 


I^armieh  Bldg.,  Hamilton  Su,  Sfdmf 
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GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


^1  -Y*  /  FLYNN  OUSTER  ASKED  INTERTYPE  NET  DOUBLED  NAMED  IN  CANADA 

^  M  ®  letter  to  President  Roosevelt  Less  selling  and  general  administra-  Thomas  L.  Wilson  has  been  named 

#  CC/ViC^  made  public  Oct.  25  Oliver  Holden,  tive  expenses,  and  provision  for  taxes,  assistant  general  manager  of  the 

_ executive  director  of  the  American  the  net  earnings  of  the  Intertype  Cor-  Times  Publishing  Co.  of  Oshawa,  Can., 

Press  Society,  called  for  the  removal  poration  for  the  three  months  ending  Ltd.,  and  Godfry  C.  Humphrys  ad- 
SEVERITY  of  local  conservation  law  of  Edward  J.  Flynn  as  chairman  of  Sept.  30  were  $60,226.55,  Intertype’s  vertising  manager  of  the  Oshawa 
enforcement  as  reported  by  Hurley  the  Democratic  National  Committee  consolidated  statement  of  operations.  Daily  Times  and  the  Oshawa  Free 
(Wis.)  Miner:  for  his  alleged  failure  to  prove  or  re-  released  this  week,  stated.  Net  earn-  Press,  it  was  announced  this  week. 

YOUTH  WHO  SHOT  charges  he  made  that  American  ings  during  the  same  period  last  year  Wilson  has  been  advertising  man- 

COMPANION  FINED  newspapers  were  operated  under  a  amounted  to  $25,910.34.  Net  earnings  ager  of  the  two  dailies  for  the  past 

TTTT?r>AT  xjTTM'TTMr'  financial  dictatorship.  Holden  is  a  for  the  nine  months  of  this  year  end-  15  years.  Humphrys  recently  resigned 
FOR  ILLEGAL  HUNllNG  member  of  the  editorial  staff  of  the  ing  Sept.  30  were  $150,075.46  as  com-  as  business  and  advertising  manager 
■  New  York  Times.  pared  to  net  earnings  of  $74,598.77.  of  the  Guelph  Daily  Mercury. 

SIGNIFICANT  COMMENT  of  Mont-  _  _  _  _  _  _ _ 

real  Gazette  reviewer,  concluding 

The  Story 

over  the  men  were 

the  -C,ww 

a  zmbo  obb  ^ 


the  Limestone  Democrat,  Athens, 
Ala.,  carried  a  story  in  a  recent 
issue  to  the  effect  a  certain  resident’s 
house  “caught  on  fire  but  was  put  out 
before  much  damage  could  be  done 
by  the  Athens  Fire  Department.” 


TRAMP  PRINTERS  and  just  tramps 
will  annoy  country  weekly  offices 
by  stopping  in  to  beg  for  work  or  a 
hand-out.  L.  Robert  Oaks,  publisher 
of  the  Fredonia  (N.  Y.)  Censor  re¬ 
turned  to  his  office  late  one  noon  to 
find  the  office  girls  burning  incense. 
An  odorous  tramp  had  departed  from 
the  office,  they  explained,  leaving  his 
odor  behind.  It  was  several  days  later 
that  Mrs.  Dorothy  E.  McConnell,  so¬ 
ciety  editor,  spilled  a  bottle  of  strong 
smelling  cleaning  fluid  on  her  dress 
during  the  noon  hour  and  used  an 
equally  strong  perfume  to  disguise  it 
in  order  not  to  be  late  to  work.  Im¬ 
agine  her  embarrassment  and  his, 
when  Mr.  Oaks,  who  has  practically  no 
sense  of  smell,  returned  to  the  office, 
gave  one  whiff,  and  remarked: 

"What!  Has  that  damn  tramp  been 
around  here  again?” 


Here’s  the  sparkle  of  sunlight . . .  but  it 

comes  from  two  G-E  MAZDA  Photo- 
y/as/y  lamps  No.  5  .  .  ,  one  on  an  exten¬ 
sion  cord  at  the  side  and  back  .  .  .  and 
one  at  the  camera.  It’s  an  effect  worth 
using  to  add  to  the  reproduction  quality 
of  your  shots. 

Have  you  ever  tried  flash  for  special  effects? 

The  Mighty  Midget,  G-E  No.  5,  offers 
you  a  new  way  to  controlled  light .  .  . 
with  new  flexibility  and  new  usefulness 
.  .  .  especially  when  used  in  the  new 
"directed  flash”  reflectors.  No  larger 
than  a  golf  ball  G-E  No.  5  can  be  con¬ 
cealed  in  cramped  quarters  to  build  up 
unusual,  dramatic  effects.  And  in  "spot- 
flash”  reflectors,  the  Mighty  Midget 
gives  you  plenty  of  punch  for  side¬ 
lighting,  even  at  some  distance. 

When  it  comes  to  convenience,  G-E  No.  5  is 

a  wow!  You  can  get  up  to  30  midget  bulbs 
in  one  suit  coat  pocket  ...  so  there’s 
no  need  to  run  out  of  bulbs  on  the  job. 

Try  G-E  No.  5  and  see  for  yourself  why- 
paper  after  paper  is  now  switching  tt> 
G-E  Mazda  Midgets! 


SEVERAL  HUNDRED  good  church 
members  in  Michigan  City,  Ind . 
were  horrified  recently  when  under 
the  headline  “CI'TY’S  OLDEST  RESI¬ 
DENT  DIES”  they  read  in  the  News- 
Dispatch: 

“Mr.  Schlundt  was  a  member  of 
St.  Paul’s  Evangelical  Lutheran 
the  most  corrupt  political  machine 
to  try  to  steal  the  election  for  him 
without  even  a  rebuke  to  them.” 


THE  Fairfax  (Okla.)  Chief  is  a  reg¬ 
ular  seven  column  newspaper  with 
a  good,  solid  Page  One  crammed  with 
all  kinds  of  news.  Here  is  how  the 
international  situation  was  quickly 
polished  off  at  the  bottom  of  page  one, 
column  four,  on  Thursday,  Oct.  17: 

THE  WAR 

There  has  not  been  much  change 
in  the  war  tempo  the  past  few  days. 
Air  assaults  on  London  continue 
with  increased  fury  and  much  dam¬ 
age  is  being  done  to  the  city.  Brit¬ 
tain  retaliates  with  bombardment 
of  German  cities  and  concentration 
points. 

The  situation  with  the  Italians  in 
the  Mediterranean  has  brought  no 
unusual  development. 

Japanese  activity  and  objectives  in 
the  Orient  is  dangerous  and  uncer¬ 
tain  as  the  Burma  road  was  due  to 
be  opened  on  the  16th  and  U.  S. 
embargo  on  scrap  iron  and  high  test 
gasoline  was  due  to  be  imposed 
against  Japan. 

In  the  U.  S.  registration  for  the 
selective  draft  of  all  men  ages  21  to 
35  inclusive  was  carried  out  Wed¬ 
nesday  in  an  efficient  and  orderly 
way. 


each  when  $10.00  worth  or 
more  is  purchased  at  one 
time.  Retail  list  price  .  .  13c 


Shot  with  2  G-E  No.  5  Imps  . . .  one  on  an  ex¬ 
tension  at  the  side  6ve  feet  from  subject  .  . . 
and  one  at  the  camera.  1 2  feet,  1  /  200,  F/  1 1 . 


Kditor  &  Prii.isiiF.a  will  pay  $2  for  each 
•Short  Take’’  accepte<l  and  piihlishetl.  Those 
not  u.fd  will  not  be  returned. 
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EDITOR  &  PUBLISHER 


Heaslip  Picturing  War 
For  Times  Wide  World 


is>  making  a  tour  of  Army  camps  for  PjjfCell  LoOVeS  CP* 
material  for  his  new  continuity.  .  .  .  _  ^ 

KFS  also  has  announced  that  it  has  15rUCe  oUCCGGaS  Xlini 
ready  for  immediate  syndication  the  Canadian  Defense  Minister  Ralston 


financial  column  of  Lon  Hughes,  announced  Oct.  25  appointment  of 
which  has  been  appearing  in  the  San  Gillis  Purcell,  general  superintendent 


By  STEPHEN  J.  MONCHAK 


Francisco  Examiner.  It  will  run  650  of  the  Canadian  Press,  as  public  rela- 


words,  six  times  weekly. 


BECAUSE  even  U.  S.  picture  services  Father  of  three  children,  two  girls 


with  their  vast  facilities  are  ham-  and  a  boy,  Heaslip  makes  his  home 
pered  in  reporting  lightning  war  in  in  Rahway,  N.  J.  He  is  42.  He  also 


its  various  forms 
in  the  air,  at  sea 
and  on  land,  a 
new  type  of  pic¬ 
torial  reporter  is 
coming  into  his 
own  again. 

He  is  the  il¬ 
lustrator  or  ar¬ 
tist  whose  job  it 
is  to  present  as 
realistically  as 
possible  an  in¬ 
terpretation  of 
these  tremen¬ 
dous  events.  Be- 


does  commercial  art  work  for  aircraft 
concerns. 

According  to  Gilloon  he  got  the  idea 
to  utilize  Heaslip’s  deft  brush  for  syn¬ 
dication  by  recalling  that  Matania, 
famed  English  artist,  made  an  inter¬ 
national  reputation  for  himself  with 
similar  work  during  the  last  war. 


Seek  to  Indict 
Nazi's  Transocean 
News  Service 


Department  ol  Justice  Also 
Starts  Proceedings  Against 
Manfred  Zapp 


AP  Queries  Comedians 
FOR  a  12-part,  illustrated  “thumb¬ 
nail"  series,  a  dozen  leading  come- 


Washington,  D.  C.,  Oct.  28 — Indict¬ 
ment  of  the  Nazi-controlled  Trans¬ 
ocean  News  Service  and  its  chief  in 
the  United  States,  Manfred  Zapp,  is 


dians  answered  the  question  “What  sought  in  grand  jury  proceedings  in 


tions  officer  with  the  corps  now  com¬ 
manded  by  Lt.-Gen.  A.  G.  L.  Mc- 
Naughton  in  the  United  Kingdom. 
Purcell  will  take  up  his  new  duties 
early  next  year  with  the  rank  of  cap¬ 
tain. 

Charles  Bruce,  who  has  been  acting 
New  York  superintendent  of  the  CP, 
will  succeed  Purcell  as  acting  gen¬ 
eral  superintendent  Dec.  1,  it  has  been 
announced,  and  Elmer  Dulmage,  act¬ 
ing  general  news  editor  in  Toronto, 
Nov.  1  takes  over  the  duties  of  New 
York  superintendent  Nov.  1. 

Since  his  appointment  to  the  CP 
head  office  staff  in  Toronto  in  1931. 
Purcell,  35,  has  gained  recognition  as 
one  of  Canada’s  most  able  newspaper¬ 
men.  He  has  been  newspapering  14 


Makes  Americans  Laugh.”  w’nich  the  stituted  by  the  Department  of  Justice,  years.  While  general  superintendent 


William  Heaslip  Perjure  Service  has  mailed  out  to  .  Specifically,  violation  of  the  For-  j^e  was  temporarily  loaned 

afternoon  papers  for  use  starting  *^*8”  Agents  Registration  Act  of  19M  attachment  as  press  officer  to  the 
Nov.  11.  be  inquired  into,  but  necessarily  ^irst  Canadian  Division.  He  reported 

linked  to  that  inquiry  is  ffie  question  journey  of  the  division  across  the 
Personals  and  Notes  whether  the  news  service  has  er^aged  Atlantic  and  its  first  weeks  of  train- 

in  propaganda  activity  here  m  the  in-  :  „ 

Zack  Mosley,  flying  cartoonist-creator  terest  of  the  German  Government.  u:..  _ _  Lo 


of  the  CP,  he  was  temporarily  loaned 


cause  of  the  nature  of  his  work,  his 
job  also  is  to  dramatize  these  events. 

Appears  in  22  Papers  Personc 

Guided  by  a  realistic  news  interpre-  2,ack  Me 
tation  of  the  scenes  his  task  is  to  in-  ^ 


Personals  and  Notes 


of  “Smilin’  Jack”  for  the  Chicago 


ject  an  eye-witoess  account  of  the  in-  Tribune-New  York  News  Syndicate, 


Records  Seized 


ferno  of  crashing  tanks,  screaming 
dive  bombers,  heavy  artillery  bar- 


After  his  return  to  Canada  he 
joined  the  48th  Highlanders  of  the 


is  expecting 
within  a  month 


rages,  screens  of  machine-gun  fire,  delivery  of 


The  file  of  exhibits  to  be  submitted  non-permanent  active  militia  as  a 
to  the  grand  jury  will  include  rec-  private,  later  joining  the  University  of 


flame-throwers,  etc.  threeplace  Rear- 

One  of  the  most  gifted  of  these  il-  monoplane 

lustrators  whose  talents  currently  are  replace  the 
being  utilized  by  newspapers  from  two-place  Piper 
coast-to-coast  is  William  Heaslip,  Coupe  he’s 

noted  American  magazine  illustrator,  been  flying  the 
who  does  a  Sunday  drawing  which,  year, 

since  June,  has  been  distributed  by  Ham  Fisher  cre- 
Times  Wide  World  Photos.  His  work  a  t  o  r  of'  Mc- 
now  appears  in  22  newspapers,  much  Naught  Syndi- 
of  it  in  gravure,  according  to  Frank  cate’s  “Joe  Pa- 
Gilloon,  Wide  World  sales  manager.  looka,”  is  cur- 
Heaslip’s  Sunday  drawing  is  photo-  rently  confer- 


ords  of  Transocean  News  Service  Toronto  contingent  of  the  Canadian 
seized  here  and  in  New  York  City  by  Officers’  Training  Corps.  He  is  the 


the  Federal  Bureau  of  Investigation,  son  of  the  late  Philip  Purcell,  editor 
and  volumes  turned  over  to  the  State  of  the  Brandon  Sun  and  King’s 


Department  by  the  Dies  Committee.  Printer  for  Manitoba. 

Announcing  that  Whiting  Willauer,  • 

criminal  division  attorney,  has  been  EDITOR  MARRIES 
given  full  powers  of  a  Federal  Dis-  Wayne  B.  Owen,  editor,  Kitanning 
trict  Attorney  for  purposes  of  this  (Pa.)  Leader-Times,  was  married  Oct. 


a  t  o  r  of  Mc- 
Naught  Syndi¬ 
cate’s  “Joe  Pa- 
looka,”  is  cur¬ 
rently  confer- 


htigation.  Attorney  General  Robert  H.  12  in  Manorville,  Pa.,  to  Miss  Mary  M. 
Jackson  said  the  proceedings  would  Heilman. 


Zack  Mosley 


be  instituted  in  Washington  this  week 
but  might  extend  later  to  other  cen¬ 
ters. 

Washington  offices  of  Transocean 


graphed  at  Wide  World  and  then  ser-  ring  with  Benny  Leonard,  ex-light-  News  Service  are  in  the  National 

viced.  He  was  originally  signed  to  weight  champion  of  the  world  on  p^ess  Building.  The  correspondent 

illustrate  the  most  important  news  background  for  putting  Palooka  into  j^ere  is  Tom  W.  Davis,  who  is  an 

story  of  the  week  but  because  his  the  Army  as  a  boxing  instructor,  accredited  member  of  the  press  gal- 

work  is  so  adaptable  to  roto  that  idea  Leonard  served  as  a  boxing  instruc-  leries  of  Congress  and  therefore  eli- 

was  dropped  in  favor  of  a  longer  tor  in  the  Army  during  the  last  gjble  to  attend  press  conferences  at 

deadline  so  that  he  could  concentrate  war.  .  .  .  Martin  Branner,  who  the  White  House,  State  Department 

more  on  his  art.  He  still  keeps  up  draws  “Winnie  Winkle”  for  the  CT-  elsewhere. 

with  the  news  as  much  as  possible,  NYNS,  recently  opened  his  new  home  Mr.  Davis  said  he  functions  in  the 


however.  i*}  New  London,  Conn.,  making  that  same  manner  as  other  correspondents. 

In  depicting  the  modern  battle  of  Ins  permanent  port  of  call.  .  .  preparing  a  daily  file 

annihilation,  especially  aerial  warfare.  Bill  Holman,  Smokey  Stover  artist  transmitting  it  to  New 

for  the  same  syndicate,  tells  us  plans  ■ 

gained  in  the  World  War,  Xn  he  underway  to  make  his  Craw-  MORLEY  INDUC 
was  a  member  of  the  Canadian  Divi-  fordsville,  Ind.,  home  a  museum  to  Felix  Morley,  formerlj 
Sion  of  the  Royal  Air  Force.  Ana-  house  Im  famous  Foo  collection  .  Washington  (D.  C.)  P 

tive  of  Toronto,  he  now  is  an  Ameri-  Features  Syndicate  Nov  11  is  signed  last  spring  to  1 

can  citizen.  changing  the  name  of  Clyde  Lewis’  dent  of  Haverford  Collei 

wui.  II  «  A,.-.„  “Snickeroos”  to  “Snickeroos—  Pa.,  was  inducted  as  pre 

Served  with  U.  S.  Army  ^e’re  in  the  Army  Now.”  Lewis  now  cial  exercises  held  Oct. 

After  the  Armistice  Heaslip  went  to  ^ _ 

New  York  to  study  at  the  Art  Stu- 

dents  League  and  at  the  National  I  A 

Academy  where  he  won  the  Suydam  F^^tureS  OTRlIlbfllL 

Medal.  He  served  three  years  with  ^  m  m  m 

New  York’s  “Old  Seventh,”  now  the 

107th  Infantry,  and  is  a  member  of  - thavk  vnti  1.-  * 

that  American  Legion  Post.  ..wp  «oarepiv  iwaii’  a  ump  whpn  npo,.  harrisbi  rg  (pa.)  cc 

,  ...  1  a  t  •  can  scarcely  recall  a  time  ^nen  news*  offers  news  service  for  fra/i, 

His  murals,  paintings  and  etchings  paper  artislH  have  pr<^uccd  such  a  wealth  ness  papers  and  newspawrs 


city  his  permanent  port  of  call.  .  .  . 
Bill  Holman,  “Smokey  Stover’’  artist 
for  the  same  syndicate,  tells  us  plans 
are  underway  to  make  his  Craw- 
fordsville,  Ind.,  home  a  museum  to 
house  his  famous  “Foo”  collection.  .  .  . 


preparing  a  daily  file  of  copy  and 
transmitting  it  to  New  York  City. 


MORLEY  INDUCTED 

Felix  Morley,  formerly  editor  of  the 
Washington  (D.  C.)  Post,  who  re- 


King  Features  Syndicate  Nov.  11  is  signed  last  spring  to  become  nresi- 


changing  the  name  of  Clyde  Lewis’  dent  of  Haverford  College,  Haverford, 


. .  .Today’s  newsword  that  brings 
hundreds  of  intimate,  unbroached 
questions  to  the  minds  of  draftees, 
their  families,  and  friends. 

“Will  draftees  be  permitted  to 
dress  in  civilian  clothes  and  return 
from  camp  to  visit  their  families.’" 

“Will  draftees  have  to  wash  dish¬ 
es  and  perform  similar  duties.’” 

Detail  questions  like  these  will  he 
answered  by 


panel  Snickeroos  to  ‘  Snickeroos —  Pa.,  was  inducted  as  president  at  spe- 
We’re  in  the  Army  Now.”  Lewis  now  cial  exercises  held  Oct.  19. 


Art 

Features 


SYNDICATE 


News 

Photos 


ART 

THANK  YOU,  E.  &  P.! 


We  can  scarcely  recall  a  time  when  news-  offere^nca^^^rvire^nir  tr»de^iouriS^^hi«?^ 
apcr  art  stH  have  nroduoed  such  a  wealth  ne..  journals,  busi- 


of  aeronautical  subjects  are  to  be  "ipw's!".*^!  compelling  interpretations  of  the  New^ 

found  in  museums  and  private  col-  "The  cartoonist’s  job  is  one  of  the  hardest  - - - = - 

in  business,  and  we  herewith  doff  our  >EW!S.  PHOTOS,  PICTURE  .AND  TRAVFI. 
lections  throughout  the  country,  no-  hats  to  the  splendid  work  that  is  being:  done  Service  from  Balkan  Stales.  Albania  Rnte-al 


CAPTAIN 
GENE 
MORGAN 
In  an  illus¬ 
trated  Army 
feature,  not 
“smart,”  not 
“humorous,” 
but  down-to- 
earth.  helpful, 
educational. 


found  in  museums  and  private  col-  ‘.‘The  c 
lections  throughout  the  country,  no-  h^t8**fo 
tably  the  Franklin  Institute,  Phil-  <iay  in 
adelphia,  and  at  the  U.  S.  Bureau  of 
Aeronautics,  Washington.  it  res 

He  was  represented  in  “Fine  Prints  ■  ■ 

of  1936,”  and  in  Thomas  Craven’s  _ 

“Treasury  of  American  Prints  by  Fifty  PsYt  i 


Morgan,  a 
well-known 

military  expert,  war  correspon- 


BRESSLER  EDITORI.AL  C.ARTOONS 
Time«  Building,  New  York 


New  York,  N.  Y. 


FEATURES 


PHOTOS 


PICTURES  TEU.  THE  STORY — BUT  only 
when  AUTHENTICATED.  Write  or  wire 
for  iiuotation.  Authenticated  News,  Times 


TLYeaSUry  Of  American  Prints  by  t  ifty  psychology.  Dr.  Crane's  “Case  R.-cords.”  for  Iiuotation  Anth™flealed  Ne».  Ti™ 
Foremost  American  Artists.”  He  also  Bulldlnz,  Times  Square,  New  York.  N.  Y. 

won  the  Robinson  Trophy  at  the  first  sonality  improvement,  business  psyeholopy,  PREFERRED  BY 

Aero  Art  Show  held  at  Los  Angeles.  "'.'“Plal  _byzipne.  every  week^  plus  mail  scr-  N.  Y.  Newspapers,  and  many  others  for  o 


won  the  Robinson  Trophy  at  the  first  sonality  improvement,  business  psyeholopy,  PREFERRED  BY 

Aero  Art  Show  held  at  Los  Aneeles  "'.'“ital  hypiene,  every  week  plus  mail  scr-  N.  Y.  Newspapers,  and  many  others  for  our 

Aero  onow  neia  ai  l^S  Angeies.  ^ice.  Hopkins  8.vndirRte,  Ine.,  520  North  spot  news  experience  and  pictorial  excellence. 

Heaslip  also  has  gained  a  reputation  .vilehlxan,  Chlcaxo.  Illinois.  Bell  s>’ndirate.  Have  your  illustrations  made  by 

as  illustrator  for  many  of  the  coun-  »"«•••  street.  New  Aork,  n.  y.  Ralph  Morgan 

try’s  leading  slick  paper  magazines,  publishers,  editors,  .ada ertising  newspictures 

f .  ,  1  u  J  ,  n  TT-  1  M.AN.AGEKS!  Newark  .Airport  New  Jersey 

which  work  he  does  StUl.  His  work  write  for  details  oI  our  sell-supportinp  Go-  Mitchell  2-T06I 

has  appeared  in  the  New  York  Times  To-Church  paee  —  outstandinp  in  the  field.  Complete  modern  syndicate  and  stall  of  press 


dent,  and  a  feature  writer  for  the 
(Chicago  Daily  News,  will  use  his 
practical,  thorough  newspaper 
and  military  experience  to  give 
simple,  complete  answers  to  the 
myriad  questions  in  American 
minds  today. 


Doil’ 

Use 

!lnR< 


DRAFT! 


try’s  leading  slick  paper  magazines,  publishers,  editors,  ada  ertising 
which  work  he  does  still.  His  work  write  for  detaiU  oMuJ'^if-supportinp  Go- 


Esqiiire  Features  Ine. 

919  N.  Michigan  Ave,*  Chicago 


Sunday  Magazine  for  years. 


RgHrIoua  Newft  Service 


siOO  Fourth  Avenue 


photog^raphern — two  airplanes  at  your  service. 


New  York  City  Prints  in  any  size  or  quantity. 
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Daily  Protests 
Use  of  Logotype 
In  Reprints 

Hartford  Times  Objects  to 
Democratic  State 
Committee's  Practice 


a  solemn  pledge  that  a  similar  incident 
should  never  again  occur.  Mr.  Darley 
also  promised  the  Times  that  an  effort 
would  be  made  to  call  back  all  copies 
of  the  offending  reprint  that  were  still 
in  circulation. 

The  Times  editorial,  printed  the 
same  day  as  the  story  about  the  inci¬ 
dent  and  the  paper’s  protest,  as  well 
as  Mr.  Darley ’s  response,  objected  that 
“the  sheet  did  not  adequately  inform 
those  who  receive  it  that  it  contains 
Hartford.  Conn.,  Oct.  28 — The  al-  reprint  of  Times  matter,  and  was  not 
leged  “unauthorized  and  misleading  sent  out  from  this  office.” 
use”  of  the  logotype  of  the  Hartford  “Whoever  desires  to  offer  matter 
(Conn.)  Times  by  the  Democratic  from  the  Times  as  campaign  material 
State  Central  Committee  last  week  must  identify  it  as  reprinted  and 
brought  a  sharp  note  of  protest  from  circulated  by  them  and  not  leave  the 
that  newspaper  and  an  editorial  warn-  inference  that  the  Times  has  gone 
ing  to  other  organizations.  into  the  business  of  putting  out  po- 

The  offending  use  of  the  old  English  htical  propaganda,”  the  article  con- 
type  masthead  occurred  on  a  piece  of  tinned, 
political  literature  distributed  by  the  a 

committee.  Under  a  facsimile  of  the  TTTJTI'P'T^ 

limes’s  name,  the  circular  carried  a  IlEir'tjn  1  EiXi  \^u\jDDCiU 
reprint  of  an  article  and  headlines  on  Taylorville,  Ill.,  Oct.  28 — Everett 
a  radio  speech  given  by  Robert  A.  Thompson,  reporter  for  the  St.  Louis 
Hurley,  Democratic  candidate  for  gov-  (Mo.)  Globe-Democrat,  was  recover- 
emor.  ing  here  this  week  from  a  clubbing 

Inset  into  the  reprint  was  a  two-  around  the  head  and  eyes,  received  at 
column  display  entitled  “Highlights  the  hands  of  an  irate  farmer  in  whose 
of  the  Program  of  the  Democratic  wheat  field  he  parked  his  car  early 
Party  for  Agricultural  Connecticut.”  Sunday  morning.  Thompson,  with 
Ihe  newspaper  claimed  that  this  his  wife  and  a  friend,  were  returning 
Mterial  was  not  taken  from  its  from  Champaign,  Ill.,  where  they  had 
columns.  witnessed  the  Illinois-Notre  Dame 

A  letter  was  immediately  dispatched  football  game.  Feeling  drowsy, 
by  the  Times  management  to  the  Thompson  turned  off  the  road  and 
chairman  of  the  state  committee,  and  drove  his  car  into  the  farmer’s  field, 
the  committee’s  secretary,  Walter  A.  Thompson  said  the  farmer  woke  them 
Darley,  replied  with  an  apology  and  up  and  clubbed  him. 


NEWSPAPERS  AND  NEWSPAPERMEN 
GREET  THIS  NEW  BOOK  WITH 
A  FANFARE  OF  PRAISE! 


ARTHUR  ROBB,  Editor  &  Publisher: 

“Within  his  500  pages,  Mr.  Graniling  has  put  a  chronicle  of 
American  journalistic  history  that  is  certain  to  become  an 
indispensahle  authority  for  everyone  interested  in  reading 
or  writing  about  the  part  that  news  has  played  in  the  devel¬ 
opment  of  America.  .  .  .  The  tremendous  technical  develop¬ 
ments  of  the  AP,  and  hy  implication,  of  all  news  services 
are  vividly  and  accurately  told.  There  is  no  adulation  in 
the  story.  .  .  .  \ou  can't  put  this  book  down  without  the 
conviction  that  the  men  who  wrote  out  the  news  with  steel 
styluses  on  flimsy  paper,  the  men  who  have  pounded  type¬ 
writers  and  telegraph  keys,  the  men  who  braved  stormy  seas 
and  muddy  roads  to  bring  the  story  to  American  readers 
have  done  well  for  their  profession  and  their  country.” 

NEIL  MacNEIL,  IS,  Y.  Times  Book  Review: 

"It  flows  with  the  ease  and  grace  of  a  popular  novel.  ...  A  sincere 
and  forihriglit  story,  detailing  mistakes  and  shortcomings  as  well 
as  accomplishments.  .  . .  Often  the  story  behind  the  story  is  as  inter¬ 
esting  as  the  news  event  itself.  ...  A  book  to  quicken  tbe  pulse  of 
American  newspaper  men  and  women.  It  can  be  read  with  interest 
and  instruction  by  newspaper  editors.  It  is  a  ‘must’  for  tbe  student 
of  the  .American  press.” 


Columbia  University,  where  he  is 
sports  editor  of  The  Spectator.  He  is 
a  contributor  to  several  out-of-town 
newspapers  and  also  has  won  prizes 
for  his  current  events  articles  and 
short  stories.  His  bent  toward  writ¬ 
ing  pleases  Mollie. 

Mollie’s  younger  son,  Lee,  is  a  stu¬ 
dent  at  Townsend  Harris  High  School, 
in  New  York,  an  advanced  institution 
for  advanced  students  preparing  for 
college.  Students  attending  there  com¬ 
plete  the  usual  four-year  high  school 
course  in  three  years.  He’s  graduat¬ 
ing  in  February. 

Mollie  loves  her  work  and  is  at  her 
best  when  she’s  in  it  up  to  her  neck. 
She  doesn’t  hide  her  contempt  for 
rates,”  “Little  Joe,”  "  “Sweeney  &  those  of  the  opposite  sex  who,  at  the 
Son,”  “Smokey  Stover,”  “Tiny  Tim,”  first  sign  of  sniffles  or  an  ache,  find 
‘The  Neighbors.”  “The  Ripples,”  an  excuse  for  staying  away  from  the 
‘Corky,”  “Josie,”  and  “Nuts  and  job.  Before  her  second  child  was 
Jolts.”  bom  she  stayed  on  the  job  right  up 

Today  the  syndicate  distributes  10  to  the  last  minute.  She  went  home 
<bily  and  Sunday  comics,  nine  Sun-  from  the  office  one  night  and  was  ad- 
<iay  comics  only,  three  daily  panel  mitted  to  the  hospital  the  following 
cartoons  and  four  editorial  cartoons,  morning,  where  she  gave  birth  to  Lee. 


Woman  Holds 
Sway  in  Syndicate 

continued  from  page  9 


WASHINGTON  POST 


“Against  all  the  excitement  and  romance  of  men  and  events  of  the 
past  hundred  years,  a  story  unicpie  in  the  whole  panoramic  history  of 
headlines  reached  the  public  today  between  the  covers  of  a  strikingly 
illustrated  book.” 


PHILADELPHIA  INQUIRER 


Other  features  include  “Blue  Ribbon 
fiction,”  daily  short,  short  stories,  a 
weekly  color  magazine  section,  true 
detective  stories,  a  wire  service,  a 
weekly  cable  page,  women’s  feature 
pages,  sports  pages,  and  20  miscellan¬ 
eous  features  of  national  interest  for 
l»th  men  and  women. 

Because  of  the  unique  semi-busi¬ 
ness  and  semi-editorial  nature  of  her 
job,  Mollie  can  be  rated  as  helping 
lo  edit  as  many  top-notch  comics  as 
any  other  person  in  the  field. 

Mollie  doesn’t  care  for  the  “blood- 
and-thunder”  type  of  strip,  nor  for 
|lie  fantastic  theme  in  comics.  In  se¬ 
lecting  those  which  she  deems  worthy 
pf  Captain  Patterson’s  attention — his 
k  the  final  word.  The  syndicate  is 
primarily  motivated  by  their  mass  ap¬ 
peal. 

Mollie  is  keen  on  offering  ideas  to 
artists,  has  helped  many  a  budding 
<!artoonist  with  his  or  her  problem, 
^d  in  some  cases  has  even  helped 
wem  crash  big-time. 

Mollie  is  married  to  Charles  Levin¬ 
son,  who  is  in  the  insurance  busi¬ 
ness.  They  have  two  sons,  William, 
18,  and  Lee,  15.  Bill  is  a  junior  at 


Mollie  is  well  informed  on  current  | 
affairs,  and  very  often  is  a  step  ahead 
of  you.  She’s  a  sympathetic  listener, 
but  if  you’re  wrong,  she  doesn’t  hesi-  j 
tate  to  tell  you  off  in  a  very  definite 
manner.  She  knows  what  she  wants 
and  has  the  tenacity  of  a  bull  terrier 
when  she  is  out  to  get  something. 
Yet  she  is  noted  for  her  tact. 

She's  a  Smart  Dresser 

She  is  of  medium  height,  has  brun¬ 
ette  hair  with  a  slight  trace  of  grey 
here  and  there,  an  olive  complexion, 
and  a  bright,  even  smile  and  large 
round  eyes  that  narrow  when  she 
works.  She  wears  glasses  while  work¬ 
ing. 

In  her  forties,  she  is  youngish  look¬ 
ing  and  attractive.  She  dresses  smart¬ 
ly  in  expensive  clothes,  and  prefers 
hand-tailored  business  suits  to  dress¬ 
es.  She  has  a  weakness  for  costume 
jewelry,  fresh  cut  flowers  and  French 
perfumes,  which  she  uses  sparingly. 

She  reads  for  relaxation — newspa¬ 
pers  and  trade  magazines,  and  comics 
and  cartoons.  She  likes  to  travel, 
short  cruises  preferred.  With  her  fam¬ 
ily,  she  lives  in  a  fashionable  district 
in  mid-town  New  York. 


“As  factual  and  unbiased  as  an  AP  story  is  Oliver  Gramling’s  ac¬ 
count  .  .  .  yet  he  has  made  the  whole  pulse  with  the  excitement  which 
still  grips  even  the  most  toughened  newsman  at  the  first  flash  of  a  big 
-lory’s  l)reaking.” 

BEN  McKELWAY, 

Washington  Star: 

“Extremely  well  done  and  highly 
interesting.” 

CHAS.  A.  WAGNER, 

ISetv  York  Mirror: 

“A  grand,  thrill-packed  book,  ably 
illustrated.” 

SECOND  LARGE 
PRINTING! 

50S  pagetf  with  32  graphic,  hittoricai 
pictures  by  HESRY  C,  B4RROW,  AP  staff 
artist,  $3,50  wherever  books  are  sold, 

FARRAR  &  RINEHART 

PL’BLISHERS 

232  Madison  Ave.,  New  York  City 
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oJ;  Press  Sidelights  at 

Upen  JVLOaem  DUllaing  ^  AIso,  according  to  Fans,  special  as- 

Reporters  covering  New  York  police  I  ^1*^1  TT  |  TUTT  fTR  signments  are  being  given  members  of 

headquarters  dedicated  recently  a  VAX  I  X  VA  ww  XXX New  York  staff,  including  James 

modern  three-story  Colonial-front  tr  »»/-vDtr  a  td  •  i  j  j  j  Kilgallen  and  W.  W.  Chaplin, 

office  building  at  4  Center  Market  sules,  and  drowsy-eyed  newspaperi^n  George  E.  Dumo,  INS  White  House 

Place,  Manhattan,  which  supplanted  „  lottery  for  the  Washington  lined  up  to  do  the  dravnng.  The  correspondent,  will  stay  with  Presi- 

the  dingy  tenement  quarters  at  5-6-7  P>'“®  scooped  General  Hershey  on  the  dent  Roosevelt,  and  Walter  Kiernan, 

Center  Market  Place  which  they  had  ^ere  drawn  without  his  honor  for  which  he  had  passed  up  a  who  has  been  assigned  to  Willkie  since 

occupied  since  1909  showing  up,  and  asked  night  s  sleep.  Newspapermen  who  the  beginning  of  the  campaign,  will 

m  *  u  1.  j  permission  to  extract  a  few  numbers,  drew  the  six  “missing  numbers”  were;  cover  the  Reoublican  candidate’s  ar 

To  the  reporters  who  had  cam-  He  drew  the  next  20,  and  still  his  William  S.  Neal,  INS;  Carter  Brook  UvhTes  e^ectLn  S 
paigned  sporadically  for  more  than  a  serial  number  was  not  reached.  It  Jones  and  Robert  Bruskin,  Washington  *  j  »  ll  •• 

quarter  of  a  century  against  the  tene-  hasn’t  been  found  yet;  it  is  one  of  the  Star;  Sandor  S.  Klein,  U.P.;  Francis  , 

ment  buildings  as  no  fit  place  in  which  mysteriously  missing  from  the  big  Kelly,  AP;  Macon  Reed,  Transradio.  Associated  Press,  for  the  first 

to  work  the  dedication  exercises  glass  bowl.  Almost  six  hours  of  monotonous  time  in  a  Presidential  election,  will 

marked  the  realization  of  a  dream,  Stephen  McCormick,  26-year-old  number  calling  had  elapsed  when  the  California,  Illinois,  Iowa,  Con- 

f  building,  erected  a  cost  announcer  for  Station  WOL  was  busy  hands  of  the  clock  pointed  to  five,  and  *iccticut  and  probably  several  other 

of  $25,000,  has  fluorescent  lighting,  describing  the  scene  and  didn’t  hear  Jack  Vincent,  in  charge  of  coverage  spates  electric  bookkeepers  whose 
terazzo  floors,  steel  casement  windows  the  number  taken  from  the  nineteenth  for  INS  methodically  relayed  to  a  automatic  brains  add  up  the  votes  for 
and  rose-colored  tile  showers.  capsule— Serial  No.  105.  “Isn’t  your  telegraph  operator:  “Serial  No.  4625.”  ^^^h  candidate  as  punched  cards  race 

It  remained  for  "nieodore  Prager,  a  number  105?”  a  fellow  announcer  in-  “4625!”  he  repeated  aloud  with  a  note  same  time  printing 

New  York  Daily  News  reporter  who  quired  in  a  whisper.  “Yes,  why?”  of  recognition.  Then  jamming  his  ®  table  of  votes  by  counties,  all  in 
has  covered  police  headquarters  for  McCormick  asked.  And  so  one  an-  hand  into  his  pocket  he  extracted  his  minute. 

24  years,  and  a  group  of  his  friends  nouncer  interviewed  another  over  the  registration  card  and  read  its  identi-  Some  65,000  reporters,  editors,  cor- 
to  raise  the  money  for  the  new  build-  air.  “I’m  proud  to  be  called,”  said  fying  numeral:  “Serial  No.  4625.”  respondents,  telegraphers  and  mes- 

ing  when  acquisition  of  three  tene-  McCormick.  When  John  R.  Beal  verified  the  call  sengers  have  been  organized  by  the 

ments  on  the  site  opposite  head-  Brigadier  General  Hershey  who  of  Serial  No.  142  and  passed  it  on  to  AP  to  collect  the  votes  from  more 
quarters  became  possible  after  the  planned  the  draft  setup  remained  on  a  sender  he  sat  back  and  pondered  the  than  120,000  voting  precincts.  The 
death  of  one  of  the  owners  who  had  call  all  night  so  he  might  have  the  implications  of  that  particular  draw-  figures  will  funnel  through  some  3,000 
previously  refused  to  sell.  honor  of  picking  the  last  capsule  out  ing.  One  of  the  early  numbers  it  county  correspondents,  into  state  AP 

All  New  York  newspapers  have  of  the  bowl.  At  5: 50  a.m.  he  extracted  meant  that  Beal,  himself,  will  be  one  bureaus,  and  will  be  flashed  to  the 
rented  space  in  the  new  fireproof  build-  the  last  blue  celluloid  container  and  of  the  first  to  appear  before  a  draft  Washington  bureau,  AP’s  nerve-center 
ing  at  rents  which  do  not  exceed  the  was  on  his  way.  A  moment  later,  board;  but  it  also  meant  that,  by  rea-  on  election  night.  Brian  Bell,  Wash- 

previous  ones.  A  single  fire  alarm  however,  it  was  discovered  that  six  son  of  the  fact  that  his  was  the  first  ington  bureau  chief,  will  be  in  charge 

gong  has  been  installed  on  the  front  numbers  were  missing.  There  was  a  drawn  among  the  United  Press  bureau  of  a  staff  of  100.  A  6xl0-foot  black- 
of  the  building,  instead  of  separate  hurried  conference,  six  slips  of  paper  registrants,  he  was  the  winner  of  the  board  will  be  used  for  the  Presidential 
gongs  for  each  newspaper.  A  new  were  numbered  and  inserted  in  cap-  “U.P.  Pool.”  tabulation  in  Washington. 

system  of  telephone  rings,  using  dif-  - - -  On  election  night  AP  news  will  go 

ferent  colored  lights  for  the  various  . l..  _ _ _  titraieht  throueh  to  the  Pacific  Coast 

newspapers,  will  call  reporters  from  WRITER  IN  AIR  CRASH  PREDICT  FDR  VICTORY  instead  of  to  Kansas  City  only,  where 

headquarters.  Minneapolis,  Oct.  28 — Jack  Connor,  A  poll  of  50  Washington  newspaper  normally  some  stories  are  yanked 

Prager,  who  started  in  newspaper  outdoor  editor  of  the  Minneapolis  correspondents  conducted  by  News-  from  the  wire  because  they  are  not 

work  as  a  copy  boy  for  the  old  Morn-  Times-Tribune,  is  recovering  from  in-  week  magazine  showed  that  27  of  considered  of  interest  further  west, 

iug  World,  formerly  was  with  City  juries  suffered  when  an  airplane,  in  them  believe  that  President  Roosevelt  Plans  for  getting  the  usual  “early 
News  Association  and  has  represented  which  he  was  completing  a  hunting  will  be  re-elected,  22  thought  Wendell  bird”  returns  from  New  England  have 
the  Daily  News  at  headquarters  for  14  trip  for  column  material,  crashed  at  Willkie  would  be  the  victor  and  one  been  made.  Millsfield,  N.  H.,  is  one 
years.  Willmar,  Minn.,  100  miles  from  here,  considered  the  race  too  close  to  make  of  the  towns  where  the  total  vote  is 

Police  Commissioner  Valentine  and  Connor  was  traveling  with  two  friends,  a  prediction,  the  current  issue  of  rounded  up  soon  after  midnight  Mon- 
other  police  officials  inspected  the  one  of  whom  was  the  pilot,  when  the  Newsweek  states.  The  same  group  day  so  the  result  will  be  the  first 
building,  visiting  the  offices  of  each  plane  struck  a  tree  as  the  craft  was  on  Sept.  23  divided  as  follows:  34  known  on  Election  Day.  Other  towns 
newspaper,  and  then  attended  a  beef-  circling  an  airport  for  a  landing.  The  thought  FDR  would  win,  16  favored  that  will  appear  in  the  earliest  returns 
steak  party  given  by  Prager  and  Wil-  writer  was  the  most  seriously  injured,  Mr.  Willkie,  giving  the  G.O.P.  candi-  are  New  Ashford,  Mass.,  and  Somerset, 
liam  Levy  who  remodeled  the  build-  suffering  from  fractures  of  the  jaw  date  in  the  latest  poll  a  gain  of  six.  vt.,  confirmed  “early  birds.”  But  the 
ing,  at  the  Headquarters  Tavern,  174  and  left  arm.  It  is  expected  he  will  be  main  job  of  reporting  will  fall  to  the 

Grand  Street.  The  building  is  owned  hospitalized  here  for  six  to  eight  thousands  of  county  correspondents 

by  the  Ted-Mo  Corporation,  which  weeks.  'nrnlmG  Inr  who  will  go  into  action  all  over  the 

Prager  formed  with  a  friend  in  the  ■  ^  y  lUl  nation  as  the  polls  close  in  their  state, 

real  estate  business  to  erect  the  struc-  HEARST  SUED  ON  BONDS  Big  Election  Job  phoning  on  special  lines  to  state  head- 

ture.  o.„  _ Cnif  uroc  ...  _  nnarter.s  .scattered  returns  at  first. 


Open  Modem  Building 

Reporters  covering  New  York  police 
headquarters  dedicated  recently  a 


Draft  Drawings 


by  the  Ted-Mo  Corporation,  which  weeks.  'nrnlmG  Inr  who  will  go  into  action  all  over  the 

Prager  formed  with  a  friend  in  the  ■  ^  y  lUl  nation  as  the  polls  close  in  their  state, 

real  estate  business  to  erect  the  struc-  HEARST  SUED  ON  BONDS  Big  Election  Job  phoning  on  special  lines  to  state  head- 

Saj,  Francisco,  Oct.  30— Suit  was  „„„„  ■;  quarters  scattered  returns  at  first. 

"  filed  here  today  asking  William  Ran-  _ ^ _  then  hourly  until  their  county  vote  is 

Tj  X  dolph  Hearst  to  make  good  $4,844,750  complete. 

nepUXJUC  Ot  V»azene  on  WRH  Realty  company  bonds  by  of  Louis  Allwell,  superintendent  of  According  to  Claude  dagger,  AP  fi- 

Tcik©S  Staff  to  L  A.  Scampanl,  San  Francisco  at-  bureaus,  has  included  detailing  specific  nancial  editor  who  has  arranged  the 

*  *  torney,  acting  for  George  Englar  and  instructions  to  bureaus,  and  arranging  Election  Service  since  1935,  scat- 

About  50  members  of  the  Phoenix  other  members  of  a  bond  holders  for  direct  wires  to  all  vital  election  tered  returns  from  some  states  will 

(Ariz.)  Republic  and  Gazette  adver-  committee.  The  Superior  Court  ac-  POsts.  Mr.  Allwell,  who  has  been  in  start  about  6  p.m.  Tuesday  and  “get 

tising  staffs  and  their  families  were  tion  held  the  publisher  personally  and  charge  of  the  details  of  the  election  j^ot”  by  10  p.m.  After  that  the  enor- 

guests  of  the  papers  recently  on  a  unconditionally  guaranteed  payment  arrangements,  has  handled  similar  ar-  mous  flow  of  tallies  will  keep  uP 

week-end  trip  to  Los  Angeles  which  of  the  bonds,  due  in  1942  and  au-  rangements  for  INS  coverage  in  every  through  the  night, 

preceded  a  meeting  to  get  under  way  thorized  in  1925,  and  declared  pay-  election  since  1924. 

p’-eparations  for  the  annual  Progres-  ments  had  been  defaulted.  The  INS  election  coverage  will  be 

sive  Arizona  edition  of  the  Republic  ■  _  carried  over  a  special  wire  hookup  T^roft  Lotterv  GainS 

and  Gazette.  OPENS  CHICAGO  OFHCE  which  is  being  operated  exclusively  _  -  —  ^ 

The  newspaper  party  traveled  in  Stanley  A.  Brown,  president  of  f®*"  election  returns.  This  hookup  will  AV©rag©  lO  TO  XO  /o 

two  special  cars,  stayed  at  the  Am-  Brown  &  Thomas  Advertising  Corpo-  8°  ‘"to  action  at  six  o’clock  election  continued  from  page  3 

b.^ssador  Hotel  in  Los  Angeles,  and  ration  New  York  has  announced  the  uight  and  will  be  run  continuously _ 

Saturday  afternoon  saw  the  UCLA-  opening  of  a  Chicago  office  at  919  N.  election  is  completed.  AU  .  _ 

Texas  A&M  football  game.  A  dinner-  Michigan  Ave  effective  Nov  5  Louis  bureaus  will  be  linked  to  this  Journal,  city  sales  increased  43/0 

dance  at  the  Biltmore  Bowl  followed,  g  Qolan,  Chicago  park  commissioner  wire  and  will  remain  open  all  Times-Herald,  no  effect 

The  party  returned  to  Phoenix  at  7:45  j  organizer  of  Liouor  Products  Moines— Register  and  Tnou  . 

A.M.  Monday  in  time  for  the  meeting  Company,  Chicago,  wiS  be  in  charge  ^he  INS  election  coverage  as  a  35%  gain  in  corner  and  dealer 

which  started  the  progress  edition  s  f  Chicago  office  whole  will  be  directed  by  Fans  with  ui  small  town®,  90%  gain  in  ue 

drive  for  business.  The  special  edi-  ,  ’  the  assistance  of  Seymour  Berkson,  Moines  and  large  Iowa  cities  Wednes- 

tion  appears  annually  around  Thanks-  DAILY  FETES  No  158s  night  managing  editor,  and  News  Edit-  day. 

giving  and  is  mailed  to  all  sections  c<  /->  "  u  °*’®  Leo  Dolan,  William  J.  Kelly  and  Louisvilla  —  Courier- Journal,  W  f 

of  the  U.  S.  to  attract  visitors  to  Phoe-  ^O— The  San  Edwin  Stein,  who  will  be  in  charge  of  gain  in  street  sales :  Times,  36%  gam- 

pjx  Call~Bulletin  tonight  pro-  special  “election  desk,”  Cole  Mor-  Mobile,  Ala, — Press-Register,  lafS® 

a  vided  a  banquet,  a  visit  to  the  Auto  gan,  of  the  Washington  staff,  will  be  increase  in  street  sales, 

rroniro  'ptt  tto  unc  Show  and  a  night  club  entertainment  in  charge  of  the  tabulating  desk.  Atlanta  —  Jounwl,  1.000  gain  m 

r  lllMo  lLt"Ulr  for  all  local  Number  158  draftees.  Virtually  the  entire  Washington  staff  newsstand  sales  and  4,000  in  strw^ 


p’-eparations  for  the  annual  Progres¬ 
sive  Arizona  edition  of  the  Republic 
and  Gazette. 

The  newspaper  party  traveled  in 


FIRMS  TIE-UP  ADS 


Canned  Mandarin  Oranges  will  lie-  ^ur^iiViO  rwVTr'TT  moved  into  the  New  York  sales,  or  30  and  35%.  respectively^ 

up  with  Cox’s  Gelatine  for  a  news-  INtiW  LIX*  T  iUti  headquarters  to  assist  in  handling  the  Constitution,  up  20  and  25%,  respw- 

paper  campaign  in  New  York  begin-  A.  E.  Clayden,  Inc.,  newspaper  rep-  election  coverage,  main  leads  and  spe-  lively,  for  newsstand  and  street  sales, 
ning  Nov.  10.  The  cost  of  the  adver-  resentatives,  have  moved  to  new  cial  stories.  This  staff  will  be  headed  Wcishington,  D.  C. — News,  14,000  m- 
tising  will  be  shared  equally.  Both  offices  at  225  N.  Michigan  Ave.,  Chi-  by  William  K.  Hutchinson,  chief  of  crease  first  day,  21,000  increase  s^ 
accounts  are  handled  by  Irwin  Vlad-  cago,  it  was  announced  this  v'eek  by  the  INS  Washington  office,  and  will  end  day;  Star,  up  8%  first  day,  12  c 
imir  &  Co.,  Inc.  E.  R.  Weed,  western  manager.  include  William  S.  Neal,  W.  W.  Chap-  second  day. 


NOVEMBER 


19  4  0 
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Helen  W  aterhouse  Won 
Newswomen  Awards 

Helen  Waterhouse  of  the  Akron 
Beacon  Journal  captured  eight  first 
and  two  second  awards  to  head  the 
list  of  prize  winners  in  the  annual 
contests  of  the  Ohio  Newspaper 
W'omen’s  Association,  who  were  an¬ 
nounced  during  the  group’s  three-day 


Airlc  soever.  Circulation  managers  whose  from  advertising  to  circulation  man  p]0l0n V^atOrhoUSG^A/^On 
1 iklQo  papers  do  not  publish  radio  programs  taken  place,  when  I  found  myself  cir-  n  J 

n  may  be  interested  to  know  of  the  pre-  culation  manager  of  the  Globe  and  NGWSWOHIGII  AWQldS 

PCIpGr  to  JjllllCl  ponderance  of  dailies  in  this  category.  Mail.  Needless  to  say,  I’ve  never  re-  Helen  Waterhouse  of  the  Akron 

~  ^  The  survey  covered  335  dailies  in  gretted  it— nor  has  father!”  Beacon  Journal  captured  eight  first 

Illinois,  Indiana,  Iowa,  Kansas,  Michi-  second  awards  to  head  the 

f  v/wvx  vv  XXX  Minnesota,  Missouri  Nebraska,  New  Patriotic  Strip  list  of  prize  winners  in  the  annual 

W.  H.  Edwards  Tells  How  South  Dakota  and  Wisconsin.  More  ^  patriotic  comic  strip,  con-  contests  of  the  Ohio  Newspaper 

n  V  lu  ru  •  1  w  than  71 /o  of  the  papers  surveyed  have  ceived  by  L.  H.  Rose,  Chicago  Trib-  Women’s  Association,  who  were  an- 

DeKalb  Chrorucle  Wins  no  national  network  listings.  More  circulation  manager,  as  an  exclu-  nounced  during  the  group’s  three-day 

Public  Favor  ^  •*  do  not  carry  Sunday  Tribune  feature,  was  convention  at  Lancaster,  Ohio,  re- 

what  Dial-Lite  chooses  to  term  a  j^^^ched  recently  in  connectioA  with  cently. 

By  GEORGE  A.  BRANDENBURG  reasonably  adequate  prograrn  listing,  ^  cmooo  prize  contest  for  boys  and  Mrs.  Waterhouse  took  first  place  for 

A  portable  public  address  system,  Jermltropo'lLn  defies  w^^^  ^irls.  The  new  strip  occupies  four  news,  news-feature  rmd  feature  stories 

which  the  DeKalb  (Ill.)  Chronicle  has  eluded sincrmost  S  enlarged  24-  m  papers  over  25,000  circulation  as 

purchased  for  use  at  gatherings  s  pJograrUstings^  C^^^  P^^^  well  as  in  the  contests  for  the  best 

Lughout  the  trading  area,  has  m.agazine  published  in  addition  to  the  siory  developed  without  assignment, 

proved  to  be  an  effective  goodwiU  S  interview  story  about  a  person  whose 

Jromotion  builder  for  the  newspaper.  Citi  St  Minueandis  St  adventures  of  Lew  Loyal  and  age  merited  coverage  farm  feature 

Lording  to  W.  H.  Edwards,  Chron-  paui  ‘nd  OmaJ^  Minneapolis,  St.  Americans,  who  md  story  about  a  child.  She  was 

icle  circulation  manager.  "  '-'maiia.  Uncle  Mack,  a  federal  agent,  to  awarded  second  place  in  the  triple 


promotion  builder  for  the  newspaper,  333  ^ity,  St.  Louis,  Minneapolis,  St. 
according  to  W.  H.  Edwards,  Chron-  ^^d  Omaha, 

icle  circulation  manager. 

..u  1  •  .  t  j  Of  the  335  papers  surveyed,  200 

Speaking  on  the  subject  of  good-  carry  jjo  program  listings;  40  publish 


Of  the  335  papers  surveyed,  200  track  down  foreign  spies. 


entry  contest,  comprising  a  news 
story,  human  interest  feature,  and  in- 


wiU  promotion  for  sma  1  dailies  Mr.  “1  rj,^  j  attention  on  the  feature,  story,  numan  inieresi  leaiure,  ana  in- 

Swa^rre^LirtoW^^^^  S^ocll  Tribune  will  award  $10,000  in  cash  ‘erview,  and  in  a  contest  for  the  best 

members  of  his"^  paper’s  experience.  S.  prizes  to  boys  and  girls  under  15  who  story  on  the  achievemen^^^ 


members  ot  nis  paper  s  experience. 
On  a  small  newspaper  the  amount  of 
funds  available  for  goodwill  promo¬ 
tion  is  of  necessity  limited.  There- 


local  and  national  programs. 

How  He  Got  His  Start 


enter  the  contest.  All  they  are  re-  Others  among  the  leaders  of  the 
quired  to  do  is  to  send  their  photos  so  winners  were  Mary  Jose, 

that  they  may  be  considered  as  pos-  Columbus  Citizen,  four  firsts,  one  sec- 


fore,  it  is  necessary  for  circulation  HOWARD  S.  MARK,  Toronto  (Ont.)  sible  models  for  Lew  Loyal  and  Betsy  ond,  one  tWrd;  Ruth  Taylor,  N^ark 
managers  to  devise  methods  of  build-  Globe  and  Mail,  sold  printing  before  True.  Two  grand  prizes  of  $2,500  each 

ing  goodwill  at  the  lowest  possible  he  started  selling  newspaper  advertis-  will  be  awarded.  In  addition,  20  prizes  “  w 

cost.  It  is  of  such  methods  that  Mr.  ing  for  the  old _ of  $25  each  will  be  awarded  for  20  ^“’‘‘on 

weeks.  Photos  of  weekly  winners  will  Star,  three  firsts  each;  Nancy  Grimes, 
be  published  in  the  Sunday  Tribune.  Portsmouth  Times,  four  seconds. 


ing  goodwill  at  the  lowest  possible  he  started  selling  newspaper  advertis- 

cost.  It  is  of  such  methods  that  Mr.  ing  for  the  old _ 

Edwards  related.  He  said  in  part:  Globe.  After  a 

Oldtimer  Popular  Speaktr  successful  period 

“Some  years  ano  we  mitcd  that  one  *>f  our  advertising 

local  columnists  was  writiiif;  a  culumii  that  Solicitor,  he  WaS 
was  particularly  jsipular  in  the  rural  areas  placed  in  charge 
and  we  made  arrangements  for  him  to  .speak  circulation 
at  rural  meetings.  lie  receiveil  such  a  .splendid  R  >,•  J  au-  u  ‘  f 
reception  that  he  ap;H'arcd  in  practically  every  DCnina  mlS  oriei 
section  of  our  trading  area.  The  column  he  outline,  however, 
wrote  was  aliout  oldtimers  and  covered  local  is  the  Story  of  a 
liistory  from  10  to  100  years  past.  .Members  young  man  who 
of  every  audience  were  elated  whet,  he  told  Counter  to 

Ot  the  settlcnunt  of  their  great-grandfathers  ,  .  f  x  u  » 

or  other  relatives  in  a  certain  area  and  when  IGtnCr  S 

he  was  witling  to  stay  with  tlicin  after  the  WishcS. 
meeting,  they  would  keep  him  until  the  wee  Itwaslikc  li  c  l 

hiurs  of  the  night  talking  alnjut  local  history.  fhis  His  father 

“'"seM  !>=  »« » p™<«  p-xi 


went  counter  to 
his  father’s 


All  boys  and  girls  who  enter  the  con¬ 
test  will  receive  red,  white  and  blue 
membership  cards  and  badges. 


More  than  $900  in  cash  was  distrib¬ 
uted  in  the  contests,  the  money  being 
the  gift  of  Ohio  publishers  and  other 
friends  of  Ohio  newspaper  women. 

Speakers  at  the  convention  included 
Mary  Morris,  staff  photographer  for 


New  Goodwill  Service  Speakers  at  the  convention  mcluded 

1  Mary  Morris,  staff  photographer  for 
OF  INTEREST  to  newspaper  circula-  formerly  of  the  Associated  Press; 

tion  manaprs  is  the  publication  of  Kenneth  Downs,  until  recently  Paris 
a  series  of  20  Mok  bcwklets,  issued  by  correspondent  for  the  International 
Consolidated  Book  Publishers,  Chi-  j^ews  Service,  and  Phil  Porter,  Cleve- 
cago.  The  plan  ties  m  with  the  food  p.  •  rt.nUr 


Itwaslike  H.  S.  Mark  attractive  adver 

this.  His  father  paign  to  stimu 

thought  he  should  be  a  printer  and  fol-  in  the  booklets 


cago.  me  pian  lies  m  wim  me  loou 
section  of  newspapers  and  includes  an 

attractive  advertising  promotion  cam-  ■ 

paign  to  stimulate  women’s  interest  CORRECTION 


..Tu  t  ,1  •  •  I  ,  low  in  the  footsteps  of  an  uncle  who 

The  folliiwing  years  we  received  immerons  ^ 

miuests  for  other  memhers  of  onr  stalf  to  was  a  successful  master  printer.  HoW- 
appear  at  these  meetings.  A  memher  of  onr  srd  didn’t  like  printing,  SO  he  and  his 


GETS  RADIO  STATION 


Gov.  Julius  P.  Heil  of  Wisconsin  re¬ 
cently  declared  Thanksgiving  for  that 
state  will  be  held  Nov.  21,  instead  of 


circulation  dciiartment  developed  a  talk  re-  father  finally  compromised.  Mr.  Mark  The  Federal  Communications  Com-  Nov.  28  as  erroneously  reported  Oct. 
garding  native  birds.  It  was  given  before  printing  and  then  12  years  ago  mission  has  granted  a  license  to  the  ig  page  8.  This  means  that  according 

many  p.irent -teacher  .and  tonimunity  club  .  .  j  advertising  salesman  for  Hampden-Hampshire  Corporation  for  to  a  poll  made  by  the  Association  of 

construction  of  a  broadcasting  station  NatioLl  AdvertLrs  16  states  will 
that  they  a^ked  to  have  it  Riven  !:efore  school  varicating,”  according  to  his  father,  cover  the  Holyoke-Northampton,  stick  to  the  traditional  Nov.  28. 
children  alone  during  scIumj!  hours.  Mr.  Mark  was  placed  in  charge  of  Mass.,  area.  Mrs.  Minnie  R.  Dwight,  , 

No  Charge  for  PA  System  local  advertising.  Because  the  old  publisher  of  the  Holyoke^  | 

“During  the  early  .summer  of  this  year  a  Globe  needed  circulation  as  badly  as 
public  aildress  system  was  purchased  for  use  jid  advertising  linage,  the  publisher 
at  public  gatherings  Ihronghont  tlie  trading  Howard  Mark  in 

aica.  No  charge  is  made  to  communities  tor  r  •  i  x*  ai^* 

the  use  of  this  system  providing  no  admission  charge  of  Circulation.  On  this  move, 
charge  is  made  for  the  event.  -And  of  course  Howard  States: 


Globe  needed  circulation  as  badly  as  Telegram,  is  treasury  of  the  broad-- 
it  did  advertising  linage,  the  publisher  casting  corporation.  Crastruction  will 
decided  to  place  Howard  Mark  in  begin  about  Dec.  1.  The  station  will 
charge  of  circulation.  On  this  move,  operate  on  1370  kilocycles  with  power 
Howard  states-  of  250  watts,  unlimited  time. 


the  outfit  is  operated  by  a  regular  Chronicle 
staff  man  who  handles  all  the  announce- 
tuents,  making  the  .sound  car,  as  it  is  usnally 
referred  to,  a  center  to  which  wanted  lursons 


“I’ll  never  know  whether  I  could 
have  cracked  that  tough  Globe  cir¬ 
culation  problem,  because  George 


RAISES  PRICE  TO  3c 

The  Columbus  (O.)  Citizen  an- 


are  called,  lost  articles  are  brought  and  m  iiy  McCuLLAGH  Solved  it  by  buying  the  pounced  Oct  19  that  effective  Oct. 
of  the  other  details  necessary  to  the  .successful  r.or.oe  laW  or,.!  /./sntont  _ •  .  u  u.  .1 _ 


01  me  otiicr  details  necessary  to  liic  snccesstui 
Operation  of  the  gathering  are  handle;!.  At 
appropriate  times  throughout  the  day  announce- 


paper  one  year  later  and  not  content 
with  this,  bought  the  competitive 


21,  its  daily  price  would  be  three 
cents  instead  of  two,  its  Sunday  price 


mciits  arc  made  c.Mling  attention  to  the  fact  pspGr,  the  Mail  and  Empire,  and  amal-  would  remain  five  cents  and  the  com- 


tliat  this  is  the  Chronicle  sound  car  from  the  gamated  the  twO. 

‘I  ricndly  City  of  DeKalb,’  and  probably  once  “Cpa-pp1„  U-J 

or  twice  during  the  day  (depending  upon  the  _ _ 

•ype  of  gathering)  the  audience  is  urged  to 
support  their  own  local  merchants  who  make 

such  a  fine  community  possible,  hut  when  they  maJt  in  the  USA' 
need  to  go  to  a  larger  city  they  are  invitcl  to  1  •  . 

g"  to  the  'Friendly  City  of  DeKalb,’  where, 
because  of  very  special  reasons,  the  merchants  ^ 

arc  able  to  successfully  compete  with  thiise 
of  the  larger  cities  near  by.  ^ 

‘  We  found  that  the  public  address  system  | 
has  done  more  than  any  other  metho  1  to  build  j  « 

gosi  will  for  the  Chronicle.  It  is  a  30-watt  ' 

niiibile  type  that  can  he  demounted  and  used  |  g  ^ 

"itli  .\C  current.  While  it  is  very  simple  to  ^  - 

operate,  to  get  the  maximum  amount  of  go<Kl-  j 
will  a  newspaper  should  have  an  experienced  1  •- 
announcer.’’ 

Anent  Radio  Programs  ,  t  i  ^ 

perhaps  this  item  is  of  more  perti-  ,  2  V 

nent  interest  to  newspaper  editors  '■  «  j 

than  it  is  to  circulation  managers.  It  ,  j 

has  to  do  with  a  recent  survey  made  1 j 

by  Dial-Lite,  newly-projected  Chi-  !  = , 
cago  publication  devoted  to  radio  pro-  8-;  '  1'^. 

grams  of  mid- west  stations.  This  sur-  ,  V.'“T|| 

vey  shows  that  60%  of  the  non-metro-  j 
Politan  dailies  in  the  middle  west  nnv  » 

carry  no  radio  program  listings  what-  k  * 


bination  weekly  rate  would  be  22 


“Scarcely  had  the  metamorphosis  cents  instead  of  15. 


PREPAREDNESS 
FOR  THE  YEAR’S  NO.  1  GRIND 


“'Nothing  quite  like  elec¬ 
tion  night  to  test  the 
facilities  of  a  plant  and 
the  souls  of  the  harried 
craftsmen  .  .  .  Quick 
makeovers  to  meet  street 
competition  call  for  the 
easy  molding,  rapid 
scorching  and  dependable 
first  casts  that  distin¬ 
guish  Certified  Mats.  . 


CIRTIMtD  DRY.  MAT  CORPORATION,  9  Rockafeiiar  Plaxa,  Dapt.  P,  New  York,  N.Y. 


Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimiun  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  him- 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PERSONNEL 
BUREAU 

of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  E.  Wacker  Drive,  Chicago,  III. 

A  natioteviide  non-profit  service  sup¬ 
ported  by  Stoma  Delta  Chi,  Professional 
Journalistic  Fraternity. 
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EDITOR  &  PUBLISHER 


fiQQTPTP'n  newspapers  bought  and  sold 

Properties  listed  below  are  offered  either  by 
ft  Publishers  themselves  or  by  the  more 

I  reliable  brokers  in  the  held. 

— — — —  -  '  Newspapers  For  Sale 

"SITUATIONS  wanted  Well-established,  financially  snccessfnl  ex- 

ICash  with  Order)  elusive  daily  in  growing  county  seat. 

,  \  cn  R  Southern  city  with  over  50,000  popula- 

I  Time  .90  per  nne  jJqp  pjjy  trading  zone.  Price  $100,000 

4  times  —  .40  per  line  or  better  to  proper  party.  In  answering, 

please  qualify  as  to  financial  responsi- 
"HELP  WANTED"  bility.  Box  1875,  Editor  &  Publisher. 

ir-  .u  Ilk  <5^28 — Excellent  daily,  weekly  and  job  shop; 

(Uasn  witn^LTraerj  10.000  population.  Modern  building  in- 

1  time  —  .90  per  line  eluded.  $50,000;  $20,000  cash. 

2  times  —  .80  per  line  ?368 — Fast  growing  6  weekly  group; 

A  Tn  i:»  with  2  complete  shops.  $20,000;  terms, 

e  Times  —  ./w  per  line  MURRAY  E.  HILL  &  ASSOCIATES 

Newspaper  Brokers  Nashville,  Tennessee 
!  OTHER  CLASSIFICATIONS  -r---.  _ - - ^ 

(Cesh  with  Order)  _ New.pgper  Brakar. 

I  time  —  .90  per  line  Capable  handling,  buying,  selling,  mergers. 

4  times  —  .70  per  line  TCo  lease.<  nr  trades.  Highest  references. 

LEN  FEIGHNER  AGENCY,  Nashville.  Mich. 

Count  five  words  to  line,  boi  number  to 

,  ^  ,  .,  j  .  ®t'd  appraised.  Confidential  inquiries  in- 

be  counted  es  three  words.  Minimum  vited.  L  P  Likely,  Newspaper  Appraisal 
space,  three  lines  References  required  Corp'n.,  101  Park,  New  York. 


"SITUATIONS  WANTED" 
(Cash  with  Ordar) 

I  time  —  .50  per  line 
4  times  —  .40  par  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  par  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


SitaatloRt  Wanted 
Advertising 

Advertising  Man,  experienced  selling,  writ¬ 
ing  copy.  Bucknell  graduate.  Affiliate 
with  daily  or  weekly.  Box  1702  Editor 
k  Publisher. 

Advertising  Manager-Salesman;  has  pro¬ 
duced  consistent  gains.  Seeks  new  oppor¬ 
tunity  Ten  years  present  position.  Mar¬ 
ried,  33  years  of  age.  Box  1794,  Editor 
&  Publisher. 

Advertising  Manager,  Salesman,  Executive. 
College  man  with  family,  age  32.  Ex¬ 
perienced  in  large  and  small  newspaper 
sdvertisng.  merchandising  and  manage¬ 
ment.  Excellent  record.  Now  employ!^. 
Box  1741.  Editor  4  Publisher. 

Advertising  Manager-Salesman,  Local,  Na¬ 
tional  ten  years’  publishers  representa¬ 
tive.  Good  references.  Available  any¬ 
where.  Box  1877,  Editor  &  Publisher. 


b*  coufiTod  s>  Thraa  words.  Minimum 
space,  throe  lines  References  required 
with  "Business  Opportunities"  and  ether 
ads  Invelvinq  sale  of  property  or  goods. 

FORMS  CLOSE  THURS  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 

Business  Opportunities 

An  opportunity  for  a  publication  or  news¬ 
paper  man  with  capital.  Gotthart’s  fam¬ 
ous  morgue,  dating  from  1906,  is  for  sale 
at  a  reasonable  price.  Communicate  with 
Charles  Gotthart.  .Tr.,  at  3922  North 
Kildare  Avenue,  Chicago,  Illinois. 

Partner  Wanted,  experienced  newspaper 
man  with  capital.  Completely  equipped 
plant  includes  sixteen  page  press  (color 
equipment),  ten  Linotypes,  Ludlow. 
Formerly  published  daily;  now  publish¬ 
ing  old  established  weekly  in  prosperous 
New  England  city.  Box  1758,  Editor  & 
Publisher. 


CIrculaTlet)  Rromotien 

Successful  subscription  contests  for  over 
80  years.  CHARLES  PARTLOWE  (X)., 
Occidental  Building.  Indianapolis. 

See  our  ad  on  page  183  in  the  E  &  P 
International  Year  Book.  Hudson  De- 
Priest  &  Associates.  World’s  Record  Cir¬ 
culation  Builders,  246  5th  Ave.,  N.  Y.  C. 

Literary  Services 

Stories,  books,  verse,  drama,  revised,  mar¬ 
keted.  Send  MSS.  No  reading  charge. 
Theses-Speeches.  MARANTHA  WRIT¬ 
ERS.  156  Fifth.  N.  Y.  C. 


Miscellaneous 

Here’s  a  BETTER  way — 

— a  more  ECONOMICAL  Way 
to  Reproduce  Attractive  Illustrated  Mail¬ 
ing  Pieces  —  LAUREL'S  IMPROVED 
OFFSET. 

600  (8'’2x11)  copies  $2.63 
Additional  100’ s  22c 


Advertising  Manager,  just  over  draft  age,  of  circulation,  l  resent  position  aisirei 

now  employed  and  with  seventeen  sue-  permanency,  but  desire  to  locate  with  m 

cessful  years*  newspaper  experience,  seeka  enterprising  organization  that  offert  i 

to  enter  small-city  field.  Will  accept  part  anywhere.  Box  1835,  E4itor 

of  salary  in  bonus  based  on  increased  *  Publisher, 

business  or  in  small  interest.  Familiar 

all  departments.  Box  1755,  Editor  4  Circulation  Manager.  Over  twenty  yein’ 
Publisher.  experience  on  two  well-known  Easten 


SitaatioM  Waitad 
Circulatiou 
Available 

CIRCULATION  PROMOTION  MANAGER 

Fifteen  years’  Carrier-boy  specialist,  two 
largest  chain  newspapers  in  iUnerici 
Promotion  award  winner.  Own  new  Speed 
Graphic  4x5,  darkroom  equipment.  Ej. 
perienced  as  Manager.  City,  layout,  con¬ 
test  bulletins — other  departments. 

Age  36.  Methodi-st.  Present  employed 
Want  better  opportunity.  Any  recommen¬ 
dations,  references  you  desire.  Write  for 
record.  Box  1873,  Editor  &  Publisher. 

Circulation  Manager  or  Assistant  for  until 
daily.  Started  at  age  of  ten  as  carrier 
salesman,  worked  my  way  through  the 
mailing  room  to  a  rural  truck  route  and 
mail  solicitor,  and  then  to  my  present 
post  of  assistant  circulation  manager  for 
same  new.spaper,  where  I  am  now  em¬ 
ployed.  Only  24  years  of  age.  but  hate 
complete  working  knowledge  of  all  phaiei 
of  circulation.  Present  position  aisnrei 
permanency,  but  desire  to  locate  with  in 
enterprising  organization  that  offen  i 
future.  Go  anywhere.  Box  1835,  Editor 
&  Publisher. 


Help  Wanted 

Advertising  Manager  for  large  weekly 
newspaper.  Must  have  experience  and  a 
succe.sgful  background.  Knowledge  of 
job  printing  desirable.  Position  is  per¬ 
manent  with  unusually  excellent  com¬ 
pensation.  Write  full  information  re¬ 
garding  experience  and  give  references. 
R.  W.  Sheldon,  Publisher,  The  Webster 
Times,  Webster,  Massachusetts. 


Advertising  Salesman.  Resourceful.  Several 
years  proven  ability  in  constructive  sell¬ 
ing.  large  and  small  dailies.  Permanenre 
first  consideration.  Some  executive  train¬ 
ing.  Available  now.  Box  1785.  Editor  4 
Publisher. 

Advertising  Salesman,  sixteen  years’  ex¬ 
perience  newspaper  and  printing.  Age 
38;  free  to  travel.  Box  1828,  Editor  & 
Publisher. 


Combination  Pressman-Stereotypei  for  black  Ambitious  Sales  Leader — 32.  Desires  posi- 
aiid  color,  deck  Goss  press.  Ideal  location  tion  as  classified  manager  on  Eastern 

near  New  York  City.  Full  experience  and  daily.  Knows  all  phases.  College.  Married, 

references  in  first  letter.  Box  1842,  Edi-  Box  1845,  Editor  4  Publisher, 
for  4  Publisher. 


COMPOSING  ROOM 
SUPERINTENDENT 

Capable  man  for  large  Met¬ 
ropolitan  seven-day  news¬ 
paper  plant  in  the  Middle 
West.  State  age,  experience 
and  furnish  references. 

Box  1850 

Editor  &  Publisher 


experience  on  two  well-known  Easten 
newspapers.  Age  46,  good  health,  gomi 
record.  References.  Box  1844,  Editor 
4  Publisher. 


CIRCULATION  MANAGER 

Thirteen  years’  experience  on 
two  Metropolitan  dailies  con¬ 
sisting  of  consolidation,  three 
raised  rates  and  starting  of  new 
paper  with  first  ABC  audit 
24,000  evening  and  Sunday  aver¬ 
age.  Thirty  -  seven,  married, 
sober. 

Box  1879 

Editor  &  Publisher. 


Assistant  Advertising  Manager,  38.  Metro¬ 
politan  daily,  ready  for  local  manager's 
job.  Eighteen  years’  experience.  Pro-  ! 

diietive  record.  Box  1834.  Editor  4  Pub-  I 

Usher.  I, 


Business  Review  Page  Manager  available;  _ _ .i.<i«  m.n. 

experienced,  competent,  conscientious.  Cun  Circulation  Manager,  small  daily.  Non  m« 
sell,  service  and  develop  permanent  page.  nK>"P  circulation  for  weekly  chain.  Mom- 

Now  employed,  married,  excellent  refer-  '"B.  afternoon,  Sunday  experience.  To  8 

ences.  Box  1832,  Editor  4  Publisher.  >n«;i.  married  desires  change.  Box  1861. 

_ I _ _  Editor  4  Publisher. 

Classified  Manager,  eighteen  years’  experl-  — — - - - 

ence,  seeking  suitable  location.  Best  of  circulation  Manager  with  twenty  yews 
references.  Box  1838,  Editor  4  Publisher.  exoerience  available  for  either  small  or 


®  DISPLAY  ADVERTISING  MANAGER 

and  furnish  references.  Twelve  years’  advertising  experience,  two 

dailies,  cities  over  200.000  —  morning, 
evening  and  Sunday  Exclusive  and  com- 

Box  1850  petitive  fields.  Understand  prnductio* 

_  -  o  ,  1-  .  selling  cost  control  Married,  age  36, 

Editor  &  Publisher  dependable,  creative,  employed.  Refer¬ 

ences  Box  1780,  Editor  4  Publisher. 

Large  Eastern  University  offers  opportunity  ”  re8uUs^‘t“o*”pubricatior  or  «e”cy’’'s^kfng 
Jir  study  toward  master  s  or  doctor  s  successfully  deliver  produc 

dfgree  to  college  graduate  with  news-  jj  copy  layout-art  combined  with  sell- 

paper  experience  who  wishes  to  broaden  "  En,p|„y,.d  ,,art  time— 

hiB  education  in  a  practical  way.  New  *  .  »..ii  ...J  Onm 

research  fellowship  available  February  want  full  °  „  17.0  Editor  4 

Ist  provides  $500  and  tuition  per  aca-  * 

demit-  year  to  successful  candidate.  wiinnsner. _ 

Reply,  giving  full  particulars,  to  Box  _  _ _ _ 

1815.  Editor  4  Publisher.  LOCAL  DISPLAY  SALESMAN 

Wanted— Promotion  Manager;  must  be  good  Unusual 


public  speaker;  experieuced  in  all  types 
of  newspaper  promotion  work,  such  as 
writing  ads;  also,  stories  for  different 
newspaper  publications.  Only  a  man  with 
the  above  qualifications  and  good  record 
as  promotion  manager  need  apply.  Ad¬ 
dress  Box  1775,  Editor  4  Publisher. 


Character.  Sixteen  years'  experience  at 
age  35  imparts  .  .  .  competence.  No 
territory  limlls.  Salary  reasonable.  For 
brochure,  wire  E  &  P  Personnel  Service 
or  reply  Box  1792,  Editor  4  Publisher. 


experience  available  for  either  Bmsll  or 
large  newspaper — location  no  object. 
Upwards  of  100,000  net  paid  increosa 
shown  with  corresponding  increases  in 
circulation  revenue.  Have  speciiliie6 
in  carrier  home  delivery  during  entire 
twenty  years.  Have  never  had  a  failure 
and  if  you  need  a  man  who  can  produce 
for  you  in  net  paid  circulation  ind 
revenue,  please  contact  me  thru  Box 
1485,  Editor  4  Publisher. 

Circulation  Manager  lliorougbly  experienced 
in  all  phases  of  circulation.  Boy  pro¬ 
motion  agents  and  mail.  Ten  years’  *>tb 
two  outstanding  dailies.  References.  Box 
1830.  Editor  4  Publisher. 

City  Circulator  or  Assistant.  Aggressive 
young  man.  married,  age  35.  On  Metnr 
politnn  dailies  seventeen  years.  Expem 
enced  in  all  phases  of  circulation  wort 
boy  promotion,  office  routine,  mailing 
room  niaiiagement,  road  work  and  street 
-sales.  Prefer  East.  Now  employed. 
references.  Box  1876,  Editor  4  Publisher. 


Quantity  Buns  Lower— All  Sizes  Situations  Wanted 

Bend  for  free  descriptive  manual.  In  AHmlnUtrative 

Metropolitan  N.  Y.  request  representative. 

rlnll^st  r  480  Accountant— Circulation  Statistician— Office 

.  Manager.  Twenty  years’  experience.  Ex- 


What  are  your  publication  problems? 

Our  services  include:  designing  formats; 
securing  low  printing  quotations;  editing; 
jiroofreading ;  selling  advertising  space; 
arranging  newsstand  distribution.  Arling¬ 
ton  Editorial  Bureau,  Times  Building, 
N.  Y.  C.  BRyant  9-3941. 

Public  Notice 

“Editor  and  Publisher’’  is  a  service  station 
on  the  Journalistic  highways  of  the  world. 
In  our  permanent  library  and  museum 
files  will  be  found,  easily  available,  im¬ 
portant  basic  data  anent  newspaper  mar¬ 
kets,  ownership,  administration,  man¬ 
agement,  personnel,  features,  circulations, 
advertising  rates,  linage  statistics  and 
mechanics  of  production,  as  well  as  a 
wealth  of  informative  material  regarding 
national^  advertiser  and  agency  Service. 
A  specialist  on  the  daily  newspaper, 
“EDITOR  4  PUBLISHER,’’  now  in  its 
fifty  fifth  year,  occupies  an  exclusive  field. 
Subscribers,  without  financial  obligation 
of  any  sort,  are  earnestly  urged  to  call 
upon  ns  for  any  service  they  feel  we  may 
be  able  to  render. 

Manager,  Reader  Service 


pert  on  ABC  "Visualization’’  Plan.  Box 
1814.  Editor  4  Publisher. _ 

Advertising,  Business  Manager;  age  41; 
married;  employed,  middlcwest.  E  ghteen 
years’  experience.  Box  1862,  Editor  4 
Publisher. 

Advertising  Director — high-class  working 
executive  and  leader.  Diversified  experi¬ 
ence.  Box  1870,  Editor  4  Publisher. 

“Discrimination  In  what  to  say  and  how  to 
say  it  in  letters,  personal  eontaet.s,  pro¬ 
motion.”  That’s  what  my  old  boss  (well- 
known  in  public  circles)  said  makes  me 
A-1  administrative  assistant.  Trnde  papers, 
trade  association,  foreign  trade  experi¬ 
ence.  Full  details  (by  cheaper  metliod) 
to  anyone  needing  intelligent  executive 
assistant.  Emily  Brettner,  23  East  8th 
Street.  New  York  City,  N.  Y. 

WANTED 

Position  az  Editor  or  Advertising  Manager 
of  good  weekly  or  small  daily.  Experi¬ 
ence:  editor  of  big  weekly;  advertising 
manager  famous  tri-weekly;  advertising 
stuff  good  daily;  editor  semi -weekly. 
Age  29,  married,  college  graduate,  draft 
exempted.  Good  references,  character, 
personality.  Box  1874,  Editor  4  Pub¬ 
lisher. 


UNUSUAL  OPPORTUNITY 


Large  Metropolitan  newspaper  seeks  executive  with  liroad 
experience  for  position  of  assistant  liusiness  manager. 

Applicant  sliould  possess  good  personality,  sufficient  execu¬ 
tive  ability  to  supervise  and  direct  workers  and  negotiate 
union  labor  contracts,  have  a  good  knowledge  of  newspaper 
production  and  operating  costs  gained  tbrougli  experience 
on  a  fairly  large  size  new^spaper. 

This  position  offers  splendid  opportunity  to  right  man. 
Salary  commensurate  with  ability.  As  the  position  will  be 
filled  quickly,  please  give  complete  information  in  first  letter, 
with  photograph,  addressed  to  Box  1880,  Editor  &  Publisher. 


for  NOVEMBER  2,  1940 
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SltaatioRs  Waited 
Edilorwl 

A  Hew  York  daily  City  Editor  wants  New 
EDflsnd  spot.  Data  available.  Box  765, 
Westbnry.  Long  Island.  New  York. 

Able  Beporter,  26,  now  employed  on  Metro¬ 
politan  daily  in  East,  wants  to  move  to 
Sonth  or  West  because  of  nasal  condi¬ 
tion.  Two  coilefte  degrees.  Best  refer¬ 
ences.  Also,  experienced  radio  writing. 
725  a  week.  Box  1824,  Editor  &  Pub¬ 
lisher _ 

Accurate  Beporter,  rewrite,  editor  or  desk- 
man;  experience  small  and  medium-sized 
dailies.  Married,  age  34,  good  background. 
Available  immediately.  Cox  1848,  Editor 
A  Publisher. 


All-around  newspaperman,  27.  Eight  years 
experience  desk,  makeup,  sports,  general 
in  large  EasH-rn  city.  Go  anywhere. 
Box  1805,  Editor  &  Publisher. 


Attractive  Young  Woman,  eight  years  one 
publication,  seeks  editorial  or  writing  job 
anywhere.  Experienced  feature  writer, 
book,  film  reviesver:  fashions,  proofread¬ 
ing.  rewriting.  Box  1802,  Editor  & 
Publisher. 


Cable  Editor  or  cable  desk.  Foreign  news 
writer,  23,  Oxford  graduate  in  politics- 
economics.  Wide  European  background; 
trained  largest  London  daily.  Box  1724, 
Editor  &  Publisher. 


Cartoonist,  Idea  Man;  capable.  Age  29, 
married.  Remuneration  secondary.  Otto 
Jensen,  1  East  62nd  Street,  New  York 
City.  REgent  4-2397. 


City  Editor  Wisconsin  Daily,  on  street. 
Single,  26,  M.  S.  Northwestern.  Edi¬ 
torial  writer.  Seek  city  or  managing 
editorship  post  on  small  daily.  Prefer 
mid-west.  Make  me  an  offer.  Box  1883, 
Editor  &  Publisher. 


City  Editor,  twelve  years’  midwest  dailies. 
Responsihle.  fast,  accurate.  Circulation 
bnilder.  Box  1804.  Editor  &  Publisher. 


Editor,  Publisher  or  Managing  Editor.  Can 
lower  costs,  improve  reader  response. 
Twenty-three  years  on  Metropolitan  dail¬ 
ies.  New  England  preferred.  Box  1866, 
Editor  &  Publisher. 


Editor,  versatile  young  woman,  eight  years’ 
on  one  magazine.  Hollywood  studio  ex¬ 
perience,  seeks  editor-al  writing  job  any¬ 
where.  Accomplished  film,  book  reviewer, 
feature  writer;  fashions,  makeup,  proof¬ 
reading.  Box  1882.  Editor  &  Publisher. 


Editor,  37,  married,  college,  trained  public 
speaker;  spent  all  life  on  newspapers; 
can  write,  knows  news,  revitalize  paper 
and  management;  pmctical  printer,  can 
harmonize  with  hackshop.  Now  employed 
on  metro  daily,  wants  smaller  city.  Box 
1799,  Editor  &  Publisher. 


Editorial  —  Sixteen  years’  experience  all 
capacities.  Have  served  as  Managing, 
City  and  Sports  Editor.  Desire  connection 
in  responsible  news  position  with  future. 
Proven  ability  to  write,  direct  staff,  fol¬ 
low  policies  and  budget.  Married;  daugh¬ 
ter;  thirty-three  years  old.  Locality  no 
question.  Available  at  your  convenience. 
Draft  exempted.  Box  1840,  Editor  & 
Publisher 


Editorial  Assistant  (Woman) 

Good  newspaper  style;  direct  and 
concise;  fine  command  of  English; 
rewrite  and  editing  experience; 
widely  traveled;  well-edncated ; 
cnltural  background;  excellent  ref¬ 
erences  in  Journalistic  field.  Now 
employed,  but  available  immedi¬ 
ately,  anywhere. 

Box  1757  Editor  ft  Publisher 

Editorial  Assistant — 32.  single,  good  edu¬ 
cation,  wants  position  with  trade  journal. 
Some  advertising,  publicity  and  article 
writing  experience.  Box  1788,  Editor  ft 
Publisher. 


Editorial  Secretary-Assistant  (young  lady), 
college  trained  journalism  and  advertis¬ 
ing;  magazine  or  newspaper;  trade  paper 
experience;  thorough  knowledge  office 
routine.  Box  1812,  Editor  ft  Publisher. 

Bousing.  Science,  Business  Writer,  just 
fired  after  two  years  with  mightiest 
news  magazine.  Two  years  with  jazziest 
newspaper.  I  now  want  to  enhance  some¬ 
thing  in  between  at  $40.  Free-lance 
assignments  accepted.  Mans  Darling,  114 
East  37th  Street,  New  York  City,  N.  Y. 

this  most  important  period  in  newspa- 
PfT  history,  I  am  available  to  do  any 
kind  of  reporting — war  news,  crime,  poli¬ 
tics.  human  interest.  Qualifications:  six 
months  Albany,  N.  Y.,  daily,  one  year 
Boston  daily,  two  months  midwestern 
daily,  several  years  free  lance.  Speak 
French.  German.  Elementary  Spanish, 
bix  months  Europe.  Student  political 
science.  Go  anywhere.  Not  afraid  of 
anything.  Native  Natchez.  Mississippi. 
College  graduate.  Unmarried,  no  depend¬ 
ents.  Young,  full  of  energy  and  initia¬ 
tive.  Will  choose  most  interesting  offer. 
Koherta  Seiferth.  Hotel  Wisconsin,  Mil¬ 
waukee,  Wisconsin. 


SitaatioRt  Wantad 

Editorial  (G>nt’d) 


MR.  EDITOR: 

Stabilization  of  staff  personnel  is  now  im¬ 
perative.  Physical  defects  bar  me  from 
military  service  but  do  not  affect  repor- 
torial  activity.  Experienced.  Energetic. 
Single.  Good  feature  man.  Some  desk 
work.  Excellent  recommendations.  Box 
1798,  Editor  ft  Publisher. 


Man.  39,  thoroughly  qualified  as  Editor  or 
Public  Relations  Counsel  with  consider¬ 
able  varied  experience,  available  about 
November  I5ih  Fifteen  years’  midwest 
and  Washington  newspaper  experience; 
four  years’  public  relations  in  Washing¬ 
ton  and  field.  Box  1740,  Editor  ft  Pub¬ 
lisher. 


Newspaper  Editor  and  Publisher,  human 
interest  writer,  seeks  magazine  connec¬ 
tion.  Age  33.  ColleM  graduate.  Experi¬ 
ence  eleven  years  Box  1790.  Editor  ft 
Publisher 

News  Photographer-Engraver;  wide  expeTL 
encp.  Some  experience  with  photo  Lith. 
Will  go  anyplace.  Good  references. 
Anderson.  Box  483,  Jackson.  Tennessee. 

Photographer,  age  37 ;  thoroughly  experi¬ 
enced  and  dependable;  excellent  back¬ 
ground;  have  own  equipment.  Box  1829, 

Editor  ft  Publisher. _ 

PROOF,  NOT  SDPERLATIVE8I 

Editors,  you’ll  get  no  glowing  salea-chstter 
from  me.  Just  samples  showing  I  can 
smell  stories,  charm  words  and  fire  a 
Speedgraphie  for  you.  Single,  but 
draftproof.  Box  1745,  Editor  ft  Pub¬ 
lisher. 

Beporter-Editor-Desk;  age  34,  married,  good 
education;  experienced  on  small  and  me¬ 
dium-sized  dailies;  alert,  dependable. 
Box  1848,  Editor  ft  Publisher. _ 

Reporter-Bewrlte  Man,  35,  twelve  years’ 
experience,  now  with  Washington  Wire 
Serv’ce.  wants  joh  on  small  daily.  Go 
anywhere.  Box  1860.  Editor  &  Publisher. 

Beporter,  Rewrite,  Research,  Public  Rela- 
t'ons.  Ten  vear.s  successful  h'lckgroiind ; 
College  graduate.  28  years  old.  married. 
Deferable  conscriptee.  Box  1868,  Editor 
ft  Publisher. _ 

Beporter — seven  years’  business,  one  month 
reportorial  experience,  seeks  job  on  daily 
or  weekly  for  experience.  Salary  secon¬ 
dary.  Single,  age  27.  Go  anywhere.  Box 
1793.  Editor  ft  Publisher. 


Top-notch  Copyreader,  age  28,  married, 
seeks  vacancy  on  desk.  My  qualifica¬ 
tions  include:  five  years’  experience  on 
rims  of  large  dailies.  Fast,  accurate 
editor  of  news;  snappy  head  writer.  Yes, 
and  sober.  Available  at  once.  Box  1881, 
Editor  &  Pubiisher,  _ 


Twelve  years  deskman,  reporter,  photogra¬ 
pher  midwest  dailies.  Responsible,  fast, 
employed.  Box  1855,  Editor  &  Publisher. 


University  of  Chicago,  Harvard;  two  years' 
national  nows  magazine;  want  newspaper 
joh  (editorial) — anywhere.  Box  1865, 
Editor  &  Publisher. 


Yale  ’37,  three  years’  graduate  study,  ex¬ 
perienced.  wants  position  on  weekly  or 
small  daily  within  200  miles  of  Boston. 
Box  1752.  Editor  ft  Publisher. 


1040  Mount  Holyoke  graduate,  snmmer  ez- 
perienee  city  newspaper  reporting,  society 
writing,  features.  Box  1744,  Editor  ft 
Publisher. 


Situations  Wanted 

Pubiic  Reiationi 

Public  Relations — Executive  now  employed 
for  past  seven  years  with  large  utilities 
and  engineering  concern.  Experience 
covers  general,  technical  and  promotional 
publicity,  contact  work,  public  speaking. 
Previous  newspaper  and  magazine  back¬ 
ground.  Christian.  Box  1735,  Editor  ft 
Publisher. 


Publicity — promotion  or  allied  work.  Age 
25.  Five  years’  training  and  experience 
in  publicity,  promotion,  newspaper  re¬ 
porting  and  advertising.  Univer.sity 
graduate  in  business  administration  and 
journalism.  Employed.  Highest  refer¬ 
ences.  Box  1836,  Editor  ft  Publisher. 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Avn.  Nnw  Yorb 

Boslnees  Eetebliahed  In  1800 


Shop  at—  THE  EQUIPMENT  MART  —And  So^ 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Composing  Room  Eqnipmont  For  Solo 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stuck;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 


Goss  Mat  Bolling  Press;  Rouse  Band  Saw; 
Linotypes,  models  5-8-14.  Many  other 
items.  Northern  Machine  Works,  Marshall 
ft  Jefferson,  Phila.,  Penn. _ 

Guaranteed  Rebuilt  Linotypes  ft  Intertypes 
See  HOOD-FALCO  CORP.,  First  ' 

225  Varick  Street _ New  York,  N.  Y. 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10.000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses.  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  ft  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 


Wauted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ua 
your  needs.  Montgomery  ft  Bacon,  To- 
wands.  Penna. 


Mechanical  Equipment  For  Sain 


For  Sale:  Goss  Comet  8-page  press;  CSM 
Intertype,  and  smaller  miscellaneous 
equipment.  In  excellent  condition.  Bar¬ 
gain  cash  prices  result  consolidation. 

NEWS-HERALD,  Kilgore,  Texas. _ 

Two  complete  electrical  drive  and  control, 
one  A.C.,  50  H.P.,  one  D.C.,  100  H.P. 
Both  full  automatic,  complete  with  com- 
trol  panels,  starting  motors,  etc.  Excel¬ 
lent  condition,  reasonable  for  quick  sale. 
J.  J.  Harrington  Associates,  441  Lexing- 

ton  Avenue.  New  York  City. _ 

SO  H.P.  AC  Motor  and  two  50  H.P.  DC 
Motors,  now  in  use.  Lowell  SUN,  Lowell, 
Mass. 


Fhoto-Engravlng  Eqnipmnnt  Far  Sala 


Good  used  engraving  equipment.  Cameras, 
lenses,  screens,  vacuums  frames,  lamps, 
etchers,  routers,  etc.  Write  for  complete 
list.  Box  1837,  Editor  &  Publisher. 
Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBAROER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  III. 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


Frnit  Room  Equipment  For  Sal# 


Cutler  Hammer  Drive  complete  for  Hoe 
Sextuple.  Now  in  operation.  Lowell  SUN, 

Lowell,  Mass. _ 

Hoe  6-unit  straight-pattern  heavy  duty  press 
with  2  double  high-speed  folders  and  4 
combination  black  and  universal  color 
comic  couples.  Excellent  running  condi¬ 
tion.  May  be  seen  in  operation.  Box 
1462,  Editor  ft  Publisher. 


Model  E  Duplex,  excellent  shape,  Cline 
Electric  Variable  Drive,  push-button 
stations,  np  to  7,0»0  P.H.  Now  in 
operation;  available  in  March.  The 
Richmond  Daily  Independent,  Richmond, 
California. 


Wanted  to  Buy 


EIGHT  COLUMN  PROOF  PRESS 
Must  Be  in  Good  Condition 
The  Mercury  Pottstown,  Pa. 


Wood  Type  For  Sale 


WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N.Y.C.  Write  for  catalog. 


Situations  Wanted 

Mechanical 


A-1  Linotype  Machinist;  good  operator;  ex¬ 
perienced;  capable;  married;  union;  go 
anywhere.  Box  1801,  Editor  ft  Publi.sher. 

Composing  Boom  Foreman,  Mechanical  Supt., 
or  Production  Mgr.  Experienced,  seeking 
job  because  of  merger.  Reliable,  efficient: 
best  references.  Harry  DeDell,  277  Dale 
St,,  Syracuse,  N.  Y. _ 

Composing  Boom  Foreman  —  know  latest 
production  methods.  Daily,  shopper,  cir¬ 
cular  experience.  Capable  managing  all 
mechanical  departments.  Box  1839,  Edi- 
tor  &  Publisher. _ 

Newspaper  Executive  available  as  Mechan¬ 
ical  Superintendent  or  Press  Room  Super¬ 
intendent.  Excellent  references.  Box 
1847,  Editor  ft  Publisher. 


1.  Draft  a  four-time  ad  setting  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  avaitable  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  12K)0  Thursday,  noon. 

E&PPERSONNEL  SERVICE 

1700  Times  Bldg.  N.  Y.  C. 


Jobs! 

Jobs! 

Jobs! 

Says  Candidate  Willkte.  The  Per¬ 
sonnel  Service  and  Classified  Depart¬ 
ment  agree  and  list  three  new  place¬ 
ments  below. 


Frank  A.  Martin  of 
Niagara  Falls,  N.  Y. 
is  now  a  display  so¬ 
licitor  for  the  Bay¬ 
onne  (N.  J.)  TIMES 


News  Editor  of  the 
Wilmington  (Del.) 
SUNDAY  STAR  is 
Walter  B.  Freunsch, 
Jr.,  from  Duquesne, 
Penna. 


Michael  DeCapite  is 
a  new  reporter  for 
the  Claremont  (N. 
H.)  EAGLE.  He  is 
from  New  York 
City. 


Classified  "Situations  Wanted"  ads 
and  the  Personnel  Service  were  in¬ 
strumental  in  effecting  these  jobs. 

THE  PERSONNEL  SERVICE 
EDITOR  &  PUBLISHER 
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EDITOR  &  PUBLISHER 


SHOP  TALK  fiT  THIRTY 


‘HAVE 

asked 


One  Men's 
Reading 
Schedule 


YOU  read  this  book?”  we 
a  friend  this  week.  It’s  a 
new  one,  not  yet  published,  so  we’ll 
not  mention  its  title. 
He  looked  at  the 
800- page  tome,  then 
at  your  interlocutor, 
and  retorted:  “Good 
Lord!  When  do  you 
get  time  to  read  books  like  that,  and 
keep  up  with  all  the  other  stuff  you 
have  to  read?  With  all  the  news¬ 
papers  and  periodicals  that  I  have  to 
cover  in  a  month’s  reading,  I  don’t 
get  many  minutes  for  books.” 

Which  led  us  to  ask  him  his  read¬ 
ing  menu. 

It  includes  all  the  New  York  news¬ 
papers,  morning  and  evening,  plus 
Time,  Life,  Newsweek,  Atlantic,  Har¬ 
per's,  Saturday  Evening  Post,  Colliers, 
Saturday  Review  of  Literature,  New 
Republic,  Nation,  Fortune,  America, 
Christian  Century,  and  all  of  the  ad¬ 
vertising  trade  journals  with  occa¬ 
sional  additions  when  something  of 
special  interest  appears.  With  a  plus 
or  minus  of  one  or  two,  that  about 
represents  our  own  periodical  sched¬ 
ule.  A  lot  of  it  can  be  skimmed  and 
culled,  but  in  almost  every  one  of  the 
papers  mentioned  there  is  usually 
something  that  calls  for  careful,  in¬ 
tensive  reading  and  subsequent 
thought. 

And  the  flood  of  books  is  endless. 

It  seems  that  almost  every  news¬ 
paperman  of  our  acquaintance  has 
either  written  a  book,  is  writing  one, 
or  has  the  idea  for  one.  Never  be¬ 
fore  has  the  petential  market  for 
books  about  newspapers,  newspaper 
work,  or  newspapermen  and  women 
been  so  receptive.  The  public  must 
be  buying  them,  else  the  canny  folks 
who  risk  advances  to  authors  and  the 
costs  of  first  printings  would  be  look¬ 
ing  to  more  gainful  fields. 

We  were  going  to  write  another 
page  about  politics  this  week,  but 
with  election  less  than  a  week  away 
we’re  getting  a  bit  overstufled  with 
that  topic.  Then,  again,  we  looked 
across  the  library  table  and  our  eye 
rested  on  a  pile  of  books  which  have 
been  resting  there  a  month,  waiting 
their  chance  to  break  into  type. 
They’ve  all  been  read,  usually  around 
the  midnight  hours,  on  cross-country 
trips,  and  over  Saturdays  and  Sun¬ 
days  when  the  family  would  have 
preferred  our  company  at  a  ball- 
game,  a  jaunt  around  the  Fair,  or  a 
ride  over  Bob  Moses’  new  parkways. 
But,  since  you  can’t  do  everything, 
and  the  books  have  to  be  read,  that’s 
what  was  done. 

*  *  * 

IT  ISN’T  OFTEN  that  we  get  steamed 
up  over  a  journalism  textbook.  Too 
many  of  them  seem  to  have  been 
written  in  the  aca¬ 
demic  atmosphere 
and  adjusted  to  the 
standards  of  textbook 
publishers.  In  the 
hands  of  an  inspiring 
teacher,  even  these  can  be  made  to 
live,  but  the  task  must  be  difficult 
for  both  students  and  teachers.  Not 
such  is  the  prosp)ect  for  classes  which 
use  “News  Gathering  and  News  Writ¬ 
ing,”  by  Prof.  Robert  M.  Neal,  M.  A., 
of  the  University  of  Wisconsin,  re¬ 
cently  published  by  Prentice-Hall. 
Not  since  the  early  texts  written  by 
the  late  Willard  G.  Bleyer,  also  of 
Wisconsin,  have  students  been  favored 
with  a  book  which  makes  interesting 
reading  of  itself,  aside  from  what  it 
essays  to  teach. 

Professor  Neal,  who  was  once  news 
editor  of  the  Springfield  (Mass.)  Re- 


A  Text  That 
Teaches  Real 
Journalism 


By  ARTHUR  ROBB 

publican,  has  flavored  his  book  with 
the  authentic  essence  of  the  city  room 
in  a  town  of  100,000  to  200,000  popu¬ 
lation.  He  gives  you  a  cub  just  out 
of  journalism  school,  reporting  for  his 
first  day’s  work  to  a  city  editor  who 
knows  his  job  and  talks  the  language 
idiomatically.  You  meet  a  number 
of  young  reporters  in  the  course  of 
this  577-p)age  text.  They  are  doing, 
at  one  time  or  another,  all  the  tasks 
which  reporters  in  a  medium-size 

city  are  called  upon  to  perform,  from 
chasing  ambulances  and  writing  obits 
to  covering  the  city  hall  and  by-line 
interviews  with  visiting  celebrities. 
They  make  all  the  mistakes  that 

everybody  has  made,  in  all  their  in¬ 
finite  variety,  and  one  of  the  fine 
characteristics  of  this  book  is  that 

it  not  only  demonstrates  errors  and 
their  correction  by  example,  but 

clearly  explains  the  “why”  of  both 
procedures. 

It  goes  without  saying  that  this  book 
will  find  its  way  into  the  prescribed 
textbook  lists  and  libraries  of  most 
schools  of  journalism.  We’d  like  to 
see  it  do  more.  A  couple  of  copies 
ought  to  be  in  every  city  room,  for 
the  refreshment  of  the  technique  and 
journalistic  ideals  of  even  exp)erienced 
reporters.  This  city  editor  of  Neal’s 
is  no  preacher,  but  a  chap  who  is 
thoroughly  competent  and  steepjed  in 
decent  newspapier  practice.  He  knows 
that  the  flaws  so  often  blown  up  by 
newspaper  critics  are  seldom  the  re¬ 
sult  of  policy  dictated  from  above, 
but  rather  stem  from  haste,  lack  of 
diligence  in  digging  for  information, 
carelessness  in  choosing  the  right 
word,  or  in  selecting  facts  for  em¬ 
phasis.  To  each  of  these  faults,  Mr. 
Neal  has  given  exp)ert  attention. 

His  chapters  on  newspapers  and  the 
law  are  about  the  best  we  have  ever 
read  for  making  the  complex  subject 
clear  to  laymen  who  have  to  risk 
violations  every  time  they  sit  before 
their  typewriters.  It’s  in  dialog  form, 
and  it  runs  the  whole  gamut  with¬ 
out  getting  bogged  down  in  legal 
technicalities. 

There  is  a  chapter  on  labor  news 
which  will  be  welcome  reading  to 
many  a  reporter  who  has  run  into 
difficulties  either  because  he  did  or 
did  not  have  a  union  card  in  his 
pocket  when  he  went  to  union  head¬ 
quarters.  Neal’s  viewpoint  is  cool 
and  impartial.  He  points  out  that 
newspaper  publishers,  as  a  class,  have 
been  less  antagonistic  to  organized 
labor  than  most  other  employer 
groups,  and  that  newspapers  are  more 
likely  to  favor  than  to  oppose  unions 
in  their  news  columns.  His  advice 
on  how  a  reporter  can  win  and  hold 
the  confidence  of  labor  leaders  who 
regard  him  with  hostility  on  his  first 
visit  can  be  read  with  profit  by  all 
in  newspaper  work. 

We  liked  this  book,  and  from  the 
comments  we  have  heard  from  teach¬ 
ers  in  other  schools,  we  believe  that 
it  will  have  a  permanent  place  in 
American  instruction  for  journalism. 
*  *  * 

IN  A  TOTALLY  different  key  is 

“Diplomatically  Speaking,”  by  Lloyd 
C.  Griscom,  published  by  Little  Brown 
&  Co.  Mr.  Griscom 
is  a  newspapjer  pub¬ 
lisher,  owning  the 
Tallahassee  (Fla.) 
Democrat  and  a  num¬ 
ber  of  weeklies  on 
He  realized  that  am¬ 
bition,  held  since  his  youth,  after  re¬ 
tiring  from  a  diplomatic  and  military 
career  that  took  him  to  most  quarters 
of  the  globe  before  he  was  45.  He 


A  Diplomat 
Tells 

His  Story 

Long  Island. 


was  a  “career”  diplomat  when  there 
weren’t  many  such  in  the  American 
service;  he  was  trained  in  the  law, 
but  again  and  again  in  his  expjerience 
at  the  world  capitals,  he  displayed 
the  ingenuity  and  the  initiative  that 
make  great  reporters. 

A  Philadelphia  Quaker,  born  into 
a  family  that  had  become  comfortable 
wealthy  through  shipping  ventures, 
he  was  educated  in  several  European 
and  American  schools  and  the  Uni¬ 
versity  of  Pennsylvania,  tried  study¬ 
ing  law.  His  course  was  interrupted 
by  a  serious  illness,  and  at  20,  his 
ship-magnate  father  was  p>ersuaded 
to  agree  to  his  entrance  to  the  dip¬ 
lomatic  service.  With  the  family’s 
connections  at  Washington,  it  was 
not  difficult  to  arrange  an  appK>int- 
ment  as  private  secretary  to  Thomas 
Bayard,  just  named  the  first  U.  S. 
Ambassador  to  the  Court  of  St.  James. 

Mr.  Griscom  either  has  a  marvel¬ 
ous  memory  for  the  small  details  of 
events  or  he  kept  veracious  diaries 
His  chapters  of  life  in  Britain  of  more 
than  40  years  ago  is  studded  with 
anecdotes  concerning  the  leaders  of 
British  society  and  politics,  most  of 
them  amusing.  His  father’s  distrust 
of  diplomacy  of  a  means  of  livelihood 
weakened  when  young  Lloyd  came 
home  after  a  year  in  London  and 
carried  out  a  difficult  commission. 
The  new  liner  St.  Louis  was  to  be 
launched,  and  the  elder  Griscom 
wanted  it  to  be  christened  by  Mrs. 
Cleveland,  wife  of  the  President,  who, 
unlike  some  of  his  successors,  disap¬ 
proved  of  such  public  appearances 
by  himself  or  members  of  his  family. 
The  young  diplomat  worked  his  best 
smiles  on  the  President’s  wife,  caught 
the  President  in  a  good  mood  after  a 
successful  fishing  trip,  and  wound  up 
on  launching  day  with  both  on  the 
platform. 

He  took  up  the  study  of  law  again, 
had  a  Richard  Harding  Davis  series 
of  adventures  in  Latin  America,  was 
commissioned  in  the  U.  S.  Army  for 
the  Spanish  -  American  war,  and 
reached  Cuba  after  the  truce  as  an 
aide  to  General  Wade  on  a  commis¬ 
sion  to  evacuate  the  Spanish  troops. 
His  leaning  toward  diplomacy  per¬ 
sisted,  however,  and  within  a  year 
he  was  named  Secretary  of  Legation 
at  Constantinople. 

Many  questions  had  been  long  un¬ 
settled  between  Uncle  Sam  and  the 
Sublime  Porte  of  Abdul  Hamid,  and 
Minister  after  Minister  had  passed 
through  the  legation  with  no  progress 
in  their  settlement.  Oscar  Straus,  the 
incumbent  Minister,  had  been  little 
more  successful  in  reducing  the 
agenda.  Mr.  Straus  went  home  for  a 
holiday  and  the  28-year-old  Secretary, 
left  in  charge  of  tht  Legation,  sharp¬ 
ened  his  wits  and  his  pencils.  He 
called  upon  numerous  pleasant  in¬ 
dolent  Turkish  officials,  and  one  by 
one  the  foci  of  discontent  melted  be¬ 
fore  his  ingenuous  pleading. 

One  indemnity  dispute  lagged,  how- 
evear,  despite  all  of  Griscom’s  work. 
It  was  still  lagging  when  he  received 
word  that  the  U.S.S.  Kentucky,  Capt. 
Colby  M.  Chester  commanding,  was  in 
the  Mediterranean  and  would  stop  at 
Smyrna  on  its  way  to  Manila.  Griscom 
wired  Capt.  Chester  “to  take  no  ac¬ 
tion”  without  word  from  the  Legation. 
Wires  were  sent  to  the  American  con¬ 
sul  at  Smyrna  to  the  same  effect,  and 
word  was  given  to  the  Turkish  press 
that  “The  Kentucky  has  at  present  no 
hostile  intentions  towards  Turkey.”  A 
cable  to  the  United  States  from  the 
charge  d’affaires  mysteriously  leaked 
to  the  British  Embassy  and  evoked 


a  protest  against  the  contemplated 
purchase  by  Turkey  of  a  cruiser  from 
an  American  shipyard. 

Capt.  Chester  brought  the  Kentucky 
to  Smyrna,  the  Turkish  governor  of 
which  kept  the  wires  hot  to  Constan¬ 
tinople  with  his  fears  of  a  bombard¬ 
ment  of  the  city. 

Still  the  Turks  stalled,  and,  with  the 
Kentucky  due  to  sail  within  a  few 
hours,  the  young  charge  d’affaires  in¬ 
formed  the  Turkish  premier  that  im- 
less  the  matters  were  setlted  imme¬ 
diately,  he  would  have  to  ask  his  re¬ 
call,  since  his  usefulness  as  an  Amer¬ 
ican  representative  was  ended.  Hm 
Turks  came  through,  and  on  Christ¬ 
mas  morning,  Griscom  crossed  off  his 
list  the  last  unfinished  business. 

The  tale  takes  Griscom  to  Persia  as 
Minister,  to  Tokyo  with  the  same  rank, 
to  Brazil  as  our  first  Ambassador  and 
finally  to  Rome,  at  34,  also  as  Am¬ 
bassador.  He  had  a  natural  gift  for 
languages  and  managed  to  become 
competent,  if  not  expert,  in  the  tongue* 
of  every  land  to  which  he  was  as¬ 
signed.  The  advent  of  the  Democrat* 
at  Washington  in  1913  ended  his  for¬ 
mal  career  in  diplomacy,  but  the 
World  War  brought  him  again  to  Eu¬ 
rope,  first  as  divisional  adjutant  of 
the  77th  Division,  then  as  aide  to  (gen¬ 
eral  Pershing,  who  had  served  with 
Griscom  as  a  captain  in  Tokyo. 

It  is  a  frank  and  detailed  story  of 
one  man’s  life  in  his  country’s  ser¬ 
vice.  We  regret  that  the  book  com« 
to  an  end  without  any  reference  to 
the  Ambassador’s  long- deferred  news¬ 
paper  career.  There  are  stories  there, 
too,  and  it  is  to  be  hoped  that  he  will 
put  them  on  paper  before  many  more 
years  pass.  “Diplomatically  Speaking” 
promises  well  for  the  future. 

*  •  * 

STILL  another  sort  of  book  is  “My 

Shadow  in  the  Sun,”  a  poignant 
chronicle  of  a  girl  reporter’s  adven¬ 
tures  in  the  Snanish 
A  Girl  Civil  War.  Written 

by  Frances  Davis  and 
Reporter  published  by  CarriA 

In  Spain  &  Evans,  it  is  the  au¬ 
tobiographical  story 
Boston  girl,  whose  courage  and 


of 

initiative  won  her  a  place  first  with 
the  London  Daily  Mail  and  then  with 
the  Chicago  Daily  News  in  the  thick  of 
the  fighting.  Miss  Davis  was  free-lanc¬ 
ing  in  Paris  for  a  string  of  small 
American  papers  when  the  war  broke. 
She  got  through  the  Spanish  lines, 
with  John  Elliott  of  the  New  York 
Herald  Tribune,  Major  Cardozo  of  the 
London  Daily  Mail  and  other  British 
and  American  correspondents.  Fearing 
for  her  safety,  they  sent  her  baA 
from  the  early  days’  battles,  with  dis 
patches  to  be  telephoned  to  London 
and  Paris  from  her  hotel  in  Hendaye. 
Unwitting,  she  rode  right  through  the 
first  battles  of  Huesca  and  Jaca,  de¬ 
livered  her  stories,  and  next  morning 
found  herself  a  regular  member  of 
the  Daily  Mail  staff. 

She  was  in  the  middle  of  the  fight¬ 
ing.  the  intrigue,  and  the  censorshv 
with  Franco’s  forces  rmtil  the  harsh 
winter  climate  of  Spain  caught  up  with 
her.  A  throat  infection  nearly  ended 
her  career,  sent  her  to  Mallorca,  where 
she  turned  up  a  major  beat  for  the 
Chicago  Daily  News.  Returned  to  the 
United  States,  she  found  that  the 
malady  was  persistent,  so  persistent 
that  she  was  still  in  a  hospital  under¬ 
going  heroic  treatment  when  Septem¬ 
ber,  1939  arrived,  with  its  news  that 
war  had  come  again.  It  is  a  tale  of 
stark  heroism,  excellently  told. 

FIANNERY  TO  BERLIN 

Harry  W.  Flannery,  newspaper  and 
radio  veteran,  flew  to  Berlin  this  week 
to  become  Berlin  correspondent  for 
Columbia  Broadcasting  System.  He 
had  been  news  director  and  news 
analyst  for  KMOX,  St.  Louis. 


